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Deal to propel Hilb, Rogal
upward in rankings of brokers

GLEN ALLEN, Va.-Hilb, Rogal & Harnil-
ton Co. might break into the ranks of the

world's 10 largest insurance brokers this year
with its acquisition of American Phoenix

Corp., the property/casualty brokerage sub-
sidiary of Phoenix Home Life Mutual Insur-

ance Co.

Glen Allen, Va.-based HRH signed a

definitive agreement last week to acquire the
Hartford, Conn.-based American Phoenix.
The cash and stock deal is valued at between

Entire contents copyright © 1999 by

Crain Communications Inc. All rights reserved

$96 million and $100 million.

See Updates on next page

Odyssey Re files civil suit against broker

By DOUGLAS McLEOD

NEVWW YORK-Turmoil in the workers

Dmpensation reinsurance market may be
ireading as a London reinsurer charges
iat a group of managing general agents
nd brokers fraudulently used it as a dump-
ig ground for loss-plagued workers comp
Hnsurance business.

Only weeks after the breakdown of the
uge Unicover Managers Inc. reinsurance
001, Odyssey Re (London) Ltd. has filed a
tril racketeering lawsuit in a U.S. court
harging that one of its own MGAs and
ermuda-based broker Stirling Cooke
rown Holdings Ltd. victimized it in a se-
es of reinsurance placements, including
eals that originated with Unicover.
According to the suit, units of Stirling

Legislator pushing Arizona
to be top captive domicile

Cooke and 5yerdMGAs eigineered rein-
surance placements to be relatilly prof-

itable for ceding companies-but disastrous

121 ,ely/generating It ratiok\s

The defendants also arhnged-Odyssey
Rd's own retrolessional p»tections in a

Way that willcauselosses jto *iral-throughvi

%everal re_troc?s%ilonaires and back to
dyssey itself, t

i Along the way, the @it alleges, Stirling
Cpoke and- the--ot4er defendants s»ipped-,
off fees and commissions tdtlilig-"well in /
exgess" of $15 milli® Odyssey Re, mea

whi'16, has 15*en-»left with more-thiri$35
milli in losses, t}:le reinsurer says.

The sut, filed list week_in_U.S: District
Court in New York, names:

« Stirling dboke«Brown ?foldings and sev-
eral of its units, including Stirling Cooke

e suit.chrges._---—-—--

Brown Insurance Brokers Ltd.; Stirling
Cooke Brown Reinsurance Brokers Ltd.;
Stirling Cooke North American Holding
Ltd.; Stirling Cooke Brown North Ameri-
can Reinsurance Intermediaries Inc.; and
Raydon Underwriting Management Co.
Ltd.

= Nicholas Brown, a Stirling Cooke
founder, major shareholder and managing
director of its London brokerage units.

« Euro International Management Ltd., a
London-based MGA for Odyssey Re; Euro
International owner John H. Whitcombe;
and Christopher R. Henton, an MGA em-
ployee.

« Centaur Underwriting Management
Ltd., a Bermuda-based MGA for Phoenix
Home Life Mutual Insurance Co. and Sun
Life Assurance Co. of Canada. Along with
its role in the Odyssey Re deals, Centaur

also bound Phoenix Home and Sun Life as
reinsurers on the Unicover program.

- WEB Management L.L.C., a Bloomfield,
Conn.-based MGA for several U.S. insurers.

- JEH Re Underwriting Management
(Bermuda) Ltd., an affiliate of James E.
Hackett Reinsurance Corp. of Milford,
Conn.; and Reginald Billyard, president of
the Bermuda company. JEH Re, an MGA
for John Hancock Mutual Life Insurance
Co., is owned by Mr. Hackett, Mr. Billyard
and a unit of Stirling Cooke, the suit says.

Kevin Salter, a lawyer representing the
Stirling Cooke entities, Euro International
and WEB, said he was still reviewing the
complaint and could not comment. Mr.
Salter is with Querrey & Harrow Ltd. in
New York.

George Jones, Stirling Cooke's chief
See Lawsuit on page 30

Kemper transaction

By ROBERTO CENICEROS

PHOENIX-An Arizona legislator wants to make
is state a captive insurance domicile that would
ave instant bragging rights as home to more cap-
ves than any other domestic domicile.

Rep. Ted Carpenter, R-Phoenix. is proposing that
rizona adopt legislation that would allow the for-
iation of captive insurers while also converting
bout 400 existing credit life and disability reinsur-
:s in the state to captive status.

Vermont, which currently is the largest onshore
omicile, had 334 captives at year-end.

A captive insurance bill introduced by Rep. Car-
enter recently died in the Legislature, but the first-
:rm representative hopes to reintroduce the propos-
1 as a means of boosting the Phoenix economy.

up facilities that 100% reinsure fronted credit life
and disability risks. Many automobile dealers and
some managed care companies have created such fa-
cilities, which are similar to captive insurers.

"The reality is, Arizona has been doing it since the
1970s; they just really never marketed themselves to
the captive industry, even though this is very well
suited to a number of (potential Arizona) captives,"”
said Marc J. LaPointe, managing director for Aon In-
surance Managers in Phoenix.

But alternative market experts outside the state
say Arizona would have a tough time distinguishing
itself from other states struggling to reap premium
taxes and other economic benefits from captive in-

They point to states such as New York and
Delaware that have found it difficult to encourage

Since 1977, Arizona has allowed companies to set

See Arizona on page 6

Ban sends insurers into orbit

Satellite restrictions may ground coverage, some fear

By EDWIN UNSWORTH

FLORENCE, Italy-In an action
iat satellite insurers say could
ireaten the availability of some
iverages, U.S. officials in Febru-

ary placed their first-ever ban on
a commercial satellite export or-
der.

The ban on the order came just
ahead of the publication March 22
of State Department final rules
amending the U.S. International
Traffic in Arms Regulations.

The ITAR amendments-which
implement the Strom Thurmond
National Defense Authorization
Act of 1999-mandate that every
U.S.-built communications satel-
lite, other than those manufac-
tured for the international space
station, have an export license, on
the grounds that satellites contain
information and technology sensi-
tive to U.S. security. The amend-
ments also require mandatory li-
censes or authorization for the ex-

port of technical data to insurance.

providers and underwriters.
The 10th biennial conference on

space, hosted by ltalian insurer

Assicurazioni Generali S.p.A. in
Florence, ltaly, late last month,
was the first major gathering of
members of the space industry
and their insurers since this
change. At the conference, numer-
ous delegates expressed misgiv-
ings about the new requirements.

Although insurers fear the im-
plications of the regulations, it
became clear in speeches and
question-and-answer sessions at
the conference that no insurer has
a clear intention to quit this sector
of the market.

One of the strongest criticisms
of the U.S. regulations came from
Simon Clapham, managing direc-
tor of the Marham Space Consor-
tium in London. Mr. Clapham
maintained that the regulations
will preclude policyholders, espe-
cially in the United States, from

taking advantage of today's high-
See Satellites on page 10

may drive more
cat bonds onshore

By MEG FLETCHER

CHICAGO-A precedent-setting, onshore sale of catastrophe se-
curities may pave the way for future deals using U.S.-based facil-
ities.

The structure of the offering not only will appeal to a broader
range of U.S. insurers seeking to transfer risk to the capital mar-
kets but also is designed to be more attractive to investors than
previous offshore transactions, observers say.

Under the transaction, unveiled last month, Kemper Insurance
Cos. arranged $100 million of multiyear reinsurance protection for
its Midwest earthquake exposures through the placement of insur-
ance-linked securities by affiliated special-purpose reinsurers in
the United States (Bl, March 29).

The transaction involved two Aon Capital Markets directorwhoex-
ecutes and distributes the company's insurance-linked transactions.syn-
dicates on the Chicago-based INEX Insurance Exchange, as well
as a new Delaware company that actually oversaw the private
placement. The offering was structured as 80% floating rate notes
and 20% common stock, which tax experts say limits investors' li-
ability for U.S. taxes.

"This groundbreaking insurance-linked securities offering pro-
vides an innovative structure that expands the capabilities of
U.S.-based issuers to more efficiently transfer risk to a broader
group of institutional investors," Kevin Callahan, chairman of
Aon Capital Markets, the investment banking affiliate of Aon
Corp., said in a statement. Chicago-based Aon Capital Markets
structured, underwrote and distributed the offering.

The oversubscribed Kemper offering "broadens the potential
class of investors, because certain investors are either prohibited
or choose not to invest in non-U.S. investments," said Alan Levin,
managing director of Insurance Rating Services for Standard &
Poor's Corp. in New York. S&P assigned a BB+ rating to the notes.

The successful offering also broadens the potential group of in-
surers that can securitize their cat risks to include "a significant
universe" of companies-including mutual insurers as well as re-
gional and small insurers-that would find it "very difficult to get
approvals to participate in offshore securitizations," from their
boards of directors, said William Hickey, Kemper's senior vp and
director of corporate development. The lead insurer of Kemper In-
surance Cos. is Lumbermens Mutual Casualty Co.

In addition to being the first onshore securitization, the trans-

See Deal on page 29
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Updates
HRH to buy American Phoenix

Continued from previous page

As a combined company, HRH and American Phoenix would
have $254 million in pro-forma 1998 gross revenues. If the rev-
enues for the top 10 brokers remain similar to last year, this would
allow HRH to overcome the $244 million barrier set by number 10
in Business Insurance's 1998 worldwide broker rankings (Bl, July
20, 1998).

Andrew L. Rogal, president and chief executive officer of HRH,
said the two brokers complement each other's middle-market cus-
tomer focus.

"We also get a new strategic partner in Phoenix Home, which
will expand our product offerings,” Mr. Rogal said.

Upon completion of the transaction, HRH and Phoenix Home
Life will enter into a strategic marketing relationship under which
HRH will distribute selected Phoenix Home financial products,
including individual life, annuity and group products.

Under the agreement's terms, HRH will exchange approximate-
ly $49 million in cash, $32 million of convertible notes and 1 mil-
lion shares of common stock for all of American Phoenix's out-
standing stock.

After the deal, American Phoenix will become approximately a
16% shareholder of HRH. Subsequent to the transaction, HRH
plans to increase its board of directors by four to 13.

Martin L. Vaughan, American Phoenix's president and CEO,

will join HRH as chief operating officer as well as a member of the
board.

Judge OKs award against Aetna

SAN BERNARDINO, Calif.-Aetna Inc. is considering its op-
tions following a California judge's decision to leave intact the
largest damages award-$120.5 million-ever returned against a
health maintenance organization.

The case, Teresa Goodrich us. Aetna U.S. Heatthcare of Califor-
nia Inc., stemmed from Aetna U.S. Healthcare Inc.'s refusal to pay
for out-of-network cancer treatment for David Goodrich, who
suffered from a rare form of stomach cancer (BIl, Feb. 1)

The refusal came despite the fact that one of the plan's own
physicians recommended the treatment. Mr. Goodrich died in
1995, and his widow sued Aetna a year later. A jury in January
awarded her $120.5 million, $116 million of which was in punitive
damages.

Aetna moved for a new trial, arguing, among other things, that
the award was excessive.

But in his March 29 ruling, San Bernardino County Superior
Court Judge Christopher Warner wrote that "while this court
views the award of damages for wrongful death as being high, the
court cannot say that the award is excessive."

A spokeswoman for the parent of Aetna U.S. Healthcare Inc.,
Aetna Inc. of Hartford, Conn., said, "We are considering all op-
tions; that would include a potential appeal.”

Ms. Goodrich was allowed to sue the plan because the pre-emp-
tion under the Employee Retirement Income Security Act does not
apply to government employees; Mr. Goodrich was a government
employee.

Texas work comp rates down

AUSTIN, Texas-Some Texas employers are getting a break on
workers compensation insurance rates.

Workers comp insurers in the state have cut filed rates by an av-
erage of 10.5% this year in response to new base rates issued by
the Texas Department of Insurance.

In Texas, workers comp insurers set their own rates based on the
rates issued by the Insurance Department for each of 350 job clas-
sifications.

The Department revised the rates last year for policies written
or renewed after Jan. 1, 1999.

"Workers compensation claims costs have dropped substantial-
ly because of major reform laws that took effect in 1991," Texas
Insurance Commissioner Jose Montemayor said in a written state-
ment announcing the revised rates. "It's important to look at the
losses for the various kinds of employment and adjust base rates
accordingly. When claims drop, it is only fair to give employers a
break on their workers compensation costs."

While some employers may see increases in their premiums, oth-
ers could get reductions substantially greater than the 10.5% av-
erage, according to the Insurance Department.

Job classifications and factors such as accident experience af-
feet premium amounts.

$80 million awarded in tobacco suit

PORTLAND, Ore.-Philip Morris Cos. will appeal an $80 mil-
lion award to the family of a man who died of lung cancer after
decades of smoking.

The state court jury in Portland, Ore., awarded $1.6 million in
compensatory damages and $79.5 million in punitive damages to
the family of Jesse Williams, a janitor who died in 1997. The com-
pensatory award was then reduced to $521,480 because of statu-
tory caps on such awards.

Mr. Williams began smoking at age 21 and died two years ago at
67.

The gap between the amounts of the compensatory and punitive
awards appears to indicate the jury made an "emotional deci-
sion," John J. Mulderig, associate general counsel for Philip Mor-
ris, said in a written statement.

"Lawsuits like this should be decided on properly presented evi-

See Updates on page 30

House OSHA critic aims

for targeted reforms

By MARK A. HOFMANN

Cass

WASHINGTON-Rep.
Ballenger, R-N.C., plans to pursue
incremental reform of the Occu-
pational Safety and Health Ad-
ministration by introducing five
targeted OSHA bills after Con-
gress returns from its current re-

By using this strategy, Rep. Bal-
lenger-a longtime OSHA critic

who chairs the House Education
and the Workforce's Subcommit-
tee on Workforce Protections-
will be following the same course

that brought him some limited
victories on the issue in the orevi-

Buyers, sellers pushing innovation

Seeking

By RODD ZOLKOS

CHICAGO-AIlIthough the tradi-
tional insurance market is awash
in capital and marked by compet-
itive pricing, the development of
alternative risk financing tools
still is being strongly pushed both
by insurance buyers and sellers.

"What started as a real tradi-
tional response in the 1980s to a
hardening market has developed
as a real strategic response in the
1990s to the goal of managing
risk," said Tobey J. Russ, presi-

dent of the Risk Finance Division

of American International Group

Policy

covers

cleanup:
Court

By GAVIN SOUTER

CHICAGO-A first-party prop-
erty insurance policy for a school
board should cover asbestos re-
moval costs, the lllinois Court of
Appeals has ruled.

The appeals court ruling over-
turns a trial court ruling in favor
of the insurer in the case, in which
the school board is seeking $18
million in remediation costs.

The decision follows a prece-
dent set by the lllinois Supreme
Court and marks another victory
for policyholders in asbestos-re-

See Asbestos on page 4
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ous Congress.
Rep. Ballenger in 1997 aban-

doned a goal of broad-based
OSHA reform in favor of a series

of more targeted reform bills.
President Clinton in 1998 signed
into law two of those bills-one of
which prohibited OSHA from set-
ting inspection or citation quotas

for its inspectors and the oth,
which codified the popular con
pliance assistance initiative.

A key staffer for Rep. Balleng,
said that the lawmaker intends f
introduce his quintet of refori
bills soon, probably this mont]
The proposed bills are still on :t
drafting board. Rep. Ballenger
office did, however, provide sun
maries of each measure.

One of the more important bil
from a risk management stanc
point would provide protectic
for employers that conduct sel
audits to uncover hazards in tk
workplace. The summary of tk

See OSHA on page |

more alternatives

Inc. in New York.

Mr. Russ was one of several par-
ticipants on a panel discussing the
development of strategic products
for balance sheet protection at
this year's Marsh Inc. Annual Re-
view and Forecast Seminar last
week in Chicago,

Joseph C. Peiser, senior vp with
Marsh Global Broking (Bermuda)
Ltd. in Hamilton, Bermuda, noted
that the development of new risk
financing products is "being driv-
en both on the demand side and
on the supply side."

On the demand side, he said, the
search for products offering bal-

ance sheet protection is beir
prompted by the effect of volatil
ty on companies' stock value, ti
increasing magnitude and con
plexity of risks facing many cory
panies, and a drive for increas€
financial efficiency.

Meanwhile, on the supply sid
the move to offer enterprise ris
financing is being pushed by u
overabundance of capital in tt
insurance market and the fac
that competition among insurei
promotes innovation, Mr. Peisc
said.

Other supply side factors ir

See Forecast on page 2

CBS offering

cash balance

Stock options also offe red now

By JERRY GEISEL
and MARK A. HOFMANN

NEW YORK-CBS Corp. is
offering employees a new stock
option and a cash
balance plan while
retaining its tradi-
tional defined ben-
efit plan for older, longer-ser-
vice employees.

Meanwhile, Citigroup Inc.
will switch next year to a cash
balance plan.

CBS benefit executives say
the stock option plan gives em-
ployees the opportunity to reap
rich benefits, provided CBS
prospers and its stock price ris-
es significantly, which it has in

CBS®

recent years.

"If the company does well,
employees will share in that,”
said Tony Ambrosio, vp-bene-
fits with New York-based CBS.

At the sarne
time, the new cash
balance plan will
provide CBS em-
ployees with a portable retire-
ment benefit that is easy to un-
derstand, he said.

"Employees can better un-
derstand their benefits and how
those benefits are growing
That was the principal appeal
of a cash balance plan,"” Mr.
Ambrosio said.

Under the stock plan, employ-

See Plans on page 6
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. .1 Contamination case
Key lesson from bombing: i
iI settled for $7 million

Importance of planning
1 Deal rendered large jury award moot

Emergency :=:,/-/.42 : . By GAVIN SOUTER By MICHAEL BRADFORD lowed the chemicals to contami-

vehicles
nate the site and then fraudulent-

NEVWW YORK-Si ft the t ist
plock the R © Six years after R € terrons DALLAS-A Dallas car dealer ly concealed the problem
street near bombing of the World Trade Center in New York, . . .
i and a property owner will get $7 The award will never be paid

the twin tow- there are still plenty of lessons to be learned from - . . .

the disaster. a rlsk manager Savs million in an environmental dam- however, because negotiators
ers of the The s ee,d restoratign of Znan of the World age case that settled just before a meeting while jurors were delib-
World Trade '4 -Z--222: peedy Y jury awarded more than three erating came up with the $7 mil-

Trade Center operations after the bombing was
achieved by careful crisis planning prior to the

Center after times that amount lion settlement

The iury ,0:304 -d,1 Plalntlffs sought

the bombing

m February ; EZ ;EFI=- bomt.)lng,.s-a-ys Barry H Glick, manager-risk fi- found damages that in-
1993 nancing division, treasury department at the Port Texas Instru- F N &1 cluded lost fit

Authority of New York & New Jersey, which ments Inc ,- i iir,lm profits

V. owns and is based within the complex Mr Glick had, since the . = slm and a decrease in

spoke at a meeting of the Conference of Special 1940s, negll— _ - /;7_8 the caluce of thhe

Risk Underwriters last week

— . .. . Qem.cens US¥ al Iowed r property owned

The basic structure of that crisis plan still holds by Three Birds

- well as a model today, though a few modifications

) . in mMmanufactur- The dealership will
21.4.—---, ; were made due to lessons learned at the time, said ing to migrate from receive $4 5 million 01
Mr Glick, who stressed the importance of risk its facillty and contaminate soil the settlement, $2 5

managers developing a crisis plan
Insurers also can use the experience of bomb-
ing-related claims to learn how to more effective-

and ground water at Eagle Lin- million goes to the property own-
coln-Mercury Inc The property, er

E Iv underwrite business interruption exposures. he which is next to the plant, IS Even though the settlement is
Y said P P ’ owned by Three Birds Property far less than the $23 3 million jury
i i Co in Dallas award, it spares the plaintiffs the
The terrorist bombing of the World Trade Cen- C . .
N X The two plaintiffs were award- expense of an appeal, said Mark
ter shook New York (_3|ty at 12 18 pmon Frld_ay, ed $13 3 million in actual dam- S Werbner, plaintiffs attorney
. --'.- -ft*Ly,562, Feb 26,1993 The blast killed six people and in- ?

ages and $10 million in punitive with Sayles & Lidli PC in Dallas
damages when the state court jury It also means the cleanup can get
in Dallas decided late last month under way, he noted

that Texas Instruments had al- See Settlement on page 32

Jured about 1,000 others
The blast also cut five of the eight main power
See Bombing on page 29

Insurers warn of Oregon rate hikes

Bill targets CGL policies

By SALLY ROBERTS Department of Environ- regulatory disobedience,”
mental Quality or other he said "That is Just not a

Policy covers costs
of aborted M&A deals

By JOANNE WOJCIK brought us the deal told us about the cov- SALEM, Ore -A bill in- third party-unless the pol- good public policy to pur-
erage " troduced last week m Ore- icy expressly excludes pol- sue "

HOUSTON-When the attempt by a But when Mr Teets asked brokers at gon would make it easier lution Washington state Mr DiLorenzo empha-
Cooper Industries Inc unit to acquire a Marsh about the coverage, they were not for policyholders to recover implemented similar regu- sized that S B 1205's provi-
London-based manufacturer was thwart- familiar with it costs for environmental lations aimed to speed up sions are intended to apply
ed by a competitor's bid last fall, a new After analyzing the coverage, aUK cleanups under their gener- environmental claim settle- only when the CGL policy
insurance policy helped reduce Cooper product underwritten by Lloyd's of Lon- al liability insurance poll- ments in 1995 (BI, April 10, iS silent and when a court
Industries® financial loss don, Mr Teets bought a policy "It's a cies lacking a pollution ex- 1995) finds that the policyholdel

But it wasn't the company's insurance unique product and ven valuable to clusion John DiLorenzo, an Ore- and insurer have no meet-
broker that brought the risk transfer companies involved in mergers and ac- Although advocates say gon policyholder attorney ing of the minds So, "if an
mechanism to the attention of Cooper In- quisitions like us,” he explained the measure would expedite and lobbyist who drafted insurer's policy is clear,
dustnes' risk manager Rather, it was the And it was a good thing, too, because cleanup of contaminated the bill, said many insurers these rules of construction
investment banker who was working on soon after Cooper UK Group PLC sites, insurers say it could maintain they have no duty will not apply/' he said
the deal with the company's London- made its offer for Thorn Lighting Group increase commercial gener- to defend and no duty to as- S B 1205 also would
based subsidiary PLC, both London-based manufactur- al liability rates sist with cleanup costs if a - Allow policyholders to

And now that the claim has been paid, ers of electrical components, another S B 1205, The Oregon lawsuit has not been filed provide, by certified mail,
Cooper Industries' broker, Marsh Inc ,IS UK company, Wassall PLC, submitted Environmental Cleanup As- against the policyholder only a summary of the ac-
marketing Aborted Bid Costs insurance, a competing bid that ultimately was ac- sistance Act, was intro- 'Insureds should not be tions taken against it by the
or ABC insurance, in the United States It cepted by the acquisition target duced in the state Senate preju(heed due to the fact Department of Environ-

is also available directly through TOI Because Cooper Industries bought the Judiciary Committee The that they cooperate with mental Quality or othel
North America, a London-based manag- ABC policy, "we were able to recover our bill among other things, government authority,” third parties to satisfy the

ing general agent transaction costs,” Mr Teets said "And would require CGL insurers said Mr DiLorenzo, an at- notice requirements of a
"We were looking to make an acquisi- if you think about all the money that goes to provide defense costs and torney with the Portland, general liability policy
tion in the U K ," recalled Robert Teets, into conducting due diligence in connec- coverage for any fees and Ore, law firm of Hagen, - Provide that the policy-
vp-environmental affairs and risk man- tion with an acquisition, that's a sizable expenses incurred for a vol- Dye, Hirschy & DiLorenzo holder will satisfy the time-
agement for Houston-based Cooper In- sum untary cleanup, regardless That position from insur- ly notice requirements of a
dustines "The investment banker that See M&A on page 32 of whether it is a result of a ers "discourages voluntary claim or potential claim
direction or request by the compliance and encourages See Cleanup on page 21
- - L} u L}
-
Bargaining chips: Settle claims using the Internet
By MICHAEL BRADFORD claims The service says about 41% of those curred in settling claims over the telephone . o .
1 WIW 41 Bm P-4 ¥**tli 4 De// 3 O,-
cases were settled using cyber$ettle com for and through the mail
NEW YORK-There's a new alternative amounts from a few thousand dollars to Mr Burchetta explained that the newest L] ]
i alternative dispute resolution hundreds of thousands of dollars version of cyber$ettle com, available this Cybe rl ettl e
An Internet claims settlement service "That's a very exciting figure" that month, allows either insurers or claimants

alled cyber$ettle com Inc is taking the proves cases can be settled quickly when to begin the settlement process by entering
osturing out of the process and speeding both sides can put their bottom-line figure three rounds of settlement offers at the site
p the time it takes for policyholders to get on the table immediately, said James The system considers the three offers from
aid Burchetta, a plaintiff's attorney who quit both parties in each round, and if they come
So far, the automated dispute resolution practicing law when he developed within 30% or $5,000 of each other, the dif-
ervice has been used mostly to settle per- cyber$ettle com and became ItS chairman ference iS split and the claim is considered
onal lines claims, but some commercial and co-chief executive officer Charles settled
ines insurers are clearing claims on the In- Brofman, a former defense attorney, is co- When an agreement has been reached, cy-
ernet site, www cybersettle com, and self- CEO and president ber$ettle com notifies both sides
nsurers and municipalities are also bring- The system eliminates the traditional "If it doesn't settle, neither side has been
gg some of their claims there posturing that goes on with settlement ne- damaged,” Mr Burchetta said, because
The brainchild of a plaintiffs attorney gotiations as each side tries to determine their blind offers are not revealed He said
nd a defense lawyer, cyber$ettle com has the other's bottom-line figure, he ex- the secure system means outsiders can't get tama 1 r%r.. s 11 1 I 8. (II% | £ .*.E... cHolbert.8.1
,een available since last August and, as of plained Furthermore, he said, the system a look at the numbers SO T RS ORI, 11 SYbmena e e e
ast week, had handled more than 1,000 avoids the slowdowns traditionally in- See Settle on next page
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Asbestos

Continued *om page 2
lated litigation, said Eugene Ander-

son, senior partner at Anderson, Kill

B Olick P.C. inmn New

York. He represented the school
board.

"The most interesting thing to me
about the case is that insurers are
still battling these cases," he said.

The insurer currently is consider-
ing whether to petition for a rehear-
ing at the appeals court, or possibly
take the case to the lllinois Supreme
Court, said James R. Swinehart, a
partner at Clausen, Miller, Gorman,
Caffrey & Witous P.C. in Chicago,
who represented the insurer.

Insurers have successfully defend-
ed claims for asbestos removal under
first-party policies in other states, he
said.

In Board Of Education of Town-
ship High Schoot District No. 211,

0 1999 XL Capital Ltd

Cook County, minois us. Interna-
tionat Insurance Co.,the school dis-
trict sought a reversal of the summa-
ry judgment ruling by the trial court.

International Insurance, previous-
ly owned by Crum & Forster Hold-
ings Inc., insured the school district
from April 1981 to March 1986 un-
der two all-risk policies covering five
high schools. International Insur-
ance now is owned by TRG Holding
Corp. and is in nmoff.

In 1983, friable asbestos-asbestos
that can be crumbled by hand-was
discovered in three of the schools.
The board then incurred about $18
million in cleanup costs over several

yvears.
The board filed a claim with Inter-

national Insurance, but the claim
was denied.

The trial court granted summary
judgment for the insurer, finding
that the presence of asbestos in the
school buildings did not constitute
property damage covered by the

policies, court papers say.

The appellate court in its ruling
cited United States Fidelity & Guar-
anty Co. us. Wilkin Insutation, a 1991
decision by the lllinois Supreme
Court that held that asbestos fiber
contamination constitutes physical
injury to tangible property, includ-
ing buildings and their contents.

The Wilkin case concerned a
third-party property policy, but the
coverage assessment also is valid for
the first-party policy in the board's
case, the appeals court said.

International Insurance also ar-
gued that coverage was not trig-
gered, because no physical loss or
damage occurred during the period
the policies were in effect, court pa-
pers say.

"Here defendant asserts that the
use of the asbestos. . .predates the is-
suance of the policies and that
. . .plaintiff cannot claim coverage
under the policies. We disagree," the
appeals court said.

Turning Risk
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The defense cited a New Mexico
Supreme Court case where the same
argument was successful, in which
the policyholder sought coverage for
the diminution of value of a proper-
ty prior to a policy taking effect,
court papers say.

"In the present case plaintiff seeks
coverage for asbestos removal costs
allegedly incurred during the policy
period," the ruling says.

The trigger period in the board's
case begins with the installation of
the asbestos and ends when the as-
bestos is removed, the court said.

Coverage issues with the board's
other insurers during the trigger pe-
riod have been resolved, Mr. Ander-

son said.

International Insurance also ar-
gued that it should not be liable for
removal costs after the policies ex-
pired.

But the court disagreed. Under the
continuous trigger, "defendant is
jointly and severally liable to the ex-

tent of its policies' limits for the cos
of removing the friable, fiber-relea
ing asbestos materials present du
ing the trigger period," court pape
say.

The board now will seek at lea
$18 million from International b
surance in court, Mr. Anderson saic

Board Of Education of Township
High School District No. 211, Cook
Count, lllinois vs. International In
surance Co. No. 1-98-0084. lllinois
Court OfAppeals, First Division,
March 22, 1999.

Settle

Continued from previous page

Insurers pick up most of the tab f
the cyberS$ettle.corn process, There
a $25 upload fee and an addition
$75 charge when the claimant r
sponds. If the claim settles, each sic
pays $200 from the settleme
amount.

The number of cases handled by c
ber$ettle.com is expected to sharp
increase, Mr. Burchetta noted. TI
service has 2,000 claims represent
tives from several insurance comp
nies signed up to use the system.

Budget Rent A Car Corp. is amoi
the seH-insured clients using the se
vice, Mr. Burchetta said. A municip
authority, The Port Authority of Ne
York & New Jersey, also uses the se
vice.

Travelers Property Casualty Cor
has settled around 10% to 15% of tl
eases it has posted on cyber$ettle.co
and is expanding its use of the site, a

cording to Steve Rodriguez, senior v
technical services at the Hartfor

Conn.-based insurer.

The service works well in singl
party cases with attorney represent
tion, Mr. Rodgriguez said, and TravE
ers has settled commercial lines ar
pel'sonallines claims at cyber$ettle.

"It's another form of ADR," sa
Mr. Rodgriguez. "We've had son

success with it and will continue

use it."

But Lawrence Postol, an employ
attorney with Seyfarth, Shaw, Fai
weather & Geraldson in Washingto
said cyber$ettle.com's effectivene
may be limited to claims with little a
torney involvement.

"It may be for claims like car acc
dents or where attorneys are dealil
directly with a claims adjuster," M
Postol said. He said he doubts, howe
er, that the service would work for
lot of large claims with more attorn,
involvement.

Mr. Postol, whose clients general
are large self-insured employers, sa
most of his clients want his involv
ment, asking for his settlement advi,
in writing. "By and large, settleme.
offers are mailed, faxed" and sent k
overnight courier services, he point(
out, and the process involving lan
companies means there has to be "a
torney-to-attorney" contact that tl
Internet can't replace.

Mr. Postol said there still are que
tions about security over the Interni
"How do you know it's secure ar
your settlement offers are not know
to the world?" he asked.

Mr. Rodriguez said Travele
checked the site's security feature
and the insurer is satisfied that the b
formation is as well-protected as ar
on the Internet. "We don't see a down
side in that”

And NAC Reinsurance Cor
thought the idea was good enough
invest in; the Greenwich, Conn., reu
surer invested $8.5 million
cyber$ettle.com.

NAC Re President and Chief Ope
ating Officer Nicholas Brown Jr. sa
in a written statement that "cyber$e
tle is a great example of how innov,
tive thinking and new technology c:

dramatically improve the way bus
ness is done in the insurance indu
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Plans

Continued from page 2
ees each April 1 will rece.ve CBS
stoDk options equal to 10% of pay.
The option will give employees the
opportunity to purchase CBS stock
based on the average share price for
April 1. For example, assune an
employee earns $80,000. If CBS
shares, which trade on the New York
Stock Exchange, were $40 on April 1,
the employee would have an option to
purchase 200 shares, or $8,000 worth.
Employees would have to wait
three years before they could first ex-
erclse the stock option and would

have an additional seven years in
which to do so.

Last week, CBS shares w€re trad-
ing at a 52-week high of $41 : share.
While the stock option program will
be offered to current and futire full-
time employees, the cash balance plan
will be offered only to younger cur-
rent employees. New employees will
be covered in an existing 4012) plan,
which is offered to all employees.
Employees covered in the cash bal-
ance plan will receive an annlLal end-
it equal to 2 % of pay. For example, if
an employee earned $50,09) next
year, he would receive a credit in his
cash balance plan account of SI,000.
In addition, employees 40 and older
will receive additional credits ranging
from 0.5% of pay to 6.5% of pay.
Thcse additional, or transiticr., cred-
its are based on age, service and pay
and will increase by 10% per year.
For example, if an employee's ini-
tial transition credit was set at 4%,
the Dredit would rise to 4.4% the next
year. The higher pay-related credits
for older employees are designed to
compensate for the fact that tney will

Atlanta
Chicago

Dallas

breenwich

Hartford

Indianapolis

tave less time before retirement to
earn basic credits in the cash balance
Elan than younger employees In ad-
dition, younger employees will have
more time to earn stock options to
slpplernent their retirement income.

Employees' cash balance accounts
will be credited with interest equal to
the 30-year U.S. Treasury bond rate
of the prior Nov. 1. On Nov. 1, 1998,
that rate was 5.25%.

Booh current employees who are at
least 30 years old and those whose
23mbmed age and service total at
least 70 can remain in the existing tra-
ditional defined benefit plan.

W).le the cash balance plan will
produce lower benefit accruals conn-
pared with the existing plan, employ-
ees could receive compensation bene-
Sts at least equal to what they now
get, E not greater, depending on the
future performance of CBS stock.

Meanwhile, Citigroup co-chairmen
John S. Reed and Sanford I. Weill not-
ed ths:t the move to a cash balance
plan reflected the merger between
Citicorp and Travelers Insurance
Group to create Citigroup last year.

The new plan will cover Citibank's
U,S. employees and Citigroup corpo-
rate staff, but not overseas employees
or Citigroup's Salomon Smith Barney
unit, Employees whoonDec. 31,1999,
are at least 45 years old, who have at
least tive years' service and the sum of
whose age and service equals at least
60 years will remain covered by the
existing pension plan.

In iddition to the cash balance
plan, all eligible employees rather
than only senior managers will be
able to participate in a stock option
plan. Employees also will be able to
particspate in an enhanced 401 (k)
plan, a capital accumulation plan and
an edsting stock purchase plan. 51
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Los Angeles

Madrid

Philade phia
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Arizona

Con:,nued from page 1
the formation of captives.

Arizona also would face potential
competition from a growing number
of other states, including Nevada, that
are evaluating legislation to create
their own captive industries.

Within Arizona, the push to estab-
lish a captive domicile has encoun-
tered road bumps, and some officials
are uncertain how the owners of cred-
it life and disability reinsurers will re-
act to changes in the law.

ReE. Carpenter in February intro-
duced a bill, H.B. 2633, that outlined
proposed regulations for the forma-
tion of captives.

He -ater amended his bill so that,
rather than creating a law, it would
form a nine-member committee to
study :he adoption of a captive law.

The new version of his bill cleared
the House but died in the Senate be-
cause of opposition from a senator
who dislikes study committees, ac-
cording to Rep. Carpenter. He plans to
revive the legislation, possibly by at-
taching it to another bill.

Rep Carpenter, who currently is in
the first year of his first term, said he
is pursuing the captive legislation to
boost Phoenix's economy.

Operating captives in Arizona
would be a natural industry for the
state, Eis many business people already
travel there to conduct conferences
and play golf, he said.

Arizona Insurance Commissioner
Char_es R. Cohen said he had con-
cerns about certain technical and con-
ceptual aspects of the bill.

However, he added that he agrees
that Arizona would be suitable for

captive insurance facilities.

\ew iork

Sydney

San Francisco

"Based on what | know about cao-
tive insurers, Ar=zona is a natural en-
vironment,” he said. "We have a
tourism-based eccnomy here and
elected officials who have it high on
their priorities to attract n€w busi-

ness."

Under Rep. Carper.ser's legislaticn,
the insurance commissioner wc,uld be
a member of the captive study corn-
mittee.

The biggest immediate obstacle to
the legislative Efor. is likely -0 be ig-
norance about captives among state
lawmakers, Rep. Carpenter 3:id. To
educate his colleagues, he has sent
them a 14-page parEphlet on captives.

The legislaton is backed by a group
of businesses that provide services 2,)r
Arizona's cr€dit lie and disabili:y
reinsurers, said Mr. LaPointe of Aon.

Credit life and disability insuranee
typically is offered 7 car dealerships,
and the reins-Irers:hrive in Arizona
because she stzt€ exempts theni frcrn
numerous insurance regulations.

In recent years. managed care orga-
nizations have fcrmed reinsurers un-

der the law because m Arizona, dis-
ability coverage is broadly defined to
include health ris:{s Mr. LaPoinie
said. The mar. aged care companies
use the reinsurance 'acility to indem-
nify losses stemmins from health plan
members that gc out of network for
medical care.

Mr. LaPointe wted jiat a captive
law could alsc Enable -hose managed
care companies to self-insure the
professional liar-Lity risks.

Mr. LaPointz said zhat if an An-
zona captive 13w e:r-erged that de-
fined as captixes the credit life and
disability reinsurers, the state would
have a competi:ive marketing advan-
tage just by being able to say it has
400 captives.

But how the law will shape up al
whether the credit life and disabili
reinsurers will want to participate |
mains to be seen. This could depei
on the outcome of other legislati,
currently being weighed, Commj
sioner Coh€n said.

This other legislation would furth
lighten regulation for reinsurers wk
ing credit life and disability covera
if they are not affiliated with anoth
insurer. Whh that legislation tailon
just for them, they might not want
subject themselves to broader capti
regulations. the commissioner said.

It is difficult for states to spawn
thriving captive industry, said Ga
Osborne, senior vp of USA Ri
Group m Montpelier, Vt. To be su
cessful, a state needs the supportil
infrastructure and market expertis
They also need to offer something e
tirely new, such as Hawaii did in 19;
when it became the first West Coa
domicile and offered California but
nesses an akernative to Vermont.

"They are all thinking this is eas
all you have to do is pass a bill," N
Osborne said of states wanting to hc
captives ":ust by putting a law i

your books rloesn't make you a dor.
elle.”

Yet Mr. Osborne doesn't want
discourage Arizona-or any oth
state-fromz hosting captive insurei
The more cDmpetition the better, ]
said.

In fact, he supports current legisl
tion in Nevada aimed at making t}

state a capuve haven, and he is eag
to conduct business there. Nevad

more than arizona or other states.
likely to allsw maximum flexibility
captive licensing, he said.

Still, Mr. Osborne said he would
expect Nevada to emerge as home tc
significant number of cal*ives. E
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Opinions

Keep the PB
HEN IS ENOYGHENOYGH veor wrer e

Pension Benefit Guaranty Corp. reported that
its surplus had grown fourfold from 1996 to 1997, to a
record $3.48 billion.

The question is certain to be asked again this year by em-
ployers, benefit lobbying organizations and lawmakers af-
ter the PBGC reported that its 1998 surplus has topped the
$5 billion mark (BI, March 29).

The underlying reasons for the federal pension agency's
surplus are clear. A healthy economy has meant high in-
vestment returns on assets held by the PBGC. The strong
economy also has meant a complete absence of termina-
tions of massively underfunded plans and, thus, fewer new
losses borne by the PBGC.

Simply put, the PBGC is in its best financial shape ever.

Indeed, its $5 billion surplus is a sea change from just
five years ago, when it faced a nearly $3 billion deficit that
triggered fears that it would need a bailout by the U.S.
Treasury to honor its obligations to pay benefits to work-
ers and retirees in failed pension plans.

The PBGC's financial turnaround is good news for em-
ployers with defined benefit plans. As the agency's finan-
cial condition deteriorated, the premiums employers pay
the PBGC were raised repeatedly-and by substantial
amounts. What was once anannual premium of $1 perpar-
ticipant has grown to $19 per participant today. And that
is only the base premium, which is assessed on employers
with fully funded plans. Employers that maintain poorly
funded plans can be liable to pay the PBGC as much as
several hundred dollars per year for each participant in
their defined benefit plans.

With a $5 billion surplus, there is no question that em-
ployers will see no additional increases in the PBGC pre-
mium rate for yeans to come.

However, the PBGC's robust health does not mean those
premiums should be cut. While a $5 billion surplus is im-
pressive-especially given the agency's woeful financial
condition of just a few years ago-it could easily and
quickly disappear if the economy dramatically reverses

Even in these flush economic times, there are plenty of
financially troubled companies whose big underfunded
plans pose a risk to the PBGC. The agency says that these

Letters

GC's cushion
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companies sponsor plans with $15 billion to $17 billion in
unfunded liabilities. We'd like to see that exposure much
lower--or the PBGC's surplus much higher-before pre-
miums are cut and the agency sees its financial cushion
grow thin.

Rather than focus on PBGC premium reductions at this
time, a better course of action for lawmakers would be to
concentrate on a far more important pension problem: the
continuing decline in the number of companies offering de-
fined benefit plans.

Giving employers more incentives to offer defined bene-
fit programs-by legislating such measures as allowing the
funding of larger benefits, permitting greater flexibility in
plan design, and reducing government red tape wherever
possibl-would be an important and needed step that
lawmakers could and should take to begin to reverse that
decline.

Defined benefit pension plans are very much worth sav-
ing, as they are the only type of pension plan to promise
workers secure lifetime retirement benefits. Having a fi-
nancially strong PBGC makes that defined benefit plan

promise even more secure.

Business
InNnsurance®

Reporting weekly on corporate risk,
employee benefit and managed health care news

Vice President/

Publisher/Editorial Director: Kathryn J Mcintyre, ARM (Chicagc

Associate Publisher/Advertising Director: Mortin j. Ross 111 (New YoFI

Editor: Pout D. Winston /Chicogc

Editorit-Large:

Managing Editor:
Assistant Managing Editor:
Graphics Editor:

Senior Editors:

Jerry Geisel (Washington
Regis J Coccio (Chicagc

Todd J. Behme (Chicogc

Kathy t. Bomes (Chicagc

Meg Fletchei, ARM (Chicogc
judy Greenwold /Son lose
Dove lenckus ATucsor,

Douglas Mcleod /New YoB
Roseanne White BNashing/or,
joanne Woicik flos Angeles
Rodd Zolkos (Chicagc

Mork A. Hofmonn 84'oshinglor,
Sarah Goddard (london

Gavin Souter {New Yor;
Michael Bradford (New Or|eons

Washington Editor:
Bureau Chiefs:

Associate Editors:

Roberto Ceniceros (los Angeles
Robert Kozel (Chicagc
Amanda I. Milligan CChicagc
Michael Prince /New Yorl
Sally Roberts (Denve

Edwin Unsworth Rondor
Kevin P. Edison CO#cogc
Moty B Nick (Chicagc
Richard Trout {Chicagc

Molt Scroggins /Ch/cogc
Amy R. Kepko (Chicagc
John Keagy (Chicagc

Lee Fletcher (Chicogc

Karen Brown Tucker (Chicagc

Directory Editor
Copy Editor:
Assistant Copy Editors:

Assistant Graphics/Online Editor
Assistant Directory Editor

Editorial Assistant :

Assistant to the Publisher:

Editorial Cartoonist:

Midwest Advertising Manager:
Eastern Advertising Manager:
District Managers:

Classified Advertising Manager:

Sales Assistant:

Production Manager:

Director of Communications:

Roger Schilled,rom (Chicagc

Robert L Niesse 1Chkagc

Blake Delany (New Yod
Chris Groff iNew Yod

Elizobeth McGahmn New Yod
Deborah D. Neale (Chicagc
liais Amleshi /Chicage

lori Liebe(man Ros Angele:
Elmer Kerstowske (Chicagc

Ronnie 1. Drachmon #Vew Yort

Promotion Manager Barbara O'Brien

EDITORIAL: Chicago: 312649530
Denver: 303-698-760
London: 171-457-140(

los Angeles: 323-651-371(
New Orleans: 504-364-190E
New York: 212-210010(
San Jose: 408-774-150(
Tucson: 520-579-1931
Washington: 202-662-720(
Chicago: 312649-5276
New York: 212-210022E

los Angeles: 323-651-371(

New York: 212-210013",

ADVERTISING:

COMMUNICATIONS:
SUBSCRIPTIONS Detroit: 888-446142:

Business insurance is published by Crain Communications Inc.

Keith E. Crain Ranee Crain

Chairman President
Merrilee Ccoin Mary Kay Crain
Secretary Treasurer
William A. Morrow

Executive Vice President/Operations

Robert C. Adams
Vice President/Production

Courts are the wrong forum for legislation

To the editor: Legislatures legislate and
courts interpret the law. This simple idea,
taught to all of us in school as the"separation
of powers," is a fundamental rule upon
which this country's entire system of govern-
ment relies. | made this point in a Feb. 22 ar-
ticle, "Liability for Guns Unclear," which
discussed the recent lawsuits filed by a num-
ber of cities against gun manufacturers. |
said that broad public policy decisions
should be left to legislatures.

Guns are just the issue of the day. Before
that, it was tobacco. Future targets could in-
clude alcohol, automobiles, or fast food. The
target industries may change, but the
bedrock "separation of powers" principle
should not. There are sound reasons for
keeping the functions of the various branch-
es of government separate.

In a March 22 letter to the editor, an indi-
vidual from California, William E. Murray

Letters to the editor

Business Insurance welcomes letters to the editor. The
section is intended to be a forum for readers' opinions and
comments. We reserve the right to edit letters for clarity
or space. We wilt not pubtish unsigned Letters. Please send
your letters to Letters to the Editor, Business Insurance,
Chicago, Itt. 60611; fax: 312-280-3174; e-

740 N. Rush St.,
mait: pwinston@crain. com

Jr., responded to my comments by suggest-
ing that the legislative branch of govern-
ment, both state and federal, was no longer
up to the task of deciding broad public poli-
cy issues because of "blockage" brought
about by the political process. Such situa-
tions, he said, make litigation "inevitable."
Mr. Murray pointed to the active role of
courts in securing civil rights for citizens, cit-
ing the landmark 1954 U.S. Supreme Court
decision in Brown vs. Board ofEducation of

Criticism of B/

To the editor: | have just read the letter
from Peter Sawyer (Bl, Feb. 8) regarding
HMO rate increases. | confess that we're a bit
behind the times out here, but | have never
before heard of a price hike referred to as
"cost trending." | guess that means that

Topeka. But, the Brown case and others like
it involved coluts interpreting the United
States Constitution. The courts were not act-
ing as substitute regulators in an open field
of their own making. The civil rights analogy
to recent social policy litigations is not only
misplaced, but it trivializes the significance
of the decisions that added true meaning to
the phrase "equal protection of the laws."
Mark A. Behrens

Washington
called Gironic’

HMO enrollees really won't have to pay
more. That having been said, | find it amus-
ing and ironic that Mr. Sawyer accuses Bl of
"[un]realistic reporting.”

Len Stillman

Salt Lake City

Bl's online discussion forum

Visit Bl's Online Forum, Which oers unmoderated dis-
cussion areas for readers to exchange ideas or information
on risk management, employee benefits insurance and
miscellaneous other topics.

The Online Forum is tocated at: http.-//www. businessin-
surance.com/forum/index.html/
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Satellites

Continued from page 1
ly competitive space insurance
rnarket.

He said this is so because the cur-
rent application of the regulations
"inhibits the insured's ability to
give us the confidence we need in
order to provide insurance at ac-
ceptable termms and, if applicable,
the ability to meet the market stan-
dards required for a proof of loss."

Mr. Clapham said he thinks the
U.S. regulations go too far, as the
technical details insurers require
are only those needed to assess a
risk, not to build a satellite.

Dennis Burnett, a partner in the
Washington law firm of Pierson &
Burnett L.L.P., said the processing
of export licenses for satellite man-
ufacturers has "slowed to a trickle"”

as a result of the new restrictions.

In situations where licenses pre-

viously would have been routinely
approved, Mr. Burnett said licens-
es now are being denied on the
grounds that satellites contain
technology that in the wrong hands
could threaten U.S. security.

The implications for insurers are
worrying, indicated Mr. Burnett.
Under the law, a license or U.S.
State Department approval is re-
quired for:

- U.S. brokers and underwriters
to send technical data to non-U.S.
underwriters.

- U.S. brokers and underwriters
to participate in foreign launch or
satellite failure investigations.

= Sharing the results of such in-
vestigations with non-U.S. under-
writers.

= Claims containing technical
data of U.S. origin to be made to

non-U.S. underwriters.
= Non-U.S. underwriters who re-
eeive technical data to share or dis-

cuss it with other underwriters.

These requirements are made
worse by the fact that it takes six
months for such licenses to be ap-
proved by the Office of Defense

Trade Controls in the S:ate De-

partment, Mr. Burnett warned.

He called on the satellite insur-
ance industry to find a solution to
this problem. Mr. Burnett advised
members of the industry that their
best hope lies in the U.S. State De-
partment's invitation to hear out
interested parties on the regula-
tions. Although the ITAE regula-
tions are in place, the State De-
partment can alter them, if it
chooses, without congressional ap-
proval.

The licenses denied in February
were for two satellites bui_t by Los
Angeles-based Hughes Space &
Communications International Inc.
The satellites were to be launched
in China aboard the Long March
rocket for Asia Pacific Mobile

Telecommunications. a Chinese-

Satellite failures move

to higher orbit

Failures of satellites
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Source: Assicurazion Generall SPA

based consortium.
Barry Fagan, director of launch

services acquisition at Hughes,
warned that the restrictions are "a

new and potentially serious risk
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that is proving to be very difficul
to manage."
Mr. Fagan added that the regula

underwriters, reinsurers and tech

nology consultants may no longe
have access to the technical dat

they desire."
For Brian Moore, chairman o

London-based Marsh Space Pro

their logical conclusion. . .coul,

dustry as a whole."

information to underwrite risks

However, he indicated an expecta
tion that a solution would b

than a long-term problem.

ance in quantity on a number of i:

can pass on the savings to cus
tomers. This should also enabl

them to "avoid the learning curv
and the infrastructure costs of con
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Space insurers finding market is a black hole

Outstanding losses, 'kamikaze insurers' leading to a fiercely competitive state

By EDWIN UNSWORTH

FLORENCE, Italy-It may be
"all systems go" for the space in-
dustry as the number and sophisti-
cation of satellite launches in-
crease, but times are only getting
worse for the insurers that help
support these developments.

As competition increases and
rates tumble, the situation is be-
coming so desperate for space in-
surers that they could start with-
drawing capacity on a scale that
would cause problems for the
satellite industry, one insurance
expert claimed late last month at
the 10th biennial space conference,
hosted by Italian insurer Assuri-

cazioni Generali S.p.A.

Benito Pagnanelli, chief execu-
tive officer of London-based Gen-
erali Global, which encompasses
the insurer's space division, said
"there has been a great surge of
competition in the market due to
new, self-styled operators,” which
he called "kamikaze insurers."”

"Should they continue to pre-
vail, | can foresee very negative re-
sults for the future,” he told some
450 delegates attending the confer-
ence.

Other insurers could start to pull
out of the market or to reduce their
underwriting capacity as early as
this year, Mr. Pagnanelli warned.

He backed his claims about the

desperate state of the market with

figures showing that, in 1998,
space insurers paid some $1.4 bil-
lion in claims and face another
$400 million in outstanding losses
for the year. That combined sum is
more than twice the $850 miillion
they received in premiums.

Results for the 20-year period
ending with 1998 are scarcely any
better. Over that period, premiums
paid to space insurers totaled $6.5
billion, while claims paid on 150
significant losses totaled $5.6 bil-
lion. However, this total will cer-
tainly rise because about 15 losses
have not yet been paid for, Mr.
Pagnanelli said.

There is also significant overca-
pacity in the space insurance sec-
tor. Capacity today amounts to

more than $1 billion, while the
maximum value insured up to now
during a satellite launch phase is
slightly more than $500 million, he
said.

This is fueling a dangerous level
of competition among insurers, Mr.
Pagnanelli said. "It is not unusual
that, after having signed an insur-
ance contract, the client or his bro-
ker asks to renegotiate its terms if,
in the meantime, the market con-
ditions are more favorable for
them. . . .Regretfully, the same
does not happen when market con-
ditions worsen,” Mr. Pagnanelli
said.

In addition, the competitive
space market is taking less care in
policy wording, Mr. Pagnanelli
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noted. He said that, after havinl
adopted standard policy wording
over many years, "lately, polic:
wordings are less cautious and de
tailed and, therefore, can give ris
to different interpretations an,
disputes.”

Brian Moore, chairman of Marsl
Space Projects, a London-base
unit of Marsh Inc., said, "We'v,
been living in a fools' paradise.
He said that despite a series of un
precedented losses in 1998, ther
has been no reduction in under
writing capacity, and that an,
such reduction "is unlikely to tak
place when you have so man:
wanting a share of the risk."

Janet Sadler, senior vp and chie
space underwriter for Associate,
Aviation Underwriters in London
described 1998 as a "catastrophi,
year" for space insurers, charac
terized by rates dropping to an all
time low and relaxed policy word
ings and terms. She acknowledgec
that new operators, such as th
company she represents, are par
of the problem.

However, Ms. Sadler predicted ,
welcome move by those in th,
space industry toward "insurers o
choice,"” where both parties bette
understand one another and cai
adopt practices that better reflec
the risk profile.

A number of satellite insuranc,
buyers confirmed that rates hav
fallen dramatically. Greg Gilmor€
vp-marketing and sales for Inter
Nnational Launch Services of Sai
Diego, said that today, his compa
ny can get launch insurance at un
der 5 % of the insured value; a fep
years ago, it was 15%.

Giovanni Gobbo, manager o
Generali's space department, not
ed a troubling decline in the relia
bility of satellites and satellit,
launches over the past three year
and a corresponding rise in insur
ance payouts.

He said the trend-eight satellit
losses in 1996, 12 in 1997, and 39 ii
1998-"leaves little hope for im
provement in the immediate fu
ture.”

Not only are space insurers get
ting poorer returns, but they ar
also offering policyholders evei
better terms and conditions, saic
Mr. Gobbo. He cited as example
the use of multiyear policies tha
cover launches and a few years o
in-orbit life, where an insurer ac
tually returns a portion of the pre
mium in case of the satellite is los
before all the years of the contrac
are complete or if no claims ar,
made; and advance commitment
by insurers at fixed condition
even before the terms of coverag,
or technical parameters have beel
presented.

Also giving the buyer's point o
view, Peter Jackson, chief execu
tive officer of Hong Kong-base<
Asia Satellite Telecommunication
Co. Ltd., called for insurers "t,
stop telling me there's 204

See Market on page 1,
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Continued *om page 12
much capacity about.”

He maintained that insurers and

satellite operators are in the same

concluded.

Looking ahead, Mr. Jackson
predicted that the time will come
when insurers and satellite opera-
tors will form closer partnerships
to help reconfigure satellites al-
ready in space and to rescue lost

Satellite operators and insurers are in the same

boat-both face problems of overcapacity

and customers prepared to go elsewhere for

a better deal, says Peter Jackson.

boat-both facing the same prob-
lems in their individual industries
of overcapacity and customers
prepared to go elsewhere for a
better deal. "You've just got to act
as a competitive industry and be
competitive. . . .Be practical,” he

BARKING

satellites. However, he said, he
was not giving any answers as to
how, or even if, the costs of such
efforts would be shared.

Ted Ignacy, Gloucester, On-
tario-based vp-finance and trea-
surer for Telesat Canada, ex-

THE IMPOSSIBLE

POSSIBLE ALWAYS

TAKES SOME SWETT.

pressed a similar view. He said
that while his company buys
launch and in-orbit insurance, the
financial compensation that the
coverage provides in the case of a
satellite failure is not enough if
such a loss causes the company to
lose millions of customers, such as
wireless telephone users, to com-
petitors.

Mr. Ignacy suggested that insur-
ers, manufacturers, operators and
end customers all could con-
tribute to funding and placing in
orbit a few small, strategically
placed satellites. Then, he said, if
an operator suffers a satellite fail-
ure, one of these "spare-sats”
could be called into use until a re-
placement is launched. A possible
incentive for insurers to con-
tribute is that these satellites
could be used to offset either busi-
ness interruption insurance
claims or the expense portion of
other claims, Mr. Ignacy said. Ell

In-orbit failures top
list of challenges

By EDWIN UNSWORTH

FLORENCE, Italy-As the
realms of commercial space activi-
ties increase, so, too, do the chal-
lenges for space insurers.

That was one of the messages for
delegates to the 10th biennial con-
ference on space activities, hosted
by Italian insurer Assicurazioni
Generali S.p.A.

Benito Pagnanelli, chief executive
officer of Generali Global, warned
that the number of cases of satel-
lites malfunctioning in orbit is in-
creasing "to an incredible extent”
(see story, page 12). He placed the

greatest blame on the "ruthless
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commercial competition” amon
satellite operators and their exces
sive haste to beat the opposition an
cut costs. "Checks are much les
frequent, and much-cheaper mate

rials are used without the necessar

preoperational testing,” Mr. Pag
nanelli said.

Paris-based Arianespace's chair
man and CEO, Jean-Marie Lutor
expressed similar concerns. He sai
that, whereas in 1998 there were 5

satellite launches, by 2008, th
number should treble to 150. Wit

the combination of advanced tech
nology and a supply that is exceed
ing demand, prices for satellit
users will come down, he said. An
falling prices will fuel increase
competition among satellite manu
facturers and operators, Mr. Luto
predicted.

Peter Nesgos, a partner with th
New York law firm of Winthrol
Stimson, Putnam & Roberts, sai
that recent experience with satellit
in-orbit failures has underscore
the importance of clarifying polie
wordings and promoting claims sel
tlernent

Looking at what financiers c
space projects would like to se
from insurers, Mr. Nesgos sai
lenders are particularly concerne
about wordings relating to futur

it
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losses and salvage. He suggested ir
surers make as clear as possible th
type of future losses that are intendi
ed to be covered by launch and in
orbit policies. On the issue of sal
vage and partial loss, he called fc
discussions among policyholder:
underwriters and brokers on
"prepackaged salvage" approac
that would allow coverage to remai
in place or to be renewed on agree
terms if a satellite fails or does nc
meet its technical specifications.

Mr. Nesgos also said that, becaus
most syndicated loans run for five
to 10-year periods, lenders to sate]
lite projects would like to see inSUI
ance policies of similar duration.

The current buyers' market i
space insurance should be used as
time to address not only less-chal
lenging issues such as endorsement
and the duration of coverage bu
also to promote innovative aF
proaches for claims settlement, sal
vage and premium financing, M
Nesgos suggested.

The insurance industry needs t
evolve more rapidly to meet chang
ing conditions in the satellite an
launch services industries, accord
ing to John Dealy, president of Th
Dealy Strategy Group L.L.C. c
Washington, D.C.

Mr. Dealy, too, called for close
integration of financial packages t
coordinate equity, debt and insur
ance strategies. This coordinatio
should include earlier and consis
tent integration of the pro

See Challenges on page 1
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Mergers and Acquisitions services

1 OU met with the lawyers. The investment bankers. The auditors. You did your homework.
Everything was legal and aboveboard. And a deal of enormous importance and even greater
worth was completed. But somehow, something went wrong. Liabilities were misjudged.
And the ones that were recognized were grossly underestimated. Now it's the third quarter and
you're about to report a substantial write-off.

‘ This is the real world companies live in. When things go wrong, they go wrong on a
large scale. And if your company is not properly covered. the world becomes an ugly place.
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reputation is solidly backed by Triple-A-rated financial strength, you can rest assured
that the AIG Companies will be there for you.

No matter what the risk, no matter where the risk, the AIG Companies possess the
experience and sophistication to custom-tailor a policy that protects you from the unexpected.
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RIMS 1999 - Dallas

Conference team aims to expand
educational opportunities

By RICHARD TROUT my hotel, | sit and find someone, and and each other during the various mittee has created two new categories
we start up a conversation about conference sessions for educational sessions this year the
he 37th annual Risk & In- somethmg that we heard about, and During the past several years, a Tools Track and Employment Risks
surance Management Soci- you come back with an idea that you much-larger proportion of deputy The Tools Track emphasizes the prac-
ety Inc annual conference can try to implement," she said "It re- members-as opposed to vendors- tical, hands-on aspects of risk man-
and exhibition is taking ally is amazing " has sent in program suggestion forms, agement, while Employment Rtsks
place in a state where everything is As the Internet threatens the face- she said combines the previously separate Em-
said to be bigger to-face bond insurance professionals "It's switching the content control ployee Benefits and Workers Com-
And why not Texas? The defint- share with their customers, business from the vendors to the risk man- pensation categories into one that en-
tion of risk management is getting partners and peers, RIMS is trying to agers The way they've done that tS by compasses both (see story, page T18)
A total of 150 Core Educational
getting bigger, and the Internet is Sessions are scheduled, each coded by
making people's sense of community category and experience level In acl-
bigger dition to the Tools Track and Em-
While the debut of every new
World Wide Web site or financial

ployment Risks categories, other ses-
sion categories include Claims Man-
agement, Finance, International, In-
surance, Legal/Legislative, Loss Con-
64 trol and Risk Management The four
experience levels are the 100 series,
for those with limited experience, the

services product may appear to com-

plicate the vast, growing network of

insurance professionals, RIMS is here , ,- -
to remind risk managers that they all ,

have a common destination "Many

Goals, One Direction" iS the theme a4, 7. 200 series, for all audiences, the 300
for this year's conference, to be held M series, for those with significant expe-
April 11 through April 16 in Dallas, nence with the topic, and the 400 se-

with most activities at the Dallas | ries, which involves taking a concep-

- tual or strategic approach to issues
The conference programming com-

mittee is mstrumental in fine-tuning
the educational sessions to fit mem-

Convention Center

"We're all looking to do the best we
can for our organizations, as diverse as
those organizations are," said Mark A
DelLillo, outgoing RIMS president
and vp-risk management for Celotex
Corp in Tampa, Fla

"There are a lot of different facets

bers' needs, said Karen Banks, chair-
woman of the conference program-
ming committee and director-risk
management of San Francisco-based
Shaklee Corp

Recently, for example, a members'

PHOTO COURTESY OF DALLAS CONVENTION & VISITORS BUREAU

. Dallas is the site of the 37th annual conference and exhibition
to this conference, and each one of

them has a different goal,” said Diane of the Risk & Insurance Management Society Inc.
Wolfson, RIMS vp-conferences and -, - needs survey by the programming
director of risk management and in- committee showed that experienced
surance for Domtar Inc , a pulp and enhance the human contact among mvolving the chapters in the RIMS risk managers were looking for more
paper company based in Montreal risk managers at the annual confer- committees that sponsor programs If sessions aimed at their level, said Ms
"But, ultimately, what we're trying to ence as well as the bond between in- a chapter has done a really good sem- Banks "We are raising the level a
dois bring people together to improve d1Vtdual RIMS chapters and the inar at home, we encourage them to notch each year For the sessions that
the appreciation and value of risk RIMS board This year's conference come and do it at RIMS," Ms Meltzer we do repeat, we try to increase the
management You've got to remain will up the ante when it comes to net- said level the following year, so even if it's
focused on that objective-you try to working and bringing more risk man- "Participants are wanting more and something that someone attended the
ask whether this goal fits or doesn't fit agers into conference leadership roles, more to have sessions that are going prior year, it's been added to and en-
with that objective,” Ms Wolfson according to RIMS executives to allow them t:o share ideas, and not hanced so that it will still appeal to
said "l think (the conference program- just to listen and to be informed on a them," said Ms Banks

For a risk manager at the RIMS ming committee) has built upon a subJect matter Members find that The programming committee is
conference, almost every experience trend that was started about four years very valuable,” Ms Wolfson said "If made up of 11 RIMS members who
is an educational session, she re- ago of finding opportunitiesforrisk Ithmkofmy experiencesatconfer- reviewed allofthe program suggestion
marked From the annual member- managers to learn from other risk ences and that of my associates, the forms submitted after last year's con-
ship meeting to the industry sessions managers," said Susan R Meltzer, greatest value I've gotten is if I've ference in San Diego About 1,080
to the brown bag lunch to the exhibit RIMS' first vp and mcoming prest- shared an idea with someone or if forms were submitted last year, noted
hall, different forums provide different dent She also is assistant vp-insur- someone else has shared an idea," she Ms Banks During a four-and-a-half-
ways to learn about the risk manage- ance and risk management at Toron- sad day meeting m June, the committee
ment profession to-based Sun Life Assurance Co of One of the ways RIMS has re- determined the final program of 150

Even the most seemingly unlikely Canada There is more involvement sponded to a more-involved member- Core Educational Sessions and more
spot can offer a good learning oppor- with risk managers as speakers, and ship is by revising the lineup for its ed- than 30 Industry Sessions The evalu-
tunity, said Ms Wolfson there are more opportunities for risk ucational sessions ation forms submitted during

"Just taking the shuttle bus back to managers to interact with speakers The conference programming com- See Preview on page T 16

Got an opinion”? Share it here

Sunday forum will allow RIMS members to discuss the society
By RICHARD TROUT

members for a two-hour session Because so many RIMS members attend the

Previously, the meetings held on Sunday pri- annual conference, the conference programming
hink that RIMS could be improved? marily were aimed at allowing RIMS leaders to committee decided it would be an ideal setting for
RIMS deputy members and associate gather and discuss their concerns with each oth- members to voice their ideas, opinions and ques-
members who want to air concerns, ques- er At the annual town hall-style meeting, for ex- tions, noted Diane Wolfson, RIMS vp-confer-
tions or complaints about the Risk & In- ample, the board of directors would gather to dis- ences and director of risk management and insur-
surance Management Society Inc should head cuss the governing of the society, followed by the ance for Montreal-based Domtar Inc
over to the Dallas Convention Center for the formal board meeting, said Mr DeL.illo "Bringing them together in one room to share
first-ever Member Forum on Sunday, Aprilll But now other RIMS members can participate with each other iS really going to be a big deal,"
While the Annual Membership Meeting on in some of the society's politics said Ms Wolfson "We're really proud of the fact
Monday is a formal program, the Member Forum "Members are going to be invited to come and that we've opened up another opportunity for
will provide an informal atmosphere for interac- say, 'Thts is what we hke about RIMS, this is what members to get together," she said
tion It will be held from 1 to 3pm m Room C- we don't like about RIMS, here's what we need, Mr DelLillo stressed that the forum Will be an
243 of the convention center can we go in this direction?' " said Susan R opportunity for open discussion on any subject of
Chairing the event will be Mark A DelLillo, Meltzer, RIMS first vp and incoming RIMS prest- interest to RIMS members
outgoing RIMS president and vp-risk manage- dent Ms Meltzer also is assistant vp-insurance "Our thought was to have some time on Sun-
ment for Celotex Corp m Tampa, Fla After a and risk management at Toronto-based Sun Life day where the average member, who may not be

brief introduction, he will open the floor to RIMS Assurance Co of Canada See Forum on page T18



iU/ D-USTneSS insurance, Apri11 O, 1338

RIMS 1999 - Dallas

RIMS leaders seek to build on the past
as organization approaches milestone

By MICHAEL BRADFORD

here is a sense that these

_I_are not ordinary times at

the New York headquarters

of the Risk & Insurance
Management Society Inc.

A crew is filming in the hallway

and a photographer is in the board-

room. There is talk of a video and
book that will commemorate the so-
ciety's 50th year in 2000. Someone
mentions that the profile of risk
management is perhaps the highest
it has ever been, largely because the
mainstream press has begun paying
more attention.

There is a feeling here that RIMS

is positioned to move confidently
into the new millennium.

In a recent interview at RIMS’
headquarters, Mark A. DeLillo and
Susan R. Melizer talked about why
the society is buzzing about its future.

Ms. Meltzer, assistant vp-insur-
ance and risk management at Sun
Life Assurance Company of Canada
in Toronto, will assume the RIMS
presidency when Mr. Delillo turns
over the gavel at this year's annual
conference and exhibition in Dallas.
The society will reach its half-centu-
ry milestone during her tenure.

"We're at an interesting point,”
Ms. Meltzer said. The 50-year mark
is an opportunity for the organiza-
tion to tout its "rich past"” and "the
whole concept of building on what
we've done so far," she noted.

Ms. Meltzer said she intends to
emphasize the "continuum of leader-
ship" that Mr. DelL.illo established
when he assumed the presidency a
year ago in San Diego.

"There have been a few of us now
in a row that really have a like mind
about where the organization needs
to go," she said of RIMS presidents
in recent years. Initiatives, some of
which Ms. Meltzer has been in-
volved in, were begun in the areas of
education, technology and quality
during previous terms.

"The 50th anniversary gives us the
opportunity to focus on those past
initiatives" and move them forward,
Ms. Meltzer stressed.

Mr. DelLillo, vp-risk management
at Celotex Corp. in Tampa, Fla., said
that during his term it was important
to try to advance the movements in
education, technology and quality
that his predecessors had begun,
rather than take on a specific theme.

"l think we have moved each of
those forward significantly," Mr.
Delillo said. "And that really is
what | wanted to accomplish in the
year: the continuum-to show the
membership and those outside the
organization that there is some sense
of direction, that we have a plan and
we're moving it forward."

Those moves haven't all been
without controversy. An initiative
to improve the quality of products
and services provided by risk man-
agers' business partners created
something of a stir last year.

At last year's annual conference,
RIMS and the Quality Insurance
Congress revealed the results of the
first quality score card that showed
how risk managers ranked their bro-

kers, insurers, third.party administra-
tors and reinsurers in terms of satis-

PHOTO: DAVID LUBARSKY

Mark A. DeLillo will hand over the RIMS presidency next week in Dallas to Susan R. Meltzer.

faction. The effort drew both praise
and complaints.

"We have gotten all sorts of re-
sponse,” Mr. DelL.illo confirmed.
"Some from carriers and brokers who
felt that they may not have been giv-
en a fair shake in the evaluation,
others who have claimed victory in
it. Others have said: 'You know
what? You're absolutely right. The
customer is sending us a message,
and we need to listen to it. '

As a result of the score card, "We
have seen more activity on carriers'
and brokers' parts as a whole to im-
prove quality in the industry in the
last nine or 10 months than | recall
in my entire career,"” Mr. DelLillo
said.

The goal of the score card was not
to bash the industry but to create a
plan for continuous improvement
over time, he noted. "We all need to
move forward, risk managers includ-
ed. And if we can show progress,
then we have accomplished what we

wanted to do initially with the score
card. And | think we've seen a lot of

that on all sides."

The next score card won't be re-
leased until after this year's confer-
ence, partly because responses have
been heavy. There has been a
"tremendous increase in responses,”
said Mr. DelLillo. "We want to give
adequate time to make sure that we
understand those responses."

A tool kit provided to risk man-

agers as a follow-up to the score card
provides instructions on how to
work with business partners to im-
prove the quality of products and
services.

The kit provides a "framework for
discussion,” and "you can easily
come out at the end of the discussion
with a well-defined service agree-
ment," Ms. Meltzer said. "We're us-
ing it in my company."

Mr. DelLillo said he has heard from
some "senior" risk managers who
have not been as active in RIMS as
they once were but are encouraged
by the society's current activities.

He said these risk managers have
told him that "the direction of the

organization-particularly with the
release of the score card and with
RIMS now exercising its voice as a
strength in the industry-is positive,
and they are very happy to see that
progress."

In another move, RIMS made
changes to its annual cost-of-risk sur-
vey this year, retooling it into a
benchmark survey and conducting it
with a new partner (BI, Feb. 8).

"There is some information in that
survey that is going to be extremely
useful to our membership," Mr.
Del.illo said. "In our continuous
quest for quality, we willtook to im-
prove that process as well."

Mr. Del.illo said the results of a
member-needs survey taken during
his term-the first such survey since

1995-indicate that the society has
become more responsive to its mem.
bership. "The results were very satis-
fying because they identified signifi-
cant increases in satisfaction levels
of service delivered, which tells us
that in '95 we took those results and
listened to our customers."

Regarding contingent commis-
sions paid to insurance brokers, the
society took a big step toward ad-
dressing members' concerns when it
reached an agreement with J&H
Marsh & McLennan Inc. earlier this
year under which the broker will dis.
close information related to those
amounts (Bl, Feb. 1).

"The organization, under Susan's
leadership, took a huge step forward
in calming a lot of the fears, con-
cerns and perceptions about that is-
sue with the understanding we
reached with J&H Marsh," Mr.
DelLillo said. "And now, if you no-
tice, everyone is jumping in behind
that, saying, 'Well, we have a policy
for that, too."

"Which is great. We never intend-
ed to point the finger at any one or-
ganization," he said.

Brokers "have shown that they are
going to respond to the voice of the
customer, and | think that calmed a

lot of people down," Ms. Meltzer
added.

Mr. Del.illo said the issue of con-
tingent commissions may be a con-
cern to some risk managers and not

to others. "The fact that it's now ir,
the open is where 1 think we were
wanting to go anyway. RIMS as ar.
organization used its strength, its
voice, to serve its members in thar
instance. The organization may have
been hesitant to do that in years.
past."

Raising the profile of risk manage-
ment is one of the challenges that
the society will take on in the next
yvear.

"l think we're taking huge strides
forward in increasing RIMS' profile
and risk management as a disci-
pline's profile in the mainstream
press," Mr. DelLillo said. More in-
quiries from newspapers and maga-
zines have come in during the past
six months than "I think this organi-
zation has had in the last 15 years,'
he added.

"That will be a major theme of the
50th anniversary celebration that
we'll launch in 2000," Ms. Meltzer
said of promoting risk management.

RIMS began raising its profile in
the legislative arena with its first
Washington "fly-in" last month.
Risk managers from around the

country attended and made their
concerns known to lawmakers.

"We considered 30 would be site-
cessful,"” Ms. Meltzer said of the
number of attendees expected to ar-
rive for the event. About 45 risk
managers participated.

Talks were arranged with lawmak-
ers and their staffers, and panel dis-
cussions and speakers were lined up
to give risk managers information on
how to make their voices heard in
Washington.

Mr. Del.illo said the aim is to
make risk managers more comfort-
able with the legislative process and
encourage them to become invojved
with advancing their concerns to
lawmakers.

"We hope to grow that; maybe we
can have it twice a year," he said. "I
think it's an important step in estab-
lishing RIMS as a voice, as a re-
source in the legislative and regula-
tory process. That's an element of

risk management that we've not fo-
cused on as much as we should

have."

RIMS' legislative concerns include
issues related to health information
privacy, Year 2000 computer liabili-
ty, managed care regulations and re-
form of the Occupational Safety and
Health Administration (BI, Feb. 1).

The fly-in was the brainchild of
Anne B. Allen, who recently re-
signed her position as director of
government affairs with RIMS to
take a government-relations job
with the Teachers Insurance & An-
nuity Assn.-College Retirement Eq.
uities Fund.

RIMS saw a major initiative come
to fruition in the past year as the Fel-
lowship in Risk Management desig-
nation program was unveiled. The
program, which requires completion
of 10 courses, some of which the stu-
dent can choose, leads to a designa-
tion that will be conferred by the
Global Risk Management Institute,
a new RIMS subsidiary (Bl, Dec. 21,
1998).

There are a handful of completed
applications for the program, and

See Presidents on page TS
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"we have had over 200 requests for
applications in a relatively short pe-
riod of time," Mr. DelL.illo pointed
out. "That is a large number, and |
suspect that in a year's time we will
have well over 500."

The program is under way after
several years of planning.

Mr. DelLillo said that "bringing the
FRM to fruition really required con.
sensus-building. One of the reasons
we were not able to launch an FRM
in two or three years was because we
had so many interests in that pro-
gram going in certain directions. At
one point we simply realized that we
were not going to satisfy everybody,

RY.'-.-

RIMS 1999 - Dallas

that we had to create a product for
the membership that would meet the
majority of needs."

"l think that really is the accom-
plishment of the year," he said of the
program's launch.

For those members who decide not
to pursue the FRM or take RIMS'
professional development courses,
the society last year began offering
regional seminars. Response has en-
couraged RIMS to expand the num-
ber of topics that are explored at the

The one.day seminars originally
werz designed to be a convenient
way for members who can't travel
long distances to take professional
development courses. The offerings
have such titles as Using Risk Data to
Learn and Improve; Directors and

Officers Liability Loss Control; Relief
for the Cost Allocation Headache;
and Business Continuation Planning
and Crisis Management.

We have to have a

pretty expansive
menu of topics to
reach membership

and provide them

with value.’

- Mark A. Del.llo

"Our membership is so diverse, the

experience level is so wide and their
educational needs so broad that we

have to have a pretty expansive
menu of topics to reach membership

and provide them witn value," Mr.
DelLillo said.

There continues to be solid de-
mand for RIMS' professional devel-
opment courses that focus on basics
such as fundamentals of insurance
and techniques of risk management,
"which tells me that we're getting in-
terest at the entry level and we're
providing a value to that segment cf
membership,"” Mr. DelLillo said.

Professional development courses
drew about 300 participants in 1998,
down from around 400 in the two
previous years.

Ms. Meltzer pointed out that re-
gional seminars and professional de-
velopment courses will provide con-
tinuing education credits for the
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FRM program. That means topics for
those offerings can be structured to-
ward what a "risk manager needs to
augment the formal education they

RIMS' membership

declines aren’'t as

heavy as other
associations, many of

which are showing

decreases of
about 20%.

- Susan R. Meltzer

got in the FRM program,” she said.

RIMS' membership slipped last
year after an increase in 1997, but a
new member designation is bringing
new faces to the society.

There were 4,228 members at the
end of last year, down from 4,313 at
the end of 1997. Deputy membership
fell as well, dropping to 7,746 from
7,848 in 1997.

Mr. DelLillo said the membership
decline primarily is due to mergers
and acquisitions among member
companies. When consolidation oc-
curs, two members often become

Even with the drop this year,
RIMS' declines aren't as heavy as
they are with many other associa-
tions, Ms. Meltzer pointed out. Many
are showing membership decreases of
about 20%, she said.

RIMS created its Associate of the
Society membership category last
year, and response has been hearten-
ing, Mr. Delillo said, with 137 sign-
ing tip as associates as of earlier this
year.

"1 look for that to grow tremen-
dously," he added, with the possibili-
ty of 400 to 500 associates listed a
year from now. "l get calls weekly
from around the nation from people
wanting information about it."

The new category allows insurers,
brokers, consultants and other pro-
fessionals to belong to RIMS and en-
joy most of the benefits of member-
ship (BI, Nov. 16, 1998). Associates
may not hold office or chair society
committees.

Associate members must join their
local chapters if the chapters accept
the associate membership. If not, the
memberships are available in the na-
tional society.

As of mid-March, 58 chapters had
approved the membership.

RIMS has 91 active chapters, the
same as a year ago.

The society has begun a Healthy
Chapter Program to strengthen
chapters that are losing membership
or having other difficulties. "Rather
than go out and create chapters for
the sake of increasing numbers, we
need to focus on how we can help
them meet the needs of their mem-
bers locally," Mr. DelLillo said.

Under the program, chapters team
how to utilize the RIMS' resources in

New York to stimulate interest at the
local level, Mr. DeLillo explained.

The program covers such topics as
compliance to bylaws, which explain
among other things how to handle
administrative functions and hold
elections for officers"who are willing
to serve and devote time to it," he
said.

Risk managers at small companies
often are hesitant to volunteer their
time to chapter activities, Mr. DeLil-
to said, so the program shows chap-
ters how to explain the time

See Presidents on page TJ O
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Continued from page TB
commitment to members.

RIMS continues to offer its Man-
aging Business Risks program, but
only four chapters used it in 1998 as
a way to stimulate interest in the so-
ciety from companies that aren't
large enough to have full-time risk
managers. It is aimed at part-time
risk managers, such as treasurers,
controllers, chief financial officers
and others whose responsibilities in-
clude risk management.

"That is something we are mov-
ing online,"” Mr. Del.illo said.
"We're hoping that by offering it on-
line, we will increase the participa-
tion....We needed to take that ina

(NA a a <egistered fervice mark of the (NA financial Corporation
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little bit different direction.”

The society's first vp generally as-
sumes the presidency; holding that
position during Ms. Meltzer's term
will be Roger Andrews, general
counsel/director of risk management
at Cynthiana, Ky.-based E.D.
Bullard Co. Mr. Andrews telecom-
mutes from Provo, Utah.

Mr. Del.illo remarked on how
quickly the term passes. "It's hard to
believe that it's been a year," he said.

He acknowledged that he under-
estimated the demands of the office.
"The demands are tremendous; the
challenges are tremendous. But | tell
you what, I'd do it again in a heart-
beat. It was really a great ride.

"My advice to Susan would be to
enjoy every minute of it, because it
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Jumping in feet first

Susan Meltzer will lead RIMS into its 50th anniversary

By MICHAEL BRADFORD

he road to the presidency of
the Risk & Insurance Man.
I agement Society Inc. began
with a pair of tired feet for
Susan R. Meltzer.

"I have a bachelor of arts in English
and, like everybody else, stumbled into
this," Ms. Meltzersaid. "Literally stum-
Med into this. The true story is that i
got into the insurance indistry because
| was looking for work after university
and my et were bleeding."

flies by." El Ms. Meltzer found that pounding the
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i We get there 114 listening®

pavement with her degree from Car-
leton University in Ottawa wasn't
opening a lot of the doors she was
knocking on.

"Somebody had said to me for the
14th time, "You're overqualified," and |
started to cry and said, 'My feet are
bleeding.' And she gave me a job.
That's the real story of how | got into

Insumnce.”

Ms. Meltzer found more comfortable
shoes and a position from 1975 through
1982 with Morris & Mackenzie Ltd., a
regional broker in Toronto at the time.

From there, she made the move into

«< >»

service, flexibility and resources. And more and more Fortune 100

companies are inviting us to the table. How do we do it? By paying

attention to the real concerns of our clients. Being flexible. Being

intuitive.Truly listening. And F that sounds too simple a strategy for

a big, global provider like (NA Risk Management, there's just one

thing we can say: Look where it's getting us.

CNA RISK MANAGEMENT

risk management.

"l took some time offafter | had my
son," Ms. Meltzer said, "and a friend of
mine called me and said, 'There's this
profession called risk management; you
ever heard of it?' | said no."

Her friend had news of an opening
for a secretary in the risk management
department at Canada Development
Corp. in Toronto. With her insurance
brokerage background, the position be-
came more than a secretarial job, and
Ms. Meltzer embarked on her career in
the world of risk management in 1983.

Canada Development, which is no
longer in business, was a company in-
volved with petrochemicals, phanna-
ceuticals, mining, copier manufactur-
ing and other pursuits that plague risk
managers' dreams. "You name it; if it
was risky, they were in it," Ms. Meltzer
said.

The year she started with Canada
Development was the same year Ms.
Meltzer became active at the chapter
level in the society. In 1986, she began
committee work with the national so-
ciety, and she has served on the Execu-
tive Council as vp-chapter and mem-
ber services, vp-environmental, vp-in-
ternational and research, and vp-con-
ferences.

Ms. Meltzer, 44, spent 10 years in the
risk management department at Bell
Canada in Toronto before taking a
newly created position at Sun Life As-
surance Co. of Canada two and a half
years ago in the same city. She seives as
assistant vp-insurance and risk manage-
ment for the insurer.

As she moves behind the podium as
president of RIMS this year, Ms.
Meltzer arrives at the post at a historic
time. The society turns 50 in MOO and
will celebrate that milestone at the an-
nual conference next year in San Fran-
cisco.

During her term, Ms. Meltzer said,
she will focus on raising the profile of
the society and of risk management as
a profession.

She is pleased with the amount of
coverage the society gets in specialized
publications and the growing interest
of more mainstream media in the risk
management profession. "We have a
fabulous in-house public relations team
now" that helps get the word out re-
garding RIMS and the profession, she
said.

Ms. Meltzer hopes to take advantage
of the publicity surrounding RIMS'
50th anniversary to leverage "our new-
found fame in the press" while "raising
the profile of risk managers and really
helping create that vision of risk man-
agement in the corporation.”

Ms. Meltzer said that the vision is
changing and that RIMS needs to help
educate its members about the value of
enterprise risk management. The soci- 1
ety should focus on helping deputy
members bring that risk management
approach to their organizations, she

“*Rfid we woutdn't mind having a

nice party in San Francisco to celebrate
our anniversary," she added. "1 have to
be honest."

Her job asarisk manager and her du-
ties with RIMS take up a lot of hours;
consequently, Ms. Meltzer produced a
short list when asked what she does
with her free time. She teaches risk
management courses at the University
ofToronto to those pursuing the Cana- 1
dian Risk Management designation.

Apart from that? "Raise a teenager,"
she laughed. Her son, Jeremy, is 16. |
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Chapter funds education

By MICHAEL BRADFORD

ducation is a high priority for
the Dallas/Fort Worth chapter
of the Risk & Insurance Man-
agement Society Inc.

The host chapter for this year's annual
RIMS conference and exhibition is a 6-
quent contributor to schools and organi-
zations that promote the risk manage-
ment profession.

Many of those contributions come
from a fall fundraiser, explained Mel
Bangs, president of the 34-year-old DFW
chapter. "Our fundraiser supports our fo-
cus on education," she said.

Each year, the 200-member chapter

, workers' Compensation has raged out of control. Medical costs have soared, litigation has increased, and

provides scholarships and grants to area
universities, said Ms. Bangs, who works
in the risk management department at
Wyndham International Inc. Five to
eight scholarships typically are awarded
to area schools that inclide North Texas
State University, Southern Methodist
University and the University of Dallas.

In recent years, the chapter also has
provided educational and research grants
to universities. Southern Methodist last
year used grant funds from the chapter to
hold a risk management seminar.

The DFW chapter's fall conference is
an annual gathering where members and
guests can hear prominent industry
speakers and do a little socializing while

raising money, Ms. Bangs pointed out.
"Half of the day is educational,” she
said, during which a theme is explored
by guest speakers, For the second halfof
the day, attendees can play in a golf tollr-
nament or tour a member company.
The Dallas/Fort Worth International
Airport is slated for this year's tour.
Students are invited to the fall confer-
ence along with members of the risk
management and insurance industries.
"We get a lot of involvement from insur-
ance companies, brokers and students
from local schools," Ms. Bangs said.
At its conference held last October,
the DFW chapter began making good
on its pledge to become a Millennium

no one has efkctively addressed the issue of lost productivity.

Humana is changing all that. It starts with our leading-edge medical management techniques that reduce
costs and provide quality care. Put that together with our team ofA-rated carriers, extensive occupational
health network, and regional adnlinistrative insurance profossionals, and the result is a model for all

Workers' Compensation. Simply put, Humana makes the lives of both et nployers and employees better.

Humana-a powerful force in the Workers' Compensation arena. For more information on how we can

harness this power for you, please call us or your insurance agent today. (888)282-1761

X HUMANA®

1 Workers' Compensation Services

www. humanawcs. com

Members of the Dallas/Fort Worth RIMS chapter. Seated, left to
right: Judy Rogers, Sally Maloney, Mel Bangs, Cindy Salmon,
Kathryn Childress. Standing: Paul Fox, Terry Yamada, Angela Nale,
Lou Howell, Beverly Hill, Jim Green, Greg Dodd, Susan Casey.

Leadership sponsor for RIMS' Spencer
Educational Foundation Inc., which pro-
vides scholarships to students in risk
management and insurance. The chap-
ter donated $25,000 to the foundation,
the first installment on its commitment
of $50,000 over three years to achieve
Millennium Leadership status. Dona-
tions of$12,500 this year and next year
will fulfill their commitment.

Students and member companies are
getting other help from the DFW chap-
ter in the form of an internship program.

"We decided in January to form oitr
internship program,” said Ms. Bangs.
"We put aside some money in our bud-

get to allow one or two member compa-
nies to have a six-week intern in the
summer.”

The chapter's largess isn't limited to
education. "We also have a community
service focus," Ms. Bangs noted. The
chapter helps Letot Center, a Dallas
County Juvenile Department facility
that provides services for underprivileged
young people.

Last year, chapter members helped
paint and decorate Letot facilities and
donated $2,500 that was used at Christ-
mas to buy gifts for children who might
otherwise have had a bleak holiday.

As host chapter for this year's national
RIMS conference, the DFW chapter is
helping line up volunteers who could be
called on to pinch hit.

The national RIMS organization has
asked the local chapter to provide "emer-
gency moderators" to step in and moder-
ate discussions at educational sessions
and the more intimate Brown Bag Lun-
cheon if regulars can't make it. "We're
putting together a database of volunteers
who can do that," Ms. Bangs said.

Apart hom Ms. Bangs, other officers of
the DFW chapter are:

« Vice president Howard Stansell, di-
rector of risk management at Thousand
Trails Inc.

« Treasurer Yvonne Tanak, risk and
insurance manager at Dallas Semicon.
ductor Cap.

» Secretary Sally Maloney, claims spe-
cialist at Southland Corp.

« Assistant Secretary Cindy Salmon,
nsk management specialist at Global In-
dusrrial Technologies.

» Teny Yamada, technical risk adviser
at Caltex Corp., is the society director for
the DFW chapter.

Members of the board of directors are:

» Susan Casey, director of risk man-
agement at Volvo Finance North Amer-
ica Inc.

« Kathryn Childress, risk manager at
NorthPark Management Co.

* Greg Dodd, risk manager at Perot
Systems Corp.

« Jim Green, risk manager at Justin In-

dustries Inc.

» Angela Nale, risk manager at Dallas
Malket Center.

« Beverly Hill, risk manager at Cine-
mark USA Inc. EIll
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At Crawford and Company, each
of our Dedicated Units manages
claims for a sﬁort list of clients.
A very short list.

As your Dédicated Unit, we
focus totally on your business,
applying all of our expertise and
global resourcs;:s. Qurstalfis a
direct extensian of your company,

acting on your claims philosophy.

We work in or near your

o UR c |I.] ENT Ll ST offices, ensuriﬁg smoother day

IS RATHER IMPRESSIVE.

to day manage:m'ent, faster--
closures, and reduced claims and
administrative costs. When you
think about it, it’s a smarter way

to do business.

What’s more, no provider
has more experience managing
Dedicated Units for blue chip
clients than we do. But rather
than take our word for it, call us,
and we’ll put you in touch with
some of th;em. So to geti the
kind of selé:virceiry;ur business
demahia il I-888-213-2533.

WWW. crawférdandcompanj.com

Grawford PROMISES KEPT
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a successful insurance organization must constantly seek

new ways to meet the needs of its customers.

< At the PHICO Group, we're doing that by combining
superior customer service with innovative insurance
coverages. In fact, we're building a diverse group of
companies designed to make PHICO Group a preferred,

one-stop resource for our clients' insurance needs.

Best of all, the group shares the capabilities, resources and
financial strength of PHICO, one of the nation's leading

j healthcare insurance specialists for more than 20 years.

We're making all these changes without losing sight of

what has always made us successful-listening to your needs

and providing customized insurance solutions. PHICO Cap|ta|

Competitive Rates. Flexible Coverages. Innovative Programs. Markets

Outstanding Service. It all adds up to a commitment to

reducing your insurancej costs. S&{WQ@ ,Bby&LQI&nSfalecher

I I I I C o Visit us at www.phico.com - 800-382-1378

NMechanicsburg, PA . Boston - Atlanta . Indianapolis



Group of Performance-Oriented
Companies

PHICO Insurance

- Company

I Serving Healthcare Institutions
Independence and Health Systems
Indemnity Insurance
Company

Il Excess and Surplus Lines
| Insurer Serving

| Specialized and

Unique Risks

PHICO Re Ltd.

Bermuda-based Reinsurer
Specializing in Loss
Portfolio Transfers

Pennsylvania Casualty Company

and Excess Casualty Risks

i \ I Serving General Casualty, Workers Compensation
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the conference also were reviewed
by the committee, which used them
to aelp decide which sessions would
be worth repeating, she said.

“The great majority of sessions are
new. Generally, if they were well at-
terided, highly reviewed and respect-
ed, we will repeat a certain percent-
age,"” said Ms. Banks. “Some are re-
peated because we have a lot of peo-
ple who are coming ro the confer-
ence for the first time or who are
new to risk management. They need
more-fundamental courses and ses-
sions. We rarget repeating certain
sessions for that audience,” she ex-
plained.

Although there won't be an op-
portunity for members to provide
teedback at the annual membership
meeting on Monday afternoon,
members can interact with each oth-
er, with the Executive Council and
with RIMS staff during the Member
Forum on Sunday afternoon (see
story, page T3). It will be held from
1 to 3 pm in  Room
(C-243 of the convention center.

“We thought this is a great oppor-
tunity to have them come rogether
in one room and to share informa-
tion about what it is that they ex-
pect from their society, to under-
stand what's going on within their
society, and also to provide their
own personal input,” said Ms. Wolf-
son.

Despite the formal nature of the

has several surprises in store for this
kickoff event, which will be held in

annual membership meering, RIMS

‘The great majority of
Sessions are new.
Generally, if they were
well-attended, highly
reviewed and respected,
we will repeat a certain
percentage.

, — Diane Wolfson

Exhibit Hall A of the convention
center Monday, April 12, from 8:30
to 10 a.m., preceded by an 8 a.m.

breakfas-.

*We're going to unveil our logo
tor our 50th anniversary, \\‘l'n‘(h aap-
pens in the yeer 2000, said Ms.
Meltzer. “And we're going o ler ev-
erybody know whet our plans ave
and how we're goirg to use the an-
niversary to raise the pr¢ file of risk
management,” she said. “Only asout
10 people |1;l»c seen the logo,” she
-ldLlL‘d.

The memberskip meering also will
include Ms. Meltzer’s inaugura. ad-
dress as incomingz president and w:ll
highlight award-wirning chapter ac-
tivities. In addition, the meeting will
include the prasentation of the
Goodell Award for a lifetime of out-

standing achievement in furthering

the goals of risk management and

RIMS.

RSKCo is moving forward with a whole new

Claims Services

world of risk service solutions. We ask our

clients what they want to accomplish with

their programs. .

.and make it happen. With

Loss Contrgl Services

options and flexibility. Dperati'ng this way

directly reflects our “can do” attitude.

information Services

RSKCo. A unique organization that will

lower your loss costs. That's the bottom line.

Call our RSKCo hotline: (312) 817-72860.

Claims Services and Information Se

Cost Management

ices are provided by Transcontinental Technical &

Cost Management Services are provided by Continental Rehabilitation Resources, Inc., all member

SOLUTIONS AHEAD OF TH

e provided by

Inc. and Smith System Driver Improvement Insilé; Ine.,

alor globe design and the name RSKCo are prolected sarvice marks: @ Capyright 1929

The brown bag lunch will again
take place at this convention he-
cause it has been so successtul since
its debut in 1994, said Ms. Wolfson.

The lunch, to be held Wednesday,
-\|\111 14, from noon to 1:15 p.m., of-
fers attendees a chance to pamu-
pate in a round-table discussion on
topics such as environmental expo-
sures, disaster recovery planning,
managed care liability and year 2000
1SsUes.

And, for the first time, exhibitors
have been invited to attend the
brown bag lunch, Ms. Waolfson
<i(]dL\d-

Those with a sweet tooth will be
pleased to hear that the dessert re-
ception, which debuted last year,
also is being repeated. On Tuesday,
April 13, from 1:45 to 3 p.m., the
exhibit hall will fearure
dessert bars |‘l\1\'ial||’l.u cookies, cakes,
ice cream, specialty coffees and oth-
€r g ‘UL“L'\

The Solution Sharing Sessions,
started at last y‘t‘;il“h L'HHI.CI'L‘I'IL‘\:’, also
were a big hit with members, said

Wolfson. From 8:30 to 10:30
a.m. on Friday, April 16, a panel of
experts and a moderator will interact
with the audience, taking questions
and comments about various topics,
including joint ventures, global in-
surance programs, reinsurance, dis-
ability programs and risk manage-
ment ethics. Immediarely after the
Solution Sharing Sessions, an Infor-
mation Exchange Brunch will be
held from 10:30 a.m. until noon.
Here, copies of handouts from the
educational sessions will be avail-
d]“'\'.

Many insurance professionals like-
ly will be intrigued by the confer-
ence luncheon on Tuesday, April
13, when retired General Colin L.
Powell will serve as the keynote
speaker. Widely known for his role
in the 1991 Persian Gulf War as
chairman of the Joint Chiefs of Staff,
Gen. Powell will address RIMS
members at the convention center.
The luncheon begins at noon.

Another keynote speaker, not yet
announced as of March 29, will ad-
dress the conference luncheon
scheduled for Thursday, April 15,
from noon to 1:45 p.m.

This year, more than 30 Industry
Sessions targeted to specific audi-
ences are scheduled. These allow
risk managers to interact and ex-
change ideas or questions with peers
in their own fields of expertise—avi-
ation, chemicals, hotels, managed
care and retail, for example.

The exhibit hall will have mare
than 350 companies displaying the
latest rechnology and other products
and services. Insurance professionals
can review and compare the differ-
ent programs offered by
managers, safety equipment suppli-
ers, benefit consultants and third-
party administrators, to name just a
few. The exhibit hall in the conven-
tion center will be open on Monday,
April 12, from 10 a.m. to 5 p.m.; on
Tuesday, April 13, and Wednesday,
April 14, from 9 a.m. to 5 p.m.; and
on Thursday, April 15, from 9 a.m.
O noon.

RIMSTV, produced Business
Insurance, will provide coverage of
the Dallas conference.

Available  Monday  through
Wednesday, RIMSTV will cover
conference events and selected ses-
sions that rtake place Sunday
through Tuesday. A new one-hour
program debuts each d‘;l\j—b‘l.‘ll’lil],ﬁ
at 6 a.m. on Monday—and is played
on a continuous loop for 24 hours.

Continued on next page

severa l

captive



Continued from previous page
RIMSTYV will be telecast in 18

conference hotels and at several 10-
cations in the convention center
and exhibit hall. Television journal-
ists will communicate conference
news and provide feature reports on
a wide variety of risk management
and employee benefits topics.

Television is only one medium
available to conference attendees.

Located in Hall C of the Upper
Lobby of the convention center,
RIMS InfoSource kiosks will enable
attendees to leave messages for col-
leagues (by touch screen or by voice
mail), pick up messages, locate at-
tendees by last name or company,
check evening hospitality events
and search the exhibit hall for spe-
cific companies or products.

Audio recordings of many educa-
tional sessions will be available for
purchase during and after the con-
ference. Tapes can be purchased
during the conference in Hall C of
the Upper Lobby of the convention
center.

To order tapes after the confer-
ence, call Audio Recording Services
Inc., 410.643-4220, or e-mail the
company at arsinc@crosslink.net.

Registration is set for noon to 6
p.m. on Sunday, April 11. Later
that day, the opening reception will
be held from 5 to 7 p.m. in the
Chantilly Ballroom of the Wynd-
ham Anatole Hotel. Here, confer-
ence attendees can meet, enjoy
light hors d'oeuvres and make plans
for the week ahead.

At the close of advanced registra-

RIMS 1999

tion, 3,555 people had paid the fees;
total advance registration was
4,371, including 751 first-time reg-
istrants.

First-time attendees are urged to
visit the First Timers' table, located
in Hall C of the Upper Lobby.

There will be a First Timers' Orien-

tation on Sunday, April 11, from 4
to 5 p.m., and on Monday, April 12,
from 10:30 to 11 :30 a.m.

The cost to register onsite is $895
for the full week for RIMS members,
$995 for RIMS assoc.ates, and
$1,195 for non-members.

Partial-week registration costs for

Dallas

RIMS members are $775 or $800,
depending on which of the three
partial plans is chosen. For RIMS
associates, partial-week registration
is $875 or $900 onsite. For non-
members, partial-week registration
is $1,075 or $1,100 onsite. One-day
registration costs $400 for RIMS

members, $450 for RIMS associates,
and $500 for non-members.

RIMS will accept VISA, Master-
Card and American Express for on-
site registration, as well as cash,

checks drawn on U.S. banks and

money orders. All payments must be
in U.S. funds. 1a,

Conference schedule at a glance

Sunday,
April 11

Registration hours:
Noon-6 p.m.

Special events:
First Timers'

Orientation

4-5 p.m.

Opening
Reception
5-7 p.m.

Monday,
April 12

Registration hours
7 a.m.-5 p.m.

Special events:
Annual
Membership

Breakfast/Meeting
8-10 a.m.

First Timers’

Orientation

10:30-11:30 a.m.

Lunch: Noon-1:15 p.m.
"Brown Bag. Lunch

K in Exhibit Hall

Sessions

1:45-5 p.m.

Exhibit Hall hours

10 a.m.-5 p.m.

Tuesday,
April 13

Registration hours:
8 a.m.-5 p.m.

Special events:
Exhibit Hall

Dessert Reception
1:45- 3 p.m.

Sessions
9-11 a.m.

3-5 p.m.

Lunch:

Risk.

Noon-1:45 p.m.
Speaker:
Gen. Colin L. Powell (ret.)

Exhibit Hall hours

9 a.m.-5 p.m.

Wednesday,
April 14

Registration hours:
8 a.m.-5 p.m.

Sessions
8:30-10 a.m.
10:15-11:45 a.m.
1:45-3:15 p.m.
3:30-5 p.m.

Lunch:

Noon-1: 15 p.m.

"Brown Bag" Lunch
in Exhibit Hall

Exhibit Hall hours

9a.m.-5 p.m.

Thursday,
April 15

Registration hours:

8 a.m.-4 p.m.

Sessions
9-11 a.m.
1:45-3:15 p.m.
3:30-5 p.m.

Lunch:

Noon-1:45 p.m.
Luncheon speaker: TBA

Exhibit hours

9 a.m.- Noon

Friday,
April 16

Solution Sharing

Sessions

8:30-10:30 a.m.

Information Exchange

Brunch

10:30 a.m.-Noon

Covered by Allianz Group.

Wherever you are, whenever you

need us, the Allianz Group is always

th e refO ryOU = To us risk management means thinking the

unthinkable to prevent risk turning into loss. As one of the world's

leading insurers our financial strength and technical expertise

combine to make Allianz Group the partner you can trust whenever

and wherever you need us. Allianz. The Power Beside You.

Allianz Insurance Company is a leading insurer of the largest

U.S. corporations and their national and global risl<s. Visit

us at RIMS and see how easy "Meeting the Future" can be with

Allianz Insurance Company.

RIMS Booth 645 -

Allianz @D
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a =hapter officer, and may not really know what's
happening at the national level and what ser-
vices are available to members, can come to the
Member Forum and address questions directly to
the Executive Council and to the executive di-
rector about anything-any matter whatsoever
that is on their mind," said Mr. DelLillo.

Ms. Wolfson emphasized that RIMS also offers
risk managers numerous channels throughout the
year through which they can state their opinions
and ask questions.

RIMS 1999 - Dallas

"They can provide their input shrough their
chapters and through their society directors-
they always have those opportunities-and di-
rectly by contacting any member of the Execu-
tire Council or any staff member or anyone else
within the society," she said.

The Member Forum may actually serve as a
catalyst for a more-active RIMS membership
base, said Karen Banks, chairwoman of the con-
ference programming committee and director-
risk management of San Francisco-based Shak-
lee Corp. It's "a good recruiting tool to get more
members involved in committee work. And

that's something that would always be advak
geous to both parties," she said. En

Concert pledges hit $23,000

A band of brokers plans to tune up for RIMS

Marsh is covering the event overhead. In addi-

r with a concert in Atlanta to benefit the tion, pledges that will go to the foundation were

Spencer Educational Foundation Inc.

at $23,000 as of early March 31, with more ex-

The Blues Brokers is made up of people from pected from ticket and T-shirt sales.

the Atlanta office of Marsh Inc. They will per-

Tickets are 55 in advance, $7 at the door. Get

form from 4:30 to 760 p.m Thursday, April 8, at tickets at www.atlantarims.orgorcall the Atlanta

the Ctlebrity Rock (2* in Atlanta.

RIMS chapter at 770451-8562. Space is limited.

Spencer Foundation sta rts
new internship program

he Spencer Educational Foundation Inc.

s launching a student internship pro-

The foundation is looking to chapters

of the Risk & Insurance Management Society Inc.

ships to students in risk management and insur-
ance, hopes the program will grow, Ms. Sabatino
said. "They'd like to spread this throughout the

United States," she said.
The foundation asks that priority go to placing

to monitor and administer the program, as well as students with RIMS member companies or sup-
to provide some of the internships, said Angela porters and that the intern be assigned meaningful,

Sabatino, administratorforthe foundation.
The fou ndation also wants to offer the program

educational work. Also, the student should have a
grade-point average of 2.7 or better, and the in-ern-

as a way fc r RIMS member companies who've un- ship should nm at least eight weeks.

dergone downsizing to bring aboard an intern, Ms.
Sabatino said.

Interested RIMS chapters should submit to Ms.
Sabatino a one- or two-page explanation detailing

The foundation has a budget of $20,000 for the a current internship program, or how the chapter
flst year, % up to five $4,000 grants will be avail- would create and monitor a program if it received a
able for irtemships this summer or for the 1999- grant. The deadline to submit a proposal is May 31.

2000 schcol year, she said. The money will allow
the a comiany to pay the intern and cover associ-

, ated expenses.

The foundation, which also provides scholar-

Students who wish to be considered should con-
tact a RIMS chapter near them. Ms. Sabatino can
assist, and she may be reached at 212-286-9292 or
via e-mail at asabatino@rims.org. Eli

Golf tournament offers

18 ways to give to Spencer

he news from Gallagher is good for

Spencer, but bad for dilatory

golfers: registration is closed for

the eighth annual Spencer/Gal-
lagher Golf Tournament.

This year's tournament will be held Sun-
day, April 11, at the Hyatt Bear Creek Golf
and Racquet Club. The 355-acre facility,
near the Dallas/Fort Worth International
Airport, features two Ted Robinson signa-
ture 18-hole championship courses.

Buses to the club will depart promptly at
7 a.m. from the Hyatt Regency, the Adam's

Mark and the Wyndham Anatole hotels in
Dallas. Breakfast will be available at the

club before the tournament, which is set to
begin with a shotgun start at 8:15 a.m.

As in previous years, participants will
compete in a best-ball, four-person scramble
on the two, par-72 courses. The east course
has a slope of 127; the west, 130. Prizes will
be awarded to the top three teams. Ever for-
giving of the occasional miscue, tournament
officials will allow players to purchase up to
two mulligans for $5 each.

Both courses will feature a variety of com-
petitions: most accurate drive, longest drive,
closest-to-the-pin competitions and several
hole-in-one prizes. In addition, one hole on
each course will have a $10,000 purse for
any golfer able to sink a hole-in-one.

An "old.fashioned Texas picnic" awards
luncheon will follow the tournament at 2

p.m. Buses back to the hotels will depart at
3 p.m.

The $250 entry fee covers the greens fee,
golf cart, food and transportation.

Last year, the Spencer/Gallagher Golf
Tournament raised more than $58,000 for
the Spencer Foundation, which provides
scholarships to students in risk management
and insurance. Tournament organizer Dean
Shrable of Arthur J. Gallagher & Co. in
New Orleans said he expects this year's
event to be "another outstanding success
story."

For more information, contact Mr.
Shrable at 504-888-1100.

-By Matt Scroggins
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PHOTO: COURTESY OF BEAR CREEK

Golfers will tee off to support Spencer.

New categories focus
on sKkills, employer risks

By RICHARD TROUT

hile the increasing use of
W the Internet and high-tech

tools may cast a sci-fi glam-

our on the way risk man-
agers conduct business, the Risk & Insurance
Management Society Inc. also aims to assure
that managers have even more basic tools to
get their jobs done.

This year, RIMS has created two new cate-
gories for its Core Educational Sessions, the
Tools Track and Employment Risks categories,
that focus on the nitty-gritty, hands-on work
that needs to be done by risk managers in a in-
creasingly high-tech world.

The Tools Track sessions emphasize the
practical side of risk management, and Em-
ployment Risks focuses upon the day-to-day
problems that arise when Employee Benefits
and Workers Compensation interiningle.

"The Tools Track is a series of seminars that
more closely relate to the'how to' parts of our
job," said Susan R. Meltzer, RIMS first vp and
incoming RIMS president, who also is assistant
vp-insurance and risk management at Toron-
to-based Sun Life Assurance Co. ofCanada.

For Tools Track, the conference program-
ming committee started out by looking at the
skill set that risk managers have and then fo-
cused on the other skills they need, she said.
They developed "something more than just
here's the theory, here's the latest products,

here's what people are doing in risk financing,’
but rather'how to do it."

"Give me the nuts and bolts of what | need
to do to get this job done-that's what the
Tools Track is meant to do," said Diane Wolf-
son, RIMS vp-conferences and director-risk
management and insurance for Montreal-
based Domtar Inc. "There are a number of re-
ally good, hands-on type of sessions," she said.

Some of the Tools Track sessions include:
surviving a crisis situation, skill sets for a suc-
cessful career, using technology as a marketing
tool, advanced communication strategies and
using the Quality Scorecard to rate vendors.

The Quality Scorecard is a customersatisfac-

tion survey developed by RIMS and the Qual-
ity Insurance Congress, explained Ms. Wolf-
son. "What this is meant to do is to give peo-
ple an understanding ofwhat they can do with
the scorecard and how they can use it as a tool
to improve their relationship and their work-
ing environment with vendors," she said.

The othernew category, Employment Risks,
ccmbines the formerly separate Employee
Benefits and Workers Compensation cate-
gcries into one that explores the interrelated
nature of these issues.

RIMS realized that, in order to address the
more-complex issues that have arisen during
the 19905 and that probably will grow even
more complex in the new century, it needs to
get a handle on employment matters, Ms.
Wolfson said. "When you deal with employ-
ment matters, you shouldn't be segregating
workers comp from employee benefits. There
is a real need to look at those tWO areas togeth-
er. One definitely may have an impact on the
other," she said.

During the 19905, employment risks have
become a more pressing and complicated issue
for risk managers, said Karen Banks, chair-
woman of the conference programming com-
mittee and director-risk management of the
Shaklee Corp. of San Francisco.

"There's more litigation arising out of em-
ployee-related claims than there has ever been
in the past," Ms. Banks said. "And also, the
line between employee benefits and workers
comp is really blurring. A workers comp claim
can impact some of the things that employee
benefit professionals are looking to control,"
she observed.

'As an example, it doesn't matter whether
someone is off work because it's a workers
comp claim or because it's a health-related
claim. The bottom line is, they're offwork, and
you need to deal with it one way or another,"
she said.

Some of the sessions for Employment Risks
include: telecommuter risks, downsizing for
success, fraud detection and prevention, the
proper approach for performing a claims audit,
and Internet tools for managing workers comp.

Logic serves, Spencer receives
in annual tennis fundraiser

. . 1 . .
7
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Sp er/Logic tennis tournament.

The tournament will be held Sunday, April
11, at the Brookhaven Country Club in Dallas,
and the first serves will be struck at 8 a.m.
Transportation to the club will be provided
from the Dallas Convention Center; players
should gather at the convention center at 7:15

As in previous years, women and men will
compete separately and will be divided into two
skill-based divisions-beginner and advanced.

The tournament will be played in a round-
robin format, including playoffs for the finalists.
In addition, it will feature fastest-serve and tar-
get-serve contests. Trophies will be awarded to
tournament and contest winners.

A luncheon and awards ceremony will follow
the finals. Spectators may attend the luncheon
for $20. Transportation back to the Dallas Con-
vention Center will depart after the luncheon.

The entry fee is $50 per player, and a few slots
are still available. Each participant will receive
a tennis bag, and racquet rental will be avail-
able.

Last year's tournament raised $8,000 for the
Spencer Educational Foundation Inc. through
the generous support of its corporate sponsors,
said Barry Citron of New York-based Logic As-

sociates Inc. Mr. Citron expects to top that fig-
ire this year. The foundation provides scholar-
ships to students in the fields of risk manage-
ment and insurance.

For more information about the Spencer/
Logic tournament, contact Mr. Citron, Bill Per-

ry or Abe Altschule at Logic Associates, 212-
227-8000.

-By Matt Scroggins

Locations

of upcoming
conferences

e S coen g

will take place April 30-May 5

in San Francisco.

Other upcoming conferences:

« April 29-May 4 in Atlanta in 2001.

* April 14-19 in New Orleans in 2002.

For more information, call RIMS cus-
tomer service at 212-286-9292 or visit
the RIMS Web site at www.rims.org.
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ore than 400 organiza-

tions are set to exhibit

M at the 37th annual con-
ference and exhibition

of the Risk & Insurance Manage-

ment Society Inc.
Among those exhibiting at the

Dallas Convention Center will be
insurers, brokers and consultants.
Conference attendees will be able to
meet with vendors and get informa-
tion on products and services.
Access to the exhibit hall is in-
cluded in the registration fee; also,
for those not registered, a one-day
pass to the hall costs $200 at the site.

No one under 21 will be admitted to
the exhibit hall.

Exhibit hall hours:

*Monday, April 12: 10 a.m.-5
P.m.

*Tuesday and Wednesday, April
13 and 14: 9 am to 5 pm.

*Thursday, April 15: 9 a.m.-noon.
Here is a list of exhibitors and
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1998 donors to Spencer Foundation

he Spencer Educational
_I_ Foundation Inc. provides

scholarships to students of

insurance and risk manage-
ment and is involved in programs such
as the Risk Manager in Residence Pro-
gram and the High School Outreach
Progmrns.

Last year, the foundation awarded
more than $100,000 in scholarships to
14 undergraduate and graduate studend

A list of 1999 Spencer Foundation
cont:ributors to date will be available at
the Risk & Insurance Management So-
ciety Inc. booth during the conference.
Contributions for Jan. 1 through Dec.
31,1998:

* Millennium l«eadership (pledge of
$50,000 or more for three years):

Aon Risk Services; Atlanta Chapter
of RIMS; Dallas/Fort Worth Chapter of
RIMS; J&H Marsh & McLennan;
Rocky Mountain Chapter of RIMS
withd&HMarsh&Mci-ennanofDen-

*Millennium Club (pledge of
$30,000-$49,999 for three years):

Delaware Valley Chapter of RIMS;
Liberty Mutual Insurance Co.; St. Louis
Chapter of RIMS; XL Insurance Co.
Ltd.

- Golden Circle ($12,000
$29,999): Sedgwick Inc.

» Sponsors ($5,000.$11,999):

American International Group Inc.;
AM-RE Managers Inc.; Business Insur-
ance; Eastern Oklahoma Chapter of
RIMS; Hartford Steam Boiler Inspec-
tion & Insurance Co.; Houston Chap-
ter ofRIMS; (Greater Kansas City Chap-
ter of RIMS; Massachusetts Chapter of
RIMS; Willis Corroon; Zurich-Ameri-
can Foundation.

 Benefactors ($2,500-$4,999):

Central Pennsylvania Chapter
of RIMS; Connecticut Valley Chapter
of RIMS; General Reinsurance
Corp.; J&H Marsh & McLennan;
PHICO Insurance Co.; Santa Clara
Chapter of RIMS; Upstate New York
Chapter of RIMS; Upstate New York
Chapter of RIMS in memory of Eliza-

beth Georger Thompson; Wausau In-
surance Cos.

- Patrons ($1,000-$2,499):

Individuals: William E. Drum; Brian
Duperreault; P. Richard and Linda S.
Hackenburg; Brian M. Kawamoto;
Christine LaSala; Joseph L. Lombardo;
William S Mortimer.

Organizations: Chicago Chapter of
RIMS; Chicago Suburban Chapter of
RIMS; The Dun & Bradst:reet Corp.;
International Qualit:y Productivity Cen-
ter in honor ofGerald J. Ciardelli; Inter-
national Risk Management Institute
Inc.; Kemper Insurance Cos.; Marshall,
Dennehey, Warner, Coleman & Gog-
gin; Matheson Bank Ltd.; New Jersey
Chapter of RIMS; Orange County
Chapter of RIMS; Oregon Chapter of
RIMS; Physicians' Reciprocal Insurers;
St. Louis Chapter of CPCU; Virginia
Chapter of RIMS; Washington Chapter
of RIMS; Wisconsin Chapter of RIMS.

» Contributors ($5004999):

Individuals: Prof. Richard B. Corbett
in memory of Anita Benedetti; Dr.
James V. Davis; Alan R. Diamond; P.
Richard and Linda S. Hackenburg in
memoryofDoug Barlow; R Richard and
Linda S. Hackenburg in memory of
Timothy J. Mahoney Sr.; Linda H.
Lamel in memory of Doug Barlow; Mar-
ilyn Needleman; Mark D. O'Brien;
Moms and Betty Spencer in memory of
my brother, Robert S. Spencer; Myra
Leigh Tobin; Stella Alexis Wagner;
Brooke N. Williams.

Organizations: Chesapeake Chapter
of RIMS; New York Chapter of RIMS;

Quebec Risk Management Assn.;
Robert Hughes Associates Inc.; San
Diego Chapter of RIMS; Shand Mora-
han & Co. Inc.; South Texas Chapter of
RIMS.

« Donors ($250-$499):

Individuals: Woody and Bev Ander-
son; Diana and Tim Bunt; Rodney D.
Day lll; John Deitchman; Michael
Eremchuk; Lucky Gallagher in memory
of Doug Barlow; Allan Goldberg;
Richard C. Heydinger; William J. Kelly.
John p, Keyser; James W. McElvany:
Kathryn J. Mcintyre; Bill Perry; Jeanne
H. Pores Eileen and Peter Rhulen;
Scott Rich; Daniel C. Savitsky; James
W. Smirles; John B. Sullivan; Gerald R

Swanson; Michael G. Whelan; Sue and
Stephen Wilder; Anne M. Zug.

Organizations: Arizona Central
ChapterofRIMS.

« Friends ($100-$249):

Individuals: David Adlen Maryann E
Amici; Peter Bostwick; Alexander C.
Cameron; Andrew R Catapano; Jerome
N. Clausen Jerome N. Clauser in mem-
ory of Vem Damarin; Joyce and James
DeDeo; Rita P. Garcia; Cheri Hawkins
in memory of Doug Barlow; Mary E. Is-
bell; H. Felix Kloman; Dan Knise;
Phillip L. Luecht; William L. Mather in
memory of Doug Barlow; Dennis K.
Morton; James C. Newton Jr.; Benita
Page; Christopher L. Pethley; Peter A.

Rancourt; RIMS Executive Council in
memory of Doug Barlow; Pamela G.
Rogers; John C. Smith; CJ. Spivey in
memory of Doug Barlow; Judith Tor-
nese; George Trotti.

Organizations: ARS Inc. of lllinois-
Chicago; Central lllinois Chapter of
RIMS; Corporate Claims Management;
Georgia Gulf Corp.; Ontario Risk & In-
surance Management Society; The
Scotsman Group Inc.; Ontario Risk &
Insurance Management Society in
memory of Doug Barlow; Vermont
Captive Insurance Assn.

» Supporters ($25-$99):

Individuals: David Adler in honor of

Myra Leigh Tobin; David and Eve Adler
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in honor of the mamage of Beth and
Kevin Henry; John C. Culkin; Amanda
K. Johnson; Susan Meltzer and Dan PIG
cop in memory ofDoug Barlow; Robert
K. Meyers; Barbara Moore; Thomas W.
Norton; John C. Pinner; Truman G.
Pope; Angela Sabatino; Jodeen Urban;
Sue and Stephen Wilder in memory of
Doug Barlow; Ron and Kelly Winans in
memory of Doug Barlow; Ron and Kelly
Winans in memory ofRaymond R Fill-
more; Ron and Kelly Winans in memo-
ry of Montie C. Ralstin Sr.; Ron and
Kelly Winans in memory of Thomas A.
Spoflord; M. Michael Zuckerman; Gian.
ni Zunino.

Organizations: Advanced Micro De-
vices Inc.; The Budd Co.; CH2M Hill
Cos. Ltd.; Rowers Industries Inc.. Moore
USA Inc.; Nissan North America Inc.;
Safety Services ofAmerica Inc. M

Live two-way video conferencing allows professors to see and hear students as students
see and hear their professor and fellow students in other locations.

Now your company can have the best educated workforce in the business

Featuring undergraduate, graduate, and
certificate courses offered by The College of Insurance!

To remain successful in today's rapidly changing,
knowledge-based global market place, insurance

EVC's Telecommute To College Program acts as a

bridge between multiple higher educational

companies need a highly educated workforce with up-
to-date skills and the willingness to continue to learn,
increase skills, and adapt as business
conditions change.

A recent survey representing the *
opinions of Human Relations 4,42/7’5
professionals from more than 2,000 U.S.
based organizations found that 43% of ; w,
current employees do not have the
required skill levels to match job
demands. Furthermore, 60% of today's /
trainees fall short of the required skills
needed for future job requirements.

Today's climate of economic
prosperity and the growing shortage of skilled workers
accelerates the need for enhancing employee access to
higher education and corporate training.

Corporate employees, however, find it increasingly
difficult to find the time to travel to a college campus.

institutions and corporations who want to enhance
the qualifications of their employees through two-
way interactive video conferenced
distance learning courses. We offer:
« Undergraduate Degrees
« Graduate Degrees
« Certificate Programs
= Training Programs
= Licensing Programs

* Preparation Sessions for

_ National Exams
z » Professional Seminars
« Professional Development
« Outsourced Learning Programs

The Telecommute To College Program is a great
opportunity for your employees to get the education they

need, at work or at home.

FOR MORE INFORMATION, VISIT BOOTH #1653 AT RIMS

EvVC

\ < wr, -

EDUCATIONAL VIDEO CONFERENCING, INC.

The New Frontier in Higher Education and Corporate Training

CALL 1-888-77-COLLEGE TOLL FREE, OR ACCESS OUR WEBSITE AT WWW.EVCINC.COM
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Big Dk many diversions

Dallas offers visitors best of the West, and all the rest

By MICHAEL BRADFORD

i ongi i

Modern Age, it woul
somewhere around Dallas.

There still are remnants and recol-
lections of the frontier spirit that
brought Dallas to life: early resident
John Neely Bryan's cabin sits proudly
in a downtown canyon, a herd of
bronze steer and ropers gallop through
Pioneer Plaza, and Old City Park has
a turn-of-the-century Main Street

A'NEFRIPS rfe S

feature of Pyramid software is SATISFACTION. -

IF1I#388"865800(1

Today's solutions are products of continued

INTERACTION

with our customers, through User 1\4eetings,

Quality Survey Programs and Product Development Focus Groups.
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that is open for busin.ss.

A.1 cf this blencs unobtrusively
with the modem skyline, where tow-
ering office buildings break the flat
laniandstand wa:ch over the suburbs
that spraw. in every direction.

Dallas 1-as grown from its frontier
past to become a city known for big
business and oil mcney. It boasts a
lively aits scene and is a paradise for
shcfpers. Restaurant menus are re-
speiable End varied. Nightlife throbs
in Deep Elum and along Greenville
Avenue and moves ar a more subdued
anc upscale pace along McKinney
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We respond to your needs through enhencements and assurance that our

system will take your business into the YEAR 2000 and bepnd

our PROVEN products work seamlessly with other

popular \A/indows applications. Because customel

satisfaction is so important, vve' re always available to

help you TAKE CONTROL of your productivity °
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Call today to

learn more:

203-743-6000
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Please Visit Us at

Booth #615
at RIMS
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Avenue.

The city touts its cosmopolitan im-
age, and its neighbor Fort Worth is
just as proud to be called "Cowtown."
A straight shot west of Dallas on the
interstate, Fort Worth embraces and
displays its heritage as a former fron-
tier cattle town.

Dallas is a city widely known for
three things: its National Football
League team, a television character
named J.R. and the site of a presi-
dent's assassination.

President John F. Kennedy's death
was the city's darkest hour. Ironically,
though, it is perhaps Dallas' strongest
link with history. Tourists from
around the world still gather near the
grassy knoll and point to the sixth-
floor window of the former school
book depository. After years of con.
troversy, city leaders finally approved
the opening of the Sixth Floor Muse-
um, a heavily visited attraction that
portrays the assassination in an inter-
esting historical setting.

Just as linked to the city's image is
the long-running television series
"Dallas." Visit any far-flung village on
the globe where a flickering TV can
be found and mention t:he city's
name. Chances are you will be asked
about J.R. before JFK. What remains
of the cunning TV oilman's legacy is
Southfork, the ranch north of the city
where filming took place and where
fans can pay homage to the fictional
Ewing family.

The Dallas Cowboys won't be suit-
ing up at suburban Texas Stadium
(where egotistic locals claim God
watches his team through the hole in
the roof) during the conference week,
and the cheerleader tryouts are closed
to the public. But it isn't hard to no-
tice the city's devotion to the boys in
silver and blue, even during the off
season. Pick up a local paper; the
sports editors know Cowboys news
sells year 'round. Notice the abun-
dance of Cowboys caps, jackets and
other memorabilia in the shops. Or
take a look at that silver and blue van,
the silver star painted prominently on
both sides and the driver's favorite
player's number on the spare tire cov-
er. Dallas can't get enough of its Cow.
boys.

Professional sports fans have some
choices during conference week, with
baseball, hockey and basketball all in
season. There are pleasant diversions
for the aftemoons, such as a stroll
through the Dallas Arboretum and
Botanical Garden, or a spin on a rent-
ed bicycle around White Rock Lake.
The city also has several challenging
golf courses. Further afield, spectator
sports include thoroughbred racing.

Museums are close to the conven-
tion hotels, and the city's West End
district is a lively area with numerous
restaurants, bars and retailers.

Away from the city, a day trip to
Fort Worth provides an authentic
glimpse into the Old West by way of a
stroll through the stockyards and
western shops in the area.

Dallas also is blessed with many fine
restaurants, from those serving barbe-
cue and Tex-Mex that can hardly be
duplicated outside the state, to fine
dining to suit any taste.

During the week of the annual con-
ference and exhibition of the Risk &
Insurance Management Society Inc.,
April 11-16, conference-goers will
find a wide range of places to see and
things to do. Iai



STILL LOOKING
TO FORECAST

ing injured employees to work. Policy M
Sysiérns Corporation” has the perfect m
you do just that.

Claims Outcome Advisor” from PMSC® i

) claims, you
uickly return-
nagement

dium to help

s the Ffirst

and only reliable tool to help you developithe earliest

possible return-to-work plans for people I'iﬁ on the job.

This Microsoft*-based solution incorporat

l precise infor-

mation on 12,000 medical conditions andf 14,000 occu-

pations, thus taking the guesswork out of seltling claims

and reducing lost time by as much as 15 percent.

Solutions For The Biobal Insurance
And Financial Services Industries
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How can Claims Outcome Adviso
ness? The answer is Erysfal clear. It
immediate and continual
That gives you a sust i
by enabling 70ur‘-specidiists to manage the co.mplex
medical and occupational aspects of your most
difficult cases.

PMSC—specifics, not speculation. For a free reading
of your business benefits, call (803) 333-3300 today.
The future looks bright.

PoLicy MANAGEMENT
SYsSTEMS CORPORATION

www.pmsc.com
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Dallas-area maps and attractions

Shuttle
bus

service

at RIMS

shuttle bus service
should make com-
muting between
hotels and the Dallas Con-

vention Center easier than

falling off a horse, pardner.
RIMS-sponsored shuttle
buses will be corralling folks
from all 22 official confer-
ence hotels, ilsing seven dif-
ferent routes to take them
back and forth to the con-
vention center. Bus sched-
ules will be available at all
conference hotels and at the
convention center.
Roundups will take place
at 20-minute intervals all af-
temoon and early evening
on Sunday, April 11, from
noon to 8 p.m.; and all
morning Friday, April 16,
from 7 o'clock to noon.
From Monday, April 12,
through Thursday, April 15,
buses will be available for
commuting caballeros at 15-
minute intervals during the
peak service hours of 7 to 11
a.m. and 2 to 6 p.m. From
11 a.m. to 2 pm on Mon-
day through Thursday, shut-

tles will be available at 20-
minute intervals.

Bus_riding buckaroos
need to keep in mind, how.
ever, that shuttle service
will end one hour after the
conclusion ofeach day's ses-
sions; there are no evening
buses.
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Code Convention Hotel Name

Adam's Mark Hotel Dallas
Adolphus Hotel

Aristocrat Hotel (Holiday Inn)

Best Western Market Center
Courtyard by Marriott

Crescent Court Hotel

Crowne Plaza Dallas Market Center

Dallas Grand Hotel

Embassy Suites/Dallas
Market Center

1 Fairmont Hotel
Hampton Inn West End
Holiday Inn Market Center

Hyatt Regency Dallas

+ Le Meridien Dallas
Ramada Plaza Hotel
Renaissance Dallas Hotel
Sheraton Hotel Dallas Brookhollow
Sheraton Suites Market Center
Stoneleigh Hotel

a Wilson World Hotel - Market Center
Wyndham Anatole Hotel

, Wyndham Garden Hotel - Dallas
Market Center
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Pioneer Park

Sixth Floor Museum
and Conspiracy Museum

Reunion Tower

Texas Hall of State
Championship Rodeo, Mesquite
Texas Rangers Stadium, Arlington
m Bear Creek Golf Club, Bedford
Stockyards, Fort Worth

Lone Star Park, Grand Prairie
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IT'S A SMALL WORLD.

UNTIL YOU HAVE A PRODUCT LIABILITY PROBLEM ON THE OTHER SIDE OF IT.

You

Your Problem

Times are changing. Companies are changing
faster than ever. And they've never before

conducted business on such a global scale.

At Travelers Property Casualty, we're satisfying the
evolving needs of Fortune 1000 businesses

so they can better manage risks worldwide.
Thanks to our new relationship with Winterthur
International, we have a global network to
provide customized property and casualty
solutions with superior program administration,

loss prevention and claim services.

And with the resources of Citigroup behind
us, we can design and deliver cutting edge
products specifically tailored to your definition
of risk. Together, we can anticipate potential
problems and develop solutions that are

aligned with your strategic direction - not ours.

Changes will continue. Doesn't it make
sense to have a risk management

partner who's ahead of them?

'llavelersPropertyCasualty |

A memberof citogroup J

For more information, e-mail Tim Morris, CEO, National Accounts at travinfo@travelers.com. Or visit our website at www.travelers.com.
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Getting around Dallas

'illas is a little behind many

other major cities when it

comes to ease of transporta-

tion, but progress is being
made

In most cases, today it's not as hard
to get around Dallas as it once was. In
recent years, a light rail network has
begun snaking into the suburbs, supple-
menting the citys extensive bus routes.
Cabbies won't always be at your beck
and call, but be patient and you'll get

The easiest way to reach downtown
from Dallas/Fort Worth International
Airport is to hop in a cab.

The airport is a sprawling complex,
and direction signs inside the terminals
are sometimes confusing. Ask an air-
line employee or someone in an infor-
mation booth for directions to the taxi

queue.

You may have to wait, though. Dur-

ing busy periods there sometimes are
shortages of available taxis. The ride
downtown will cost around $25.

The private Super Shuttle service is
cheaper, but it could take longer de-
pending on the number of stops the
van makes before reaching your desti-
nation.

If you're arriving at Dallas' Love
Field, the cab ride is much shorter, as
the airport is just outside downtown.

Check with a concierge about the
availability of taxis at your hotel. They
can be in short supply, and you need to
know whether an early start is neces-
san, to make a dinner reservation or
other engagement on time.

Dallas Area Rapid Transit operates
bus service throughout Dallas and sur-
rounding areas. The tasic one-way fare
is $1, and route information is available
from DART at 214-979-1111.

The jewel of Dallas' transportation

system is DART's growing network of
light rail lines. The city turn to a light
rail system only a few years ago, and it
is providing much-needed relief for
overcrowded highways.

Today, the red and blue lines and
Trinity Railway Express are helping
ease traffic congestion with smooth-
running and clean trains that cover
about 30 miles of rail.

Downtown train stops are at the
Convention Center, Union Station,
West End and other points. Service
runs parallel to the US 75 Central Ex.
pressway to the north and south and
extends west to South Irving.

Basic train fares are $1 each way; call
the DART number for route informa-

tion.

If you're heading to the uptown area,
the McKinney Avenue trolley is an in-
teresting way to get there. Downtown
you can board at Ross Avenue and St.

MSKINNEY AVENUE TRANSEr AUTHORITY

—liar >~ 1

PHOTO: M  HAEL BRADFORD

McKinney Avenue Trolley

Paul Street. For $ 1.50, the trolley deliv-
ers a round trip to the historic area
known for its restored homes, a variety
of restaurants and interesting galleries.
Driving in Dallas is much the same
as in other major cities. lots of tmffic at
rush hour. Seemingly endless construe-

tion can make the Central Expressway
a misnomer at any time of day. A main
artery in and out of downtown, Central
is prone to unexpected and lengthy
bouts of gridlock. Avoiding this route
during rush hour is always advised.

-By Michael Bradford

Historic and unique Dallas attractions

PHOTOS: MICHAEL BRADFORD

Dallas Arboretum and Botanical Garden

fTexas is the link between East and

West, then Dallas is the state's link

between the past and the present.

Many Dallas attractions seem to ra-
diate the pride the city has in its unique
heritage, while others embrace the
growth that Dallas has experienced as it
has become a cosmopolitan hub.

The following are a few attractions
worth visiting:

« Old City Park. A visit to Old City
Park is a trip back in time to Dallas' fron-
tier days.

The park, operated by the Dallas
County Heritage Society, is a 13-acre
layout with 35 restored structures and
four reproditctions that offera look into
the Texas lifestyle from 1840 to 1910.

With the Dallas skyline as its back-
drop, the village is situated ir. a quiet spot
just south of downtown. It is laid out to
allow visitors to stroll through the old
town and its buildings, enjcying the re-
creation of a culture fiom long ago.

The town features, among other at-
tractions, a general store that looks just
as it did in the last century. A print shop

houses ancient typesetting equipment
and a photographic display of the Dallas
Morning News' adoption of high-speed
production.

A blacksmith shed has a working forge
with leather hand-pumped bellows, and
the park has a resident potter who pro-
duces pottery that visitors can p,irchase.

Several historic homes also are situat-
ed in the park.

The Miller Log House, built near
downtown for William Brown Miller, is
more than 150 years old. Made of oak
and cedar with a limestone chimney, it
served as Mr. Miller's home for 15 years
and was one of the first schools in Dallas
County.

Another building, Millermore, fea-
tures an adaptation of the Greek Revival
architectural style popular at the time of
its consmiction between 1855 and 1862.
It houses a collection of fine furniture
that shows how pioneer families im-
proved their conditions not long after
settling the area.

The Heritage Society was formed in
1966 to save and restore Millermore, the

largest remaining antebellum home in
Dallas County. The work ted to the es-
tablishment of the park and the restora-
tion of its other structlires

In addition, there are several other re-
stored structures, including a dwelling for
railroad crew, church, law office, school,
bam and hotel

The entrance to Old City Park is at
1717 Gano Road. It is open Tuesday
through Saturday from 10 a.m to 4 p.m,
and Sunday from noon until 4 pm In-
formation is available at 214-421-5141.

« Age of Steam Railroad Museum.
All are welcome on board the vintage
train exhibits at the Age of Steam Rail-
road Museum, operated by the South-
west Railroad Historical Society.

The museum, located in Dallas' Fair
Park complex, features more than 28
vintage railroad displays. Visitors pay the
$3 admission in Dallas' oldest remaining
depot before stepping into the train yard

that transports them back to a time
when trains were the standard mode of

travel.

See Attractions on next page

RiMSTYV to air
conference news

usiness Insurance's RIMSTV will be shown on

monitors in the exhibit hall at the Dalias Con-

vention Center and on exclusive free TV

channels in the following official conference
hotels on April 12,13 and 14:

Hotel TV Channel
Adam’'s Mark Hotel Dallas ... 3
Adolphus Hotel 7
ANristocrat Hotel &S

Courtyard By Marriorr 7

Dallas Gramnd Hotel.. 12
Embassy Suites/Dallas Market Center... .....................
Fairmont Hotel............... 17
Hampton Inn Dallas West End.................ccoinl 14
Holiday Inn Market Center......................o. 21
Hyatt Regency Dallas 18
Le Meridiemn Dallas... 71

Ramada Plaza Hotel. 17
Renaissance Dallas Hotel

Sheraton Hotel Dallas Brookhollow- 16

Sheraton Suites Market Center
Wilson World Hotel-Market Center
Wyndham Anatole Hotel....................oiii, 7

Wyndham Garden Hotel-
Dallas Market Center &

Online tours of the city

efore you mistie up your plane tickets

and mosey on down to the Risk &

Insurance Management Society

Inc.'s annual conference and exhibi-
tion, you might want to take a gander at some
of these World Wide Web sites for ideas on
what's hot in the Lone Star state:

Welcome to the City of Dallas, www.ci.dal-
las.tx.us, and the Dallas Entertainment
Guide, www.wn.com/dallas/, tell sightseers
where to go and what to do; both sites give a
broad overview of the Dallas area.

Dallas Morning News, www.dallasnews.
coni, is the online version of Dallas' daily news-
paper. This site gives the scoop on the ins and
outs of Dallas news.

DART-Dallas Area Rapid Transit,
www.dart.org, gives readers all they need to
know to navigate Dallas by bus or by rail. Fares,
maps and schedules are easily accessible here.

If you're interested in the cultural aspects of
Dallas, these Web sites are a must-see.

The Dallas Rail Scene, www.startext.
nedhomes/milscene/railscen.hon, is the place for
those interested in all things railroad, from the
"protssional railroader to rail fans, rail buffs,
railroad enthusiasts and train nuts." While at
RIMS, check out the Fort Worth and Western
Railfan Weekend, April 10- 11.

The Kimbell Art Museum, www.
kimbellmt. org, will be feamring an exhibit enti-

Information
on the city is
available from
the Dallas
Convention
& Visitors
Bureau at
St L or
w1

ENWNS ED- /..
dallascvb.com

WWWY.

tled «Matisse and Picasso: A Gentle Rivalry."

Deep Ellum, www.deepellumtx.com, the
"eclectic, alternative and av:int-garde" place in
Dallas, lets visitors know what's up in this en-
tertainment area.

Tum-of-the-century warehouses converted
to shops, restaurants and bars can be found in
Dallas' West End, and the best place to plan an
outing there is provided by the West End
Assn., www.dnllaswestend.org, which offers
links to a calendar ofevents, attractions, din-
ing, shopping, services, history and directions.

The largest collection of 1930s Art Deco ex-
position-style architecture in the United States
can be foimd at Fair Park, www. tginwps.
com/DALLASIf*nk

Among the areas eight museums are: the
African American Museum, Dallas Aquarium,
Dallas Historical Society at the Hall of State

Building, Dallas Horticulture Center, Science
Place, Dallas Museum of Natural History, Dat-

las Wind Symphony, and the largest collection
of cultural facilities in Dallas.

Go under the sea at the Dallas World
Aquarium and Zoological Garden,
www.zooweb.net/dwa. This 80,000-gallon salt-
water exhibit boasts sharks, stingrays, jellyfish,
giant groupers, octopi and a living reef.

Nearby, the Fort Worth Stockyards,
www.stockyardstation.com, is a "Western Desti-
nation" for city folks and cowhands alike. A
National Historic District, the Stockyards offer
dining, shopping and authentic Western at-
mosphere.

And finally, for the sports enthusiast, check
out the Dallas Mavericks, www.nba.
com/Mavericks/. They'll be hooping it up
against the Golden State Warriors, starting at
7 p.m. on Saturday, April 10, and against the
San Antonio Spurs, starting at 7:30 p.m. on
Tuesday, April 13. The Dallas Stars, www.
nhl.com, hit the ice against the New York
Rangers at 8:30 p.m. on Friday, April 9, and
against the Los Angeles Kings at 3 pm on
Sunday, April 11. The Texas Rangers,
Witiqu.texasrangers.com, slug it out in a four-
game series vs. the Anaheim Angels on April
9-12. Forall your ticket needs, check out Tick-
et Source, www.dcketource.com.

-By Amy R. Kepka
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Come to the Age of Steam Railroad
Museum dressed to climb about-the
museum encourages visitors to look in-
side sleeping cars, sit in the engineers’
seats of powerfullocomotives and walk
through a dining car, among other at-
tractions. Some of the trains are offlim-
its during ongoing restoration work.

The Age of Steam Museum is open
Thursday and Friday, 10 a.m. to 3 p.m.;
and Saturday and Sunday, 11 a.m.to 5
pm, call 214-428-0101 for more infor-

mation.

- Dallas Arboretum and Botanical
Garden. One of the most beautiful
places in Dallas to experience the arrival
ofspring is the arboretum and botanical
gaden

The 66-acre site blooms near White
Rock Lake with an array offlowers and
plants that includes the largest publicly
maintained azalea collection in the
United States. Approximately 20,000
bushes of more than 2,000 azatea vari-
eties comprise the Jonsson Color Gar-
den.

An acre of shade-loving plants makes
up the Palmer Fem Dell, located near a
shady brook. It's a great spot to cool off
on a hot day. A fine mist is sprayed at
regular intervals, lowering the tempera-
ture by as much as 20 degrees.

The Lay Omamental Garden is home
to native Texas plants. It has a secluded
limestone and fem grotto called the
Hidden Garden, along with a collection
of bronze animal statues commissioned
and donated by Dallas businessman
Trammell Crow.

Along with othergarden Sp013, Dallas
features the impressive DeGolyer House,
a 21,000-square-foot home built in 1940
by Everette L. DeGolyer, a geologist and
bibliophile. Listed on the National Reg-
ister of Historic Places, the house's de-
sign exemplifies the Spanish Colonial
Revival architectural style.

Public tours of the home are available
daily from 10 a.m. unti15 p.m.

DeGolyer House overlooks White
Rock Lake and the Woman's Garden.
The Woman's Garden, the most formal
at the facility, is dedicated to all women.
A stroll past the reflecting pool and stat-
uary in the garden reveals lovely views of
the lake that were incorporated into the
design of the site.

The arboretum and botanical society
is located at 8525 Garland Road, and it
is open from 10 a.m. to 6 p m daily. For
more information, call 214-3274901.

« Deep Ellum. The Deep Ellum sec-
tion of Dallas, a warehouse district sand-
wiched between downtown and Fair
Park, seems to thrive on being the wild
side of town-a place where jazz clubs,
tattoo parlors, eclectic specialty shops,
reggae bars and fusion restaurants sit side
by side.

Exercise some personal risk manage-
ment and adhere to the adage of "safety
in numbers" if venturing into the Deep
Ellum area of Dallas, especially at night.
This area is a celebration ofdiversity and
uniqueness, but conservative risk man-
agers may be put off by an evening in
Deep Ellum. College students flock to
some of the Deep Ellum bars that sport
signs boldly stating "Must be 18 years old
to enter and 21 to drink." Yet during the
day, Deep Ellum is almost eerily unpop-
ulated. For an interesting experience, try
dinner at Deep Ellum Cafe and then hit
the Angry Dog for adrink.

While parking is available in Deep EI-
lum, the parking lots at night resemble
those to be found near a professional
football stadium, complete with flag wa-
vers beckoning to the lines of traffic.
RIMS-goers who want to visit Deep ElI-
lum should take taxis from their hotels.
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Taxis, while difficult to hail in many
parts of the city, do frequent Deep Ellum
on the weekends. During the week, plan
to telephone for a cab to get back to the
hotel.

» McKinney Ave. A restored trolley
takes visitors through the upscale McK-
inney Ave. area. It's a part of Dallas that
has become known as Uptown, a boom-
ing shopping and neighborhood devel.
opment with such famous names as
Hard Rock Cafe and lesser-known-but
just as popular--spots such as LuLu's
Bait Shack.

The brick-lined street is known for its
boutiques and galleries, where you can
find everything from artwork to rare
maps to fine furniture.

Aside from shopping and eating, the
McKinney Ave. area is known for its
night life. Cocktails begin to flow as
downtowners and uptowners emerge
from work to gather and celebrate the
end of another day. Stop in at LuLu's at
2621 McKinney Ave. for a drink in a ca-
sual setting, or try Sushi on McKinney at
4500 McKinney Ave.

Drop by 8.0 in the Quadrangle in the
early evening and try one of their drink
specials. Champagnes and exotic cock-
tails are listed on the board above the
bar. Those in search of a quiet evening
should know that8.0is a happeningspot
that can get loud as the night wears on.
8.0 is at 2800 Routh St.

Try to make it to Jennivine for dinner
at least once. Reservations are suggested
for this bistro, which serves a continen-
tal menu. The menu changes daily and
reflects French and Southwestern tastes.
It features delicious food and great wines.
It's at 3605 McKinney Ave.; for addi-
tional information, call 214-528-6010.

» Knox-Henderson. Just north of
downtown, the area known as Knox-
Henderson has developed into a neigh-
borhood ofhome furnishing stores, good
restaurants, art galleries and antique
shops.

Some of the big names in home fur-
nishings are here, including Laura Ash-
ley Home, Pottery Bam and Crate &
Baxl, which has a very large location in
the neighborhood. Restaurants in the
area serve everything from standard
Tex-Mex, steaks and burgers to more-
complicated offerings, such as the Latin

American-and Asian-influenced fare of

AquaKnox, prepared by chef Stephen
Pyles. AquaKnox is at the ineersection
cf Knox Street and Cole Avenue; call
214-219-2782 for more information.

There's a large and interesting antique
market in the neighborhood that has an
impressive selection ofcurios from years
past. The market's book dealers offer a
nice, if somewhat pricey, selection of
leatherbound editions, children's books
and classics.

When it's time for a break from shop
ping, Starbucks Coffee is right in the
midst of it all.

- West End Historic District Retail
and specialty shops, museums, restau-
ants, an aquarium and a movie theater
all are part of Dallas' West End. The
West End, located where 1-35 and
Woodall Rogers intersect, spans 36
blocks in the downtown area and is a
comfortable place to spend an afternoon
or evening. Historians and conspiracy
buffs will want to visit the area's Sixth
Roor Museum and Conspiracy Muse-
um. If your bent is ecological, the West
End houses the Dallas World Aquarium,
which offers a tour through a rainforest
ecosystem.

Diners can opt for chain favorites
Planet Hollywood and T.G.I. Fridays, or
they can try one of the local establish-
ments such as Hoffbrau Steal<s, Sonny
Bryan's Smokehouse or The Palm. The
Blue Mute Casual Cafe and West End
Pub both are relaxing places to sip a beer
after a day of risk management seminars.

It is hard not to be gripped with emo-
tion when visiting the SixthFloor Mu-
seum. Nearly 400 photographs, artifacts,
films and a looping tape of the Nov. 22,
1963, radio broadcast announcing the
assassination of President John F.
Kennedy in Dallas create a somber
mood as the crowd threads its way
around the sixth floor of the historic
Texas School Book Depository Build-
ing.

The original pane from the window
that the sniper fired from and the stair-
well that the sniper fled down have been
preserved as they were at the time of the
shooting. Admission is $6 for a self-guid-
ed tour through the exhibits. A 90-
minute audio tour is available for an ad-

ditional $3. The Sixth Floor Museum is
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The Age of Steam Railroad Museum returns visitors to a bygone era

open seven days a week, from 9 a.m. un-
til 6 p.m. The museum is located at 411
Elm St. Enter behind the former Texas
School Book Depository Building. For
additional information, call 214-747-
6600.

The West End Historic District is eas-
ily accessible from the DART light rail
West End station stop, a mere two stops
from the Dallas Convention Center.
Parking also is plentiful and cheap.

+ Reunion Tower. From a distance,
the 50-story structure resembles a gigan-
tic soccer ball balanced on top of con-
crete beams. But, like New York's Em-
pire State Building, Chicago's Sears
Tower and Seattle's Space Needle, Re-
union Tower stands as Dallas' signature
skyline landmark. Pick a clear day or
evening and take a 68-second ride in a
glass-encased elevator to the outdoor ob-
servation deck for the best view of the
city. Admission is $2 for adults, $1 each
for groups of 10 or more. The lookout is
open Sunday through Thursday from 10
am to 10 p.m., and Friday and Saturday
from 9 a.m. to 12 a.m.

RIMS-goers who can't get enough of
the view can dine at Antares, a revolv-
ing restaurant serving American fare.
The restaurant makes a 360-degree rev-
olution every 55 minutes. Dress is busi-
ness casual after 6 p.m.; jackets are pre-

ferred. Reservations are recommended.

Also consider visiting the Dome lounge,

which opens at 2 p.m.

Access to Reunion Tower is through
the Hyatt Regency Dallas, 300Reunion
Blvd., or through Union Station. For
more information, call 214-651-1234.

« Texas Hall of State. A trip to this
grand building, constructed in 1936 for
the Texas Centennial Exposition, is
worthwhile for history and architecture
buflk alike. The Texas Hall of State, a T-
shaped limestone structure, is one of the
nation's best examples of Art Deco ar-
chitectural design. Protecting the en-
trance to the hall is a regal statue of a Te-
jas warrior, highlighted against a South-
western mosaic backdrop.

The grandeurof the building is further
felt upon entering the hall and proceed-
ing straight ahead into a four-story room
that gives a pictorial history of a state
that has been governed by six nations.
An elaborate mural depicts Texas life,
industry and agriculture over time.
There is no admission fee, but a small
donation to the Dallas Historical Soci-
ety is expected. The Hall ofState is open
Tuesday through Saturday from 9 a.m.
to 5 p.m. and Sunday from 1 to 5 p.m.
The museum is closed on Mondays. The
Hall of State is located two miles from
the Convention Center, at 3939 Grand
Ave. in Fair Park; call 214421-4500 for
more information.

-By Amanda Milligan
and Michael Bm#ord
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or exceed your expectations for quality standards from our staffing sevices.

Gaze into your own Crystal Ball and Insurance Overload Systems will appear! We will supply you with

people who have the brains, the heart and the courage to get your work done. In our Emerald City, we ensure our

staffing solutions are directly linked to your specific needs. We place only experienced professionals who can click

their heels and contribute immediately on a temp, temp-to-hire, or direct hire basis. At Insurance Overload Systems,

dreams really do come true!
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Relax, unwind, escape

Try White Rock Lake or Fort Worth historic district

hen the rigors of
meetings, deal-mak-
ing and educational
sessions get to be too
much, Dallas and nearby Fort Worth
can offer RIMS-goers a relaxing escape.

For a quiet afternoon, White Rock
Lake provides a comfortable respite.
And a short drive west witllead RIMS-
goers to Dallas' companion city.

- White Rock Lake. A few miles
east ofdowntown, White Rock Lake of-
fers a rolling expanse of lawn on its east
side, perfect for an outdoor meal in a
shadyspot orat a picnic table by the wa.
ter. On sunny days, residents of the area
use the lake as a place to relax, taking

their kids or walking their dogs.

The Bath House cultural center, just
offBuckner Boulevard, is a nice place to
leave the car behind and take a stroll.
And the lake's spillway, beside Garland
Road, is a scenic spot. From there, a
walk along the path used by joggers and
cyclists leads to a shady spot that affords
a good view of the rushing water and
birds that sometimes flock there to frol-
ic. Walkers can continue on if they like
or just stop here and enjoy the sailboats
and scenery.

The 10-mile paved trail around the
lake is great for jogging, cycling or in-
line skating. Gear-grinders who want a
more intense workout than the mostly

Dallas plus April
equals mild

employ the same prudentstrat-

egy for dressing for Dallas in

April as for buying insurance
forabigrisk: makesure it's in layers.

Jamie Baker, public relations assistant
at the Dallas Convention & Visitors Bu-
reau, recommends that visitots pack
light jackets to wear in the mornings,
which typically are cool, and to remove
as the days warm up.

Dallas in April tends to be mild; tem-
peratures throughout the day average
from a low of 55 degrees Fahrenheit to a
high of 76 degrees. "We rarely get snow,"
Ms. Baker said, and 'it's not really hot
until the summer."

Still, a record low of 29 degrees and a
record high of 95 degrees have been

recorded for April. And dramatic shifts,
a hallmark of area weather, demand pre-
paredness. Ms. Baker quotes a popular
saying: "If you don't like the weather in
Dallas, waitaday and it will change."

Part of being prepared is keeping an
umbrella handy. "It's going to shower a
little, like everywhere," said Ms. Baker.
The average rainhll for April is3.9 inch-
es spread out over an average of eight
miny days.

Even if some rain does BIl during a day
or two of the conference, the rest of the
time should be pleasant. According to
Ms. Baker, fog is almost unknown in
Dallas. Most of the time the weather will

be very clear, she promised, and there
will be "lois of sunshine."

-By Mary B. Nick
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flat lake path provides can cycle into
the neighborhoods on the lake's west
side for a series of thigh-burning in-
clines. A longer ride or jog is available
by crossing Northwest Highway to an
extension of the trail, which continues
for several miles through woods and
parks.

Bike rentals are available at Jack
Johnston's, 9005 Garland Road. A one-
hour rental costs $9, with rates of $14
for two hours, $19 for a half-day and $29
fora full day. Witha trail leading from
the bike shop to the lake, it's a conve-
nient location to saddle up on a rental.

And there's more to White Rock
Lake than just scenery; the area has an
interesting past. There once was an
amusement park at the site, and decades
ago a dance barge plied the calm waters.
During World War Il, a camp at the
lake housed Gemian prisoners of war.

Ifyou're there in the evening, keep an
eye out for the supematural. Always a
favorite spot for lovers, the lake has be-
come known among Dallas romantics
as home for a mysterious ghost called
"the lady of the lake." One variation of
the story had her a spumed lover who
was killed at White Rock, and from
time to time her misty form is claimed
to have been spotted near the road or
the water, as she restlessly wanders the

site of herdemise.

« Fort Worth Stockyards National
Historic District. While Dallas and
Fort Worth are less than 40 miles apart,
each remains distinctive, with Dallas as
the more cosmopolitan locale and Fort

A taste

City has a rodeo,

hat's a trip to Texas

without a little bull?
W It may notbedeep in

the heart of the Lone
Star state, but Dallas can provide some
authentic Texas-style entertainment. A
short drive from downtown, the
Mesquite Championship Rodeo is a calf-
ropin', steer-wrestlin', bareback-ridin’
good time.

Riders saddle up on April 10 and April
16 during RIMS conference week, with
the gates opening at 6:30 p.m. and
events beginning at 8 p.m.

Arrive early and try the barbecue, en-
joy live music, shop for souvenirs and
stroll by the petting zoo. Once the pre-
liminaries are over, the action shifts to
the center ring.

Professional bull riding is one of the
rodeo's mostpopularevents. Some of the
sport's most talented riders participate.
Once the cowboys hit the dirt, their lives
often depend on how successful the col-

orful ro(leo clowns are in distracting the
butts.

The rodeo is at 1818 Rodeo Drive in
Mesquite. Information is available at
800-833-9339.

A different kind of duel involving
man and beast takes place at Lone Star
Park in Grand Prairie. Thoroughbred
season opens April 15, just in time for
those RIMS attendees who haven't had
enough action during a busv week.

The park is a beautiful complex just
north of Interstate 30, about 12 miles
hom Dallas. The Post Time Pavilion fea-
tures a Las Vegas-style racebook and
sports bar ina 36,000-square foot hcility.
The grandstand has glass-enclosed seat-

ing for 8,000, and there are penthouse
suites and box seats.

"1/ RfSCXY'S
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The Stockyards feature rodeos. steakhouses and Western goods

Worth as the more country and west-
em. Fort Worth was dubbed "Cow-
town" long ago, and this perception
lingers still.

In the Fort Worth Stockyards Na-
tional Historic District, for example, vis-
itors can bet the ranch on seeing a
rodeo every weekend of the year at the
Cowtown Coliseum. The Coliseum,
built in 1908, was the site of the world's
largest rodeo in 1918. Wild West shows
also are popular, and the Stockyards
Museum chronicles the livestock tradi-
tion and history.

Follow the Texas Tmil of Fame while
wandering through the stockyards dis-
trict. A guide, available at most stores,
gives brief biographical sketches of all
Texans honored for their accomplish-
ments with bronze markers. Author
Zane Grey, entertainer Gene Autry and

artist Fredrick Remington are among
those commemorated.

The Stockyards isa great place to find
a hearty steak dinner; there are at least
three steakhouses within the heart of
this historic section of Fort Worth. Billy
Bob's Texas, the world's largest honky-
tonk, and the White Elephant Saloon
are convenient watering holes in this
area (see story, pt(ge T31).

For RIMS attendees looking to find
Western wear, turquoise and silver jew-
elry or cowboy hats, Fort Worth's
Stockyards district can accommodate.
M.L. Leddy's, which opened up in the
stockyards district in 1941, sells a pricey
selection of Western gear, including
bolero ties and saddles. Other little
stores along the main thoroughfares of
the stockyards district sell everything
from moccasins, knives and belt buck-
les to cut-glass cactus statues, hot sauces
and old.fashioned children's toys.

-By Michael Bra#mi
and Amanda Milligan

for recreation??

horse-racing, golf. professional sports
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Talented riders participate in the Mesquite Championship Rodeo

Dinner reservations are available at
Silks, the trackside restaurant, or lighter
fare is available from six concession ar-

Race times and other inforination are
available at 972-263-7223.

Golfers have several options in the
Dallas/Fort Worth metroplex.

Dallas has a number of well-main-
tained and challenging public courses.
The Tenison Park Golf Course in east
Dallas, not far from White Rock Lake, is
a citywide favorite. Close enough to
downtown to allow an afternoon round,
it's a rolling course with just enough wa-
ter to keep it interesting but not too fius-
trating.

The city's courses are a bargain, with
regular green es of$14 and 4 p.m. twi-
light fees of $10 Monday through Thurs.
day. On Fridays and weekends, the regu-
lar fee is $17 and the twilight fee is $12.
The fee is only $7 ifyou tee offas late as
6 p.m. With Dallas' long days, twilight

fees are a real bargain. RIMS goers who
can't make it to the course early can still
count on a round late in the day.

Golfers can walk the courses. For
those who choc*e to drive a cart, howev-
er, the fees are $17 plus tax for 18 holes
and $9 plus tax br nine holes.

Call the Tenison course for more in-
formation at 214-670-1402. For general
information on city courses, call 214-
670-8520.

Woodcrest Country Club in Grand
Prairie, designed by pro golfer Don Jan-
uary, is a picturesque course about 30
minutes from downtown. Towering oaks
shade portions of the 18-hole, 6,500-yard
couse. It's a par-72 course with a slope of
121 and a rating of 70.6.

Greens fees are $30 during the week
and $40 on the weekend. Carts cost
$11.85 every day. Tee times can be ar-
ranged two days in advance by calling
972-264-2974. The course is at 3502

See Recreation on pr* 3 J
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A shopperk paradise

From specialty shops to outlet mails, Dallas has it all H FORT O )
f a person were to explore every you're drivmg parking is readily avail- Country Experience, which specializes —
SOUTHEAST ENTRANCE

shopping opportunity m Dallas, able If you're taking the DART, get in a hybnd decor called "Texas Coun-

there would be no time to attend offat West End station try French," and The Arrangement,
the RIMS conference Nestled around an atrium that shel- which claims to have the largest col-
But for hard-core shoppers seeking ters an ice rink, the 45 establishments lections of furniture from New Mexi- - -7 =

furniture, antiques, Jewelry, etc., there m the Plaza of the Americas complex co, Texas and Arizona, define the
is an abundance of shopping centers, offer conference attendees a mix of Texas way of life m a manner even city
mails and outlet stores m the Dallas- gifts, services and consumables Al- dwellers can understand Casa Men
Fort Worth area Specialty shops that though not a traditional mall, the Cana, just down EIm Street from these
cater to the Texas experience make it Plaza can be a conference-goer's oasis, stores, sells bright and mexpensive
fun to shop for souvenirs such as pot- providing a cleaners, a one-hour pho- handpainted Mexican pottery and
tery and Western wear, too And, of to developer, a bookstore, a card shop hammered tin products Linda's Trea-
course, Dallas also offers shoppers the and a post office, among other ament- sures and Affordable Antiques is a
big chain stores, inCluding Neiman ties. Le Meridien Hotel also connects great find, specializing m meticulous
Marcus, which got its start m Dallas to the Plaza If taking the DART, get Art Deco kitchen appliances and fur- -,
No matter where a visitor might go, off at Pearl Street niture and antique dressing closets. lic ice skating rink Fort Worth Outlet ed m Dallas, especially at Highland
traffic and crowds could frustrate even Perhaps the Goliath of Dallas shop- On Sept 10,1907, Neiman Marcus Square Mall is between Taylor and Park Shopping Village, at E Mock-
the most seasoned shopper. But those ping is NorthPark Center, which has opened its doors in downtown Dallas. Throckmorton streets ingbird Lane and Preston Road. ThtS
who truly want to shop the whole of 160 specialty shops, restaurants and More than 90 years later, Netman Dallas' Galleria is perhaps the most exclusive outdoor shopping center is
Dallas will find themselves traveling theaters. Shop here m department Marcus Still is considered the belle of difficult mall to find, despite the fact located across the street from the Dal-
from one end of the city to the other. stores such as Lord & Taylor, J C Pen- Dallas department stores There are that it's righz off Interstate 635 Local las Country Club Here are to be found
Having a car to use for more than stop ney, Dillard's and Neiman Marcus, four locations m the Dallas area, with signage is good, but the roads leading stores such Chanel, Prada, Escada and
age space, therefore, is essential and in specialty shops such as Coach, the ongmal store located at 1618 Main to the mall are congested and are part Calvin Klein Valet parking iS avail-
In the heart of downtown Dallas, Brooks Brothers and Tiffany & Co St of a tangle of one-way ramps that seem able
the 50-store West End Marketplace What makes this mall unique are the With a bevy of bargain.boasting to shoot off in every direction Once Snider Plaza, also m the Highland
prides itselfon its specialty shops. Au- extra touches that other shopplng cen- stores, Fort Worth Outlet Square is getting to the Gallerm, shoppers can Park area, is a horseshoe-shaped col-
thentic Texas souvenirs, such as ters don't typically offer, such as the one of several outlet mails m the Dat- elect to leae the parking to a valet lection of specialty shops Shoppers
smoked alligator, can be found at Cali- baby ducks and turtles that call the las-Fort Worth and Metroplex area. service The exclusive Galleria is will delight m the small-town feel of
do Chili Traders. Hags from around mall's fountains home. The mall also Situated in downtown Fort Worth, home to Saks Fifth Avenue, Macy's, this shopping complex Wander
the world bnghten the storefront of has a marionette puppetry theater for this mall offers more than 45 discount Nordstrom and the Westin Hotel, in through antique stores, home decorat-
Alamo Flag Co , and sports buffs can children that offers shows throughout stores, such as outlets for Nme West, addition to a host of other stores One ing stores, a bread shop and a variety of
stock up on Dallas Cowboys garb m the week NorthPark Center provides Mikasa, Pnme(30 and Bugle Boy Dat- exit east of the Gallerm, on I-635, is clothing shops Snider Plaza is located
the team's official store A 10-screen a complimentary shuttle from the Park las barbecue favorite Sonny Bryan's Valley View Center, another mall in the University Park area, one block

PHOTO AMANDA MILLIGAN

Fort Worth Outlet Square offers shoppers a host of discount stores.

movie theater and a video arcade in Lane DART station also has an eatery m the outlet mall complex containing J.C Penney, off Hillcrest Avenue, on Snider Plaza
the basement of the shoppmg complex Deep Ellum is the place to go to This mall even sports a branch of the Sears, Foley's and Dillard's and Rosedale
can provide a break from it all. If look for furniture. Stores such as Hill Fort Worth Public Library and a pub- Designer fashions are also represent- -By Amant Milltgan

Re cre ati on a cart, they are. $49 Monday through IS available at 817-273-5100

Thursday, $55 on Frtday, and $65 on The Dallas Stars take the ice against

29l o e fees A A CaTt More T providgepersenthusiasts enowgh, TN N oto «

Country Club Dnve in Grand Prame information and tee times are available time to catch some hockey at Reunion
Dnve north to Plano, and you can at 972-517-7777 Arena before heading to the ballpark The Su Nei I Iance Firm
[?Iay Chasg Oaks G(?If Club, oneofthe Several professional sports will be m For ticket information, call 214-467- Validating Integrity Worldwide
finest public courses in the area sur. play dunng RIMS week m Dallas 8277. If you want to watch the Stars, call
rounding Dallas It's at 7201 Chase Oaks Baseball fans can make a Enp to The ahead for tickets, mostgames sell out . . .
Blvd The 18-hole Blackjack course ts a Ballpark m Arlington to watch the The Dallas Mavencks are at Reunion 18 years of InPhoto experience, combined with the global resources
6,269-yard par 72 with a 71 5 rattng; the Texas Rangers play the Anaheim An- Arena on Apnl 13 against San Antonio
nme-hole Sawtooth is 83,214-yard par gels at 7-:05 p m. on Apnl Il and 1.35 and on April 15 against Minnesota,
36 with a 70.1 rating. pm on April 12. Ticket prices range games start at 7-30 Ticket information isy, .
Fees on the Blackjack course Include from $5 to $35, and seatmg mformation available at 972-988-3865 (O u r Com pa ny

54 of Kroll-0'Gara. The same company with a new beginning.

.- * 18 years of sennce m the corporate and insurance business community

]
Dallas rocks at night SR
g .., * A comprehensive array of products and sennces including, but not limited to
i surveillance, background invest,gabons, pre-employment screemng. drug

matter what scene you get a tattoo or that bOdy piercing you've as much expenence m partying as in risk 794F screening. due dibgence. forensic accountung, asset locabon, vehicle ormonng,

Qrefer, Dallas' mght life can been contemplatmg management. The crowds m some 'J hostage negobabons and,*rinabon and technotogy semces
accommodate From the In the Greenville Avenue area, you places tend to be young, drawmgon the
anythmg-goes attitude of can enjoy a nice meal for practically any student body from nearby Southern Our Staff:

Deep Ellum to the low-key McKinney taste and follow it with dancing, drinks, Methodist University If you find a spot ¥, -E
Avenue area and everything th be- music or just hangmg out Be warned- If is uncomfortably fraternity-like, keep U « Full-t,me salaned invest,gators, trained, bcensed and superv,sed daily

tween, RIMS-goers are sure to be you don't like crowds or traffic, don't go loolang, there are plenty more ) )
« Corporate owned and insured vehicles

pleased with the variety of nighttime on a weekend night Stan's Blue Note at 2908 Greenville *r'=",15,m-E
possibilities If the weather's cooperative, a great can be very lively late m the evening, » « Field-expenenced opembons managers supervtse each assignment from start to fimsh '
Broken down by neighborhood, here way to start the eventng is at one of the particularly on weekends. It's a spacious - « Support staff to ensure quality work and timely service
are a few places worth hitting many restaurants that have outdoor and very casual place with two bars,
seating Aw Shucks Oyster Bar at pool tables and televisions that show | « Full-time consultants to customize our services to your invest,gabve needs
Greenville Avenue 3601 Greenville is a good choice for sporting events The food is not the + Executive management staff-daily involvement in case management,

It isn't enough to ask the concierge for briny bivalves and beverages, and The biggest draw here, so eat before you ar- r 49:,Im quallty controland customer service
directions to Greenville Avenue-ask Blue Goose's crowded sidewalk at 2905 nve Lots of mingling and flirting go on

how to get to "lower Greenville " You Greenville is the scene for some of the at Stan's Our Process:

probably won't see that designation on best Tex*tex in town If the crowd becomes too much at

a map, and you'll sound morellkea vet. If quiet, indooreatmgismoretoyour Stan's, slip next door to the London -.£ « Dealing with trained, qualified professionals in daily contact on your
eran of Dallas' night life liking, try St. Martin's at 3020 Tavern or the Dubliner. It's usually qui- assignment

The concierge will send you to an Greenville It's small, quiet and sophis. et, and homesick British or Insh RIMS
area that begins south of Mockmgbird ticated, with a nice wme list and deli- attendees can find a reassuringly famil-

« Phone, fax toll-free or email your assignments over secure x 400 lines

Lane, about five miles from downtown cious continental menu tar ate in one of these two bars = Quality control measures stategically in place to ensure a consistent and

It's a stretch of restaurants and bars that Those who prefer dinner and a Music lovers have a number of op- aceurate product that will meet both you and your lient's expectations

range from mainstream and classy to al- movie-at the same time-hould try tions - Prompt, courteous service at all levels

temative and funky the Granada Theater at 3524 The Royal Rack at 1906 Greenville : i

Therejs a secqnd area, "lowest Greenville. The pizzas and sandwiches features live reggae anq is open every INn p h *tO | *se D.
Greenville," which begms further south are tasty and are served at your seat so day Call to find out who's on stage, AW'll
past Belmont Avenue Here, the area is you can dme and enjoy the show 214-824-9733 Muddy Waters at 1518 1111111111 ‘é::‘(’;ate togffi:e (701“::3(;)23;-532;8':22??260023:;; f:c());752-0720
more of an eclectic mix of alternative After dinner, it is time to check out Greenville isa place for blues, 214-823- oast Omee: TreBEEEs 2 17E0emeEeT
shops and eateries There are ethnic the nightlife. Youwon'thave togo far 1518 Greenville Bar & Grill at 2821 'p
shops, vmtage clothing stores, antique Many of the clubs arebetter suited for Greenville has good bar food and ablues
shops and bars, and it is a good place to RIMS conference attendees who have See Nightlife on next pqge

West Coast Office: 1-800-822-9650 Fax: 1-510-663-5090

Website: www.inphoto.com Email: inpho@inphoto.com
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N - h tl - f to 2 am Monday through Friday, *Copper Tank Brewing Co. This
I g I e and 12 p m to 2 a m on Saturdays giant brew pub on the fringe of Deep
West End Pub is located at 211 N Ellum is a branch of the Original

Continued #om previous page Record, between EIm and Pacific Copper Tank Brewing Co, which
jam on Mondays, 214-823-6691. Streets, 214-748-5711. If taking the began its operations m Austin,

The Cavern at 1914 Greenville DART, get off at West End Station Texas zrur
offers up rock, swing and other *Blue Mute Casual Cafe. Situat- The Dallas location, whtch
styles, call to see who's playing on ed m the heart of the West End his- opened in late 1995 has a tremen-
the night you want to go, 214-828- toric distnct, Blue Mute Casual Cafe dous bar nearly spanning the length -
1914 Poor David's Pub has a offers something for everyone of the building, and makes seven
changing weekly lineup with acous- This roomy pub has a good mix of types of beer on site year-round, in
tic artists, blues and other styles domestic and import beer on draft, addition to several seasonal beers
The club is at 1924 Greenville, 214- and also serves burgers, sandwicnes, Avoid the pale ale, which has a very
821-9891, or check the Web site at falitas and ribs During good weath- skunky taste that rivals cheap .-t
www.poordavidspub.com er, diners can enJOY outdoor service. canned beer

The Red Jacket is for dance fans The special house drink, Mule Fuel, The brew pub also serves sand-
It's the latest mcamation ofthe club a 24 oz, "91-octane" souventrdrink wiches, pizza, burgers and a large ar-
at 3603 Greenville, and if you're still Similar to a Long Island Iced Tea, ts ray of appetizers It offers food and
wearing your coat and tie from a $8. drink specials nightly. PHOTO MICHAEL BRADFORD
RIMS session, you won't feel out of Live music, featuring Texas blues Hours are Monday through Satur- The McKinney Avenue area Is home to Dallas' Hard Rock Cafe.
place Pool tables and card games are and rock, can be heard nightly. In- day 4 p.m to 2 a.m.The brew pub is -,
diversions Swing music on Thurs- teractive sports trivia, video games closed on Sunday Copper Tank
days, call for the style on other and billiards make the Blue Mute Brewing Co is located at 2600 Main the television series "Walker Texas gradually builds mto boisterous talk

SUPREME COURT OF RO

nights at 214-823-8333 Casual Cafe a comfortable retreat for St, 214-744-2739 Ranger" as "C D's Bar & Grill" and around a bar or over food
Perhaps the best way to enjoy RIMS attendees. was named to Esquire magazine's list The Hard Rock Cafe is the area's
Greenville Avenue is to just cruise The cafe is open 11 am.tolam Fon Worth of the 100 best bars m America, most famous name If you've been to

for a while, see what looks mterest- daily, and happy hour ts from 4 to 8 «Billy Bob's Texas. Dust off Inside, the saloon is decorated in any other location of this worldwide
ing, and check it out It's hard to go pm, Monday through Friday Blue those snakeskin boots and pick up a the style of the Old WeSI and fea- chain, you'll recognize the familiar
wrong-if one spot doesn't work Mule Casual Cafe is located at 1701 10-gallon hat on the way to a Fort tures a wall of elephants of various elements loud music, passable food

out, there's another around the cor- N Market St , 214-761-0101 Worth institution frequented by 10- and shapes and materials Another and rock memorabilia.
ner cals and tourists since 1981-Billy noteworthy feature iS the collection Less famous but more mteresting
Deep Ellum Bob's Texas, the largest honky-tonk of hats from locals who frequented are some of the area's other watering
Vvest End *Angry Dog. Angry Dog, a nine- m the world the saloon over the years At last holes You can enJOy drink specials

*West End Pub. The West End year-old bar m the heart of Deep El- See performers such as Willie Nel- count, there were more than 400 and catch some Jazz at 8.0 in The
Pub calls itself "the neighborhood lum, is not as forbidding as its name son at the three-time winner of the hats hanging from the saloon's cell- Quadrangle, a collection of restau-
pub without the neighborhood," and suggests Fitting m with the diverst- "Club of the Year" award by the ing rants and shops at 2800 Routh St
appropriately so, as it is located in an ty of the area, the owner of Angry Academy of Country Music and There is no cover charge at White Call 214-979-0880 to find out who's
office and warehouse district Situat. Dog says his clientele includes Country Music Assn Billy Bob's Elephant Saloon Hours are Sunday playing Other food and music possi-
ed near the historic book depository "lawyers, doctors and tattoo artists " Texas also holds professional bull through Thursday, noon to mid- bilities at the Quadrangle Include
building The West End historic dis- House rules emblazoned on the riding contests on Friday and Satur- night and Friday and Saturday from the Dream Cafe, 214-954-0486, and
trict's row of restaurants is Just a cou- menu include statements like "don't day nights from 9 tolOpm The noon to 2am The saloon's beer Mediterraneo, 214-979-0002
ple of streets over harass single women" and "no foul club also has pool tables, Video garden will be open m April White There's live music and great food

RIMS attendees will enjoy kicking language games and a casino arcade Elephant Saloon is located at 106 E every night at Avanti Ristorante,
back m this pub, which provides a Angry Dog has 20 kinds ofbeeron Clientele is more family-oriented Exchange Ave m Fort Worth, 817- 2720 McKinney The entertainment
complimentary buffet, valet service draft and 150 bottled imports, smgle on the weekends, and caters more to 624-1887 complements fine Italian food, with
and an "attitude adustment" period malt scotch and whisky Cigars also single people during the week, said veal and seafood the specialities It's
from 4to8pm Monday through are available. Music is provided by a one worker Admission ranges from McK,nney Avenue a great late-night spot, too, with a
Friday The pub also provides free Jukebox m the corner of the bar, $6 50 to $8 50 at night, depending The historic area marked by Mc- "moonlight breakfast," served from
transportation to the Dallas Stars For a bar, Angry Dog has an ex- on the scheduled performer, but day- Kinney Avenue is called Dallas' up- midnight to 4am Reservations at
hockey garnes tensive menu that ranges from tradi- time admission is Just $1 Major town, and its restaurants and clubs 214-871-4955

A tremendous list of scotches, tional bar fare such as stuffed credit cards are accepred are a short cab ride from the confer- If it's dancing you're looking for,
some of which are more than 20 Jalapenos to an "Angry" chicken Billy Bob's Texas is located at ence hotels Club Babalu has Latin dancing tn
years.old, is available, scotches Caesar salad 2520 Rodeo Plaza, Fort Worth, 817. The nightlife on McKinney Av- an upscale atmosphere The club, at
range from $5 50 to $27 For the ad- Angry Dog, located at 2726 Com- 624-7117 enue has a different feel than the 2912 McKinney Ave, is open every
venturous drinker, there's the Pubti- merce St,is open from 11 am.to 2 *-White Elephant Saloon. Open- more raucous goings-on in Deep EI- night from 8pm to 2 a.m, 214-
ni, a martint made with Mono- a m Monday through Saturday, and Ing in the Fort Worth Stockyards lum and on Greenville Avenue 953-0300
polowa (or potato) vodka. from noon to midnight on Sundays, National Historic District m 1974, Here, it takes on more of the sub- -By Amanda Mdltgan

The pub'’s hours are from 11 am 214-741-4406 this unique bar has been featured m dued, after-work unwind time that and Michael Bradford

Tex=Mex and more on the menu in Dallas

s a place that has four mg unrelated nationalities and region- na While munching on crispy chips district and dme instead at a restau- pm to 9 pmon Sunday. Cattle-
A times more restaurants al favontes into inventive dishes and salsa, consider generous portions rant that doesn't pretend to be any- men's is located at 2458 N Mam St,
per capita than New York For many Dallas residents, dming of quality lean beef or chicken strips thing other than an old-fashioned, Fort Worth, 817-624-3945

City, m Dallas, dining is out with friends and family is a popu- with melted Jack cheese served up on quality steakhouse -Dakota's This half-htdden trea-
about far more than Just satiety. lar social activity And because many the mesquite fajita sandwich and The restaurant was owned and op- sure, which resides below street level
Fiery Tex-Mex foods abound, both restaurants cater to the upscale mar- complemented with an au Jus for dip- erated until 1994 by a husband and at the corner of San Jacinto and
at high- and low-brow estabhshments, ket, plan to dress up when gotng Out ping For seafood lovers, there's the Wife who, comcidentally, sold insur- Akard streets, serves up wood.grilled
and wood-grilled meat and fish are o cat mesquite-grilled shrimp on a bed of ance for commercial trucks before pur- steak, fish, chicken and wild game,
oopular on most menus. While re- Downtown Dallas and the outhing rice served with drawn butter and a chasing the restaurant in 1947 But, Wine enthusiasts can enjoy several
gional cuisine is abundant, Dallas also areas are host to a number of fine Mexican salad while it may have been a risky propo- types by the glass or by the half or
5 an international city capable of restaurants Below are a few of our fa- A short distance from the Southern sition for them to become restaura- whole bottle In addition to the usual
Rerving up fine versions of European vontes Methodist University campus, this 15- teurs, they developed their operations domestic and imported beers, some 10-

and Asian cuisines Fusion dining also *The Blue Goose Cantina. On a year-old local favorite draws students, to include four more restaitrants m the cal brews are also on the menu
s common in Dallas, where many warm Dallas afternoon, it's hard to faculty and business associates. For sun Dallas-Fort Worth area For starters, the sampler platter of-
*rendy establishments tinker by pair- beat a bite to eat at this comer canti- lovers, there's plenty of outdoor seat. Juicy, corn-fed, aged steaks are fers tasty morsels such as barbecue
L ing. The interior is a bit cavemous but grilled to order in the dming room, shrimp, grilled portobello mushrooms
can be lively, especially around the among hugepictures ofprize-winning and venison sausage quesadillas, it is
tortilla machine cattle While waiting for your steak, recommended for a minimum of two
Dress is casual, and reservations are try the house bleu cheese vinaigrette diners Salads at Dakota's are more
not accepted Lunch averages $7 per dressing, which goes remarkably well than Just a prelude to dinner and are
person, dinner costs about $10 to $12 with the rye bread that accompanies large enough to share The house spe-
per person Hours are 11 a m to 11 the house salad There's also an exten- cialty salad, made ofspinach and goat
p.m, Sunday through Thursday, and sive list of red wines Homemade ap- cheese, is a tasty choice Servers also
11 a m. to midnight, Fnday and Satur-  ple and pecan pie are offered to those are generous with Dakota's home-

day. Brunch is served cn Saturday and diners who manage to remain hungry made rolls

Sunday from 11 am to 3pm after this ample meal It's difficult to choose from

The Blue Goose Cantina is located Attire is casual, Lunch entrees among the selection of pastas,

. at 2905 Greenville Ave, 214-823- range about $5 to $11; dinner entrees wood.grilled meats and other spe-

6786 are about $14 to $29 The restaurant cialty dishes Atlantic salmon, dell-

PHOTO AMANDA MILLIGAN «Cattlemen's Fort Worth Steak is open from 11 am to 10-30 pm, cately smoked so as not to over-

The Blue Goose Cantina specializes in Tex-Mex dishes. House. Avoid the slick new eatery on Monday through Thursday, 11 a m to whelm its natural flavors, ts comple-

- the corner of the Historic Stockyards 11 Am, Friday and Saturday, and 1 See Dining on next page
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= = This a great spot for something after dinner, tiramisu and a Tuscan

D I n I n g different, and if you go early, it can bread pudding are two examples. - - TS TEeEsEmMmie
be a quiet place to relax over a nice Service was attentive and courte-
Contmued ftom previous page wine and forget the rigors of the ous, and a speedy kitchen crew kept
mented with roasted corn crab conference week the crowd moving. Reservations are

sauce and fresh asparagus Dakota's Dinner at Enigma costs between not needed, but the dinner rush be-

signature pasta, smoked chicken $30 and $50 Not far from down- gan around 7.30 p.m., making tables

penne, is outstanding; roasted pep- town, Enigma is at 3005 McKinney scarce

pers and a white wine sauce make Ave Dinner is served Monday Lunch entrees range m pnce from

this dish flavorful but not too heavy through Saturday, 5.30 p.m. until $8 to $15, dinner entrees are about
Dakota's wide-ranging selections midnight Reservations are avail- $10 to $25 Casual to dressy casual

don't stop with the main course able at 214-999-0666. is acceptable attire Parking is plen-
Check out the extensive cordial and *Terilli's The martint set swears tiful nearby Hours are Monday
after-dinner drink menu The by the concoctions at Terilli's, but through Thursday, 11 a m to 11 I i

dessert menu also tempts dmers the drinks merely whet the appetite pm; Friday 11 a.m. to midnight;
with a nationally acclaimed key for the fine Italian dishes served at Saturday, 5pm to midnight, Sun-
lime pie or a scrumptiously smooth this Greenville Avenue eatery. day, 5pm to 10 pm Lombardi's is
Grand Marmer Ran, which features A popular spot, it's fairly easy to located at 311 Market St at Ross
a delicious yet restrained sauce that get a seat without reservations for Ave, 214-747-0322. PHOTO AMANDA MILLIGAN
doesn't drown the custard m syrupy lunch But don't try arriving with- *Mansion on Turtle Creek Mansion on Tunle Creek
overindulgence. out a reservation in the evening, Come to this nationally famous,
The restaurant takes its name unless you don't mind sipping mar- Dallas dming establishment dressed
from the eight million pounds of tinis or extra-cold draft beer while to fit in with the Dallas socialite smoking techniques superb blend of flavors
Dakota mahogany granite that de- waiting for a table You might pass crowd, with a wallet prepared to Although the clientele can be a For lunch, entrees range from $15
fines the restaurant's interior and the time with some star-spotting, as take a sizable hit, and with a palate blt haughty, the waitstaff isn't, in- to $22. Among the succulent choic-
extenor decor and its downtown local celebrities such as Dallas Cow- eager to be tantah:ed by the stead focusing on customers' every es are a warm lobster taco with yel-
Lincoln Plaza neighborhood. boys quarterback Troy Aikman are exquisite creations of chef Dean whim low tomato salsa, and licama salad,
Gaslight wall sconces cast a soft sometimes spotted here. Fearing. The signature tortilla soup is a vt- which makes an appearance on the
glow over the restaurant's stately You can go to hear the live jazz at The award-winning Mansion, tai component of the Mansion ex- dinner menu as an appetizer For
adornments, giving Dakota's an in- night, or you can simply enjoy adorned with orchids, stucco and perience. Made with New Mexican salad lovers, the Southwest grilled
timate atmosphere watching some of Dallas' chic set Mexican tile, is an appropriate chilies, chicken stock, strips of tor- chicken salad with warm combread-
Reservations are recommended, who stop by Tenth's. backdrop for Fearing's culinary per- tilla and other ingredients, it is crusted goat cheese and burnt hon-
and attire is smart business casual. The restaurant is just as popular fection, which consists of basic topped with chicken, avocado and ey ranch dressing raises salad-mak-
Entrees range from $10 to $30 with those who are more concerned Southwestern ingredients such as cheddar cheese The honey.glazed ing to a high art.
Lunch hours are 11 a m to 2:30 with what's being served than how chilies, peppers and traditional rolls are a perfect companion to this See Dining on next pge
p.m., Monday through Friday, dm- they look, Terilli's owners aren't
ner hours are 5 pm to 10 p.m., picky about a dress code
Monday through Thursday; 5pm Scampi, escargot and calamart are
to 10.30 p.m, Friday and Saturday, all great starter choices Salads are
and 5-30 p.m. to 9 p.m on Sunday large and well prepared. There's al-
Complimentary valet parking is ways a rav1011 special, if you don't
available. Dakota's is located at 600 order it, encourage someone at your
N Akard St, 214-740-4001 table to try it so you can have a bite A
*Deep Ellum Cafe. Situated in Lasagnas, pasta with chicken and
the nicer part of the eclectic area seafood, veal dishes and daily cre.
called Deep Ellum, even the most ations round out the entrees.
traditional dmers will find them- Entrees average around $12 Ter-
selves at ease in this airy restaurant 1111's is open until midnight, Sunday
along EIm Street, where one can hs- through Thursday, and until lam,
ten to strains of Jazz and people- Friday and Saturday It's at 2815
watch Greenville Ave, 214-827-3993
The abbreviated wine list is Just as *The Grape Across from Teril- A A
unconventional as the spiky-coif- Ws, the Grape is perhaps the finest
fured waitress who serves it For wine bistro m Dallas A small
starters, avoid the disappointing restaurant with a separate bar, it of-
herbed goat cheese with roasted gar- fers a great selection of wmes and an
tic and olive tapenade The garlic is eclectic menu that changes weekly
served chilled and the olive tape- It's a softly lit, romantic spot The
nade is really Just a diced mixture of servers will tell you that, on occa-

black and green olives sion, a diner has been known to
But the entrees make Deep Ellum drop to one knee and pop the ques- DAVID Corporation proudly presents RENAISSANCE™, o EBBRIZE oo e
worthy of a trip across town. Baked tion to a starry-eyed companion a true client/server application that will change the way you
rambow trout with tomatillo coulis, A recent menu included lemon i o
. . process claims today and support your organization well
tequila-marinaded lemon wedges grass aht tuna, taro root grouper,
and jasmine rice is a popular selec- shellfish bouillabaisse, mint-rubbed into the future RENAISSANCE offers the traditional, -z

tion The black bean ravioh m a ventson and Cuban pork chops as
chipotle cream sauce ts a lively ex- entrees A five.course meal with
ample of fusion cooking, but is not five half-glasses of wme costs

comprehensive functionality you've come to expect from OS5~ Ihip: 159. 4, —-

DAVID, while harnessing the power of Microsoft's® NT R
=y==.3 Sr-— ire ——, -

for the unadventurous For dessert, $49 95 Server™, Windows® 95 and SQL relational databases i
try the artistically designed lemon The Grape is at 2808 Greenville Providing enhanced features and the flextbility to grow with
curd tart Ave , 214-828-1981 Dinner is . )
Attire is ranges from casual to served until 9.30, Sunday through your needs, RENAISSANCE is the perfect partner m today's 4 st CtEr
semi-dressy-anythtng goes at the Thursday and until 11 p.m. on Fri- demanding risk management arena, offering
Deep Ellum Cafe. Lunch entrees day and Saturday. - Distributed Processing
range from $5 to $10; dinner entrees 311 Lombardi's. Situated in a . )
are about $10 to $15 The restau- corner storefront m the West End * The Power of Multitasking
rant is open for lunch only on Sun- district, Lombardi's Italian fare is - Tighter System Security
days and Mondays, 11 am.to 3 p m_goo_d but Iacks_m\_/entlv_e flavor - Enhanced Data Integnty A
It ts open all day on Tuesday combinations, even in its daily spe- o -
through Thursday, 11 a.m to 10 cials * Simplified Remote Access
p.m. and Friday and Saturday, 11 Homemade focaccia bread cooked Third Parry Product Integration - .2.E4,b.47 E
a.m. to midnight. Deep Ellum Cafe in Lombardis wood-burning oven is
ts located at 2706 Elm St, 214-741- fresh and toasty with a dash of olive Powerfid, cutting-edge systems e 5 = ma
9012 oil but is overpriced at $4.50. Pasta In-depth experience m the industry
*Enigma. Dming at Entgma is a trio is a selection of pastas WiIth Super: it andiervi
unique experience. You'll be served bolognese, creamy pesto and lemon uper-or support andiervice
with a crazy but classy combination chicken alfredo sauces. Pizza con No wonder more organ:zations nationwide continue to turn
of mismatched chma and utensils pollo features grilled chicken, feta to DAVID for total risk managemenr solut,ons
Order the same dish as your com. cheese and black olives resting on a
panion and the two meals will be focaccia crust swabbed in pesto . .
prepared differently sauce. For wine enthusiasts, the rea- EXPERIENCE THE RENAISSANCE AT TJfffyl DAV I D
The food and decor are great, if sonably priced list features by-the- RIMS BOOTH #1111 1=
puzzling. The menu, a bit pricey, in- bottle and by-the-glass selections CALL US TOLL-FREE, AT 800 55 DAVID » ‘ CORPORAT'éN
cludes exotic game such as elk and Traditional Italian dolci are avail- Renaissance isa trademark of DAVID Corporation

alligator able for diners who still have room
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D - - frem 6pm to 10 30 pm A similar menu in a smaller loca- fries and soft drink costs $675 Post- Uncle Julio's Along with the Blue
I n I n g The Mansion cn Turtle Cree< ia tion is available at a sister restauran., ed hours are Monday through Friday, Goose, Uncle Julio's stirs up some of
located at 2821 Turtle Creek Blvd. at Half Shell's Oyster Bar & Grill in 10 am to 4pm; Saturday, 10 am to the city's finest Mexican fare

Continued Bem pra,lous page Gillespie St in the hotel complex, Snider Plaza, near Southern 3pm, and Sunday, 11 am to 2pm The failtas are a specialty, they ar-

Dinner entrees rarge from $26 ro 214.559-21000r 800-527.5432. Methodist University. 214-691-8164 But don't wait too late in the day to rive still-sizzimg m onions and a sauce
$55, but a chefs fou--course tast,ng *Mother Pearl's Seafood House Half Shell's is open Sunday through try the restaurant; the doors are that no other Tex.Mex outfit seems
menu is a bargam at $75 The mjst & Oysier Bar Fmding well-prefred Wednesday, 11 am to 10 pm, and locked when the food runs out, able to duplicate The rest of the
unusual dish is the winter game tri), and aftordable seafood m a land- Thursday through Saturday, 11 a m The other Sonny Bryan's is located menu is nicely done, too, and in-
with venison chop, pheasant breast locked city is not always easy Mother to midnight m the West End at 302 N Market cludes the standard fare of burritos,
and ostrich steak with chestnut pud- Pearl's, a casual eaten, in the Oak *Sonny Bryan's Hungry risk man- St, closer to convention hotels It enchiladas, tacos, etc The bratn-
ding and huckleberry sauce Fish and Lawn area, dces a good Joboffiling agers arriving at Dallas/Fort Worth serves the same savory sauce but lacks freezing margaritas are delicious The
steak also make up a big part of the that niche International Airpert around the ambience of the original location service is great, and the portions are
dinner menu Mother Perl's tnc,-story facilttv lunchtime should know that the most The West End Sonny Bryan's is open large

The dessert menu changes from provides the feel of the sea in an area convenient way to sample Dallas' best Monday through Thursday, 11 am Dinner is about $15 Uncle Jullo's
lunch to dinner If it's available, try populated with ethnic and main- barbecue tS tO StOp at Sonny Bryan's to 10 pm; Friday and Saturday, 11 has three locations The original loca.
the divme raspbem creme brulze, stream restaurants Among the spe- on the way downtown Just off 1.35, am.tollpm, and Sunday, noon to tion, which is the closest to down-
which comes nested m a custard shell. cialties are blackened fish, fried cat- Sonny Bryan's tS an anstitution m the midnight town hotels, 15 at 4124 Lemmon

Reservations are a must, and valet fish anc oysters on the halfshell City and a world-class barbecue Joint Don't bother with reservations If Ave, 214-520-6620 It's open Mon-
parking is aiallable. ttire is dressy, Dinner costs about $10 to 1 15 Like all good barbecue pits, this it's late, though, call the original loca- day through Thursday from 11 a m to
both for lunch and dinner, and a Jack- Hours. re Surday thrcugh Thursday, Dallas landmark looks as though a tion to make sure they're still cook- 10 30 pm, Saturday, 11 30 am to
et is required for mer The Mansicn 11 a.m -0 1(pm,and Friday and swift kick could bnng it down Noon mg, 214-357-7120 The telephone 11 30 pm, and Sunday, 11 30 am to
is openfor lunchfrom noonto 2-30 Saturday, 11 am. to 11 p m Rese-va- brings longlines fortheribs, brisket number for the Market Street loca- 10 30 p m Be warned, Uncle Juhok
p m, Monday through Saturday; a ticns are nit necessary Modier and sandwiches Diners cansitmside tionis 214.744-1610 can be quite crowded on weekends
Sunday bench is sered from 11 a n Pear.'s is at 39)3 Lemmon Ave., 214- at converted school desks or outside *Uncle Julio's If you're looking to -By Ammida Milligan
to 2 30 pm Dinner is served night y 559-0101 at picnic tables A meal of sandwich, scratch your Tex-Mex itch, find an and Michael Bradford

A portion of Dallas’' culinary wealth

IMS-goers won't go hunry New,Amencan Licated In the Re- Avanti Ristorante

m Dallas/Fort Worth

_triton Tbwer & the Hyet Regency Dak
Th 2 area offers plenty of as offe-inga view cf the city's skyfne

2720 Mci<inney Ave , Dallas
214-8714955

Mexican and domestic beers Average major credit cards are accepted

dinner for two with dnnks and gratuity
$35-540 Amre casual Hours Sunday-

restaurants, with a wide se- Zurrent music nightly Specialties in- Italian Casual, yet elegant and ro Thursday,llam-11 pm, Friday-Sat-
lection of menus and atmospheres =lide .lassic cocktails, steaks ind mantle with candleligh:, table liner,s urday, llam -midnight Brunch Sat-

Cafe Pacific

24 Highland Park Village, Dallas
21+526-1170

Steak and Tex-Mex bvers especialy seafooc Aver: ge dnne-for two with and fresh flowers Live musjc, usually urday-Sunday, 11 a m-3 pm Reserva- Contemporary Continental An ele-
will tind a wide range of choices For uine and gratuity 5 100 Attire tust- Jazz Specialties include veal fish an j tions are not accepted Parking is avail- gant atmosphere with marble, brass
i closer look atsome ofthe most no- ness castal Lirich 11 30 a m-2 F m pasta dishes Average dinner for two able All major credit cards are accept- and etched glass Specialties include
table places, tum bac- to page T32 Dinner 6 p m -1 | pm Brunch Eun- with wineand gratutty $70 Amre ca- ed crab cales, lobster and the catch of the
=121/, 1030 an--230 p-n Reservatons sual Lunch Monday-Friday, 11 am- day Average dinner for two with wine
are reccmmen,jed Valet parking fo- 53 2 30 pm Dinner Monday-Thursday. 5 and gratuity $75-5 125 Attire business
Ni:h va idatior All major credit cards pm-1030 pm, Friday-Sunday, 5 Casual. coats and ties recommended

are accepted p m -4 a m Reservatiors are recom- Lunch Monday-Friday 1130 a m -2
mended Complimentary valet parking Steakhouse A masculine and clubby pm, Saturday, 11 30 am-230 pm

All major credit cards are accepted atmosphere Specialties include Texas Dinner Monday-Wednesday 530
steaks Average dinner for two with pm -10 pm, Thursday, 530 pm-
wine and gratuity 5100 Attire "neat 1030 pm Friday-Saturday 530pm-
ner for two with wire and gratu tj casual, ' with men often in coats and llpm Reservations are recommend-
5100 Attire lackets are optior21 spired Special les Include fresh grilled ties Dinner Monday-Saturday Spm- ed Complimentary valet parking All
Lunch Monday-FrideL 1130 an-2 :eafooc and sushi Ave-age dinne: fo- French/Continental Fine dining llpm Reservations are recommend- major credit cards are accepted

3 m Dinner Monday-Thursday, 6 .12 vwth wine and gratu'ty 560 Acire Specialties Include rack of lamb and ed A11 major credit cards are accepted

om- 10 pm F-lday-Saturday, 6pfr- zasual Lunch Monday-Friday 1130 chateaubnand Average dinner for two
1030 p m Reservatons are reccn- a n -2 g m Dinner sening begins at 6 with wine and gratuiFy 5100 Lunch

«Tier*d Parking s available All meor Dm Reservations are recommenced Monday-Friday, 11 am-2pm, Sun-
Iredit cards are accepted Ja et parking All mMEJO- credit cards are day. H am-2 pm Dinner Monday-

Adelmok Bob's Steak and Chop House

4300 Lemmon Ave., Dallas
214-528-9446

4537 Cole Ave , Dallas
214-559-0325

Mediterranean 'ltalian and Frenct )

Ouaint, intimate decor w th white taje AnNnz=u

'inens and can lllel,grt Specialties 1 1-
rjude a 20 oz Leal :hop Average c n-

4626 Mci(inney Ave., Dallas
214-526-7398 The Balcony of Ridgiea

6100 Camp Bowie Blvd, Fort Worth
817-731-3719

Eclecwc Peek min malist. Asian-In-

The Capital Grille
500 Crescent Court Surte 135, Dallas
21+303-0500

Bombay Cricket Club
2508 Maple Ave.. Dallas

214-871-1333 Steakhouse Clul>like atmosphere

accepted Thursday, 5pm-9pm Friday-Satur- Indian Attentive, English-style service with mahogany dark leather and oil
Al io"
essio's day, 5 pm-10 pm with savory cuisine Specialties include paintings Specialties include prime
4117 L Alto Drive. Dall . .
omo Alto Drive. Dallas AquaKnox tandoon chicken Average dinner for aged steal<s and an array of seafood

21+521-3585 3214 Knox St., Dallas

21+219-2782

Barclays
2917 Fairmont. Dallas

21+855-0700

two with wine and gratuity 540 Attire Live plano music In the lounge Tues-
casual Lunch Monday-Thursday, 11 day-Saturday evenings Average dinner
Specialties include veat fish, pasta dis p Seafood Managerrent has caried a m -2 p m Dinner Monday-Thursday for two with wine and gratuity 5 125
es. steal<s and v lid game Average c i } Dver wtatit cals ' globai water cuis ne' Modern British The unpretentious, 530 pm-10 pm Friday-Saturday Amre business casual Lunch Monday-
ler for two with wire and gratu 0 nto th. restaurants dining room romantic atmosphere of a small Victorl- 530pm-1030pm, Sunday 5pm- Friday It 30 am-3 pm Dinner Sun-
580 Amre casial Lunch Monday-2-i- Nhich ,eatures ' waterwalls" and an an home Specialties In=lude rack of 10 pm Reservations are recommend- day-Thursday, Spm -10 pm, Friday-
jay. 1130am-:pm Dinner 6prr- aq_januT Specialties include Asan lamb and toffee banana crumble Aver- ed on weekends Parking js available Saturday, 5pm-llpm Reservations
10 pm Reservations are recommend- Mediter-enear and South Amercan age dinner for two with wine and gra- All major credit cards are accepted are recommended Complimentary
ed Complimentely veetparking Visa, seafcodctsnes Average dinner for -wo tuity $ 125 Dress code guests are valet parking and validated under-
VlasterCard anc Amer cen Express ate Nith wine and gratulty 5 120 At-Ire asked to dress 'smartly ' Dinner Tues- ground self-parking All maJor credit
accepted semt-forral Bar 5 om -midnight Dir} day-Saturday, 5 pm-It pm Reserva- cards are accepted

ner bpm-1030 p ri Reservations are tions are recommended Valet parking

Italian Rom: ntic cardlelit dining

Butcher Shop Steakhouse

808 Munger Ave., Dallas
21+720-1032

Antares

300 Reunron Blvd., Dallas
21+712-7145

-ecomrpendec Comphmentary valer Visa, MasterCard, Amencan Express
Da king All maJor cred,t cards are ac- and Diners Club are accepted

Steakhouse Upscale, yet casual Dir}-
ers can prepare their own steal<s or

Cattlemen’'s Steak House

2458 N Main St.. Fort Worth

-epted have them cooked by the staff on the 817-62+3945
Beau Nash open grill Average dinner for two with Steakhouse Old Western decor in
400 Crescent Court, Dallas wine and gratuity 560 Dinner Sun- the heart of Fort Worth'S famous Stock-
214-871-3240 day-Thursday, 5pm to 10pm, Fri- yards Specialties include steal<s, ribs
Eclectic Intimate Casual, yet elegano day, 5pm to 1030 pm, Saturday 5 and seafood Average dinner for two
-sre?im -1 -t with candlelight, dark wood and green pm to 11 pm Reservations are rec- with wine and gratuify $45-575 Attire
C marble Specialties include gr lied corn, ommended Parking s available All ma- casual Reservations are recommended
1 1 chicken soup and angel hair pasta Av- Jor credit cards are accepted for groups over eight Parking is avail-
erage dinner for two with wine and able All major credit cards are accept-
T w?mos, T gratuity 570 Attire business casual Cadillac Bar ed
) | -=2.T Dinner Monday-Thursday, 6 pm- 1800 N. Market St.. Dallas
_ Jt 1030 pm, Friday-Saturday. 6 pm- 21+999-0662 Chamberlain's Steak
11, 353 )N midnight Sunday, 6pm-9pm Reser- Tex-Mex Very laid back. yet festive and Chop House
E vations are recommended Valet park- Dancing to live salsa music on Satur- 5330 Belt Line Road, Addison;
Ing All major credkt cards are accepted days and to a DJ on Thursday and Fn- 972-93+2467
day Specialties Include fgitas and ice- Steak and seafood Elegantly sophisti-
- r R The Blue Goose cantina cold margaritas Average dinner for cated, with white table hnens, dark
' 2905 Greenville Ave., Dallas two with drinks and gratuity 530 At- woods and gas lamps Specialties in-
U 't, 7uiS -- 21+823-6786 tire casual Hours Sunday-Thursday clude grilled beefsteak mushrooms, filet
irl—- O17/

Tex-Mex Casual dining at a corner 11 am-10 pm, Friday-Saturday 11 mignon, deviled crab cakes, lobster,
PHOIOS AMANDA MILLIGAN cantina Specialties incLde mesquite- a m -midnight with the bar open until pan-feared ahi tuna steal<5 and creme

Cattlemen's Steak House in Fort Worth is a local tradition. grilled faJdita sandwiches, mesqulte- after lam Reservations are not usual- brulee Average dinner for two with

| grilled shnmp, pork kabobs, faditas, and ly necessary No parking is available All Continued on next page
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Continued hom previous page with patto seating available Entertain- The Grape
ment Thursday-Saturday Daily specials 2808 Greenville Ave., Dallas
wine and gratuity $ 100 Amre bug- Average dinner for two with wine and 21+828-1981
ness casual Dinner Monday-Friday, gratuity $30 Amre "casual to a fault " Eclectic Small wine bistro with a 1
530 pm -10 pm, Saturday, 530 Hours | i a m-2 a m Reservations are menu that changes every other week -
p m-10 30 p m, Sunday 5 p m -9 p m not necessary Parking ts available All and an outstanding selection of wines
Reservations are recommended Com- major credit cards are accepted .Average dinner for two with wine and
p.imentary valet parking Most major gratuity 575%$100 Atttre casual
credit cards are accepted Enigma L-nch Mcnday-Friday, 11 30 a m -2
3005 McKinney Ave.. Dallas F m Dinner Sunday-Thursday, 530
Chez Gerard 21+999-0666 Am-10 pm, Friday-Saturday. 530
4444 Mci(inney Ave., Dallas Eclectic Highly onginal with food f m-11 pm Reservations are recom-
21 +522-6865 served on attractively mismatched dish- mended Complimentary valet parking
French Romantic, country French at- es Specialties include alligator and oth- every night except Monday Ali mayor
mosphere Specialties include grilled er, less-exotic cuisine for the not-so ad- credit cards are accepted
salmon. sweetbreads, veal medallions venturous Average dinner for two with
and souffles Average dinner for two wine and gratuity $90-$ 120 Amre ca- The Green Room
with wine and gratuity $40 Amre ca- sual Dinner Monday-Saturday, 5 30 2715 Elm St., Dallas
sual to dressy Lunch Monday-Friday, p m -midnight Reservations are recorn- 21+748-7666
11 30 am-2 30 p m Dinner Monday- mended Parking Is available Most ma- French Eclectic, funky, ultra-hip at-
Saturday, 6 pm-1030 pm Resena- Jor credit cards are accepted mosphere The "Feed Me" special is a -,
tions are recommended Parking is four-course, prix-fixe dinner that
available All major credit cards are ac- Ewald's at the Stoneleigh changes from table to table. it ts avail- clude beef, seafood and chicken Lombardi Mare
cepted 2927 Maple Ave., Dallas able for 536 Average dinner for two cooked according to traditional Mexi- 5100 Beltline Road. Addison
214-871-2523 with wine and gratuity $80-5100 At- can high-cuisine recipes Average dir'l- 972-503-1233
ChuFs Eclectic Old World charm In a relax- Bre upscale casual Dinner 530 pm- ner for two with wine and gratuity Seafood/Italian Aquatic and fun yet
4544 Mci<inney Ave.. Dallas Ing, inviting atmosphere Specialties in- 'Ipm Bar 430pm-2am Reserva- 585 Amre between casual and dressy elegant Specialties include cioppino.
21+559-2489 clude pasta dishes. seafood and steal<s tions are recommended on weekdays Lunch Monday-Friday. Il am-2pm risotto and lobster Average dinner for

Tex-Mex Relaxed yet festive atmo- Average dinner for two with wine and and required on weekends Valet park- Dinner Saturday-Sunday. 5 pm-Il two with wine and gratuity $80 Amre
sphere with '505 memorabilla Special- gratuity $75 Attlre casual Hours 11 Ing All major credit cards are accepted pm Bar Friday-Saturday, 5 pm-1 between dressy and casual Hours

t es Include chicken chill rellano Aver- a m -10 p m Reservations are recom- a m Reservations are recommended Monday-Thursday. 1 lam-1 1 pm, Fri-
age dinner for two with wine and gra- mended Complimentary valet parking Kathleen's Art Cafe Parking Is available All major credit day-Saturday, 11 am -midnight, Sun-
Uity $30 Amre casual Hours Sund* All major credit cards are accepted 4424 Lovers Lane, Dallas cards are accepted day, llam-10 p m Reservations are
Thursday. i lam-1030 pm.Fnday- 214-691-2355 recommended Parking is available
Saturday. 11 am -midnight Reserva- Fausto’s Oven American Low-key, good for people- Landmark Restaurant Most major credit cards are accepted
tions are not accepted Parking is avail- 300 Reunion Blvd.. Dallas watching Specialties include sesame- 3015 Oak Lawn Ave, Dallas
able. with valet parking on Fndays All 21+712-7144 crusted catfish with black bean and 21+521-5151 Mansion on Turtle Creek
major credit cards are accepted Italian Contemporary yet cozy and lantro chile sauces, homemade meat- Eclectic Spacious and ally, located in 2821 Turtle Creek Bivd., Dallas
relaxed atmosphere Specialties include oaf. fresh salads, seafood. and choco- the lobby level of Dallas's historic Mel- 21+526-2121
Dakota's pizza, pasta and other Northern ltalian ate chip cookies with ice cream Aver- rose Hotel Specialties include seafood Southwestern/Eclectic A five-star,
600 N. Akard St.. Dallas dishes Average dinner for two with age dinner for two with w ne and gra- Average dinner for two with wine and five-diamond restaurant situated in a re-
214-740-4001 wine and gratuity $50 Attire casual tulty $50 Attire casual Breakfast gratuity $75-5100 Amre business ca- stored 1925 lItalian Renaissance-style

Eclectic The restaurant has a sublev- Dinner Monday-Saturday, 5 pm-11 Monday-Thursday, 7 a m-10 30 a m sual Breakfast Monday-Friday, 6 30 mansion Specialties include tortilla
el marble floor and rich woodwork p m Reservations are not accepted Lunch Monday-Thursday 1 | am -3 am-liam Lunch Monday-Friday. 11 soup, warm lobster tacos with yellow
Diners may choose to be seated In- Valet parking for 53 with validation All p m Dinner Monday-Thursday, 5 30 a m -2 p m Dinner Monday-Thursday. tomato salsa and Jtcama salad, and

doors or outside on a patio that fea- major credit cards are accepted pm-liprn,Friday-Saturday, Spm-1 6 pm -10 pm, Friday-Saturday, 6 creme brulee Average dinner for two
tures a waterfall Specialties Include am, Suiday, 530 pm-11 pm pm-llpm Brunch Sunday, llam- with wine and gratuity $185 Att,re
mesquite-grilled cuisine. swordfish, Firehouse Brunch Saturday, 8am-4pm. Sun- 2pm Reservations are recommended Jackets are required, ties are recom-
amb and key time pie Average dinner 1928 Greenville Ave., Dallas day, 8am-3pm Reservazions are rec- Complimentary valet parking All major mended NOJeans, sneakers or shorts
-or two with wine and gratuity 575 214-826-2468 ommended, especially on weekends credit cards accepted Breakfast Monday-Sunday, 7 am-
Lunch Monday-Friday, Il am-230 Eclectic An elegant but unstuffy din- Parking is available Only credit cards 10 30 a m Lunch Monday-Saturday,
p m Dinner Monday-Thursday, 5 ing room with white linen and candie- accepted are MasterCard and Visa Laurels noon-230 p m Dinner Sunday-Thurs-
pm -10 pm. Friday-Saturday, 5pm- light. a bar with upbeatJazz and swing 12720 Merit Drive, Dallas day, 6pm -10 30 pm, Friday-Satur-
10 30 pm, Sunday, 530 pm-930 music, patio seating is available Special- Kirby's Steakhouse 972-385-3000 day, 6 p m-11 p m Brunch Sunday.
p m Reservations are recommended ties include hot and spicy cuisine Aver- 3525 Greenville Ave, Dallas Eclectic Located in the Westin Park ilam-230 pm Reservations are rec-
Complimentary valet parking All major age dinner for two with wine and gra- 214-821-2122 Central Hotel. this elegant restaurant re- ommended Complimentary valet park-
credit cards are accepted tuity $50-570 Attire casual to dressy Steakhouse Dark wood and etched ceived a five-star rating from The Dallas ing All major credit cards accepted
Hours opens daily at 530 pm. glass Specialties include prime steal<s. Morning News Specialties include the

Deep Ellum Cafe kitchen closes on the weekends at fresh seafood, premium clgars and fine five- or seven-course 'Chefs Whim May Dragon

2706 Elm, Dallas 11 30 p m Reservations are strongly wine Attire upscale casual, no Jackets menu and the Grand Mamier souffle Av- 4848 Belt Line Road. Addison

21+741-9012 recommended Valet parking Wednes- or ties required Bar opens at 4 30 p m erage dinner for two with wine and gra 972-392-9998

Eclectic/New American Located in day-Saturday Visa, MasterCard. Amen- Dinner Sunday-Thursday. 5 30 p m -10 tulty $ 160 Atare dressy. though Jackets Chinese Contemporary and stylish A
the ultra-trendy Deep Ellum area Spe- can Express and Transmedia accepted p m . Friday-Saturday, 530 pm-Il arenotrequired Dinner Tuesday-Satur- pianist performs on Fnday and Saturday

cialties include Southern-fned steak Av- o m Reservations are recommended day, 6pm-10pm Reservations are re- evenings Specialties include Szechuan,
erage dinner for two with wine and Fish Valet parking All major credit cards are quired Complimentary valet parking All Hunanese and Mandann dishes Aver-
gratuity 540 Attire casual Brunch 302 S. Houston St.. Dallas accepted major credit cards are accepted age cost of a dinner for two with wine
Sunday-Monday, 11 a m-3 p m 214-747-3474 and gratuity $40 Amre "nice but casu-
Lunch Tuesday-Friday. 11 am-Spm Seafood Elegant, medium-sized Kostas Cafe Lavendou al " Hours Monday-Friday, 11 am-
Dinner Tuesday-Thursday, Spm -10 restaurant Piano room open Thursday- 4914 Greenville Ave., Dallas 19009 Preston Road,Suite ZOO. Dallas 10 30 p m, Saturday noon-11 pm,
pm, Friday-Saturday, 5pm -midnight Saturday Specialties include fresh fish 21+987-3225 972-248-1911 Sunday. noon-10 30 p m Reservations

Reservations are recommended Me- Average dinner for two with wine and Greek Upscale setting Specialties in- French Cozy Provencal atmosphere are recommended Parking Is available
tered street parking and local pay lots gratuity $75-5 125 Amre casual to clude a Greek combo plate. consisting Specialties include roast duck and chick- All major credit cards are accepted
are available All major credit cards are dressy Lunch Monday-Friday. 11 a m- of mousaka. dolmas, souvlaki. Greek en. veal medallions, souffles and creme

accepted 2 pm Dinner Sunday-Thursday, 530 potatoes and soup or salad Average brulee Average dinner for two with Mediterraneo
p m-11 p m, Friday-Saturday, 530 dinner for two with wine and gratuity wine and gratuity $40 Amre casual to 18111 Preston Road. Dallas
Del Frisco's Double Eagle p m -midnight Reservations are recom- 542 Att,re casual to dressy Hours dressy Lunch Monday-Friday. 11 30 972447-0066
Steak House mended Valet parking for 53 Visa, Monday-Thursday, 11 am-230 pm am-230pm Dinner Monday-Satur- Mediterranean Upscale yet casual

5251 Spring Valley, Dallas MasterCard and Amencan Expressare and 5 pm-10 p m, Friday, H am-2 day,530 prn-1030 pm Reservations and colorful,with flavors Imported from

21+526-9811 accepted pm and 5 pm-11 pm, Saturday. are recommended Parking is available all parts of the Mediterranean Special-

Steal<s Laid back yet elegant Special- noon-ilpm. Sunday. 5 pm-10 pm All major credit cards are accepted ties include lobster napoleon, quall
ties include pnme nb and lobster Aver- Joe T. Garcia's Mexican Dishes Reservat,ons are recommended on nsotto, crabmeat<rusted halibut, grilled
age dinner for two with wine and gra- 2201 N. Commerce, Fort Worth weekends and for large parties Parking Lefty's Lobster lamb chops and creme brulee Attire
tuity $100-St 50 Attire casual bust- 817-626-4356 15 available All major credit cards are ac- & Chowder House between casual and dressy bJnch
ness D,nner Monday-Thursday, 5 Mexican Elegant grounds, with tile cepted 4021 Belthne Road, Addison Monday-Fnday, 1 1 30 am -2 p m Din-
pm -10 pm, Fnday and Saturday. 5 floors and fountain pools Specialties in- 972-774-9518 ner Monday-Friday. 6 pm -10 pm,
pm-Il pm Closed Sunday Reserva- clude traditional Mexican dishes Aver- La Valentinade Mexico Seafood Bustling atmosphere Spe- Saturday, 6 pm -10 30 pm Closed
tions are recommended Valet parking age dinner for two with wine and gra- 14866 Montfort Drive. Dallas claittes include shellfish and lobster Av- Sunday Reservations are recommend-
All major credit cards are accepted tuity $25 Attire casual Hours Mon- 972-726-0202 erage dinner for two with wine and ed Free valet parking The Discover

day-Thursday, | | a m-2 30 pm and 5 Mexican Dramatic Mexican haclen- gratutty $60 Amre casual Lunch credit card is not accepted

8.0 Restaurant & Bar p m-10 pm, Fnday, 1 1 a m-1 1 pm, da-inspired decor made up of hand- Monday-Fnday, 11 am-2 pm Dinner

111 E. Third St., Fort Worth Saturday, 11 am-11 pm, Sunday, 11 made rratenals shipped from Mexico, Monday-Thursday, 5 pm-IO p m, Fr,- Modo Mio

817-336-0880 a m -10 p m Reservations are recom- including saltillo floor tiles. carved day-Saturday. 5 pm-1 1 pm. Sunday, 18352 Dallas Parkway, Dallas

2800 Routh St., Suite 165, Dallas mended for groups of more than 20 stone, antique wood beams and can- 5 p m-9 p m Reservations are recom- 972-671-6636

21 +979-0880 Parking is available No credit cards are tera handcrafted fountains Strolling mended Parking is available All major Northern Italian Very upscale but

Eclectic Artsy yet extremely casual, accepted marachts Thursday-Friday Specialties in- credit cards are accepted See Eatenes on next page



T36 / Business Insurance, April 5, 1999

RIMS 1999 - Dallas

Monday-Fnday, 1130 a m -230 p m dark woods, Texas limestone brick
Dinner Spm-10 30 pm Reservations Boors, antler chandel ers and two gar-
are recommended Parking ts available den patios complements the Texas hill
All major credit cards are accepted

Eateries

Continued #om previous page

warm and relaxed, with a display of art-

country cuisine Specialties include a
mushroom strudel appet zer, pepper-
Old San Francisco Steak House

work of the Riviera beach Average dir'i- corn salmon, roasted pork tenderloin,

OO0 a4.*-2
1t

ner for two with wine and gratuity venison duo and wetnerschnitzel Aver-

580 Amre casual to elegant Dinner age dinner for two wxth wxne and gra-
Monday-Thursday, 5pm -1 Opm, Fri- Steakhouse Reminiscent of Califor- tuity $65 Amre casual Hours Mon-
day-Saturday, 5 pm-llpm Reserva- nia's Barbary Coast in the 18005. twin day-Wednesday, 1130am-10pm
tons are recommended Parking ts baby grand pianos and a girl in a red Thursday-Saturday, 11 30 a m-11 pm
available All major credit cards are ac- velvet swing round out the unique at- Brunch Sunday, 11 am-230 pm
mosphere Specialties include steal<s, Dinner Sunday, 5 pm-930 pm
fresh seafood, prime nb, lamb and Reservations are recommended Com-
duck Hours Monday-Fnday 430pm- plimentary valet parking on weekends
1030 pm, Saturday, 4-1030 pm. Visa, MasterCard, American Express
Sunday 4- 10 p m Reservations are rec- and Diners Club accepted —
Mexican Healthful Mexican, steaks, ommended Complimentary valet park-
seafood, pasta and some ltalian dishes ing All major credit cards are accepted
Live music Thursday-Sunday Specialties
include tula chicken. Mexican lasagna,
garlic potatoes and Greene pasta
(named for owner Monica Greene.

10965 Composite Drive, Dallas
214-357-0484

cepted

Monica's Aca y Alla
2914 Main St., Dallas
21 +748-7140

Saint-Emilion Restaurant PHOTO MIKE BRADFORD

3617 W. Seventh St.. Fort Worth
817-737-2781

Terilli's Restaurant, located in Dallas' Greenville Avenuearea.
The Old Warsaw

2610 Maple Ave., Dallas
21+528-0032

French Elegant yet cozy, with a
kitchen visible from the dining room, this am-4pm, Saturday, kam-3pm, cepted only for parties of six or more
French and Continental A dining has been the highest-rated restaurant in Sunday,11 am-2pm Reservations are Valet parking All major credit cards ex-
chicken and Juhenned vegetables in a landmark in Dallas since 1948 Special- Fort Worth by Gourmet magazine for not accepted Parking ts available All cept Discover are accepted
r,ch cream saucej Average dinner for ties include rack of lamb. veal chops, the last three years Specialties include major credit cards are accepted
two with wine and gratuity $50 Atore chateaubnand and an extensive selec- fresh fish, roasted duck, rack of lamb
casual Lunch Tuesday-Fnday, llam- tion of internatio lai and domestic wines and a very extensive wine list Average
2 pm Dinner Tuesday-Thursday, 5 Average dinner for two with wine and dinner for two with wine and gratuity
pm-10 pm, Friday-Sunday. 5 pm- gratug 5150 Attire Jackets are re- 590 Attlre casualty elegant, noJackets Northern Italian Friendly and con-
midnight Brunch Sunday, 11 am-3 quired Hours 530 pm-1030 pm are required Hours Tuesday-Saturday, Southwestern/New Texas cuisine An temporary Specialties include fresh fish
pm Reservations are recommended Reservations are required Valet parking serving starts at 6pm Reservations are upscale Southwestern restaurant that Average dinner for two with wine and
Self-parking Is available daily, and valet All major credit cards are accepted recommended Parking is available All manages to make barbed wire and gratuity $60 Attire casual Hours
parking is available on weekends All major credit cards are accepted leather booths look good Specialties in- Monday-Thursday, |l am-llpm,Fri-
major credit cards except Diners Club clude bone-in nbeye, venison, duck, day, llam -midnight, Saturday, 5
salmon, tuna, sea bass, and "heaven pm-midnight Sunday, 5pm -10 pm
and hell" dessert, consisting of seven Reservations are recommended Valet
layers of devil's food cake, angel s food parking Most major credit cards are ac-
York original Specialties include steak Mediterranean A trendy Jazz cafe cake and peanut butter mousse cow cepted
and lobster Average dinner for two that offers international cuisine and live ered In chocolate Average dinner for
with wine and gra&my $75 Amre music seven nights a week Specialties two with wine and gratuity $140 At- Truluck's Steak & Stone Crab

Seafood Casual Specialties include business casual Hours Monday-Friday, include zebra pasta and sea bass Aver- tire business casual, no sneakers or 2401 McKinney Ave., Dallas
blackened fish, tried catfish and oysters 11 30am-10 15 pm, Saturday, 530 age dinner for two with wne and gra- shorts Dinner Monday-Thursday, 6 21+220-2401
on the half-shell Average dinner for pm-1030 pm, Sunday. 530 pm- tuity $75 Attire casualty elegant pm -10 pm,Friday-Saturday.6pm- Amencan A '405-style chop house
two with wine and gratutty $30-540 930 pm Reservations are recom- Lunch Monday-Friday, 11 30 am- 1030 pm, Sunday, 6 pm-9 30 pm witha clubby atmosphere and a diner
Attire casual Hours Sunday-Thursday, mended Valet parking All major credit 2 30 p m Dinner Sunday-Wednesday, Reservations are highly recommended, look Specialties include steal<s, stone

11 a m -10 pm, Frtday and Saturday, cards are accepted 6 p m-ll pm, Thursday, 6 pm -mid- especially on the weekends Compli- craband fresh seafood Average dinner
11 am-Il pm Reservations are not night, Friday-Saturday, 6 pm-1 am mentary valet parking All major credit for two with wine and gratuity $70
accepted Parking Is available All major Reservations are recommended Com- cards are accepted 5100 Amre casual to dressy Hours
credit cards are accepted 25 Hightand Park Village, Dallas plimentary valet parking All major cred- opens daily at llam Reservations rec-

214-522-7878 it cards are accepted

Greene pasta is a spinach fetrucint with

311 Lombardi's
Star Canyon
3102 Oak Lawn Ave., Dallas
21+520-7827

311 Market, Dallas
21+747-0322

The Palm

701 Ross Ave., Dallas
21+698-0470

Sambuca
15207 Addison Road, Addison
972-385-8455

are accepted
Mother Pearl's Seafood House American Dallas' version of the New
& Oyster Bar
3903 Lemmon Ave., Dallas
21+559-0101

Patrizio

Sushi at the Stoneteigh

2927 Maple Ave., Dallas
214-871-7111

ommended Complimentary valet park-

Nana Grill . .
ing All maJor credit cards accepted

Italian A rustic Italian dining room
2201 Stemmons Freeway, Dallas vwth Renaissance artwork oriental rugs
21+761-7479 and marble tables Specialties include Japanese Traditional Japanese cui- Two Rows Restaurant & Brewery
Eclectic Located on the 27th floor in pasta dishes Average dinner for two fine with the option of fabulous out- 5500 Greenville Ave, Dallas

the Wyndharn Anatole Hotel and over- with wine and gratuity $35 Amre ca- Italian Upbeat Italian food fixed Cah- door dining Specialties include sush, 214-696-2739

looking downtown Dallas, this restau- sual Hours Sunday-Thursday, llam- fomia-style Live entertainment as well and what management says is Dallas' Brew pub A sports bar that also has

rant received a five-star rating from The llpm, Friday-Saturday 11 am -mid- Specialties include oak-grilled meats, largest selection of sake Average din- a bustling patio Specialties include

Dallas Morning News Specialties Include night Reservations are not necessary fish, pizzas and pastas Average dinner ner for two with wine and gratuity brick-oven pizzas and hand<rafted

lamb, seafood, prime porterhouse Valet parking All major credit cards are for two with wine and gratuity $80- $50 Amre casual Lunch 11 am-2 beers Average dinner for two with

steal<s, and a nightly seven-course tast- accepted 5 100 Amre casual Hours Monday- pm Dinner 6 pm -10 pm Reserva- drinks and gratuity 530 Amre casual

ing menu Average dinner for two with Wednesday, 530 pm -1030 pm, tionsare recommended Complimenta- Hours Sunday-Tuesday,ll am -mid

wine and gratuity 5 100 Amre upscale Thursday, 530 pm -1130 p m, Fri- ry valet parking All major credit cards night, Wednesday-Saturday. llam-2

day-Saturday 5 30 p m -2 a m Reserva are accepted a m Reservations are not accepted
tions are recommended Valet parking Parking ts available All mgor cred£

Barbecue Decor from the '505 that All major credit cards are accepted cards are accepted

mended Complimentary valet part<ing isn't Just for effect Peggy's has been in

All malor credit cards are accepted business for 45 years Specialties in-

clude fried pies and oak-smoked meats

Average dinner for two with wine and modern art and an outside patio at this

gratuity under $25 Amre casual Eclectic/New American Located In lunchonly establishment Specialties in- Multiple locations

Hours Sunday-Thursday, llam-9 Le Mendien Hotel, 650 North was rec- clude Thai barbecue chicken, roasted Tex-Mex Huge portions Specialties
Seafood Casual and laid back, locat- pm, Fnday-Saturday ilam-10 pm ognized by The Dallas Morning News salmon, pasta dishes and Viethamese include the sizzling falitas in sauce Av-

ed in "the ugly pink building," as man-

Sipango
4513 Travis, Dallas
214-522-1049

Peggy Sue Baa
6600 Snider Plaza, Dallas
21+987-9188

casual Hours Sunday-Thursday 6pm-
10 pm, Friday-Saturday, 6 pm to
10 30 p m Reservations are recom- Table Five
400 Decorative Center, Dallas
650 Nonh 214-698-3001 Uncle Julio's

650 N. Pearl St, Dallas
214-855-1708

Eclectic High ceilings, brick floors, 4124 Lemmon Ave., Dallas

Nate's Seafood & Steakhouse

14951 Midway Road, Addison
972-701-9622

21+520-6620

agement calls it Specialties Include
fresh Gulf of Mexico seafood, available

grilled, blackened or fned, Chicago

dinner for two with wine and gratulty home surrounded by crepe myrtles and Lunch 11 am-2pm Dinner Sunday- All major credit cards are accepted
545 Attire "shirt, shoes, pants and a a wraparound porch, this place has Thursday, 5pm-10 pm, Friday-Satur-

Rooster Restaurant

3521 Oak Grove, Dallas
21+521-1234

as 'The Best Hotel Dining Restaurant in tacos Average dinner for two with erage dinner for two with wine and
Downtown " Specialties Indude fresh lunch and gratuity $25 Attire casual gratuity $40 Attire casual Hours
seafood, chicken, shrimp and pasta Hours Monday-Fnday, 1130 am-230 Monday-Thursday, liam -10 30 pm,
dishes Average dinner for two with pm Reservations are not necessary but Saturday, 11 30 am-11 30 pm, Sun-
beef, and crawfish in season Average Eclectic Location in a 19305-era wine and gratuity $90 Amre casual are recommended Pad<ing isavailable day, 1130 am-1030 pm Reserva-

wallet Hours Monday-Thursday, 11 lots of Southern charm Specialties in- day, 5 pm-11 p m Reservations are

am to 10 pm, Friday-Saturday, 11 clude molasses- and pecan-encrusted recommended Valet parking All major

a mto 11 pm, Sunday, 5pm to 10 catfish Average dinner for two with credit cards are accepted
p m Reservations are not accepted wine and gratuity 575-5 100 Attire
Complimentary valet parking All major business casual Lunch Monday-Fnday,

credit cards accepted

Newport's

703 Mci<inney Ave.. Dallas

214-95+0220

Seafood Specialties include lobster
bisque. tenyaki salmon, sweet corn and
curry crabcakes and Maine lobster Aver-
age dinner for two with wine and gratu-
tty $85 Amre business casual Lunch

11 30am-230 pm.Sundayllam-
2 30 p m Dinner Monday-Saturday,
5 30 pm-10 pm Reservations are rec-
ommended Valet parking All major
credit cards are accepted

Routh Street Brewery & Grill
3011 Routh St., Dallas
21+922-8835

Sonny Bryang

2202 Inwood Road, Dallas
214-357-7120

302 N. Market St., Dallas
214-74+1610

tions are accepted Parking is available

Most major credit cards are accepted
Terilli's Restaurant
2815 Greenville Ave., Dallas Ziziki's
214-827-3993 4514 Travis St., Suite 122,
Italian Specialties include "ltalchos, ' Dallas; 21+521-2233
the Italian nacho, which consists of pas-
ta dough cut into squares, med and bistro with an open kitchen Specialties
covered with tomato sauce, mozzarella include grilled rack of lamb, calaman
cheese and the diners choice of top- and souviaki Average dinner for two

pings Average dinner for two with withwineand gratuity $60-570 Amre

Greek/Mediterranean Small, intimate

Barbecue Sit inside at an old school wine and gratuity 545 Lunch 11 30 casual Hours Monday-Sunday. 1 1
desk or take your meal outs,de to a plc- a m-3 p m Dinner Sunday-Thursday, am-11 pm Reservations are accepted
nic table Specialties Include barbecue 5 pm-Il pm, Friday-Saturday, 5 only for and are required for parties of
and ribs Average dinner for two with p m -midnight Bar Is open until mid- six or more Valet parking Visa, Master-
drinks and gratulg 515 Attire extreme- ntght Sunday-Monday and until 2am Card, American Express and Diners
Brew pub A lodge atmosphere with ly casual Lunch Monday-Friday, 10 Tuesday-Saturday Reservations are ac- Club are accepted
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2) GET A CRISIS REPRESENTATIVE
ON-SITE ASAP.
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If a crisis isn’t handled quickly, the damage can continue long
after the actual event. Upon report of an incident, a GAB Robins
crisis representative immediately moves on-site to coordinate
treatment and help prevent further incident. By working with
the entire community, including employees, customers, local
authorities and medical personnel, we can stop the crisis at its

start. Questions? answers@gabrobins.com or call 888.888.4242

©1958 GAB Robins North America, Inc.
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Patience is a virtue in agency M&A

Broker says acquisitions can be risky if done 'just for the sake of expanding revenue'

By RICHARD TROUT

acquisitions can
bring trouble if com-
panies fail to look
carefully at all of the

issues involved, say
some of those involved in such

deals,

"l urge my clients to have a great
deal of caution relative to deals,”
says Timothy J. Cunningham, a
principal in Chicago with INSIGHT

Consulting Group, a Kansas City,
Mo.-based financial services consult-
ing firm.

Looking at "rms that are in trou-
ble, that are having significant finan-
dal difficulty.. -if you rework it back-
wards, you'll find that the root cause
of many of their finandal difficulties
were poorly structured deals," he
said.

So what does an agency need to
look out for to avoid an ill-conceived

deal? What factors can make or

break a companfs future?

As the Inerger frenzy continues
and agendes feel the pressure to join
in the hunt, some have noticed
where companies can go wrong.

"Most of the areas of concern with
an acquisition of a broker surround
the people, because, essentially, it's a
business where 90% of the assets
walk out the door every night with
their briefcases," said Thomas
Golub, president and chief executive
officer of Atlanta-based broker
Hobbs Group LLC.

Those assets can be "the key pro-

ducers, technidans, account execu-
tives and other critical personnel
committed to remain with the firm
after the merger or acquisition is
complete. As is the case in most busi-
nesses, something that approxi-
mates the 80/20 rule applies. Twenty
percent of your people are responsi-
ble for 80% of the results,” Mr.
Golub said.

"So, identifying the key people in
the organization and then working
individually with those people to
ensure that they, in fact, intend to be

IMPROVE

Make sure they hear about it from you.

If you have clients in the construction, hotel or real estate (commercial and residential)
business, they could double. perhaps triple, their umbrella liability protection for the same or less
money than they're currently spending. So, if you haven't talked to us about how our Purchasing
Groups can help you deliver this brand of buying power, do it now. Because chances are, your com-
petition already has. We are the foremost developer of Umbrella Liability Purchasing Groups in the
U.S. The sheer size of our buying pools offers you a competitive edge that's hard to come by on a
risk-by-risk basis. Higher limits ($10 million to $200 million). Super pricing. And the security of
carriers rated "A-" or better. So don't let your clients hear the good news from somebody else.

Call Carla Vel today.

D

THE DISTINGUISHED PROGRAMS GROUP

6 E. 43rd St., New York, NY 10017 « 888-355-4626 « email: cvel@distinguished.com

part of the organization going for-
ward is critical. If, in fact, theyre not,
it's an enormous risk factor," said
Mr. Golub.

Allowing the finandal picture to
dominate the decision to merge is
another pitfall.

A deal can be risky"if you buy rev-
enue just for the sake of expanding
revenue. Every deal should pass a lit-
mus test by the firm making the ac-
quisition of quantifying and identi-
fying precisely how this will add
value for their customers," Mr.
Golub said.

"That could be proprietary soft-
ware, or a proprietary skill set and
knowledge base that the acquired
company has that would, indeed, be
applied to your customers. It could
be effidendes in terms of ways of
doing business that the acquired
company has that brings efficiency
to your operation and allows you to
deliver a better and more consistent
product to your customer,” he said.

"In the absence of (such advan-
tages), you are, essentially, just
addjng revenue, and that doesn't
help the customer. And, therefore,
in the long run, Ws going to be dilu-
tive to the quality and value of your
company," Mr. Golub said.

"There are a whole bunch of rules
related to deals,"” but only two en-
compass the entire process, said Mr.
Cunningham.

The first rule is that companies
should avoid falling prey to the pres-
sure to integrate, Mr. Cunningham
said. Because that pressure can lead
to imprudent decisions, managers
need to keep repeating to them-
selves, "l don't need to make this
deal," he said.

Although the numbers are critical
to any deal, there's often not
enough attention paid to the quality
of the deal, said Mr. Cunningham.
When the human capital is taken
into account as much as the finan-
dal capital, agencies may find it' s
not a good idea to integrate, he said.

"Many firms really haven't de-
fined why thefre going to do it.
Doing deals is really glamorous. It's
fun. It's kind of like being in the
hunt. The tough part is integrating
them," said Mr. Cunningham.

"The second rule, which is equally
important, is that it is absolutely crit-
ical that there is fit and affinity be-
tween the players," he said. "I'm not
saying, if I'm going to buy you, that
you and | are going to be best
friends. But if | fundamentally don't
like you and trust you and share the
same values as you, it' s probably
going to be a very difficult deal," he

said.

This can involve differences as
basic as how an agency services its
accounts.

"If there's not a high similarity be-
tween how you service your ac-

counts vs. how we service our

See Deals on page 16D
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Continued from page 168
accounts, there are going to be
some future difficulties,” Mr. Cun-
ningham said. "What's going to
happen to your staff? If you were a
real laid-back organization and |
was a real 'runner and gunner’
kind of firm, there's probably
going to be a big cultural dash.
There's going to be a kind of
butting of the heads," he said.
"Beyond even those issues is, do
| have a very decentralized kind of
an organization, where yours is
very structured? Do | make mas-
sive use of technology, and your

people are kind of in the Dark
Ages?" he said.

"l think where a lot of people
make mistakes in deals is buyers or
their advisers believe, far too un-
wittingly, that they can adjust for
any of these weaknesses or diffi-
culties of the seller by monkeying
around with the purchase price or
monkeying around with the struc-
ture,” Mr. Cunningham said. "A
lot of bad deals happen because
there's too great a focus on the
hard issues and not enough focus
on these soft issues.’

"Here's the difficulty: What peo-
ple fail to realize is that, when you
make an acquisition, it's damn
near permanent. Once it is dosed,

VEREENA SUBE L INRERIRITER FORLT VEARS Al

have provided surety bonds for large and small contractors

and developers throughout the U.S.

"Amwest has been very good at broadening their scope

and they work very well with us. We've bonded projects that

at first seemed impossible to do. But Amwest has always

been able, willing and exible enough to make it happen.

"l don't expect to get a "yes" with every case | submit to

a surety. But if I think it's a good risk, I'll fight for my

Affiliate, National Association of Surety Bond Producers
Member, Surety Association of America

it is virtually impossible to un-
wind," Mr. Cunningham said.

VWWhile fundamental cultural

questions are vital to any deal, it's

‘A lot of bad deals

happen because there's
too great a focus on the
hard issues,' says

Timothy J. Cunningham.

also important to be meticulous
when examining financial state-
ments. The devil's in the details,
according to one consultant.

For example, one risk an agency

has to look out for is misleading
results fueled by contingent in-
come, said John M. Wepler, vp-
merger and acquisition services at
Marsh, Berry & Co. Inc., an
agent/broker consultant in Con-
cord, Ohio. "The agency could
look very profitable, but without
those contingents, maybe it's not
profitable, maybe it's less prof-
itable than it should be. That rev-
enue source is not entirely under
the control of the agency,"” he

said.

Given the nature of such in-
come, in one year a company
could have a large contingent in-
come, but very little the next, said
Mr. Wepler.

accounts. | enjoy working with Amwest because they hear
me out. And they try to find ways to write the bond, rather
than giving me reasons why they can't

"When it comes down to it, people are the difference

between sureties. The people at Amwest understand that

surety is a team effort, and that we must all work together.

That's the way we get the job done. And that's why | do

business with them."

Dick Adair

A_Amwest

Amwest Surety Insurance Company

www. amwest. com

"We like it when an agency has
high contingents, but we try to
make sure they're not too depen-
dent on those contingents to
cover their expenses. Because if
there's one year where that con-
tingent declines, they're not going
to be able to cover their expenses,"
he said.

High miscellaneous income is
another red flag.

"If you're looking at somebody's
financial statements, and they
grew by 10% last year, you'd think
they did pretty well. But maybe
they sold a book of business and
there's some non-recurring rev-
enue coming in for one year. You
don't want to be misled into
thinking this agency is very prof-
itable when that revenue is not
going to come back year after year.
It's only one year," Mr. Wepler
said.

Another example of potentially
misleading miscellaneous income
is a large commission expense on a
company's financial statement, he
said. This expense actually could
be brokered business, in which an
outside agent is placing the busi-
ness for the agency you want to
acquire.

"If | come in and buy your agen-
cy, | only want to pay for some-
thing that | can take possession of.
| don't want to pay you for the fact
that you have a broker in Kansas
City, because you don't have the
right to sell it to me. You don't
even own it," said Mr. Wepler.

Another detail to look out for is
payroll expense masquerading as
"deferred compensation" on a
company's balance sheet, he
warned.

"Some agencies, when a share-
holder retires, will pay deferred
compensation to him, such as
$100,000 a year for 10 years....If
you were audited, it would get
booked. But most agencies would-
n't book that future-payment lia-
bility on their internal statements.
You might be looking at an agen-
cy that has a balance sheet that
says they only have $100,000 in
debt (for the year.) They might re-
ally have $1 million in debt be-
cause they owe somebody deferred
comp for the next 10 years that
they haven't booked as a liability,"
Mr. Wepler said.

The best way to accomplish a
successful acquisition is by prac-
tice, or by gaining a "core compe-
tency" at making acquisitions, ac-
cording to Charles L. Ruoff, senior
vp at Indianapolis-based Acordia
Inc. Mr. Ruoff said his agency fol-
lows a precise, well-rehearsed pat-
tem that has improved over time.

"If you really don't have a suc-
cessful, well-managed organiza-
tion in the insurance brokerage
business, it's hard to make an ac-
quisition successful. One of the
things we think we have at Acor-
dia is a core competency in acqui-
sitions. If you're doing acquisi-
tions as a part-time operation, you
can find yourself with the wrong
acquisition or an inability to
merge them into your operation
successfully," Mr. Ruoff said. "We
effectively have a full-time M&A

See Deals on next page
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By MICHAEL BRADFORD

gents and brokers
scouting for acqui-

sitions Nneed to

step carefully to

avoid potential

land mines.

The idea is to grow by buying a
company that will make the
combined entity smarter and
faster, increase market share and
make more money. It's a tricky,
complicated process that in-
volves careful planning and exe-

Deals

Continued from previous page
acquisition team, and that goes
from the very start of identifying
prospects from our field opera-
tions.”

Recently, he said, banks have
served as a poor example when it
comes to acquiring insurance
agencies.

Mr. Ruoff says he thinks some
acquisitions of agencies by banks
serve as examples of deals made
without the crucial study and due
diligence necessary for success.
Such deals, he said, illustrate that
banks don't know as much as they
should about how a brokerage op-
erates.

For instance, a bank's purpose in
entering the brokerage business
usually has been to foster a closer
relationship with its bank clients
by writing their insurance busi-
ness. "l think what happened is
that the banks really didn't know
how to manage and run a success-
ful insurance agency. But if you ac-
quire a group of brokers and then
let them run on their own as sepa-
rate entities, then you don't really
reap the benefits of a consolidated
operation," he said.

Although agencies should be
very patient during the due dili-
gence process and examine many
factors before making an acquisi-
tion, Mr. Ruoff offers a helpful re-
minder: Most agencies can't afford
not to integrate.

Generally, Acordia finds a
prospect by determining its most
fierce competitor in a given mar-
ket and then considering whether
it is a firm it would like to acquire,
he said. "And, sometimes, there's
reasons why that competitor may
want to be acquired or may want
to join forces," he said.

"If you look at our acquisition
list, you will see there are a num-
ber of cases where we acquired
companies in the same city. One
of our strategies as a company,
plain and simple, is to be the big
fish in the little pond," said Mr.
Ruoff.

"Where we choose to compete,
we need to be a major factor in
that city. You can't compete effec-
tively if you're the sixth-largest
broker in a particular town or loca-
tion. You've got to be one, two or
three," he said. [al

cution, experts agree.

"There's no question that or-e
of the prime motivating factors
is to increase profitability,” said
Bill Weiland, managing director
at Hales Capital Advisors L.L.C.,
an investment banking firm in
Oak Park, Ill.

"It's not so much to reduce
costs, although cost reductions
do occur. It's to grow the busi-
ness and increase expertise. Thz
idea of a merger is to build on
the strengths" that each brings
to the marketplace, he stressed.

"There's a very active market
in mergers and acquisitions,"
Mr. Wetland said. "It's been a
tough marketplace, tough to
grow in," he added, and many
agents have taken the path to
growth through acquisitions.

Numbers provided by Marsh,
Berry & Co., a consulting firm in
Concord, Ohio, show that merg-
ers and acquisitions are trim-
ming the number of agencies at
a respectable clip.

The firm counted 35,000 agen-
cies doing business in the United

w4«
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States in 1991 and projects there
will be 24,000 by the end of this
year. By 2005, that number will
be down to 17,000, predicts
Marsh, Berry.

"There are a massive number
of transactions," said John M.
Wepler, vp-mergers and acquisi-
tions at Marsh, Berry. "We're in-
volved in more transactions
than we have ever been.”

By and large, he noted, most
transactions are successful when
the buyer's motivation is clear
and its methods are well thought

Lost in space

worldwide?

Contact

Out.

Mr. Wepler said he advises his
clients that are looking for ac-
quisitions to find the highest-
quality agency and pay a fair
price for it. Otherwise, he said, a
successful transaction will be

much harder to achieve.

See Acquire on next page
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A number of privately held
brokers are taking on venture
partners and scooping up other
companies with an eye to going
public down the road, he said.
Some of the buyers are "bottom
feeders," Mr. Wepler noted, with
the idea of paying cheap prices
for agencies that need to be
stripped down in order to be-
come profitable.

"We find that a difficult way
to go," he said. Mr. Wepler urges
clients to find agencies with his-
tories of good earnings. "Don't
bottom-feed; it's a wasting asset.
You have to cut people and cut
costs to make it profitable.”

Mr. Weiland pointed out that,
iNn some cases "firms look to
mergers for mergers' sake" and
don't "study who the partner is.
They try to merge different types
of cultures.”

"Matching cultures is very im-
portant,” he said. If, for exam-
ple, the long-term growth strate-
gies of the two agencies are
different, the success of the

merged entity could be in peril.

Timothy J. Cunningham, a
principal with INSIGHT Consult-
ing Group in Chicago, pointed
out that, in many deals, the sell-
er can't be counted on as a re-
source after the transaction, be-
cause he or she is "checking out
physically and mentally, even if
they say they're not."

Mr. Cunningham said the
deals often are "exit strategies
for the sellers" regardless of what
their stated intention is for sell-
ing. "l urge my clients to be very
cautious about doing acquiisi-
tions."

There are other pitfalls that
loom around acquisitions, Mr.
Cunningham warned. In many
cases, he said, "some of the al-
leged benefits are not, in fact,
there.”

Often, Mr. Cunningham said,
"not enough attention is paid to

what's behind the numbers.
How stable is the resource base?
Does (the agency) have the ca-
pacity to grow? How solid are
the producers and the customer

base?"
He warned, too, that when
buyers calculate cost savings that
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they expect from the merged op-
erations, those calculations often
are short-sighted. Some of the
"economies of scale are illuso-
ry," Mr. Cunningham said.

For example, a buyer may fig-
ure he has just enough room to
absorb the operations of another
agency, forgetting that there will
be no more space to accommo-
date a growing business. "When
you use up that capacity, what
happens?" he asked. It could
mean an expensive move into
much-larger quarters even when
only a small amount of extra
space is required.

Mr. Cunningham said many
cost-savings calculations in an
acquisition fail to include some
of the "baggage that comes with
it. That baggage is there forever,
or has the prospect of being
there forever.”

The cultural fit, for example,
may work at the top manage-
ment level, but it can cause
problems if staffers can't see eye
to eye, he pointed out. Differing
technology and administrative
procedures are other types Of
baggage that could cause linger-
ing problems, Mr. Cunningham
noted.

"If you do a good job of due
diligence, you can find those
things," he said.

But sometimes the baggage is
too heavy, and there is regret
that an acquisition was ever un-
dertaken. "l hear that from time
to time privately,” Mr. Cunning-
ham said. "It's hard to get peo-
ple to admit it publicly.”

Mergers and acquisitions
among agents and brokers are a
mixed blessing for insurance
buyers. When things work the
way they should, greater exper-
tise can be brought to their ac-
count, and larger clout with in-

surers might mean lower
premiums.

Mr. Weiland said acquisitions
typically create a more financial-
ly stable company that broadens
the capabilities of the agency.
The deal often means an agency
can expand into other areas-
employee benefits, for exam-
ple-that can mean additional
services for clients.

Orr, it could work the other
way, according to Mr. Wepler.

He said smaller agencies may
suffer from the dominance of
the big brokers that influence
the rates that insurers charge.
When brokers get rates that
cause insurers to write business
at a loss, insurers must recover
the losses in other ways, he ex-
plained.

"We believe that, in short
order, if it hasn't already oc-
curred, that companies under
pressure from (large brokers) are
going to have to pass on the
costs,"” Mr. Wepler said. For ex-
ample, insurers may reduce con-
tingent commissions paid to the
smaller agencies, he noted.

As agencies see profits fall,
they will cut back on the services
they offer to their clients, Mr.
Wepler said. Loss control or
other value-added services may
get cut, he pointed out.
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Execs offer differing views on distribution

By SALLY ROBERTS

s the competitive
property/casualty in-
surance market con-
tinues, it would seem
logical for insurers to
seek broad distribu-
Mon channels for their products.
Hamilton, Bermuda-based ACE
Ltd., for instance, has been broaden-
ing its distribution channels over the
past three years through several
strategic acquisitions.

Brian Duperreault, chairman, pres-

Ident and chief executive officer of
ACE, maintains that a broad diversi-
fication of distribution channels re-
duces vulnerability and translates
into strength in the marketplace.

But a broad distribution force is

not the answer for every insurer, an-
other insurance executive contends.

J.F. Scherer, senior vp-sales and
marketing at Cincinnati Financial
Corp., maintains that the insurer's
success is a direct result of using in-
dependent agents as its sole produo
tion source.

Messrs. Duperreault and Scherer
spoke during separate sessions at
Standard & Poor's Corp.'s 15th an-
nualinsurance symposium, held last

month in Phoenix.

When ACE Ltd. was established in

1985 to provide excess liability cov-
erage, it had one distribution chan-
nel, a local broker, Mr. Duperreault
said, noting that Bermuda-based in-
surers can market products only
through Bermuda-based brokers.

While the one distribution chan-
nel worked for ACE until 1994,
product diversification became a
must when market forces began to
commoditize the excess liability and
excess directors and officers liability
insurance products, he said.

"We wanted to diversify the com-
pany. We were too narrowly fo-
cused," he said. ACE's goal was to
become a global player in insurance
and reinsurance. To do that, it need-
ed to make strategic acquisitions.

So in 1996, ACE expanded into
Uoyd's of London. The situation
there is similar to Bermuda, though,
as business at Uoyd's must be done
through Lloyd's brokers.

Mr. Duperreault said that whjle
the Lloyd's distribution channel was
narrow, "We instantly got diversifi-
cation that way."

By 1997, Mr. Duperreault said,
ACE's distribution channels had

broadened, but in order to reach its
goal of becoming a "global power-
house," it needed a physical pres-
ence in the United States. That came
with its 1998 acquisition of Atlanta-
based surplus lines insurer Westch-

ester Specialty Group, which has
since been renamed ACE USA.

At the time, Westchester distribut-
md its products almost exdusively
through wholesale brokers.

Mr. Duperreault said that while
ACE intends to "keep good relations
with wholesale brokers," he didn't
want to restrict ACE USA to just that
distribution channel. So "we took
the handcuffs off," he said.

While ACE had diversified its dis-

tribution channels to indude the

Bermuda market, the Uoyd's marl-.et
and the wholesale brokerage market,
it wasn't until k reached an agree-
ment to buy the property/casualty
operations of CIGNA Corp. in Jan.
uary that it truly achieved global dis-
tribution capabilities. Mr. Duper-
reault said. The acquisition is
pending regulatory approval.

CIGNA "uses a myriad of distribu-
tion channels” he said.

Large risks, for instance, are placed
by the top three brokers and large re-
gional brokers. A mix of specialty

brokers places specialty risk prod- |

ucts. CIGNA also is developing in-
surance products to be sold on the
Internet.

Today, Mr. Duperreault said, the
benefits of diversification are "pretty
obvious." It reduces vulnerability
and gives size and scope, which
translates into strength, he said.

He acknowledged that because
ACE distributes most of its products

through brokers, the subject of dis- '

tribution inevitably leads to specula-

tion about consolidation.

"We do not want to be limited to

1794%-51

one source of distribution,” he said.
"The spread of distribution within
CIGNA P&C does that for us.”

Because ACE keeps dose relations
with insurance buyers, "ultimately,
distribution is the client's choice,”
Mr. Duperreault said.

Spealdng about the advent of
megabrokers and how ACE deals
with them, Mr. Duperreault said,
"You keep a good working relation-
ship withthem, to say the least."”

"We do love them both,” he
quipped

He reiterated that ACE, however,

does nc,t want to rely on just that
source of distribution. "We keep
dose to the ultimate dient, and we
continue to deliver services at the
highest level. The dient takes care of
it for you," he sakl of distribution
channels.

However, he pointed out that
even with the newly acquired mid-
dle market business of CIGNA, one
distribution channel that is not on
ACE's game board is independent
insurance agents.

"It is not something that | intend
to do. We wiill continue to diversify
the company by product line," but
the independent agent "doesn't fit
into our strategic vision, so we'll

See r.hannels on nextpage
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Channels

Continued from previous page
proceed accordingly," he said.
At the opposite end of the spec-

trum, the independent agent is the
sole distribution channel for Cincin-

nati Financial.

"The key to our success is that
we're an agent-centered delivery sys-
tem," Mr. Scherer said.

"Who knows risks better in their
community?" he asked, "We know
that most people want personal ad-
vice" when it comes to insurance,
and "they are willing to pay for it,"
Mr. Scherer said.

Given that, the insurer supports

what it considers its ultimate
client-the local independent agent.
Mr. Scherer said the insurer is able
to pay higher commissions because
it saves money by keeping a flat op-
erating structure with a single head-
quarters and no branch offices.
Cincinnati Financial has 882 field
assodates who operate out of their
homes and support the 975 agents
who distribute the insurer's prod-

ucts.

Having just one distribution chan-
nel does not mean Cincinnati Fi-
nandal is not changing with the
times, Mr. Scherer said.

Although Cincinnati Financial is
dependent on one distribution
channel, that channel is undergoing

massive consolidation and many
weaker agendes are becoming
stronger through mergers and acqui-
sitions, he said.

"We change because our agents
change," he said.

For example, in cne region,
Cincinnati Financial stippolls two
different agencies, Mr. Scherer said.
One agency is a $30 million:,hop to
which the insurer recently gave a -et-
ter of credit to take part in a world-
wide captive arrangement and
loaned the agency $2 million to
fund its expansion.

At the same time, the insurer is
supporting a $2 million agency in
the same region that has set b sights

on growing its business. =2/

Agency value equations
must reflect the times

By Tom Arnold

11 ovmers want to

toost their agencies’

values-but first.

tney have to know

what it's worth

today.

In a -ecent conversation with an
agency owner-let' s cal him
Mil*-4 asked w hat ever happened
to the agency down the street that
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People.Not just policies:

A/BT Perspective

had asked Mike to buy his agency.
The owner was dose to retirement
age and wanted to sell, but insisted
on a price two times the agency'S
revenues. Mike, who had acquired
several small agencies, said that after
reviewing the agency's finandal
statements, he wasn't willing to pay
the asking price-it just wasn't
worth it. That was almost a year
ago. Shortly thereafter, the owner
became ill, missed work, and most
large accounts were lost. He still
wants to sell but continues to insist
that his agency is worth twice the
remaining revenues.

The question of how an agency'S
value is determined is one of the
nlost frequently asked in the
insurance industry.

For agency principals, there are
two primary benefits to agency
ownership. One is current income, a
bounty realized as month-to-month
income. The second is the
appreciation in value of an asset-
the agency itself-which is realized
only upon selling the agency's stock

But agency owners also should
look at their agendes as an
investment, because they are
predsely that. Every day that a
principal comes into the office, he
or she is investing in that asset
instead of putting the cash value of
the agency in other investments.
Therefore, agency owners must be
aware of the factors that affect the
value of their investments so they
can make their investments grow.
Judging from the number of
inquiries we receive as to agency
value, however, few owners have
more than a passing knowledge of
objective evaluation of their most

major asset.
The myth of agency value

Virtually all sophisticated buyers
value insurance agencies in roughly
the same manner. Those valuations
are based on profitability, and futuri
profits are what buyers acquire.

Yet many owners still claim their
agencies are worth a multiple of
revenues, such as 1.5, without an in
depth look at pro forma operations.
This is a sirnple, straightforward
valuation method, and it was valid
when it was formulated in the
1970s and early 1980s.

At that time, even poorly run
insurance agendes were profitable.
When the agencies went on the
market, they were sold at multiples
that averaged 1.5 times their annual

commission income. The "1.5
times" valuation became the
standard during that era, but in
reality, valuation was based on how
the publidy traded insurance
brokers were acquiring agencies,
which was a multiple of profits.
Those megafirms purchased an
agency, then reduced expenses by
eliminating excess owner payroll
SeeValueonpage 16,
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Value

Continued from page 16H

and other non-recurring costs,
and could consistently achieve a
30% pretax profit.

In those years, the corporate
tax rate was about 50%, and the
publicly traded firms were
buying agencies based on a "10
times" historical price/earnings
ratio. The result was a purchase
price that equaled 1.5 times
revenues, calculated as follows.

If the agency's net revenues
were $1 million, after deducting
$700,000 in expenses it would
show a $300,000-r 300/,-
pretax profit, which was a very
common result for agencies back
then. After the 50% tax, the
owner would show $150,000 in
net profit. Multiplied by the 10
times traditional P/E, the agency
would have been valued at $1.5
million, or 1.5 times revenues of
$1 million.

Today, the most common
method of valuing agencies is to
use that same, historically
popular standard-a multiple of
pro forma profits-even though
agencies are not nearly as
profitable now. Consequently,
the average price paid for
agencies is much less than 1.5
times revenues because sellers’
profit margins have declined
considerably.

We should note, too, that
profit margins for insurance
agencies have been squeezed
during the past decade by the
soft market and increased
competition from countless
sources, including direct writers,
Internet providers, and banks
and other financial institutions.
Although revenues have been
depressed, costs have continued
to increase, albeit at a slower rate

AVERAGE PRICES
PAID FOR
INSURANCE AGENCIES

1986 1.50 times revenues
1988 1.33 times revenues
1990 1.25 times revenues
1992 1.00 times revenues
1994 1.00 times revenues
1996 1.20 times revenues
1998 1.15 times revenues

Source: Marsh, Berry & Co. client database

than the decrease in revenues.

This lack of profitability is
evidenced by the number of
agencies that no longer exist
since the "glory days" of
insurance, the 19705 and 19805.

Calculating true
agency value

An insurance agency's value is
correlated to its profit as an
ongoing business; that profit is
generated by the revenue stream
from its book of business. Those
profits are equal to the sum of
commissions an agency can
expect to realize in the future,
less expenses. The Internal
Revenue Service defines the
value of a business as "the price
at which the property would
change hands between a willing
buyer and a willing seller when
the former is not under any
compulsion to buy and the latter
is not under any compulsion to
sell; both parties having
reasonable knowledge of

relevant facts.”

The IRS sees this valuation as
legitimate because neither the
seller nor the prospective buyer
is under any undue pressure that

undoubtedly would influence
price. So, the prospective buyer
is interested only if he or she
sees a profit potential and the
ability to collect those profits to
recoup that investment within a
reasonable amount of time.

In any acquisition, the
agency's actual profit-and-loss
statement is adjusted by the
prcspective buyer to reflect
changes that the buyer expects
to make to achieve a pro forma
profit situation. The pro forma
profit is then multiplied by a
factor similar to the P/E ratio in
the stock market. Practically
speaking, this figure custom. arily
represents the number of years
of future profits the buya
expects it will take to recoup his
or her investment. Typically. the
multiple is between eight and 12
times the pro forma aftertax
profits, depending on the
buyer's (or appraiser's)
perception of risk that the pro
forma profits actually will be
achieved.

The lower the perceived risk.
the higher one might expect the
potential multiple to be, because
the buyers are more confident
that they will recoup their
investment and can afford to
wait several years before they
can enjoy profits, while the early
profits are paying for the initial
investment. If the target
agency's sustained profit level is
doubtful, then the buyer will
offer a price based on a much
lower profit multiple.

After profits, the second major
component of an agency's value
is its tangible net worth, which
is the agency's equity minus any
intangible assets on the balance
sheet. Equity must be
considered, because as every
agency owner knows, no. all
agencies adhere to the same

philosophies regarding profits.
Many owners realm earnings to
the business, thereby adding to
their investment, while others
remove excess profits. Some
agencies even have a negative
tangible net worth because they
have taken out too much profit
or have grown primarily through
acquisition and still have an
intangible asset of a purchased
agency or non-compete
agreement on the balance sheet.
Obviously, a positive TNW
increases the agency's value and
a negative TNW reduces value.
Simply stated, agency value
equals the value of the book of
business, as a multiple of pro
forma profits, plus or minus the
TNW of the agency's balance
sheet. Of course, there is
legitimate disagreement in the
calculation of pro forma profit
and the multiple that is applied
to this profit.

Agency values:
Growing or shrinking?

Consulting Erm Marsh, Berry
& Co. represents several buyers
and sellers each year, and our
valuations are consistent with
real-life mari<erplace activity.
Therefore, we have tracked the

values of our client database and
found that values have

fluctuated somewhat.

But, agency values are
calculated as a multiple of pro
forma profits, plus or minus

I TNW. This value may then be
expressed as a multiple of
revenues. From 1986 to 1992,
values decreased by one-third,
mirroring decreased profitability,
and stayed steady through the
next two years. In 1996,
however, the values increased
again and showed only a slight

decrease in 1998.

We believe the average prices

paid for agencies rose after 1994
because the weakest performers
no longer existed; the soft
market, competition and rising
expenses simply put them out of
business. Those that remain are
stronger, more profitable
agencies, a healthy trend for the
industry.

We do not see any major

economic factors that would
reverse or accelerate this trend
dramatically in the next few
years. Many of the valuations
Marsh, Berry performs are for
astute agency owners who
constantly seek to enhance their
agencies' value. They view the
valuation as a baseline for
measuring gains in value. For
them, the valuation by an
objective third party sharpens
their focus on strengths to
exploit and weaknesses to
address to ensure that their
investment brings the highest
possible returns.

Going back to the two agencies
at the beginning of this article,
Mike was able to build his agency
through acquisitions because he
profitably folded in smaller
agencies that he acquired at
reasonable purchase prices based
on the acquired agencies' future
profits. The agency down the
street would have been much
better off if the principal had
known how to improve his
agency's value through improved
profit potential. He could have
achieved a sale price much closer
to his expectations. 1Ei

Tom Arnold is a senior consultant

at Marsh, Berry & Co. in Concord,
Ohio. He has expertise in agency
valitations, mergers and acquisi-
tions, perpetuation planning, agency
stmcture and general management
consulting.
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GAgent to agent' television series begins

WASHINGTON-The National

Assn. of Professional Insurance

Agents unveiled the first five
programs in its "Agent to Agent"
television series, produced joint-
ly with the Insurance Broadcast
System.

The series of programs airing
on the insurance industry satel-

lite television network encour-

ages dialogue on issues of con-
cern to professional insurance
agents as well as the entire insur-
ance industry.

"Agent to Agent" debuted
March 17 with an hour-long dis-
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cussion on what agencies and in-
surers must consider when deal-
ing with the so-called millenni-
um bug.

The next program, "Marketing
INnsurance Products to Diverse
Communities," will air April 14.
The program will discuss what
the insurance industry is doing
and failing to do to expand its
marketing efforts to minority
communities, including African-
Americans and Latin Americans.

The three programs listed
below will be aired in May, June
and July respectively, but specif-
ic dates have not been set. The
programs are:

« Agent/Company Relation-
ships Today, which will look at
the current status of the agen-
cy/company relationship.

* Workers Compensation Is-
sues for Agents, which will look
at issues faced by agents who sell
workers comp, with a special
focus on the need for agents to
function as risk managers for

A/ST briefs

their workers comp clients.
- Agent Issues and Auto
Choice Reform, which will look

at both sides of the debate re-

volving around the legislation
that would allow drivers the op-
tion of purchasing lower-cost au-
tomobile insurance policies by
forfeiting their right to sue for
punitive damages.

To subscribe to IBS, contact
Andrew M. Witt at 310-820-
3303, ext. 204, or access the IBS
WWorld Wide

Web site at

www.ibstv.com.

Two acquisitions

Two independent insurance
agency giants recently expanded
through acquisitions.

Poe & Brown Inc. announced
earlier this month that Chancy-
Stoutamire Inc. has become part
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of the Daytona Beach, Fla.-based
agency.

Chancy-Stoutamire, with of-
fices in Monticello and Perry,
Fla., will expand Poe & Brown's
services capabilities in North
Florida and broaden its expo-
sure to the logging industry, J.
Hyatt Brown, chairman, presi-
dent and chief executive officer
of Poe & Brown, said in a state-
ment.

Rick Ric

and

Chancy
Stoutamire will continue to op-
erate the Monticello and Perry
offices as free-standing Poe &
Brown offices.

And, Glen Allen, VVa.-based
Hilb, Rogal & Hamilton Co. an-
nounced that it has recently pur-
chased all of the outstanding
capital stock of Stevenson Insur-
ance Services Inc., a Houston-
based agency specializing in pro-
viding benefit coverage to
associations throughout Texas.

Terms of the deals were not

disclosed.
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Countersignature bill

JACKSON, Miss.-Mississippi
Gov. Kirk Fordice last month
signed into a law two bills that
remove the requirement that an
insurance agent be a resident of
the state in order to countersign
policies for non-resident agents.

A similar bill repealing coun-
tersignatures in Georgia passed
the state legislature last month
and is awaiting Gov. Roy E.
Barnes' signature.

According to the American In-
surance Assn., nine states still re-
quire a countersignature on in-

policies: Alabama;

Florida; Louisiana; Mas-
sachusetts; Nevada; South Car-
olina; South Dakota; West Vir-
ginia; and Wyoming.

"We believe that countersigna-
ture laws are obsolete, anti-com-

petitive regulations that under-

mine business efficiencies

without  guyaranteeing
greater protection for insurance

customers,"” an AIA spokesman

said.

Losing ground

HARTFORD, Conn.-Insur-

ance agents' share of life insur-
ance sales is expected to drop
dramatically as insurers move to
a variety of different distribution
channels over the next five
years, according to a recent
study.

While agents accounted for
virtually all life insurance sales
20 years ago, they account for
only 82% today, and that per-
centage will dwindle to 68%
over the next five years, accord-
ing to Conning & Co. of Hart-
ford, Conn.

"We've seen agents lose about
a percentage point of the busi-
ness each year over the last 10 Ol
so years," Mark Trencher, vp at
Conning and author of the
study, said in a statement. "But
now that pace is escalating to
more than a 2% drop for agents
each year. It's becoming a much
more precipitous change, and
it's not slowing down."

Conning attributes the agency
decline in life sales to such new

distribution channels as finan-

cial planners, stock brokers,
banks, direct marketing and the
Internet.

According to the study, insur-
ers said they expect that, within
five years, financial planners,
stock brokers and banks will ac-
count for roughly 20% of life in-
surance sales; direct marketing
will account for roughly 6%;
workplace marketing will ac-
count for about 2%; and quote
services, the Internet and gener-

ated leads will account for about
4%.

The study, Life Insurers' Distri-
bution Strategies-Testing the Wa-
ters, is available from Conning
for $550 by calling 860-520-
1521.

Conning's study can also be
purchased through the compa-
ny's World Wide Web site at

www.conning.com. =1
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zurement contract, debt financing
and insurance terms. Mr. Dealy
also called on satellite and launch
service providers to become more
nvolved in telling the insurance
mdustry what it can do to better
serve the insurance needs of ser-
vice providers.

Walter Flury, head of the mis-
sion analysis section at the Euro-
Dean Space Agency in Darmstadt,
Germany, warned that space ac-
tivities are increasingly at risk
[rom the growing amount of man-
made space debris.

The waste left in space as a re-
mult of more than 4,000 rocket
Launches since 1957 and the more
than 150 in-orbit fragmentations
if spacecraft and rocket upper
kages means there are now more
than 100,000 objects larger than
me centimeter in space. Although
the risk still is low, Mr. Flury said,
there is an increasing possibility
:hat any one of these objects could
destroy or seriously damage a
mtellite on high-speed impact.

The problem could be reduced
oy rneasures such as a code of
zonduct, international agreements
ir greater self-regulation by space
users. And Mr. Flury advised in-
surers that they could add pres-
sure by linking premium rates
to compliance with debris stan-
iards.

Mark Borota, senior vp and gen-
aral manager of Motorola Mobile
Satellite Communications Group
tn Chandler, Ariz., warned of new
.hallenges for insurers coming
trom the growing practice of
putting in place entire constella-
lions of satellites to establish
global communications systems.
He said this practice poses differ-
ent risks than the traditional sin-
gle satellite launch, and thus re-
quires different areas of expertise
for insurers. Motorola is interest-
ed in the insurers' response be-
cause it shares risks with its cus-

tomers; Motorola sells the avail-

FHS sale
of PBM
finalized

LOS ANGELES-Founda-
tion Health Systems Inc. on
Wednesday closed its deal
with Irving, Texas-based Ad-
vance Paradigm, selling its
prescription drug manage-
ment business for $70 million
in cash.

Los Angeles-based Founda-
tion sold the assets of Foun-
dation Health Pharmaceuti-
cal Services Inc., the parent
company of Integrated Phar-
maceutical Services Inc.,

which was Foundation's

PBM. Advance Paradigm
will, in turn, provide inte-
grated PBM services for
about 6 miillion individuals
formerly covered by FHS (Bl,
March 8). Services will in-
clude claims processing, a
clinical formulary, a pharma-
cy network and mail order.
FHS will have access to
Advance Paradigm's disease
management programs and
clinical research. IPS will ne-
gotiate in cooperation with
Advance Paradigm to receive
discounts and rebates from
pharmaceutical manufactur-

ers.

ability of satellites rather than the
satellites themselves.

Barry Fagan, director of launch
services acquisition for Hughes
Space & Communications Inter-
national Inc. in Los Angeles, said
prospective risks will come from
new, untried satellite and launch
technologies; larger and more-ex-
pensive satellites and satellite
constellations; and new, reusable
launch vehicles.

This will create new challenges
in risk management, particularly
because, over the next five years,
the value of all commercial satel-
lite systems in operation could to-
tal between $50 billion and $80
billion, he said.

"We must never underestimate
the importance of risk manage-
ment to the satellite operator, his
customers, the satellite builder,
the launch industry, and the in-
surance community,” Mr. Fagan
said. iii
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POSSIBILITY'I

JUST GOT A HERNIA LIFTING A SHIPMENT OF OFFICE SUPPLIES.

THE HARTFORD'S INTEGRATED DISABILITY MANAGEMENT PROGRAM

GETS HIM BACK TO WORK QUICKLY.

PC)SSIBIEry#2

UST GOT A HERNIA LIFTING HIS 10 YEAR-OLD DAUGHTER.

DOESN'T MATTER HOW IT HAPPENED. THE HARTFORD IS ABLE TO SEAMLESSLY HANDLE THE

FOR MORE ON OUR UNPARALLELED DI&4BILrrY PROGRAM, CONTACT PETER COOK AT 1-860-843-3707 OR abilityinfo@hartfordlife.corn.

CASE WITHOUT DISRUPTION AND STILL GET HIM BACK TO WORK QUICKLY.

Passjingn'03

UST FOUND OUT HIS COMPANY DOESN'T HAVE
INTEGRATED DISABILITY COVERAGE FROM THE HARTFORD.

OUCH.

" MANAGEMENT. BRING IT ON.
THE

HARTFORD

F/XNY74/. Am-/,-K

© 1999 The Hay#brd Financial Semices Gloup, Inc. Coverages undeneritten by Harford Lge and Accident Insurance Company,

j>farford Lffe Insurance Company, and Hartford Fne Insurance Company.



At RIMS in Dallas everyone will
be watching Business Insurance’s...

Look for

special monitors
at the Dallas
Convention Center

Since 1995, Bl’s expanded news coverage of the Risk and Insurance Management Society’s Annual
Conference & Exhibition has included televised conference reporting.
Business Insurance’s RIMSTV will be produced in Dallas and shown on exclusive channels in

the following conference hotels on April 12, 13 and 14:

HOTEL TV CHANNEL HOTEL TV CHANNEL
Adam’s Mark Hotel Dallas..................... 3 Hyatt Regency Dallas..............cc.......... 18
Adolphus Hotel .............ccocouvvviineeiiennen ¥ i Le Meridien Dallas.............ccoouvvreunnne... 21
Avristocrat Hotel ...........ccoocviviiniiiiiiiinnn, 6 Ramada Plaza Hotel...........cccvvveeen.... 17
Courtyard By Marriott. ........cccccevveevunnnne. 2 Renaissance Dallas Hotel .................... 18
Dallas Grand Hotel........cccccovveeeuvnnenn.. 12 Sheraton Hotel Dallas Brookhollow ...... 16
Embassy Suites/ Sheraton Suites Market Center............. 15
Dallas Market Center .............c........... 2 Wilson World Hotel — Market Center .....2
Fairmont Hotel ........cc.c.coivemneninnniinens 17 Wyndham Anatole Hotel..........o.ocovoov.... 7
Hampton Inn Dallas West End ............. 14 Wyndham Garden Hotel —
Holiday Inn Market Center................... 21 Dallas Market Center .......................... 6

Business

Insurance's R1MVS. %TV \
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ASK A RISK MANAGER

Legislation, both state and
federal, can negatively affect my
company. Should risk managers
be concerned about legislative
results, and if so, what can we do

to effect outcomes?

Funny you should ask. The Risk
& Insurance Management Society
Inc. just sponsored its first-ever
"fly in," called "RIMS on the
Hill," with great success (Bl,
March 22). It gave risk managers a
unique, focused opportunity to try
to influence legislative outcomes in
those areas related to their jobs and to the firms that
employ them. With more than 50 risk managers in
attendance, RIMS approached 41 legislators and/or
their staff members to discuss key pending legislation
and to outline members' views on the related issues.

While RIMS tracks dozens of pieces of legislation at
any one time, its focus for the fly in centered on three
hot issues: Y2K liability, managed care reform, and
medical record privacy. All three issues are moving
through Congress at varying speeds and are at
different stages of development.

After members spent the morning learning about
those issues in particular and from guest speaker
experts "how to lobby," they were able to speak
intelligently to their representatives about the effects
these issues would have and have had on their firms.
And the legislators listened.

This experience goes to the heart of the above
question. Risk managers often overlook legislative
issues and their potential effects; reasons range from
a lack of time to job descriptions that don't provide
responsibility for legislative lobbying. Many mid-size
and most large entities have dedicated government
affairs types and or paid lobbyists that focus
exclusively on selected legislation. But my experience
is that these individuals can concentrate on only a
limited number of issues. Appropriately, they are
those that are integral to their firms' interests and
that have the greatest potential impact on stakeholder
value.

This results, however, in many issues, such as those
listed above, possibly being ignored. That creates the
opportunity for risk managers to try to influence
outcomes in areas related directly and indirectly to
their job descriptions. It may not be critical to the risk
manager's success, but a diligent practitioner will
attempt to fill the gap where others leave off.

So how should risk mangers approach this
objective? The first step is to figure out within your
firm how legislative and regulatory issues are
addressed. Find out if you have any dedicated
resources within the firm or under contract to lobby
for company interests. This responsibility may rest in
any of several departments-public relations, public
affairs, government affairs, communications, or even
within the office of the chief executive officer. Meet
with the people involved, find out what issues they
are tracking and whether any that affect your realm
of responsibility are being overlooked. It is equally
important to make your case to those same
representatives as to why "your" issues matter to the
company. Then you can put your heads together,
figure out which issues you should chase, and how
you might get assistance in doing so.

Take the time to get educated by these experts
about how they approach the process. Spending what
is likely to be full-time effort on influencing
lawmakers, they are uniquely qualified to get you off
to a good start and to provide guidance in your future
efforts to make a difference for your organization.
One thing you'll learn is that lawmakers move very
slowly and cautiously as they consider proposed bills

and constituent opinions in formulating the positions
they take. The result often will be something other
than total alignment with the position you might
favor. Therefore, if you want to have any measure of
success, "compromise" and "negotiation" will become
key terms in your lexicon. In fact, you could say the
entire lawmaking process is a function of this give
and take.

Patience will be another important virtue you'll
want to develop, as substantive movement and
resolution on some issues, such as product liability
reform, can take years, and sometimes decades. After
all, product liability reform has been on Capitol Hill
now for more than 18 years.

So what about a specific process for addressing key
issues? We all have very limited resources we can
devote to this, and we'11 often get little credit for
spending time in this area. That means efforts will
consist primarily of long-distance contacts with
legislators via telephone, e-mail, U.S. mail and faxes.

In using these necessary alternatives to in-person
contact, the key to being effective is a focused
strategy. The starting point is recognizing that
legislators and their staffs get hundreds of thousands
of contacts each year from their constituents. Thus,
your strategy should focus on cutting through the
clutter of contacts they'll get on any issue. Your
communication should stand out as sincere, interested
and original. It should not appear obviously to be a
part of some larger, mechanical, mass-contact
campaign; if identified as such, it will get short shrift.

And don't be fooled into thinking it won't be
apparent if it is a mass-contact effort. Lawmakers
and, most particularly, their staffs have become
experts at ferreting out such campaigns.

Some points to remember when making remote
contacts with legislators include:

« Personalize your correspondence.

« Use company letterhead when permitted.

= Use correct protocol in addressing letters. Make
sure you have the proper titles.

» Make specific reference to the bill number and

- Make it clear why the legislator should listen to
and respond to your opinion. Answer such questions
as: Are you in the lawmakers' district? Did your firm
help the lawmaker get elected? and the like.

- Never use a form letter.

* Find out the name of key legislative staffers and
address those individuals specifically. It is almost
always staffers who read documents, interpreting and
summarizing them when briefing legislators on issues.

- Prov>ide details, then clearly and concisely
summarize your position.

- Be timely and efficient in your contacts. There's
no point in spending time on issues that already have
been decided or in addressing those legislators who
are hopelessly wedded to positions contrary to your
interests.

It is a given that face-to-face, personal contact will
go much further than any amount of remote contact.
Thus, your tactical plan should ideally include
personal contact as well.

Contact with federal legislators in Washington is
somewhat difficult. But, as the fly-in proved, it can be
very effective. On the one hand, with some diligent
effort, you should be able to meet with, at least, a
legislator's staff member. After all, if you are a
constituent, it is a staff member's job to listen to your
opinions. But you need not be from the lawmaker's
district to get his or her attention. For example,
having company operations in lawmakers' districts
will usually be enough to get some attention.

Before you meet with legislators or their staffs,
make sure you've done your homework on the issues
to be discussed. Be able to talk intelligently about
them. Nothing will cause your considerable efforts to
fail more than coming across as not knowing what

you're talking about.

i > 1 O —

Having said that, you can find some relief in the
fact that the average legislator will not know the
issues on which you will be speaking as well as you
do, unless he or she is a bill sponsor or has some other
unusual attachment to the bilLl's origin or direction.
While somewhat less true, the same can be said of
staff members, who are usually tracking more issues
than they can possibly be experts in. Therefore,
making your case, even in person, is very doable for
every risk manager with this mission at hand.

Regardless of whether or not you succeed in
meeting lawmakers in Washington, you can, in most
cases, be even more effective getting personal
meetings with them on their home turf. That's
because there are fewer distractions in their home
districts than on Capitol Hill, where legislators' best
intentions to meet can often be scuttled by the process
requirements of the House and Senate. You're also
more likely to get more time with legislators outside
Washington and to make a more direct connection for
them as to why they should listen to your position.

Regardless of where you meet them, though, be
prepared and on time. While legislators often make
visitors wait, they don't like to be kept waiting; a
typical day for a legislator is filled with dozens of 15-
and 30-minute meetings with constituents. As a
result, it is also important that you leave something
behind that will allow them to review your issue after
you leave; that way, there's a better chance they will
remember who you are and what your position is.
Always follow up a personal meeting with a note of
thanks that includes a reiteration of your main points.
Be sure to mention your gratitude at the legislator's
willingness to meet and recognize the attentiveness of
his or her staff in response to your inquiries.

Finally, a great way to get educated on key issues
and to understand the status of those issues in the
legislative process is to visit the many World Wide
Web sites maintained by trade associations that track
issues important to their members. RIMS' Web site, at
www.rims.org, includes extensive information on
current bills, including the actual wording of many of
the bills themselves. The Web site also provides access
to "Capital Alerts," which give members guidance on
important issues and explain how to influence their
outcomes. Go there, get educated and learn to lobby
for your firm's best interests. You'll become a more
well-rounded risk manager in the process. Eli

Would you like advice from an erperienced colleague on a
risk management, benefits management or actuarial problem?
Four quarterty features in the Perspective section Of Business
Insurance can give you some answers.

Ask A Risk Manager, Ask A Benefits Manager, Ask A Bene-
fit Actualy andAsk A Casualty Actuary answer wlitten ques-
tions from readers on risk and benefits management issues and
actuarial problems.

This month's cotumnon rsk management issues was writ-
ten by Christopher E. Mandel, director-gtobal risk manage-

ment at Tricon Global Restaurants
Inc. in Louisvitte, KY., and vp-exter-
nat a#airs for the executive council of
the Risk & Insurance Management
Society Inc.
Dennis J. Nirtaut, managing direc-
tor of compensation and beneAts for
Arthur Andersen L.L.P. in Chicago,
answers questions on employee bene-
fit plans. Wittiam J. Miner, an actuary
Mr. Mandel with Watson Wyatt Worldwide in
Chicago, answers actuariat questions
on benefits issues. And Richard E. Sherman, president Of
Richard E. Sherman & Associates Inc. in Asht(md, Ore., an-
swers actuariat questions in the casualty field.

Address yow questions to ASK, Bwiness Insurance, 740 N.
Rush St., Chicago, m. 60611. Please give w your name, tide
and employer; however, Business Insurance witt consider un-

signed letters.
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Perspective

Book looks at challenge of natural disasters

'Taying the Price: The Status and Role of Insurance
Against Natural Disasters in the United States"

Edited by Howard Kunreuther and Richard J. Roth Sr.

Published by Joseph Henry Press, 2101 Constitution Ave.
N.W., l,ockbox 285, Washington, D.C. 20055, 800-624-6242

$47.95

By Kevin M. Quinley

tuff happens, to paraphrase a popular bumper
S sticker.

Few 1mow this as well as risk managers. In many
cases, what stands behind a company's solvency in the face
of a natural disaster is...deft risk management and a solid
insurance policy. The challenge posed to risk managers by
floods, earthquakes and hurricanes is portrayed in a recent
book, "Paying the Price: The Status and Role of Insurance
Against Natural Disasters in the United States."

This book considers the effectiveness of insurance
coverage for low-probability, high-impact events such as
natural disasters. Further, it discusses how insurance
programs can successfully be used with other tools-such as
building codes and standards-to create effective loss

control measures.

Books & Ideas

"Paying the Price" is the culmination of 25 years of study
in the field of natural disasters. Editor Howard Kunreuther
is a professor of decision sciences and public policy at the
Wharton School of the University of Pennsylvania. Co-
editor Richard Roth Sr. is a retired insurance executive and
property/casualty insurance actuary. Drawing upon a panel
of experts in natural hazards assessment, the book details
the reasoning behind the dramatic increase in the past 10
years of insured losses from natural disasters.

The authors discuss the reasons behind the dramatic
increase in insured losses from natural disasters since 1989,
as well as the concern that insurers have about their ability
to provide coverage against such events m the future. The
book also explores the increasing demand for hazard
inszirance and what types of coverage private insurErs are
willing to oSer. In addition, the authors discuss the role of
reinsurance and private-/public-sector initiatives at the
state and locallevels for providing protection to victims of
natural disasters. Finally, the book identifies new initiatives
for reducing future losses and providing funds for recovery

through cooperation by the involved parties.

Detailed case studies focusing on the effects of Hurricane
Andrew in Florida and the 1994 Northridge earthquake in
California reveal the challenges faced by insurance
companies and other stakeholders, such as risk managers.

The book includes sections on earthquake protection in
Callifornia, hurricane protection in Florida, mitigation and
catastrophe insurance. Appendices include a useful
discussion of commercialinsurance, an evaluation of
catastrophe models and the addresses of relevant World
Wide Web sites.

Risk managers preparing for "the big hit" would do well
to invest some time in reading "Paying the Price."

Kevin M. Quinley is senior
up of risk services for MED-
MARC Insurance Co. Inc. and
subsidiary Hamilton Resources
Corp., both of Fairfax, Va. He
holds the Chartered Property
& Casualty Underwriter and
Associate in Risk Management
designations.

Short book frank in blasting lunk science’

"Silencing Science"

By Steven Milloy and Michael Gough

Published by the Cato Institute, 1000 Massachusetts Ave.,
N.W., Wahington D.C. 20001; 800-767-1241

$8

By Mark A. Hofmann

A 1though this slender paperback doesn't address risk
AA management directly, it's sure to raise more than a
1 -1-few bemused chuckles from risk managers,
particularly those who've ever had a run-in with "junk
science.”

Junk science, according to authors Steven Milloy and
Michael Gough, "is exaggerated or overinterpreted science
used to advance some predetermined, often politically
correct, politically desired, or financially lucrative
conclusion. In the best light, junk science is poor science; in
the worst: light, it is fraud."

Messrs. Milloy and Goughamn't exactly the type to
mince words. Mr. Milloy publishes the Junk Science Home
Page (http://www.junkscience.com), and Mr. Gough
recently retired as director of science and risk studies at the

Books & Weas

Cato Bstitute.

The Cato Institute, which published the book, is a
Washington-based libertarian think tank that advocates
free market capitalism and limited government.

In addition to citing cases of junk science, the authors cite
instance after instance where an interest group or
government agency attempted-and in some cases
succeeded-to suppress scientific findings with which it
wasn't pleased, and the cost to the public be damned. They
detail how the creative use of lawsuits has stopped scientific
research dead in its tracks, even when the research
happened to be undertaken by an institution as prestigious
as the Mayo Clinic. They show how interested parties can
apply pressure to the private and public bodies that fund
scientific research to squelch inquiries they don't want to
proceed.

So why should risk managers, or any other non-scientists,
care about this sort of thing? Because, as the authors noted,
"this'silencing' is much mom than an academic concern.

Because we-all of us-are robbed of the benefits of true

science.”

That's a good reason both philosophical and practical for
spending the hour or so needed to read this book. Even
though the Supmme Court recently imposed new
safeguards against the use of"expert" testimony in its
decision in Kumho nre Ltd. et at. vs. Patrick Cannichael et
al.,dubious science is sure to seep into some courtroom
sometime, and some risk manager is going to find his
employer being sued under a dubious theory.

Readers who subscribe to the ancient doctrine of"Know
your enemy" can do far worse in trying to understand that
enemy by reading this slender volume. ial

1 Mark A. Hofmann is the

Washington editor Of Business

Insurance.

Court: Patent infringement not 6advertising injury

liability insurance policy covering "advertising

injury"” did not include liability arising from patent

infringement, the 6th U.S. Circuit Court of Appeals
ruled.

Haworth Inc, and Herman Miller Inc. both design and
produce modular ofbce systems, paneling and furnishings.
Haworth holds patents on a configuration of power supply
modules with pm-fabricated office panels. In its
promotionalliterature, Miller pictured a configuration of
panels that, if so assembled, would have infringed
Haworth's patent. Haworth sued Miller.

Miller mquested its insurer, Travelers Indemnity Co. Inc.,
to defend itinthis suit based upon theiP contract obligating
Travelers to indemnify and defend Miller for any damages
"caused by.. .advertising injury."” Travelers declined to
defend Miller. Miller then sued']Yavelers in Michigan
courts, seeking approximately $48 million in damages. The
case was removed to the federal court. The federal trial
court ruled against Miller.

The appellate court said the insurance policy here
included copyright infringement in its definition of
"advertising injury." However, the policy did not mention
patent infringement, the court said, although such mention
could have been just as easily added to the policy had that
been the parties' intention. The court said that coverage for

Legal Briefs

trademark infringement could not be implicated by the
given definition of "advertising injury." The trial court
decision was amrmed.

Hennan Miller Inc. vs. ivelers Indemnity Co. Inc., 6th

US, Circuit Court ofAppeals, Dec. 21, 1998 (BI/03/My.-$10)
Car accident injuries not compensable

An employee's injuries resulting from an automobile
accident that occunpd on his way home from an employer-
authorized medical appointment occasioned by a prior
compensable accident were not compensable, work-related
injuries, according to the Missouri Court of Appeals.

Patrick Bear sustained a work-related injury in January
1993. Mr. Bear returned to work still under the
rehabilitative care of his doctor. Five days after he returned
to work, Mr. Bear's employer released him from work at 4
p.m. in order to go to a medical appointment. He attended
his appointment and then drove home. While driving home,
he was involved in an automobile accident and received
injuries to his left leg and hip socket requidng surgical
procedures. Mr. Bear filed a claim for workers

compensation for the injuries he received as a msult of the
automobile accident. His claim was denied.

On appeal, Mr. Bear argued that his trip to and from the
medical treatment for the prior injury was a natural and
probable consequence of the prior injury and, as such, arose
out of and in the course of his employment. The court said
that, even if Mr. Bear was deemed to be in the course and
scope of his employment while receiving treatment at the
doctor's officeforthe prior compensable injury, the going-to
and coming-home-from rule prevents recovery for injuries
received while he was traveling home. The court said the
workers compensation commission did not err in
determining that injuries received while traveling home
from a medical appointment are not compensable.

Bear us. Anson Implement Inc., Missouri Court of Appeals,
July 21, 1998, Motionfor Rehearing and/or Thmsfer to
Supreme Court Denied Sept. 1, 1998,Application for
TmnsferDenied, Oct. 20, 1998 (B#04/My.-$10). o

These abstracts were prepared by Mayo H. Stiegler.
Copies Of these decisions are avaitable by sending a $10
check for each payable to Mayo H. Stiegler to Bwmess In-
surance, 740 N Rush St., Chicago, IIL 60611-2590. List the
numberfor each opinion.



OSHA

Zontinued from page 2

,roposed bill notes that OSHA
ias encouraged employers to con-
luct such voluntary safety and
lealth audits since at least 1989.
3ut according to the summary,
)SHA's enforcement policy actu-
illy discourages employers from
mdertaking thorough audits be-
:ause their findings can be used
)y the agency to penalize the
Jusinesses.

The summary says that even if
in employer "has a process for
Jrioritizing items in the audit and
s addressing higher priority is-

rhe bill would prohibit
OSHA from using an
3mployer's audits to
ind potential violations,
he draft says.

;ues, OSHA uses the audit to show
:hat the employer knew of a haz-
ird or potential hazard and failed
o fix it."

The bill would prohibit OSHA
rom "using an employer's audits
:or a 'fishing expedition' to find
)otential violations, or to use the
Audit to assess higher penalties
igainst an employer if the em-
)loyer has exercised 'good faith'
N addressing items identified in
:he audit,"” according to the draft.

A second proposed bill of inter-
ast to risk managers would insti-
:ute rulemaking reform on two

Oregon

Continued from page 3

inder the CGL policy as long as the
nsurer has not suffered actual preju-
nce.

- Provide that defense costs include
All necessary and reasonable pre-ten-
ier and post-tender costs incurred in
lefending a suit, including any legal
ind environmental consultant or con-
:ractor costs, and fees or expenses the
jolicyholder incurs in performing a
-emedial investigation, feasibility
;tudy or similar site investigation.

« Deem that a policyholder's pri-
mary insurance policy is exhausted
'or purposes of triggering excess or
imbrella policies when the primary
jolicy's limits for the same policy pe-

If the bill becomes law,
‘rates will eventually go

up,’' says Keith Lessner
of the Alliance of

American Insurers.

ciod have been exceeded.

In the event that the policyholder
settles with a primary insurer for less
than the full policy limits and releas-
Es the primary insurer from further
:overage liability, the primary policy
shall be deemed exhausted and the
excess or umbrella insurer's coverage
ibligations shall be triggered for any
liability in excess of the primary's full
policy limits.

+ Prohibit insurers from denying
claims for pollution to ground water
by using the owned-property exclu-
sion in CGL policies. The bill says the
right granted by state law to use sur-
face water or ground water is not
equivalent to ownership rights of
such surface water.

* Provide for joint and several lia-
bility for indemnity and defense
costs, up to coverage limits, in cases

fronts:

« First, it would require OSHA
to notify the industries that would
be regulated by any proposed
standard. OSHA already does
this, but Rep. Ballenger holds that
the agency does not follow the
practice "consistently," according
to the summary.

-« Second, the bill would require
that regulations on any industry
be based on industry-specific in-
formation regarding costs and
risks. "However, if OSHA does
not have access to industry spe-
cific’ risk information for an in-
dustry that is proposed for regula-
tion, OSHA may meet the require-
ment by showing that the risks to
workers in the industry are com-
parable to the risks to workers in
an industry or workplace of which

information is available,” accord-
ing to the summary.

The other three bills target more
specific areas.

One would permit the creation
of employer-employee safety com-
mittees-which the National La-
bor Relations Board has held to
generally violate the National La-
bor Relation Act-if those com-
mittees only work together "to
identify and evaluate safety-relat-
ed conditions in the workplace, to
propose, review, evaluate, and im-
plement workplace safety and
health rules and policies, and to
assist an employer in compliance
with the requirements” set by
OSHA, according to the summary.

The other two proposed bills
would enhance existing protec-
tions for workplace "whistle
blowers" and provide some relief
fromm OSHA penalties for small
Ell

businesses.

involving two or more insurers. The
policyholder would not bear an allo-
cable share of the judgment amount
for periods when the policyholder
had no coverage.

Mr. DiLorenzo said the bill has
gained support from both industry
and regulatory groups.

John Ledger, legislative represen-
tative for environmental affairs at
Associated Oregon Industries in
Salem, Ore., supports the bill. "l think
it will expedite cleanup in the state,”
he said.

Insurer groups oppose the bill,
however, saying that CGL policies
were never meant to cover pollution
claims and that, if enacted, S.B. 1205
will result in increased rates for CGL
insurance.

"Historically, the insurance indus-
try has had a great deal of problem
with providing coverage when it nev-
er felt coverage was included and
never collected premiums for it," said
Keith Lessner, vp-safety and envi-
ronment for the Alliance of American
Insurers in Downers Grove, lll.

If the bill becomes law, "rates will
eventually go up," he said. "One as-
sumes that Mr. DiLorenzo would not
introduce a bill like this if there
weren't many policyholders with
claims out there.”

Even if all the claims result in no
damages, the bill "will certainly bring
a lot more claims, which would cause
insurers to have to spend money de-
fending them," he said.

"It would certainly appear that
(S.B. 1205) both rewrites insurance
contracts and insurance law in the

state of Oregon,"” observed Jack
Munro, local counsel for the Ameri-
can Insurance Assn. in Salem, Ore.

He said that while the association
still is evaluating the bill, one likely
outcome would be rate hikes on CGL
policies.

"Some people are required to have
pollution coverage, like service
stations,” he said. "What effect the
measure will have on that market,
only time will tell. It might be damag-

ing” 1ai
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Lender policy allows bypass of environment tests

WEST HARTFORD, Conn-In-

surance broker Environmental

Warranty Inc. is offering a new en-
vironmental risk transfer product to
banks that make commercial real
estate loans.

First Union Corp. and Wells Far-
go Bank now provide this risk
transfer solution for commercial de-
velopers nationwide, and eight
banks have confirmed their partici-
pation in the program between now
and Sept. 30.

The policy, Lender's Environ-
mental Collateral Protection, allows
developers to bypass the Phase | en-
vironmental engineer assessment. A
Phase | assessment typically takes
three to four weeks and must be
purchased prior to getting a loan
commitment, according to Environ-
mental Warranty. But the lender's

Products & Services

program allows a bank to bypass
the assessment prior to making a
loan commitment.

The bank charges a fee to the de-
veloper for the coverage that is less
than the cost of a Phase | assess-
ment, the coverage can be putin
place for a development in two to
three business days and the fee is
paid by the borrower only when the
loan has closed.

The lender's program includes
four types of coverage: first-party
property coverage on a loan default,
which pays the lesser of the loan
balance or onsite cleanup; direct li-
ability protection for the bank; de-
fense costs: and third-party liability

coverage for onsite and offsite bodi-
ly injury claims, offsite property
damage and personal property
damage.

The environmental insurance
used by the bank itself does not pro-
tect the borrower against loss due:o
environmental problems. It does,
however, reduce the time it takes o
get a loan and cost less than a Phase
| assessment. Furthermore, the in-
surance doesn't have to be paid for
unless and until the loan closes.

For more information, contact
Charles Perry, president of Envi-
ronmental Warranty, 860-521-4747,
or visit the company's World Wide
Web site, www.environmentalwar-

ranty -com.

Disability product

KANSAS CITY, Mo.-Fortis
Benefits Insurance Co. has launched
a Voluntary Short-Term Disability
product that can be linked with
Fortis Benefits' Voluntary Long-
Term Disability contracts to pro-
vide comprehensive disability cov-
erage for employees.

Employees can purchase coverage
equal to 60% of their weekly predis-
ability earnings up to $600 per
week, or more for those with a For-
tis Benefits Long-Term Disability
plan.

The Voluntary Short-Term Dis-
ability product also features Fortis
Benefits' Managed Disability Solu-
tions, which include:

America'sforemostOpenMRI announces aprofessionatvoteofconfidena:
Nydic
OpenMRIofAmerica

earnsJoint Commission
Accreditation.

Joint CommissionAccreditation is an

important acknowledgment of Nydic Open

MRI's dedication to quality healthcare and

commitment to the highest standards of

practice, procedure, technology and - of

unique importance - a higher degree of

physical freedom and psychological comfort

for the patient.

* Nydic uses only Board-Certified

Radiologists and onlyAdvanced-Level

technologists.

* Nydic produces the highest quality

images from our Picker Open MRI magnets.

* In most cases, appointments can be

scheduled within 24 hours, and flexible

testing hours minimize patient time spent

away from work.

» Referring physicians can

depend on prompt and timely

Nnvdie

response in all cases with reports routinely

faxed to them within 24-36 hours.

e Quick turnaround time means quick

decision-makingin managingpatients'care.

Nydic Open MRI ofAmerica proves

every day how much more caringand pro fes-

sional an Open MRI experience can be.

We are proud to be among the very few

ancillary facilities to have Joint Commission

accreditation.

Nydic Open MRI ofAmerica is fast be-

coming the preeminent nationwide facility

for Open MRI expertise.

We strive every day to answer the profes-

sional needs of the healthcare community

and the physical and psychological needs of

patient comfort.

For more information, call

OPENMRI OF AMERICA

ACCREDITEDIMAGING FORTOTALWELL-BEING

Joint Commission Accredited

888-674-7226, ext. 385.

= A Quality of Care Benefit de
signed to assist in developing
medical plan to diagnose and treat
condition and return an employee t
work more quickly.

- A Managed Rehabilitation Ben
efit that pays more to the policy
holder when he or she cooperates i
a vocational rehabilitation plan.

The policy pays claims if the em
ployee is disabled under either o
two definitions of disability sped
fied in the policy. One involve
whether the disability prevents th
claimant from reaching a certail
earnings level; the other involve
the ability of the claimant to per
form the material duties of his o
her regular occupation.

Fortis Benefits Insurance Co. spe
cializes in non-medical employe
benefits.

For more information, contac
Jacquie Hill, marketing communi
cations supervisor for Fortis Bene
fits, 816-881-8968; or Lisa Earles
product development project lead
er, 816-881-8779.

Cat package

PRINCETON, N.J.-Munich
American RiskPartners, formed las
November from the consolidated al
ternative market operations of Mu
nich Re and American Re, has intro
duced an integrated lead umbre11;
form to provide catastrophic pro
teetion for a broad range of casual
ty and corporate liability exposures

Called CatPak, the form is de
signed to encompass excess-of
standard casualty coverage anc
most combinations of managemen
and professional liability coverages
CatPak can be used as a single poh
cy to insure a number of individua
or corporate exposures under a sep
arate aggregate or shared aggregat

retention.

CatPak is underwritten by Mu
nich-American on behalf of Ameri
can Alternative Insurance Corp
and Great Lakes (UK) P.L.C., whol
ly owned admitted and non-admit
ted insurance companies of the Mu
nich Re Group.

For more information, please con
tact John Lupica, vp at Munich
American, 609-243-4248, or visi

the Munich-American RiskPartner

Web site www.mariskpartners,com

Law firm program

PHILADELPHIA-Gray-Stone
& Co. and Reliance Insurane,
Group have teamed to offer a com
prehensive insurance program fo:
law firms.

The Gray-Stone/Reliance Lag
Firm Program provides customizec
coverages for risks ranging fron
midsize law offices to nationwid,
firms. Gray-Stone, based in Wood
land Hills., Calif., specializes in lap
firm business, handling underwrit
ing, policy issuance and administra
tion. Reliance provides coverage

and claims management services.

Available include

coverages

property, general liability, commer
cial auto, broad-form crime, fidu
ciary liability, kidnap/ransom/ex
tortion, umbrella liability anc
group personal umbrella. All poli
cies are delivered in a single portfo
lio, and business income coverag,
levels are based on billable hours.

To simplify administration, thc
program is offered on a direct-bil

basis.

Reliance Insurance is a unit of Re
liance Group Holdings Inc., basec
in New York.

For more information, contac
Howard Stone, president of Gray-
Stone, 818-593-3333; or Andrej:
Krutainis, vp-product managemen
at Reliance, 215-864-1518.



Global Briefs

The period for Lloyd's of London to

consult with the Financial Services
Authority over the best way to regu-
late the insurance marked ended
March 31, with bodies representing
the various working sectors of the
market all having made their views
known The governing council of
Lloyd's has been granted an exten-
sion until mid-April to make its own
submission, and the FSA is expected
to publish its conclusions later m the
London-based war risk
insurers have declared Yugoslavia,
Bosnia-Herzegovina and Croatia war
zones The Joint War Committee,

made up of representatives of Lloyd's
of London and Several insurance

surnrner

companies, gave seven days' notice
on March 29 of the cancellation of

existing marine |nsurance cover in

these areas, thus requiring ship oper-

ators traveling there to take out war
risk insurance at an additional pre-
mium LIMIT P.L C is merging its
wholly owned Lloyd's managing
agencies, Bankside Syndicates Ltd

and Janson Green Ltd , for the 2000
year of account They will be known
as Limit Underwriting Ltd and will
manage eight Lloyd's syndicates with
aggregate capacity of about £750 mil-
lion ($1 21 billion) French insurer
AXA Group has confirmed its inter-
est in buying a stake in Polish insur-
er Powszechny Zaklad Ubezpieczen
when the Polish government puts
30% of the company up for sale later
this year AXA has had a link with
PZU since 1992, when the companies
set up a joint travel insurance ven-
ture Royal & SunAlliance Insur-
ance Group PLC said ItS Danish
unit, Codan Group Ltd, has written
to Denmark's biggest non-life insur-
er, Tryg-Baltica AS,to say it is in-
terested in acquiring a stake The of-
fer is aimed a preventing Tryg-Balti-
ca from carrying out plans to
merge with Denmark's third-largest
bank, Unidanmark A S (BIl, March
15) Chubb Insurance Co of Eu-
rope S A has expanded its alterna-
tive risk operations Its Alternative
Risk Consulting unit, launched in
June 1998, has added three members
to its team and now offers structured
financial insurance solutions It also
has added a new captive facility,
Foundation Reinsurance (PCC) Ltd,
based in Guernsey, Channel Is-
lands Chubb Corp. has bought
27% of U K specialty insurer Hiscox
P L C for £89 9 million ($144 9 mil-
lion) The shares were bought from
Trident Partnership L P in a trans-
action agreed to last Decem-
ber Reinsurance Group of Ameri-
ca Inc. has opened a liaison office in
Taipei, Taiwan The company said
the office will provide traditional life
reinsurance services as well as inno-
vative reinsurance solutions ACE
Global Markets, a unit of Bermuda-
based ACE Ltd , has appointed Mal-
colm Brett as senior underwriter for
Lloyd's syndicate 960 Mr Brett pre-
viously was aviation underwrit-
ing manage for CIGNA Corp 's
aerospace department in Lon-
don Reinsurance broker U S Re
Corp is moving its European opera-
tion from Copenhagen, Den-
mark, to Basel, Switzerland The
unit, Euro Re, was established in
1994 LaSalle Re Holdings Ltd.
will take a $35 million charge to
earnings in its second quarter results
The charge is necessary to strengthen
reserves for non-catastrophe liability
business, said Victor H Blake, chair-
man, president and chief executive
officer of LaSalle in Bermuda

LaSalle will stop writing non-catas-
trophe business, he said
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INTERNATIONAL
Space results poor in 1998

By EDWIN UNSWORTH rates persisted throughout the year Mr Selby $607 million in 1997 Included in the 1998 fig-
urged aviation underwnters to repnce their ure is the costhest aviation hull loss ever, the

LONDON-The Aviation Insurance Offices' business in order to establlsh a viable premium $155 milhon paid on the Korean Airhnes 747-
Assn companson of 1998 space insurance re- base for what is a high-exposure line of busi- 400 that was declared a total loss after crash-
stills to something out of a horror movie is tem- ness landing in August The 1998 hull figure also in-
pered by one saving grace for Insurers Losses "This task needs to be addressed without cludes $126 5 milhon paid for the Swissair
helped stabillze rates further delay and ways found for an Income MD-11 loss in September and $71 5 milhon for

The London-based association of 10 leading commensurate with escalating exposures to be the loss of a China Airhnes A300 m February
aviation and space Insurance groups recently achieved," Mr Selby said m the statement Passenger and crew fatahties in 1998 from
issued It S 1998/99 annual report with com- The scale of underwriters' exposures is Western-built let aircraft accidents reached
ments on the past year Of the space account, it shown m AIOA figures, the cost of major jet 806, against 630 in 1997 and an average trend
said that though there were some large satellite hull losses in 1998 rose to $889 million, up from of 700 a year

093313 DOD 6800600809

the occurrence of an exceptional string of in-
orbit anomalies and failures The AIOA's
1998*In-0,bil losses il millions* dollows
Date 1=*ed WSIU,'. 2

chairman, Keith Selby, said in a statement that
this situation raises concerns as to whether a

trend is developing toward losses in an area 7 c

N Galaxy 10* AuUs.%7,. * . ?750-07/65.. O
that has previously not commanded a substan ! .
tial premium base Ebhos#r* Mayle’ 54599 2% 8 % A?85
However, Mr Selby also stated, "Thissenous *arlous Iddium Jttt 14, |'|y 17, Aug.-111, ,| ' fft Alit '4177.3. 1.fIf
gregation of losses has had the effect o - -
bIRZing & market that hitherto had suffered Palap, Cl's,- eCZ y T +5 # 59 JeaCh
rapid pncing declme” Galaxy4c = 1650
The AIOA expressed equal concerns about Globalstar*t Sep.'9 162.0
the 1998 results for the aviation market, 11 Kupon 1 March 17 - 84.3
termed aviation results "disappointing in the ’
extreme " Panamsal Nov. 4 @B).®

*Launch failures

The AIOA said pressures ansmg from a mar-
ket charactenzed by overcapacity and soft . Source Aviatton Insurance_Qflicesssn

I\/Itergled Insurers Vance damage
o

oat Vesta iNn Millions

By MARIA KIELMAS

premiums

Skandia has not decided what its

Recently merged Skancha Insur- participation m the float w111 be "We
ance Co Ltd and Storebrand Skade- would be prepared to stay on as one
forsiknng A/S have decided to float of the owners, but it is not a necesm-
the property/casualty business of ty," Mr Spang said
Skandia's 100%-owned subsidiary, Skandia is not now considenng a
Vesta Forsiknng A/S, sometime in direct sale to another company, be-
the second half of this year cause Skandia thinks the floatation

The move was widely expected fol- mechanism adds greater value
lowlng the merger because of Nor- "We have had a number of quenes
way's competition rules The decision from other companies but have not
to float shares in Vesta was made taken any up,” Mr Spang said
dunng a March meeting of the Store- The new Skandia/Storebrand Joint
brand and Skandia boards, said Ing- venture in property/casualty busi-
var Enksson, Storebrand's financial ness, which created one of Scandi-

iNn Australia

By MATTHEW MacDERMOTT

EXMOUTH, Western Austraha-Cyclone Vance, the
strongest storrn ever to cross the Australian coast, has caused
rmlhons of dollars in msured damage

Vance, however, is not expect:ed to generate major business
interruption losses for the Australian 011 and mining operations
that were forced to shut down for only short penods

The cyclone crossed the remote north of Western Australia's
coast at Exmouth, 745 miles north of the state capital of Perth,
on March 22 Vance had wind speeds of 165 mph, the strongest
manager navia's largest commercial insurers ever recorded on the Australlan mainland

Property/casualty business ac- (Bl, March 1), also will be floated
counts for about 95% of Vesta's port- eventually, possibly in May 2000 The
folio After the floatation, the re- aim is to float 40% of that new com-
mamder, mainly personal hnes, unll pany, leaving 60% m hands of Skan-
be incorporated back into Skandia dia and Storebrand, divided 56% and

The Skandia board decided that 44%, respectively
floatmg all of Vesta's property/casu- Neither partner sees the new com-
alty business would best add value to pany as a potent:ial takeover target
Skandia, said UIf Spang, Skandia's "Our interest in P&C is as an owner
finance director and not as an operator," Mr Spang

Vesta has a 19 8% share of the said

Daryl Cameron, group manager, Western Australla and
Northern Temtory of the Insurance Council of Austraha, the
country's national insurer trade association, said early esti-
mates indicate Vance and its associated flooding will cost Aus-
trahan msurers "tens of milhons of dollars," with most dam-
age centered on domestic and farming propertes

Mr Cameron said the massive Job of cleamng up and assess-
ing damage in the cyclone's aftermath is continuing Aus-
tralia's federal government already has committed $10 milhon
Australian ($6 3 milhon) m relief fundmg to residents and busi-
nesses in Exmouth

Offshore 011 drilbng platforms off the Western Austraha
coast shut down and evacuated staff for 24 hours while Cy-
clone Vance passed, but there were no reports of major dam-

See Vance on nertpage

Norwegian property and casualty Nevertheless, should an attractive
market and 9% of the Norwegran life offer be made, then the partners
market According to A M Best Co, would have to consider it "We have
Vesta wrote 42 bilhon Norwegian a responsibility to our shareholder? "

kroner ($570 milhon) m 1997 gross Mr Spang said

Single global network intended to cut costs

By CAROLYN ALDRED "It will have, as its major objective, the managers that efficiencies are capitalized on
driving out of unnecessary processing and and that the insurance industry can get its
LONDON-Leading reinsurance and in- administration costs and, in doing so, It W111 act together to reduce costs," said Mark But-
surance companies, as well as the world's help its members to achieve their own goal of terworth, deputy chairman of AIRMIC
largest brokers, are forming a single global enhanced client service," a Joint statement The insurance industry historically has
electronic network to boost efficiency and said been notoriously slow at embracing new
Cut costs technology, said Mr Butter-

The new organization- worth, group insurance

. [ .
as yet unnamed-will world _—r manager of the Prudential
combme the efforts of the B
H L R T £51 1L Group PLC in London If
London Insurance Market Intsu r%q% f IN E SLLLE this move results in the
networ -

Network, the Brussels-

l_ B N E I speedler issuance of policy

based Reinsurance & In- documentation and a reduc-

surance Network and the tlOnN In costs, it will benefit

The move to combine the electronic net- risk managers, he added
works was welcomed by the Assn of Insur- Convergence talks among the networks be-
The orgamzation w111 malntaln operations ance & Risk Managers, holding its annual gan last July through a steering committee
in m Brussels, London and New York It ex- conference m Nottingham, England, last composed of leading executives from Swiss
pects to commence operation on June 1 the week Reinsurance Co, Aon Group Inc , Marsh Inc ,
"It is excellent news It is important to risk See Network on next page

World Insurance Network, which is based m
both New York and London

networks announced jointly on March 30
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Fedor Nierhaus, who added that he

Network

INTERNATIONAL

Mr Taylor said he beheves that and underwnters
beheves that "the industry win ben- merging the three networks willl cre-

software developers to give busine
Existing e-busmess products and users access to the widest range c

efit significantly from this long- ate an open global network that willl services provided by LIMNET, accredited product and servic
be used for all types of insurance RINET and WIN will be supported providers at the lowest possible cos

Contznued from premous page oerdue move "
Allianz A G Holdmgs, Benfield

Greig Group PLC, Munich Rein- LIMNET Chairman Dieter Losse,

The move also was welcomed by transactions
In its first year of operation, the tion

surance Co , Wilhs Corroon Ltc, As- who described it as a "very impor- new organization will have Rob

Slcui azioni Generali S p A, and tant step forward for the members of White-Cooper as ItS chairman He organnation said it aims to

Lloyd's of London The group also LIMNET (that) will provide an im- wlll combine the role with his exist-

held discussions among more than portant focal point for e-commerce"
70 brokerages and underwriting David Holbrook, chairman of the
companies throughout Europe and broker-owned WIN network, agreed

the United States that it is "a new venture that will

'The industry will benefit

"The overwhelming message from carry forward electrome mitiatives significantly from this

the market is that the new organiza- and substantially enhance the effi-
tion can provide the vision and lead- ciency of the global msurance indus-
ership required to help participants try

realize the benefits of e-commerce in The importance of creating a glob-
the global insurance and reinsurance al network in place of the existing
market," said Kevin Ashby, ch.ef ex- networks was stressed by Lloyd's
ecutive officer-designate of the new Chairman Max Taylor m an Inter-
organization and current CEO of view with Business Insurance
LITVINET

"Bringing together LIMNET, and protocols If we are all speaking

long-overdue move,'
says RINET's Fedor

Nierhaus.

Ing position as chairman of global

"We need a single set of standards practices at Marsh Inc
Mr Ashby will serve as chtef exec- plications, products and services

LI1VINET, the oldest of the exlistir

networks, was estabhshed in 1987 1

and promoted by the new orgamza-

In a statement last week, the new make the London market mote eff
cient Jomtly owned by Lloyd's c

« Promote the use of electrome London, the London Internation,
commerce in the world of insurance Insurance & Reinsurance Markc

and reinsurance Assn and the Institute of Londo

-Facilitate the creation and im- Underwnters, it processes more tha
plementation of-and adherence 30 milhon transactions annually, ir
to-common international proce- cluding most non-marine and m:
dures and technological, messaging rine claims in the London market
and security standards This will be RINET began operating the fo
based upon the interconnectedness lowing year, providing an electroni
of the networks and w111 ensure free- processing network mainly used fc
dom of choice for members in terms European-based relnsurers
of software and network environ- In 1995, the world's Iargest 1nsul
ments, said the statement ance bi okers formed WIN for elec

= Imtiate and encoutage third-par- tronic placement and informatio
ty development and dellvery of ap- exchange

By combunng the three network,

RINET and WIN into a single orga- the same language, we will have a utive officer, and there w111 be an ad- that meet the common desire of all the industry hopes to dramaticall

nization has been a personal goal for global network," said Mr Taylor, visory board and a separate execu- market participants

many years | am delighted to see it who was a member of the steenng tive board that will, Initially, have

happening,"” said RINET Chairman committee

By MARIA KIELMAS

increase the amount of insuranc

« Stimulate full and open competi- and reinsurance business transacte

equal representation from brokers lion among service providers and electronically

Colombian quake loss tallied Insured claims low

normc recession is restricting Colom- conjunction with the Civil Engineer-

bian insurers' cash flow, and many ing division at the Universidad de Los
BOG(YTrA, Colombia-Insured loss- are facmg problems malang the imbal Andes in Bogota

es from a devastatmg earthquake m claim payments to clients, says Ger-

Alberto Sama, a professor of earth-

central Colombia early this year wlll man Aguirre, deputy manager at Bo- quake engineering at the university,
total $120 milhon to $150 milhon, gota-based broker Aon Ossa Ltda, a said that buildings constructed in hne

Colombian msurers and broke esti- division of Aon Corp

mate

with Colombia's building code per-

The insurance industry and the formed well m the earthquake, suffer-

The total economic losses from the government are also facmg com- ing httle damage "About 92% of
Jan 25 quake, which struck -he na- plaints from claimants over the 25% these buildings were undamaged," he
tion's coffee-growing region could comsurance provision on most quake sald

reach $2 bilhon, according to a pollcies wntten there, Mr Aguirre ex-
spokesman at Medellm-based Cia plamed

Colombia Introduced earthquake-
resistance specifications mto its build-

INn Indian quake

BOMBAY, India-Commer- Vohra added that most private
mal insured damage is likely to property was probably unin-
be low from an earthquake that sured
lolted India's northern state of "Government property
Uttar Pradesh last week, Killing (roads, police, Public Works
more than 95 people and injur- Department buildings, etc ) has
ing 200

The quake, with a magnitude dian government, by and large,

also been destroyed, but the In-

of 68, occurred at 1235 a m does not insure its property

Suramencana de Seguros S A As a result of the quake, insurers ing codes m 1984 Older bULIdIngs
Suramencana is Colombia's largest are reviewing their assumptions of constructed of concrete frame and
insurer The company expects to pay probable maximum loss in different bnek mfill, a common design m
about 2,290 claims totalmg $19 4 mil- zones within the country In the coffee Colombia, suffered some damage and
hon, the spokesman said region where the quake struck, there largely can be repaired, Mr Sarna
Measuring at a magnitude of 60, are few large industrial nsks, Mr said
the quake's epicenter was in Armenia, Aguirre noted That area comprises The worst damage occurred in
Colombia, about 100 miles west of mainly small, family-run farms In the buildings more than 30 years old that
Bogota The temblor resulted in at area mcluding Bogota, however, there were constructed in a traditional
least 900 deaths and injured thou- is a great deal of mdustry and a high- Latin Amencan style, with a heavy
sands

er concentration of commercial risks roof and unremforced walls "These

A majority of the insured losses are Aon Ossa and Suramencana de Se- buildings are a problem throughout
expected to come from banks that guros are separately creating maps of Latin Amenca,” Mr Sama said
bought quake insurance on mort- different seismic zones in Bogota, Call The government has a program to
gaged properttes (Bl, Feb 1) and Medellm These maps wtll be reinforce pubhc buildings agamst
Although reinsurance is expected to used in future earthquake risk assess- earthquake damage The plan w11 be-

cover about 90% of these clarns, eco- ments Aon is conductmg its study in gin with hospitals, schools and other

March 29 Tremors lasted 40 Usually losses are Just written
seconds, causing severe land- off Only government vehicles
slides that toppled buildings are msured," Mr VVohra said

and blocked roads in the seis- Kalyan Singh, Uttar Pradesh
mically active Garhwal region chief minister, canceled a Cabi-
Forest fires also were reported net meeting to rush to the area
to have started m the surround- A spokesperson for the Indian
ing hins government in Washington D C
According to state govern- said, The Union government
ment officials, damage est:i- has announced substantial pay-
mates will not be available for ments of 100,000 rupees
at least another week B M ($2,400) to families of earning
Vohra, commissioner of the members who were victims,
Garhwal region, said, however, half that amount to families of
that more than 6,000 homes non-earning victims, and
probably had been affected 25,000 rupees ($600) to those

"l would say about 2,000 whose homes were damaged "
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educational estabhshments, he said were completely destroyed The According to Mr VVohra,
bulk of property was private "Payments of 10,000 rupees
and residential Many struc- ($240) unll also be made to seri-
tures were semipermanent, ously injured persons and 2,500
made of stone, mud and mortar rupees ($60) to those with mi-

Often the government has no nor mlunes "

"But neither the US, nor Japan nor
Colombia can afford to reinforce all
their old buildings,"Mr Sama added

Meanwhile, some insurers are "try-
ing to improve the quahty of the
buildings they insure,"” said Mr

record of them," he said Mr -By Kaumudi Marathe

Aguu-re

tralla Chamber of Mmerals & Ener-
Vance o
The spokesperson said most tail shops and tourist accommoda
mines have stockpiles of ore to keep tions At Exmouth's Tounst Villag
age to the platforms, Mr Cameron processing operations running Backpackers Park, seven trailer
said while the ground is wet Therefore, and 35 cabins were destroyed by th
He said he doubted that any bum- the economic impact on the mines cyclone's winds Mr Cameron sai,

Some small commercial losses ar

expected in Exmouth, mainly to re

Continued from premous page

ness Interruption losses arising from would be minimal, the spokesper- last month that he could not yet pu

the temporary shutdown of oil plat- son said Again, there were no re- a figure on total commercial losses

forms would be significant ports of malJor damage to mining Cyclone Vance and its associate,

Cyclone VVance, which turned into operations rains also caused major infrastruc
a heavy rain depression after cross- Mr Cameron said most Aus- ture damage to roads and bndges i
mg the coast, traveled over much of trahan 011 and mining operations Western Austraha, those are self-in

Western Austraha, floodmg farming self-msure or use captives Thus mi- sured by the Western Australia an,

JUU==L A=—URnh=Uaz=A_ n6SnhanmaAau Z'L4 and mining operations Some areas nor business Interruption losses, if federal governments
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of inland Western Austraha record- any, arising from Cyclone VVance, Mr Cameron said the VWester

ed ramfalls of more than 6 inches are not hkely to be commercially m- Australia farming community wa
The heavy rain associated with sured, he said hit hard by the cyclone winds an,
Exmouth, a tourism-oriented rain Farmers' stock losses and fenc
mining town, Kalgoorhe, 366 miles town with a population of 2,500, ing damage are not likely to be in
east of Perth, forcing most mining bore the brunt of Cyclone Vance sured, he said, because such cover
operations to stop because the Mr Cameron said he expects broad age usually is too expensive fo
ground was too soft to mine But the private insurance coverage to be in farmers to buy But damage t,
strong winds that followed the ram place for household and motor vehi- farmers' buildings and equipmenl|
dned out the ground quickly, allow- cle damage m the town He said 100 including dozens of windmills de
mg mining to resume within two to homes were destroyed in Exmouth stroyed by Vance, iS likely to b
three days, according to a and 300 to 400 were severely dam- commercially insured, Mr Cameroi
spokesman for the Western Aus- aged said

Vance reached Australla's major
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Tunnel
remains

closed

By MARIA KIELMAS

A deadly fire in F'ranee's Mont
31anc tunnel has forced officials to
:lose the tunnel indefinitely and is
yrompting scrutiny of safety prac-

ices. PHO-0: AFP
The March 24 fire in the road tun- A burned-out fire truck is towed last week out of the Mont-Blanc tun-
iel linking France and ltaly has nel connecting France and Italy. Bulldozers were used to scrape
'laimed at least 40 lives, including away vehicles that had melted into the pavement. At least 40 peo-
.hat of a French firefighter who was pie, including a French firefighter, died in the blaze, which broke out o1
dlled during a rescue attempt. Fire- March 24. It took firefighters 53 hours to extinguish the blaze.
ighters needed 53 hours to extin-
iuish the blaze.
The fire's cause is under investiga-
ion, though early reports indicated a
3elgian truck carrying flour and
nargarine caught fire shortly after
antering the tunnel. The truck driver
:scaped injury.
Although the tunnel's operator,
?aris-based Societe des Autoroutes
31 du Tunnel de Mont Blanc, has in-
;urance coverage, losses were not L
mown late last week, according to
mMATMB spokeswoman.
Paris-based broker CECAR &
rutheau, a unit of Mansh Inc., placed
.he insurance program, a
:pokeswoman for the broker con-
irmed. She could not provide addi-
.ional details.
The 11.6-kilometer (7.2-mile) Mont
31anc road tunnel runs between the

.owns of Chamonix in France and

Courmayeur in ltaly. It was built in

1965 as a single-bore tunnel, without

a separate access tunnel that is com-

mon today. In 1991, 40 video cam- =
aras and 17 shelters were installed

along the length of the tunnel to

nonitor and protect against fire and

smoke.

The tunnel's ventilation system I v
-uns beneath the roadway, a system
:hat tunnel experts say is outdated
and dangerous. 1 1 rini

"l think the accident was related to
:he ventilation system. The transver-
ial ventilation system means that the
nnoke did not evacuate,"” said Bruno
Pigorini, an engineer and tunnel ex-

Dert who is head of the Italian Tun-
neling Society, based in Milan.

"Most people can get away from a nnn - -1
fire, but smoke can always catch up
with you," said David Wallace, asso-
Diate director at London-based con-
sulting engineering firm Sir William
Halcrow & Partners Ltd. Mr. Wal-
,ace was U.K. project manager for
the Channel Tunnel, which links

Britain and France.

-1 -1
The French and the Italian govern-
ments have launched separate inves- *
tigations, and the local public prose- OZ 8 46%31_1 21 ﬂ'“127

Jutorin France is conducting an in-
vestigation into possible criminal
2harges.

About 15 small fires have occurred
in the tunnel since 1965, but the re-
cent fire was exceptionally difficult
to combat because of "the toxicity of
the smoke and the speed at which the
furnes moved through the tunnel
bore" toward France, the ATMB said
in a statement.

While the European press and
broadcast media questioned the tun-
nel's safety practices, a controversy
has erupted over a 1998 report out-
lining the difficulties of controlling a
fire in the Mont Blanc tunnel.

The report, by France's Haute

Savoie departmental fire service, 1 BA

also urged the ATMB to improve

traffic control and ventilation.

NYSE 1

In a March 28 statement, however,
the ATMB denied the existence of

such a report. ial
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Pursuit of justice aided by new U.K. conditional=fee policy

By CAROLYN ALDRED al fees and thereby increase access to plaintaff runs the risk of having to pay the premium is whether the plaintlff's fees And we expect Pursuit to hell
justice,” said Geoff Hoon, minister of the defendant's legal bill should he or lawyer is insuring all or part of his or many of these, and many more whic]
LONDON-A new insurance prod- state at the Lord Chancellor's office she lose, as well as withess expenses her costs currently are not started for lack o
uct that allows companies and indi- The msurance has been devised in and other court costs "Having the premium payable at funding”
vicuals to fund htigation for as httle response to the government's moves to As a result, the Law Society several the end of the case, and only if it iS The pohey w'ill be available fo
as an assessment fee of £200 ($323) merease no win, no fee furiding in years ago developed its own msurance successful, wlll add to the range of commercial contract disputes, con
wil increase the use of no win, no fee many areas of civilhtigation to widen product, known as Accident Line, for pohcles that are available,"” Mr Hoon sumer disputes, property and employ
arrangements, known as conditional access to the legal system and reduce personal injury cases It covers costs said in a statement The pollcy will ment disputes, medical negligence
fees, m UK courts, a government of- legal aid expenditures mcurred by a losing plaintlff "provide a measure of protection” for and personal mluly cases, among oth
fic_al believes Conditional fees were Introduced in Pursuit, the RSA pollcy, differs lawyers accepting conditional fee cas- ers Defamation cases, injuries hnkec
Pursuit, a new policy developed by U K courts in 1995 but restneted to from the Law Society pohcy in that a es, the statement contmued to pharmaceutical and tobacco prod
Lordon-based Royal & Sun Alhance personal injury cases Thenowin, no non-returnablefee of £200 is charged "With Pursuit, customers are now ucts, and certain high-value cases wil
Insurance Group PLC, has been fee arrangements now are being ex- to cover assessment of the case How- able to enter into legal disputes with not be covered, according to the RSA
welcomed by the Lord Chancellor's tended to all non-criminal htigation ever, if RSA accepts the case, Pursuit's confidence and minimal outlay," said The Law Society welcomed thenev
office, the government department re- involving financial settlements, other premium-which is calculated based Mr Smith of RSA product A spokesman for the societ
sponsible for the U K legal system than family law on an agreed-upon percentage of the "We beheve that, because solteitors said, though, that the non-returnabl,
In an unusual modification of simi- However, development of an insur- total legal costs of the plaintiff's (non-tnal lawyers who prepare cases) fee of £200 is hkely to makethe polle
lar legal expense pohcies, premiums ance market for conditional funding is case-is charged onlv to successful can dramatically reduce the threat to more attiactive to small and medium.
foi Pursuit w11 be paid only by a suc- essential to the success of the no win, plaintiffs their mcome that losmg a conditional sized companies rather than to indi,
cessful plaintiff and only after the no fee system, according to the Law If the plaintiff loses, the pohcy cov- fee agreement poses-without paying viduals In addition, the Law Societ
case is concluded Society, which represents lawyers m ers all of the plaintlff's own legal costs a hefty premium up front-many law ‘remains concerned that conditiona
The pohey also is unique in that it England and Wales and all of the defendant's costs Un- firms wlll be encouraged to take more fees should not replace legal aid total
can reimburse all or part of the plain- This is because, m the United King- usually, the pohcy may also pay all or conditional fee cases, and so open the ly, as legal aid is designed to hell
tiE lawyer's costs should he or she lose dom, a loslng party ina lawsuitis re- part of theplaintiff'slawyer's costs for courts to more and more chents with those who cannot afford to pursue ht
under a no win, no fee arrangement, sponsible for paymg the successful ht- an additional premium deserving claims,” he said igation by any other means," he said
sa_d Peter Smith, RSA's manager for igant's legal fees as well as his or her In each case, the premium will be Mr Smith noted that "currently, at The spokesman noted that the Ac
legal expenses msurance own fees Therefore, even if a plaintlff agreed upon before the outset on a least 25,000 civil cases, other than per- cess to Justice Bill currently befon
'This will, | am sure, contnbute to manages to persuade a lawyer to fight scale reflecting the amount of risk and sonal injury, come before the courts Parhament proposes abollshing lega
the development and use of condition- a case on a no wm, no fee basis, the the hkely legal costs Also affecting which could be funded by conditional aid for all personal injury cases IM
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Suit against Weather Channel dismissed

Business Insurance, April 5, 1999 / 27

mary or excess capacity
The Momstown, NJ, insurer also is startng to offer $5 milhon

Rival bids for Colorado Blues plan

WEST PALM BEACH, Fla -The Weather Channel is not 11- in hability coverage for not-for-profit organizations

ible for the death of a man who went hshing off the Flonda Keys

Both new products enable Crum & Forster to increase profits

ind drowned m g storm.after y\{gg%@ir;g 2 forecast of good weath- by wnting coverages that usually are more profitable than main- defini e ggﬁ%é%ﬁﬁ\?l%?&]&?&' oeb%%er#eor{a(r:toé?r/fﬁt%griﬁ hes

n the cable station, a federa

' -7 ruled last month that a $10 milhon law-

i\YCSI-3 12 tremendously and "fails to satisfy even
. + the very hberal federal pleading re-
1 @1 81 [ll# J quirements" He dismissed the com-
plaint without a tnal

Mr Cobb and a fnend died m June 1997 when they took a 12-
:oot aluminum boat on a fishing trip in the Keys The suit con-
'ended that they based their decision to go fishing on a favorable
out erroneous forecast on The Weather Channel

Had the court agreed that The Weather Channel, which is
Dased in Atlanta, had a legal duty to provide accurate informa-
non, responsibility "could extend to farmers who plant their
2rops based on a forecast of no rain, construction workers who
iour concrete or families who go to the beach for a weekend
oased on a forecast of sunny weather," the Judge wrote

The judge also wrote that weather predictions are "precisely
:hat-a prediction," and that merely watching a television pro-
gram in no way constituted a legal contract between the viewer
and the suppher of information or advice

Marsh packages e-commerce prog,am

NEW YORK-J&H Marsh & MeLennan Inc has launched a

$200 milhon property and habillty insurance program to cover
Electronic commerce rtsks

The program wlll cover exposures not covered adequately un-

, asenior vp o ars
Coverages under the Net Secure program Include loss ortheft

Damage not known in explosion

oS - ) i RICHMOZND, fC,alif -Damage assessments reI(azltir] to a a company spokesman, because of the state'sdgrp,win% population
der traditional commercial mgq\rﬂacnggr‘%%\/igrggglsahgggrgm|Iy Free- March 25 re Inery explosion in Richmond, Calif, were not base’and a positive regulatory chmate Additionall

complete as of April
The refinery, owned by Chevron Products Co, a sub-

U S Distinct Judge James S Paine of Btrrgfaergstlzgma %g:g)eim%blllty coverages, said Larry Jones, director Indianapolis, but a rival bid for the Blues plan has been made to

"There is stll a lot of competition in the market, but the loss ra-
suit filed by the family of Charles Cobb, tios on D&O historically have been much more favorable than Inc for BC/B
58, would éxpand the scope of tort law standard hnes," he said

Both products offer broad coverage, Mr Jones said

Crum & Forster is a unit of Fairfax Financial Holdings Ltd

its parent company
The new bi%, mage last week by WellPoint Health Networks
of Colorado parent
Rocky Mountain Hospital & Mechcal
Service, has a value between $200
and $240 milhon Of this amount, | VA'=
$140 milhon would go to a Colorado
charitable organization set up after ®
the Blues plan becomes for-proht An organizatton becoming for-
profit in Colorado must do this to reimburse the pubhc for the its
pnor tax-exempt status

Anthern initially offered $165 milhon, with $100 milhon of that
set to go to the chanty (BI, March 15), but m the definitive agree-

ment, this amount was boosted to "at least $140 milhon," An-
them said in a news release

' , #ifi.| E As stipulated by, the defimtive agresment.betwean BCIBSf

CLL.AL a 1 amount of any other offer the Blues plan may select WellPomt s
LAY . J- earher offer the BC/BS of Colorado spokesman said, was sigmh-

i cantly less and did not OEfer the immediate capital mfusion the
7R6,-44 .: h Blues plan demanded He said the Denver-based health insurer
J wll seek further information from WellPoint

Colorado Attorney General Ken Salazar, who received notice
of the WellPoint counter-offer, expressed wntten concern that
BC/BS of Colorado refused offers by Wel]Point and Blue Cross
of Callfornia that guaranteed more money to the charitable or-
ganization Blue Cross of Al fornia is operated by Wel]Pomt

Colorado is a particularly attractive market for WellPomt, said

3/.1 J*#/r

AP/ WIDE WORLD PHOTOS

y, he said,
"There are fewer and fewer insurers m that particular market "
BC/BS of Colorado is the state's largest health msurer

if electronic mformation assets, includmg intellectual property, sidiary of San Francisco-based Chevron Corp, exploded

loss of mcome due to network and Web site disruptions or inter- about 2 30 p m local time in California A fire caused by the

Comings & Goings: Industry

ruptions, theft of credit card information, third-party financial explosion took two hours to contain, but hot spots burned

losses associated with computenzed business links and mter de- until Saturday, a spokeswoman for the refinery said last
pendencies, breach of pnvacy and unauthonzed release of per- week

sonal information, and multimedia or content Injury, such as

American International Group Inc of New York has an-
nounced the election of Ernest T. Patrikis as semor vp and gen-

Preliminary investigations point to a leak in the piping eral counsel Mr Patrikis had previously been an alternate

Web-related defamation, copyright infringement and false ad- system for the hydrocracking unit, however, the umt had to member of the Federal Open Market Committee and first vp of
versing be cooled down before investigations could begm, the the Federal Reserve Bank of New York He lomed AIG in 1998
The program also melucles access to consultants at Internal:ton- spokeswoman said "We don't know the cause, but we do as special adviser to the chairman on regulatory matters

al Business Machines Corp and other consultants to address se- know the fire started in the hydrocracking unit "

curity issues and redress problems, Ms Freeman said

tional p Inc, umts of Chubb
a unlt of Zurich Financial Services Group, and syndicates at

Lloyd's of London

ditions basis, Ms Freeman said

Crum & Forster in D&0 market

Arthur J Gallagher & Co of Itasca, Ill, has announced that

The hydrocracking unit, which processes gas 011 into Phillip N. Norton has Joined the com,\i)any as president of its

The grogram is underwntten bé( unlts of Amencan Interna- gasoline and let fuel, has been shut down indefinitely, she professional hability division Mr
ro orp, Fidellty & Deposit Cos, said The rest of the facility is functioning

orton has held various
management positions with Sedgwick Inc and Watson Wyatt

The Richmond facility employs 1,450 people, all of whom Worldwide
were accounted for after the explosion Two Chevron fire-
The coverage can be wntten on a pnmary or difference-m-con- fighters were treated for mmor injuries

The results of the investigation will dictate any changes
in safety or operations, the spokeswoman said, noting that
"this has been a big concern for us "

Information in brief

Douglas W. Leatherdale, chairman and chief executive offi-
cer of The St Paul Cos Inc, is the 1999 recipient ofthe Inter-

. .. Chevron has property damage and business interruption national Insurance Award from the International Insurance
MORRISTOWN, N J -Crum & Forster Insurgnce is entering insurance, but the spokeswoman said "it is far too early to Council The award w]11 be presented at a lunch in New York

the directors and officers hability market with

Worst U.K. polluters
identified in list

"Businesses must understand
that they have a responsibility to
LONDON-The British Envi- protect the environment and
ronment Agency has begun a need to be held to account The
policy of pubhcly naming com- companies included in our Hall
panies found gufty of the largest of Shame have let down the pub-
pollution offenses llc, the environment and their
Topping the first "Hall of own mdustry," Archie Robert-
Shame" hst, which was sent as a son, the Environment Agency's
news release March 22 and print- director of operations, said in a
ed m national newspapers, was statement
ICI Chemicals ICl is a London Meanwhile, the agency's chief
company that was fined £382,500 executive, Ed Gallagher, criti-
($633,994) for pollution offenses cized the low level of fines the
last year Also on the hst of heavy courts are imposing on polluters
polluters were several waste "Tough action by the Environ-
management companies, water ment Agency in the held needs to
companies, energy compames be matched by tougher penalties
and construction firms being imposed by the courts The
ICI said in a statement that it average fine for a prosecution
took action after last year's pol- last year was £2,786 ($4,618)
lution events to prevent recur- Clearly, this is not sending out a
renee ICl also said that in the strong enough message to deter
past three years it has reduced by large businesses that have the
one-third legal emissions from its potential to seriously damage the
more than 40 U K plants and has environment," Mr Gallagher
spent £140 milhon ($228 9 mil- said in a statement
hon) to do so In 1998, the agency prosecuted
The national hst comprises 20 744 cases, resulting m total fines
companies The BEA also sent of just over £2 milhon ($33 mil-
out remonal lists hon)

By CAROLYN ALDRED

10 milhon in pfi- tell* what any claim'would be

on May 5

Mr Reich said ity "In part because the insurance m-

I: o re Ca St With companies facing an in- dustry is so cheap," he added

creased emphasis on meeting earn- With traditional msurance and
Cont:nued from page 2 ings targets and insurers seemg value remsurance so mexpensive, it will be
clude the convergence of insurance in addressing the solvency and hg- difficult to convince rlsk managers to
and the capital markets, flatter and uidity issues facing businesses, there's transfer nsks to the capital markets,
more diversified insurance company been a genuine effort m the 1990s to- Mr Russ said But, he added, "l don't
organizations and the development of ward developing alternative risk fl- think it is all too far away before you
new analytical tools and program nancing solutions, said AlG's Mr see secuntization programs done for
structunng technology Russ corporate clients "

While noting that it's not always And, Mr Peiser suggested "The In its 1999 forecast, Marsh suggest-
obvious which enterpnse nsks are the state of the market is real It's not just ed that for property insurance, buyers
best candidates for managing, J hype” still can achieve pnce reductions,
Bernard Fnemann, president of the Shll, Mr Russ said he's occasional- broader terms and affordable catas-
Financial Risk Management Division ly amused by the fact that the new trophe coverage, though some buyers
of Rehance National Insurance Co m techniques generating the most dis- that have seen price reductions of
New York, noted that the insurance cussion are often the ones being used 30% to 40% m recent years may see
mdustry has been worlang to develop the least further reductions hmited to 10% to
appropriate products Hollstic risk insurance is one such 15% in the future

He cited Rehance's recent develop- example, he said, noting that the go- On the primary casualty front, a
ment of its enterprise earnings pro- ing has been slow in trying to con- soft market should prevail as well,
tection product, as one example vince Insurance buyers of the benefits Marsh predicts, though the pace of

These and other products, which are of a hohstic nsk management ap- softening wall slow and in some ar-
sure to follow, take a large leap down proach eas-such as workers compensation,
the path to true enterprise and hohs- Hollstic risk management also has where costs have been increasing-
tic nsk management," Mr Fnemann been slowed m some organizations by prices could be flat at renewal
said the difficulty of brealang down barn- There unll be contmued pnce re-

Bruce P Reich, prmcipal and head ers between the treasury function and duetions in the excess casualty mar-
of insurance marketing at Swiss Re risk management, which is necessary ket this year as well, the forecast pre-
New Markets Corp m New York, to managing nsk across the entire dicts, though they unll be less dra-
said that in the new market for nsk, spectrum of an organization's expo- matic than those of recent years, hke-
from the chent's perspective "the dis- sures, Mr Russ said ly m the 5% to 10% range
tinetton between traditional risks and Nevertheless, Mr Russ said he be- Among the predictions on employ-
other risks is really blumng " heves m hollstic risk products, and he ee benefits is that the uniforrnly soft

Despite the capital markets' m- thmks the market ultimately wlll em- medical insurance market of recent
creasmg involvement in risk transfer, brace them years wl]1 fragment, with midsize em-
however, there isn't reaILy a "new Insurance secuntmation is another ployers hkely to feel the brunt of
market for nsk," he suggeste: area where Mr Russ beheves the de- health Insurance rate hikes fust, and

"l think we'llsee that the tradition- gree of discussion is disproportionate the poorest nsks seemg premium m-
al insurance companies wlll remain," to the amount of actual market actlv- crease of 20% or more ial
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A few listening tips
from a meeting vet

The final version of the program booklet to be distdbuted at
the Risk & Insurance Management Society Inc. conference
next week in Dallas includes a section on "Session Etiquette."”
This is the second year that RIMS has tried to remind its con-
ference attendees to mind their manners when attending ses-
sions.

As a 22-year veteran of the annual RIMS conference, where
| have been both a speaker and a session attendee whose pre-
sentation or attention has been disrupted by ill-mannered con-
ference attendees, | believe RIMS' advice on session etiquette
is long overdue. And RIMS' advice to registrants should be
picked up by conference sponsors everywhere, because every
conference l've attended has been disrupted at one point or an-
otherby registrants who seem to have no respect for the speak-
ers or their fellow attendees.

On the off chance that this column may result in a little more
respect for others at the RIMS meeting and at other confer-
ences, | am providing RIMS' advice and a little of my own.

As RIMS says, "Arrive at your session early and be seated to-
ward the front of the room. This will keep sessions from ap-
pearing full when there are seats available."

| would add that, as a speaker, | find it disconcerting to look
at 10 empty rows in the front of the room. The message the

speaker receives is: Everyone expects this
to be a deathly dull session, so they are
strategically seated to make a quick es-
cape. If you expect the session to be dull,
don't go. On the other hand, if you're real-
ly interested, you'llget more out of the ses-
sion if you sit up front.
The second point from RIMS: "Do not
enter or leave a session that is in progress.
Arriving late or leaving early distracts the
speakers and your fellow attendees." This
is so true. Unfortunately, fire codes pre-
vent the locking of doors at the beginning
of sessions to deter this rude behavior. If you have another ap-
pointment, don't go to the session.

"Please turn off your cell phone and beeper to avoid inter-
ruptions during the session,” RIMS says. Many session moder-
ators also remind the audience of this simple gesture of respect.
But if the person arrives late and doesn't hear the reminder, is
it any wonder that that person's cell phone rings during the
session? If a callis that important, you probably should wait in
your room for it and not rely on a cell phone.

RIMS limits its etiquette advice to attendance at sessions, al-
though there is plenty of room for improvement in social man-
ners while participating in a conference.

As a hostess of functions, | find my biggest gripe is people's
failure to respond "yes" or "no" to an invitation. Why can't an
individual pick up a phone or send back a reply card? Has no
one read "Letitia Baldrige's New Complete Guide to Execu-
tive Manners"? As Ms. Baldrige advises, "Invitations should be
responded to within a week of their receipt.”

Once someone has accepted an invitation, especially to a lun-
cheon or dinnerparty, his or her death is one of the few accept-
able reasons in my book for not showing up. Most likely, ev-
eryone has an assigned seat, so not showing up leaves vacant
spaces at tables that have been carefully planned. Short of
death, anyone still breathing should be sure that the host or
hostess is notified as soon as possible that it will be impossible
to attend the event, even if it means leaving a message at the
restaurant. Table seating can be juggled at the last minute if
the host knows someone will be a no-show.

While no-shows at functions are a particular concern of
mine, Ms. Baldrige backs me up on this.

If you don't have a copy of Ms. Baldrige's book, buy it. Ev-
eryone can learn something from her advice on "codes of be-
havior that can make or break the future of a rising star on the
business horizon."

I will close with one code that is particularly appropriate for
RIMS:"Be a sport. Always give your own name. Since there is
a possibility-maybe even a probability-that the person you
know, who is standing with some people you don't know, has
forgotten your name and therefore can't introduce you, help
him out. Stick out your hand and give him your name."

Just be sure the session hasn't begun when you introduce
yourself.

Publisher and Editorial Director Kathryn J. Mcintyre's
Commentary appears fortnightly.

Bombing

Continued from page 3

lines that served the complex, buried
the center's huge air conditioning
chillers, and covered the contents of
many of the offices within the twin
110-story skyscrapers with debris
and smoke.

The offices in the center were emp-
tied, and the total income lost by dis-
placed tenants of the two towers was
about $1 million a day, Mr. Glick
said.

The property claim for the bomb-
ing took five years to settle, and today
hundreds of liability claims remain
outstanding, he said.

The Port Authority had $600 mil-
lion in property insurance and $400
million in liability insurance (Bl,
Mar. 8, 1993).

The main lesson risk managers
should learn from the bombing is the
importance of having a detailed crisis
management plan in place before a
disaster occurs, advised Mr. Glick.

"Its elements must be incorporated
into the company culture and em-
braced by top management,” he said.

The key areas the plan must ad-
dress are: internal and external emer-
gency notification of affected and rel-
evant people; emergency response
and evacuation; business impact
analysis; public and press relations;
data center recovery; and business
continuation planning, Mr. Glick
said.

The plan should include items such
as agreements with contractors and

Deal

Continued from page 1

action scored three other "firsts," ac-
cording to David Reilly, an Aon Capi-
tai Markets director who executes and
distributes the company's insurance-
linked transactions. Those are:

= Investors' returns are linked
through a multiyear, indernnity-based
earthquake program.

« The deal is designed to protect
predominantly commerciallines busi-
ness.

- It is the first to specifically securi-
tize Midwest earthquake losses.

Previous capital markets transac-
tions have had to use offshore special-
purpose reinsurance facilities to issue
notes to investors to avoid tax and
regulatory problems, though U.S. in-
surance commissioners are working
to create a more-favorable climate for
onshore capital markets financing
(Bl, Feb. 15).

Under the terms of the transaction,
Domestic Inc., a newly formed spe-
cial-purpose Delaware corporation,
issued $80 million in floating rate
notes due April 30,2002, and $20 mil-
lion in common stock.

Domestic Inc. used the $100 million
proceeds from the offerings to capital-
ize a subsidiary, Domestic Re L.P., a
special-purpose limited INEX syndi-
cate created for this transaction.

Domestic Re deposited the funds in
trust to fully collateralize a reinsur-
ance obligation assumed under a
retrocessional agreement with Kem-
per Secure Ltd., an INEX syndicate
that Kemper Insurance Cos. estab-
lished in 1997 with the long-term goal
of facilitating alternative risk transac-
tions. Kemper Secure then passes on
the benefits of the fully collateralized
retrocessional agreement to Kemper
Insurance Cos.

The key to limiting investors' U.S.
tax liability was having Delaware-
based Domestic Inc. sell 20% of the
offering in the form of its common
stock. By doing so, U.S. tax officials
are expected to accept the sale of eqg-
uities as a sufficient source of capital
for that company, said Kemper's Mr.
Hickey.

As a result, tax officials are expect-
ed to treat the other $80 miillion in

alternative work sites, he said.

By having such a plan on the Mon-
day morning after the bombing, the
Port Authority was able to move its
investment department to an altema-
tive site in Jersey City, N.J., its ac-
counting department to Staten Is-
land, and its senior management to
offices across the street from the twin
towers, Mr. Glick said.

As a result, "On Tuesday the Port

A detailed crisis

management plan
must be'embraced by
top management,’ says
Barry H. Glick.

Authority went ahead with a planned
$100 million bond sale,” he said.

The bombing also brought to light
some weaknesses in the plan. But the
Port Authority has since corrected
those, Mr. Glick said later in an inter-
view.

For example, after the blast, lights
went out in many of the stairwells
that the 40,000 people in the building
had to walk down, he said. Now the
stairwells are painted with fluores-
cent paint to enable people to more
easily navigate the stairs in a black-
out.

The Port Authority has also in-

stalled battery lighting in elevators,
Mr. Glick said.

For insurers, the main lesson to be

notes as debt, rather than equity, for
tax purposes, said James E. Tait,
INEX president and chief executive
officer. As a result, Domestic Inc. can
essentially deduct the interest it pays

on the notes as a business expense.
Note holders will earn an annual

interest rate of the London Interbank
Offered Rate plus 369 basis points, ac-
cording to market sources.

In the event of a loss that triggers
the coverage, however, note holders'

Issuing securities onshore
offers opportunities for
enhanced security and
U.S. regulatory oversight,
says James E. Tait of INEX.

interest and principal is at risk.

By limiting the purchasers of the
common stock to taxable corpora-
tions, those investors become eligible
for a "dividends-received deduction,"
because Domestic Inc. has already
paid the taxes due on the company's
earnings prior to paying dividends to
common stockholders.

This structure's viability in limiting
investors' U.S. tax liability has been
supported by a private tax attorney's
opinion, said Kemper's Mr. Hickey.

In addition, Moody's Investors Ser-
vice Inc. research, which rated the $80
million in notes Ba2, stated: "Moody's
legal analysis provided comfort that
investors are unlikely to be adversely
impacted by Domestic's U.S. tax-pay-
ing status, as well as its accountabili-
ty to the regulatory authority of INEX
and the state of nlinois.”

The coverage significantly expands
Kemper's catastrophe reinsurance
protection.

The $100 million excess-of-loss
reinsurance contract will attach
above an underlying catastrophe rein-
surance program that provides Kem-
per with $229.7 million in coverage.
Kemper has a 10% co-participation
share in the $100-million level provid-
ed by the investors.

The reinsurance covers Midwest
earthquake losses for 37 months be-
ginning May 1. The triggering event

learned from the bombing is to focus
more on business interruption under-
writing, he said.

Property underwriters often focus
on the potential property damage
from such events as earthquakes and
floods, but few spend much time on
business interruption issues, Mr
Glick said.

Given the huge potential losses
from business interruption coverage,
property insurers should query poli-
cyholders on issues such as business
resumption plans, crisis management
teams, disaster response rehearsals
the updating of any plans, and the
turnover of personnel involved in cri-
sis management at a policyholder
company, he said.

Casualty underwriters should
cheek to see that the crisis plans ad-
dress evacuation, medical facilities,
and contacting tenants and other po-
tential claimants, Mr. Glick said.

The structure of the Port Authori-
ty's insurance program remains
largely the same six years after th€
bombing, though some of the insurer.
have changed, Mr. Glick said.

ty insurers were American Home As-
surance Co., a unit of American In-
ternational Group Inc., and The
Home Insurance Co. The Home has
since gone out of business, but Amer-
ican Home remains the main prima-
ry insurer.

The excess property coverage was
led by CIGNA Corp. in 1993, but now
the largest share of the excess prop-
erty program is covered by Reliance
Insurance Co., Mr. Glick said. 111

for the INEX coverage is an earth-
quake of 5.0 or greater magnitude
with an epicenter in one of seven
states in the New Madrid Seismic
Zone: Arkansas, lllinois, Indiana
Kentucky, Mississippi, Missouri oi
Tennessee. Kemper has never had an
earthquake claim in the covered
states.

The deal provides reinsurance pro-
tection for the vast majority of Kem-
per's commercial book of business in
the covered states, of which 93% 01
insured properties are considered
highlyprotected risks.

The deal also includes a "post-event
reset feature,"” under which the occur-
renee of a quake will cause Boston-
based catastrophe modeling compar*
Applied Insurance Research Inc. tc
evaluate the Kemper's property port-
folio immediately prior to the event
using updated exposure data with its
basic Midwest earthquake model
"That maintains a relatively constant
risk profile for investors through the
life of the deal,"” Mr. Reilly said.

The securitization transaction "al-
lows us to prudently diversify our ac-
cess to catastrophic reinsurance ca-
pacity,"” said William D. Smith, Kem-
per president and chief operating of-
ficer, in a statement. "We obtained
fully collateralized reinsurance pro-
tection on a multiyear basis against
our Midwest earthquake exposures
more efficiently than we could have in
an offshore transaction," he said.

The coverage would have been a
part of Kemper's aggregate catas-
trophic reinsurance treaty in the past
according to Kemper's Mr. Hickey.

Investors were attracted to the of-
fering for a variety of reasons.

One js the interest rate on the notes
Also, the high quality of Kemper's
data, including its exposure informa-
tion, resulted in the notes' "very favor-
able" ratings, said Aon's Mr. Reilly.

Moreover, issuing securities on-
shore "offers opportunities for admin-
istrative efficiencies, enhanced SeCUIi-
ty and U.S. regulatory oversight,” said
INEX's Mr. Tait.

"Seeing a transaction come tc
fruition certainly will support our ef-
forts to do this kind of deal," said Jack
Messmore, deputy director of the llli-
nois Insurance Department's financial
corporate regulatory division. Ell
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surance and facultative reinsurance, fact that the remaining 10% of the
according to the lawsuit Odyssey Re Phoenix Home Life program was
(London) IS the successor to Sphere reinsured by Amencan Rehable,
Contmued*ompage | Drake Insurance PLC, formed after which, in turn, passed it on to Odyssey
financial officer, said, "We don't be- Fairfax Financial Holdings Ltd Re, according to the suit
heve we have done anything wrong, bought Sphere Drake in 1997 - A 1998 retrocessional program-
and, obnously, wewdbe fightng it " The agreement contamed several one of several produced through WEB
In my opinion, they don't have a limitations, Odyssey Re says, includ- Management and Stirling Cooke--
leg to stand on," added Chuck Bastan, mg that Euro International not wnte covering All American Life Insurance
a WEB Management official retrocessional treaty covers, that Co on business written by UNICARE
Andy Hartley, an officer of Centaur Odyssey Re follow a recogmzed lead Workers' Compensation Insurance
Management, said he could not com- msurer, that original premium vol- Co of Costa Mesa, Callf
ment ume be hmited to £2 milhon ($3 2 mil- The program, as designed, produces
Mr Brown and officials of JEH Re hon) and that Odyssey Re receive at a guaranteed profit for All American
could not be reached least 60% of the original gross premi- while generatmg a 400% loss ratio for
Trouble has been brewmg for a um after commission and other de- Odyssey Re, the suit charges "In sim-
while with U S personal accident and ductions ple terms, it amounts to nothing more
workers comp business handled by In fact, Euro International ignored than an agreement -0 sell Odyssey Re
Stirhng Cooke unlts In its 1998 10-K all these limitations and instead con- (London)'s dollars for 25 cents per
flhng with the Securities and Ex- spired with the other defendants to dollar," the reinsurer alleges
change Commssion, Shrhng Cooke funnel huge amounts of high-nsk, After paylng Strrimg Cooke a $25
reports that reinsurers have com- "grossly underpneed" workers comp milhon commission and Euro Inter-
menced "several" arbitrations m Eng- reinsur€Emee to Odyssey Re, with Stir- national a $2 1 milhon fee on this pro-
land against its ceding insurer chents 11ng Cooke generating about 92% of gram, Odyssey Re expects to receive
over business wntten from 1993 to the busmess, therelnsurer charges $11 4 milhon m premium and to be hit
1996 Stirhng Cooke IS directly in- This business, the suit says, includ- with $42 milhon in losses
volved m only one of the arbitra- - A four-layer retrocessional pro-
tions-a case in which one of its un- gram Covering CIGNA Re that is
denNntlr'wg units assumed part of the 4 In my opinion , they structuied to sluft so much of the rtsk
nsk-but it could be sued by the ced-
mg insurers if reinsurers succeed m
voiding their reinsurance contracts,
the fihng says
Some of the ceding msurers and
reinsurers had already filed seven
complaints agamst Stirhng Cooke in
English courts last year to toll the
statute of hmitations pending the out-
come of the arbitrations, the fillng ed four 1997 contracts reinsuring Lin- don National Insurance Co , Stirling
says coln National Life Insurance Co, one Cooke's Realm National, and Bndge-
The reinsurers charge that they of the participants in the 111-fated held Employers Insurance Co, a unit
have been hit with unexpected losses Umeoverpool of Liberty Mutual Insurance Group
caused by a spiral of claims m the Umeover, a Lisle, Ill -based MGA, Along with the disastrously loss-

Lawsuit

on severely underpriced business to
Odyssey Re that CIGNA Re unll expe-

nence a 48% loss ratio on its retention

(Odyssey Re) don't have

a leg to stand on,' says
Chuck Bastan, a WEB

Management official.

while Odyssey Re unll have a 1,118%
loss ratio on the first layer and 189%
on the second

Other insurers ceding business to
Odyssey Re through Stirhng Cooke

and the other defendants are Claren-

Updates

$80 million awarded in tobacco suit

Contznued from page 2
dence, not on sympathy," Mr Muldeng said

Evidence presented at the trial indicated Mr Williams was well
aware of the risks of smoking even before he began, according to
Mr Mulderig

The verdict IS the second large award recently handed down
against the company A San Francisco jury earlier this year
awarded a smoker $51 5 million in a case Philip Morris is appeal-
ing (Bl, Feb 15)

U.K. miners to get $2.67 billion

CARDIFF, Wales-The U K''s largest industrial-mlury case, m-
volving about 70,000 former coal miners, was settled late last
rmnonth

A government plan to compensate the former British Coal Corp
workers for lung diseases caused by coal dust was approved March
26 in the Cardiff High Court, the Department of Trade and Indus-
try announced

The agreement allows the former miners to share a record settle-
ment of £1.65 billion ($2 67 billion), according to law firm Irwin
Mitchell, which represented many of the miners

Under the settlement plan, approved by Justice Turner, miners
who contracted chronic bronchitis and emphysema as a result of
their work underground will be assessed under an agreed medical
procedure

Each worker will receive payments of up to £50,000 ($80,765),
depending on work history and the effects of smoking and other
medical conditions, the DTl announced

"This is the largest industrial injuries compensation case ever,
settled in a record 14 months, thanks to the government's determi-
nation that the 65,000 ex-miners who have already claimed should
get fair compensation,” said Secretary of State for Trade and In-
dustry Stephen Byers He noted that "British Coal, under the pre-
vious government, fought the case, refusing to accept the liability
for seven years "

Meanwhile, lawyers representing the ex-miners have set up a
telephone help line for those who have not yet registered claims

The compensation plan follows a similar plan set up earlier this

London excess-of-loss reinsurance managed workers comp reinsurance ndden business pouring Into Odyssey year for ex-miners suffering from a repetitive stress condition

market, and that Stirhng Cooke mis- facihties in which remsurer partici- Re, the defendants also engineered
represented or failed to disclose the pants kept small portions of their "illusory" retrocessional protection
impact of the Spli al, the filing reports risks and retroceded the vast majority for the remsurer the complaint
The 10-K report does not name any to others, most of which letroceded charges
of the companies involved the bumness again (BIl, March 15) For example, Stirhng Cooke and
Stirhng Cooke was founded as a Unicover facility members have all Euro International trapped Odyssey
broker of workers comp "alternative" suspended their participations since Re m a reinsurance spiral by relroced-
products in London in 1989 by Mr the begmning of the year, after Um- mg some of its business to American
Biown and Nicholas Mark Cooke, a cover's volume exploded m late 1998 Rehable, which m turn retroceded to
former employee of Lloyd's of London Cologne Reinsurance Co, parent of Phoenix Home Life, which in turn
broker Blackwell Green Ltd one participant, reported a $275 mil- retroceded it back to Odyssey Re, with
In 1993 testimony before a House hon pretax loss related to Unicover, premiums eroded by fees and com-
subcommittee investigating insurance and analysts have estimated the pool's missions at each step, the suit alleges
fraud, convicted con man Carlos | totallosses at $15 bllhonormore In addition, Euro International
Miro identified Mr Cooke as the Through the Lmcoln National pro- bound Odyssey Re to some contracts
Lloyd's broker handbng remsurance gram and other contracts, Odyssey Re on a "lisks attachlng" basis, meanmg
placements for Anglo-American In- has been "unwittingly and fraudu- that the reinsurer is hable foi claims
surance Co, Mr Nhro's fraudulent lently ensnared" as a direct or indirect on business attachmg dunng a speei-
Louisiana-based workers comp insur- retrocessionaire of Unicover business, fied period regardless of when the loss
et Mr Miro claimed that Mr Cooke the sult alleges occurs Virtually all of its retroces-
knew that Anglo-Amencan was Other programs cited in the com- sions, however, were placed on a
fraudulent and that he later soheited plaint include "losses occurring” basis, meaning it
Mr Miro as a potential investor in the - An eight-layer 1997 excess-of-loss can recover only on losses occurnng
start-up of Strrhng Cooke treaty program relnsurmg John Han- dunng that pertod The effect is that
Mr Cooke, who could not be cock, produced through JEH Re and Odyssey Re has no reinsurance for
reached, denied Mr Miro's account to Stirhng Cooke Euro International losses occuring after Jan 1, 1999, the
congressional investigators and said bound the program despite statistics suit says
he would never deal with Mr Miro showing it would be"catastrophically Odyssey Re charges that Stuhng
again loss-making " In the three years be- Cooke, Euro International and the
Stirling Cooke's Mr Jones added of fore 1997, for example, the first layer other MGA defendants conspired to
Mr Miro's testimony, "I wouldn't put alone would have generated premi- violate certain conditions m Euro In-
any credibility in that" ums of $858,000 but incurred losses of ternational's bmding author* m or-
In 1995, Stirling Cooke Brown $54 milhon, the sult says der to dump busmess they knew to be
Holdings was formed as a Bermuda - A threed4ayer 1997 excess-of-loss unprofitable mto the reinsurer
holding company, and operations ex- treaty program reinsuring American The defendants mampulated the
panded i apidly Investment funds af- Rehable Insurance Co and providing ceded reinsurance business and
flhated with Goldman Sachs L P unlimited reinstatements As of last Odyssey Re's own retrocessions to
took an equity stake in the company Dec 31, Odyssey Re had been hit with siphon out milhons of dollars in bro-
the following year, and in 1997 Stir- more Ban $20 milhon m claims under kerage and underwntmg fees and
11ng Cooke completed an initial pub- the program, which generated rein- commissions for themselves, the rein-
hc offenng of common stock, raising surance premiums of shghtly more surer charges
$26 8 milhon than $1 milhon, the suit says Over the roughly two years that the
Along with the brokerage and un- Because American Rehable also alleged scheme contmued, Euro Inter-
derwnting management umts named participated in the John Hancock pro- nabonal and other defendants repeat-
as defendants m Odyssey Re's suit, gram, Odyssey Re's reinsurance of edly concealed the true nature of the
Stirling Cooke's complex network of American Reliable had the effect of busmess Odyssey Re was assuming
subsidianes includes several U S "dramatically increasing” its expo- and misrepresented the extent of its
MGA unlts, Bermuda-based Realm sure to huge John Hancock-related exposure, the reinsurer's suit charges
Investments Ltd and New York- losses, the complamt says In January 1998, for example, Euro
based Realm National Insurance Co, - A four-layer 1997 excess program International's Mi Whitcombe pro-
and Comp Indemnity Reinsurance Co for Phoenix Home Life-one of the duced a report falsely describing the
Ltd, a Bermuda-based workers comp Unicover reinsurers-on which Euro "core of good-quality direct personal
reinsurer International bound Odyssey Re as accident business" the company was
Odyssey Re's troubles with workers the lead with 90% participations and underwnting, the suit says
comp business began in late 1996, unlimited remstatements Statistics Odyssey Re's complaint charges vi-
when it was a unit of Sphere Drake for the three years before 1997 olations of the federal Racketeer In-
Holdmgs Ltd It granted a binding au- showed that the program would have fluenced and Corrupt Organizations
thority to Euro International to write generated $600,000 m premiums and law-which provides for treble dam-
what it thought would be low- to $92 milhon m losses ages-and seeks to rescmd all of the
moderate-nsk personal accident in- The defendants also concealed the remsurance agreements

known as "vibration white finger" (BI, Feb 1)

Briefly noted

The California Department of Insurance will hold a hearing in
early May on workers compensation reinsurance issues arising
from the recent unraveling of reinsurance facilities operated by
Unicover Managers Inc., an Insurance Department official con-
firmed Regulators in other states also are examining the Unicov-
er case Also, the Connecticut Insurance Department last month
clarified a bulletin barring domestic life insurers from writing
workers comp "carve-out" reinsurance, noting that the bulletin
does affect existing reinsurance contracts Kymn Astwood, the
Bermuda registrar of companies, is resigning as Bermuda's insur-
ance regulator to become the president of Arrow Reinsurance Co
Ltd beginning June 1 Arrow Re iS the insurance and reinsurance
securitization subsidiary of Goldman Sachs Group L P Vir-
ginia Gov James Gilmore has signed into a law a measure that
partially deregulates workers compensation plans for large risks,
which the new law defines as those paying at least $250,000 in an-
nual workers comp premiums The governor also amended a mea-
sure that would require court approval for the transfer of struc-
tured settlements by adding a specific definition for a federal
hardship standard, a move that was supported by the insurance
industry and others The General Assembly will meet this week to
consider changes the governor made to bills passed during the
regular sessions Lawmakers can accept or reject the amendments
If they reject amendments, bills become law as originally passed

Colorado Gov Bill Owens is expected to sign into law a com-
mercial property/casualty deregulation bill, which was approved
by the Colorado Senate last week H B 1310, among other things,
will exempt policyholders from rate and form regulations if they
employ a risk manager either through a full-time staff position or
a contract consultant A federal Judge last week sentenced for-
mer insurance executive John D. Nordstrom to 30 months in
prison and payment of $163,000 in restitution for his role in gen-
erating about $100 million in premiums for fraudulent offshore
insurers through International Insurance Underwriters Inc, a
now-defunct brokerage he owned Former IIU officials Lawrence
Hoehne and Robert Thul were sentenced earlier for their roles in
the scam William Sharkey Jr., who was Chicago-based CNA
Financial Corp 's senior vp and chief marketing officer, recently
"left the organization," according to a CNA spokesman There is
no immediate plan to replace the position Mr Sharkey vacated, he
added Nationwide Mutual Insurance Co. of Columbus, Ohio,
will sell its reinsurance operations to Park Ridge, Il -based Amer-
ican Agricultural Insurance Co Terms of the transaction were not
disclosed The Occupational Safety & Health Administration
should reconsider its proposed ergonomics program standard and
discuss ways to satisfy safety concerns while eliminating negative
impacts on states' workers compensation systems, according to a
recent formal position of the International Assn of Industrial Ac-
cident Boards and Commissions The Angus Robinson Jr.
Memorial Foundation raised $18,560 from its annual St Patrick's
Day raffle, which was held in conjunction with Aon Corp 's Chica-
go celebration of the Irish holiday The foundat:ion awards schol-
arships to academically qualified students of insurance and risk
management who show financial need to continue their educa-

tions
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Now you can find Business Msurance online
at www.businessinsurance.com on the World
Wide Web. And just as you rely on 8/'s weekly
issues for up-to-the-minute, in-depth news
reporting and tracking of trends and
developments, you'll rely on B/'s online

departments for:

UPDATES Late breaking news

items from the

magazine updated every Friday evening.

Inflormatior_‘l about
AAGAZINE » 8/ including
editorial calendar listing spotlight reports,
specialized directories, events and services,
advertising information, and subscription or

renewal opportunities, directly, online.

Articles from 8/ on

CYBER BEAT

insurance industry-

related technology application and issues.

Articles on

GLOBAL FOCUS ) ) i
international risk

management issues from B/'s Global Focus

demographic section which is mailed only to

subscnbers outside the U.S.

DATEBOOK A searchable listing

of industry-wide

meetings and events, through the year.

11il1ill 1A forum for users

o~ _a., to excl
information and discuss a wide range of risk
management or benefits management topics.
A directory of related
WEB LINKS

sites on the Web of

interest to risk and benefit managers and others

involved in the insurance business.

A ki ti
CLASSIFIED Weekly posiing

of our classified

section, The Professional Marketplace.

OPINIONS Viewpoints from

Business Insurance.

B/'s stock index of

TICKER

leading companies in
the commercial insurance industry, with trading
information updated continuously: and columns

by insurance analyst Myron Picoult.

A searchable

ARTICLE ARCHIVE

database of more

than four years of Bl articles covering a wide
range of insurance issues and also includes

Brs comprehensive in-publication directories.

PLUS... SUBSCRIBE or renew your
subscription to 8/'s weekly issues, or send
your FEEDBACK to our editors directly on our

home page.

So if you're among the regular weekly readers
of 8/ - corporate executives responsible for
risk management, employee benefits and
managed health care... an insurer, reinsurer,
agent, broker, consultant, managed care
executive, attorney, or among the scores of

others who surf the Internet - visit our home

page at... www.businessinsurance.com

Business
Insurance®

www . businessinsurance.com

New York: Tel: 212-210-0133 -« Fax: 212-210-0704 - Chicago: Tel: 312-649-5276 - Fax: 312-649-7937 - Los Angeles: Tel: 213-651-3710 - Fax: 213-655-8157
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Continued from page 3

In Cooper Industries' case, thepoli-
cy, which cost just £27,000 ($43,516),
paid out SO0O,000 ($805,850).

Cooper Industries is just one of a
handful of U.S. companies that have
bought ABC coverage since it was im-
ported to this country earlier this year.
The product was introduced last July
in the United Kingdom by Lloyd's
broker Prentis Donegan.

"We talked to investment bankers,
lawyers and brokers in the U.S. at
year-end to feel out the U.S. market
potential,” recalled Jeremy Culver-
house, director of London-based
Prentis Donegan.

The first U.S. policy was written in
January. Since then, about 20 other
companies have bought the coverage,
he said.

"It could be anything from a group
of dentists doing acquisitions to a
large utility," Mr. Culverhouse said.

Mr. Culverhouse said he first dis-
covered it was possible to underwrite
such risks about two years ago, when

Patrick Tatro, the president of TOI
North America of Carson City, Nev.,
showed him some securities data.

You can write this business,' he
said. "You will pay a sizable amount in
claims. But because there's no indus-
try without this exposure, there's an
enormous market potential,’ " Mr.
Culverhouse said.

And up until Cooper Industries told
its broker about the coverage last fall,
"(there was) no one else selling it," Mr.
Culverhouse pointed out.

According to Mr. Tatro's research,
about one in eight potential corporate
merger or acquisition deals fails. A
company involved in one of these
failed deals stands to lose anywhere
from 1 % to 4% of the merger's value
in transaction costs. So, in a $100 mil-
lion transaction, between $1 million
and $4 million in transaction costs are
at risk.

ABC Insurance will pay 100% of
these costs, up to $10 million, with the
reinsurance facility Prentis Donegan
has assembled. And, in some cases,
the broker can provide up to $20 mil-

lion in limits, according to Mr. Culver-
house.

The reinsurance is led in Lloyd's by
the Meacock syndicate. Also partici-
pating on the slip are the Beazley,
Venton and Jago syndicates and ACE
Insurance Co. Ltd. of Bermuda, Mr.
Culverhouse said.

Premiums for the coverage range
from 3% to 10% of limits, depending
on the nature of the transaction and
variables involved. For example, if the
acquiring company is in an industry
with numerous competitors, the pre-
mium may be higher, Mr. Culver-
house explained.

An application for the coverage
must be submitted no laser than five
business days after:he signing of a
letter of intent to make a transaction.
The policy pays if the deal fails due to
regulatory intervention, failure of the
second party to meet agreed closing
conditions, a competing bid for the
second party, withdrawal by the sec-
ond party for any reason, or a vote of
disapproval by shareholders of the
secondparty.

The insurance pays for the fees and
expenses of attorneys, accountants,
consultants, financial institutions, in-
vestment bankers, lobbyists, public

A spokeswoman for Texas Instruments said, however,

Settlement

Continued*om page 3

"The jury deliberated five or six hours," Mr. Werbner
said, and settlement negotiations were finalized during
that period that ended an eight-day trial.

The plaintiffs filed the suit in state court in 1996, con-
tending that Texas Instruments was negligent in handling
and disposing of chemicals that included carbon tetra-
chloride and other substances used in making semicon-
ductors. The suit charged that the company misled regu-
lators at the Texas Natural Resource Conservation Com-
mission by falsely claiming Texas Instruments was nego-
tiating with the plaintiffs to monitor the contamination.

In a counterclaim, Texas Instruments charged that the
dealership, which operated a body shop at the site, ap-
peared to have "caused or contributed to the contamina-
tion that they accuse Texas Instruments of causing on the
Eagle Property."

Further, the counterclaim charged that the operation
contaminated Texas Instruments' property and asked for
damages for the costs the company incurred in investigat-
ing and remediating the contamination.

that attorneys for the company tried to show that while
some of the damage may have been caused by chemicals
from the plant, "we believe most of the harm was caused
by other businesses" in the area.

The Texas Instruments plant is now owned by
Raytheon Tl Systems Inc. Raytheon bought the property
as part of its 1997 purchase of Texas Instruments' defense
business. While Raytheon was named in the suit, it was
not the target of the plaintiffs' demands, according to Mr.
Werbner.

"The trial focused on Texas Instruments,” he explained.
"Raytheon was a party, but the issues were directed
against TI."

However, Mr. Werbner said that because Raytheon had
assumed environmental liability when it purchased the
facility, it agreed to fund the settlemem. When the jury
announced its verdict, it had assigned Texas Instruments
100% liability for the contamination.

In a written statement, Texas Instruments called a
news release touting the jury verdict "very misleading.
The case was settled out of court by Ray-Jieon for $7 mil-
lion-without any admission of liability. There was no
jury verdict.” Iai
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relations firms and proxy solicitors
involved in the transaction.

To date, all of the companies that
have purchased ABC Insurance have
done so on a finst-dollar basis, though
Mr. Culverhouse said he currently is
working on a utility industry deal that
may involve some co-insurance.

Because few U.S. brokers are famil-
iar with the product, TOI North
America is marketing it directly at the
upcorning Risk & Insurance Manage-
ment Society Inc. annual conference
and exhibition in Dallas.

"Risk managers need to tell their se-
nior management now" about the
availability of this risk transfer mech-
anism, because risk managers "often
don't know about a transaction until
it's completed," Mr. Culverhouse said.

He also pointed out that ABC cov-
erage could reduce a corporate

board's exposure to director and off
cer liability suits. "There's nothir
worse than when you do get a D&
suit to find out it was possible 1
transfer the risk for a relatively sma
sum of money," he said.

Alternatively, "companies could 1
exposed to increased D&O0O1iability
the company knew about the avai
ability of the coverage, didn't buy
and then had a failed transaction thi
caused a significant impact on tk
company's financials,” Mr. Culve
house pointed out.

So far, as if in recognition of that il
creased liability, about 70% of tl
U.S. companies that have been intri
duced to the coverage have purchase
ABC policies. That compares wil
95% of U.K companies that have op
ed to buy the coverage after becomir
awvware of it =

Datebook

APRIL

APRIL 11-13. American Assn. of Insur-
ance Services Annual Conference in
Amelia Island, Fla., $495. AAIS, 1035 S.

York Road, Bensenville, lll. 60106; 800-
564-2247.

APRIL 11-14. The Assn. for Advanced
Life Underwriting's 1999 annual meeting
in Washington, D.C.; $845 for registrant
and $225 for spouse. AALU, 1922 F St.

N.W., Washington, D.C. 20006-4390; 202-
331-6081.

APRIL 11-16. 37th Annual Risk & In-
surance Management Society Inc. Confer-
ence and Exhibition in Dallas; $945 for as-
sociates and $1,145 for non-membens.
RIMS Customer Service, 655 Third Ave.,

New York, N.Y. 10017-5637; 212-286-
9292 ext. 215.

APRIL 12-13. Environmental Law in

Latin America seminar, sponsomd by ABS
Group Inc.; $999, ABS Group Inc., Gov-
ernment Institutes Division, 4 Research

Place, Suite 200, Rockville, Md. 20850;
301-921-2345.

APRIL 14-15. Using the Balanced
Scorecard for Insurance Companies con-
ference in Chicago, sponsored by Balanced
Scorecard Advisory Council; $1,595. Inter-
national Quality & Productivity Center,
150 Clove Road, P.O. Box 401, Little Falls,
N.J. 07424-0401; 800-882-8684.

APRIL 18-21. Annual Human Re-
sources Conference in Anaheim, Calif.,
sponsored by the American Compensation
Assn. and the International Assn. for Hu-
man Resources Information Management;
$1,245 for membens and $1,370 for non-
members. AMA International, P.O. Box

169, Saranac Lake, N.Y. 12983; 800-262-
9699.

APRIL 18-21. Insurance Fraud Man-
agement Conference in Tampa, Fla,spon-
sored by Insurance Services Office Inc.'s
American Insurance Services Group unit
and the National Insurance Crime Bureau;
$625. Dot Knap, AISG, 700 New
Brunswick, Rahway, N.J. 07065; 732-388-

5700.

APRIL 18-26. Interinediahes & Rein-
surance Underwriters Assn.'s Spring Con-
ference in Ponte Vedra Beach, Fla.; $595.
Mary K. Clancy, Intermediaries & Rein-
surance Underwriters Assn., 223 Court-

yard Drive, Somerville, N.J. 08876; 908-
203-0211.

APRIL 19-20. Data Management semi-
nar in Philadelphia, sponsored by the In-
surance Data Management Assn.; $400 for
members and $500 for non-members.

IDMA, 85 John St., New York, N.Y. 10038;
212-669-0496.

APRIL 19-21. Annual Pension Consul-
tants Conference in Stuart, Fla, sponsored
by Charles D. Spencer & Associates; $690.
Charles D. Spencer & Associates, 250 S.

Wacker Drive, Suite 600, Chicago, Ill.
60606-5834.; 800-555-5490.

APRIL 19-22. ISO 9000 Bootcamp in
Orlando, Fla., sponsored by ABS Group
Inc,$1,395. ABS Group Inc., Government
Institutes Division, 4 Research Place, Suite
200, Rockville, Md. 20850; 301-921-2345.

APRIL 20-22. Fundamentals of Pur-

chasing Reinsurance seminar in Irvin
Texas, sponsored by the Reinsuran,
Management Institute at the University
Dallas; $795. Bruce Evans, Reinsuran,
Management Institute, 1845 E. Northga
Drive, Irving, Texas 75062; 972-721-536(

APRIL 21-23. Stritegic Media Relatioi
conference in Washington, sponsored k
Lawrence Ragan Communications In
and PRSA; $895. Lawrence Ragan Con
munications Inc, 212 W. Superior S
Chicago, lll. 60610-3533; 800-878-5331.

APRIL 21-23. Prescription Drug Ut
lization Management workshop in Scott
dale, Ariz, sponsored by Pharmacy Ben,
fit Management Institute Inc, $700 fc
members and $750 for non-member
Pharmacy Benefit Management Institu
Inc., P.O. Box 9427, Scottsdale, Ari
85252-9427; 602-730-0814.

APRIL 22-23. Alternative Dispute Re
olution seminar in New York, sponsore
by the American Law Institute-Americe
Bar Assn. Committee on Continuing Prc
fessional Education; $695 and $590 fc

4025 Chestnut St., Philadelphia, P
19104-3099.; 800-253-6397.

APRIL 22-23. Antitrust/Intellectu,
Property Claims in High-Tech Markc
seminar in Boston, sponsored by tk
American Law Institute-American B:
Assn. Committee on Continuing Profe
sional Education; $591 for members an

ALI-ABA, 4025 Chestnut St., Philade
phia, Pa. 19104-3099; 800-253-6397.

APRIL 22-23. Export Packing and M;

sored by the World'ltade Institute; $89,
Registrar, World Trade Institute, 1 Wor]
Trade Center, 55th. Floor, New York, N.'
10048; 888-722-3984.

APRIL 22-23. Annual Benefits Consu
tants Conference in Stuart, Fla., sponsore
by Charles D. Spencer & Associates; $48
Charles D. Spencer & Associates, 250 1

Wacker Drive, Suite 600, Chicago, ]
60606-5834.; 800-555-5490.

APRIL 26. ISO 9000 Overview semin:

in Cleveland, sponsored by ABS Grou
Inc.; $395. ABS Group Inc., Governmer
Institutes Division, 4 Resead Place, Suil
200, Rockville, Md. 20850; 301-921-2345.

tions for Multiemployer Administratoi
seminar in Brookfield, Wis., sponsored b
the International Foundation of Emplop
Benefit Plans; $480 for membens and $58
for non-members. IFEBP, Registratior
Dept., P.O. Box 69, Brookfield, Wi
53008-0069; 888-334-3327.

The Datebook is compiled*omnode,
sent to Business Insurance. Notices shoul
be sent at least eight weeks in advance t
Datebook, Business Insurance, 740 A
Rwh St., Chicago, m 60611-2590. Pleas
include the cost, if any' to attend the mee
ing and infonnation on registration for i,
terested readers. Business Insurance n
serves the right to select meetings of mot
interest to its readers and cannot guarar
tee that notices wilt be printed. Dateboo
listings also are available on the Wort
Wide Web at http://www.businessinsui

ance.com.



Timely response is essential in any
successful business enterprise. But
merely "responding” isn't enough.
What's needed is a knowledge and a
preparedness that only comes from
experience in similar situations.

For more than 40 years, Old
Republic Risk Management has
focused solely on the alternative

ar

3. 2

42.

insurance market. We've helped all 17" >
types of firms, with a wide range of

needs. Along the way, we've grown a * OLD REPLBL'C

* Risk M t, Inc.
reputation as being highly === sicManhagement, ne
responsive to client needs. . . . .

P Specialists in the alternative risk market.
To learn more about how you

might benefit from our responsiveness,

see us at www.orrm.com or

call 414/797-3400.
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U Every year, 3.5 million people are

df
injured at work. That's where my job
s
3 starts, making all the calls | can to get
3
patients into the most appropriate
doctors, or just helping them find
8 alternate jobs they can perform while
in recovery. | worked in a hospital for
Nfrrpr
27 years, so | know what it's like to need
the help of another person. That's why
4 I'll be there, on the other end of the
phone, coordinating care, so these people
C

can get their lives back on track. ff
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OR}§®[i]809@9 218 8@F0@69 Report claims as early as possible;

after two weeks, incidents con become upto27% more expensive. Also,

LIBERTY 3,46

MUTUAL®

8 track reporting practices to identify areas in need of improvement. AN



