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BY MARK A. HOFMANN

Risk managers who are look-
ing for new innovations, new
encounters and new knowledge
were in “the right place” Mon-
day morning, said Risk & Insur-
ance Management Society Inc.
President Richard Roberts, as
RIMS opened its 2015 conference
and exhibition in New Orleans.

Those three opportunities, plus
“New Orleans” — the site of this
year’s event — form the theme
of the conference.

In his opening remarks, Mr.
Roberts noted that RIMS has a
longstanding connection with
the Crescent City. He pointed
out that after Hurricane Katrina
devastated the city in 2005, many
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In his opening remarks,
Richard Roberts noted that
RIMS has a long connection
with New Orleans.

groups that had scheduled meet-
ings in the city canceled them.
RIMS was not one of them, said

llight achievements,
SOCiety 'S future

Mr. Roberts.

See LEADERS page 22

Drone risks an urgent priority for companies

BY JUDY GREENWALD

The growing use of drones is
creating numerous and still-
unanswered liability, privacy
and insurance coverage issues,
experts say.

For example, if a drone some-
how causes medicine to mistak-
enly be delivered to the wrong
house and it leads to someone
having an adverse reaction,
“who’s responsible for that,
where are the risks going to lie,

HOT TOPIC
SESSION

who’s going to pay for that and
how much are they going to pay?
There are a lot of unknowns,”
said Timothy D. Crawley, a
member of law firm Anderson,

Crawley & Burke P.L.L.C. in
Ridgeland, Mississippi.

Mr. Crawley was among the
speakers at a session on drone
readiness Monday at the Risk &
Insurance Management Society
Inc.’s annual conference in New
Orleans.

Privacy concerns are an issue
as well. “When you think about
what can go wrong with drones,
and consider all the different

See DRONES page 22
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Marsh survey
finds more focus
0N Cyber risks

BY MATTHEW LERNER

The 12th annual Excellence in
Risk Management Report pre-
pared by Marsh L.L.C. and the
Risk & Insurance Management
Society Inc. shows an increasing
focus on cyber threats as well as
detailing where risk managers
report within their companies.

Looking at the structural align-
ment of companies and how the
risk management function
reports within it was one of the
main areas of examination, said
Brian C. Elowe, managing direc-
tor for Marsh in Boston.

“With respect to reporting
structure, we asked the question
where risk management reports
into inside the organization,” Mr.
Elowe said.

“We also asked the question as
to whether or not the people that
responded to the survey felt that
it was reporting into the correct
area inside the organization, and
we found very good alignment on
that question, as 79% of the

See SURVEY page 25
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Cheryl Harper,
president of the
South Louisiana
chapter of RIMS
and operations
manager for
Catholic Mutual
Group, discusses
what risk managers can learn from how
Louisiana risk managers have handled
natural disaster-related issues.

PAGE 10
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SARAH VEYSEY

Janice Ochenkowski was pre-
sented with the Harry and
Dorothy Goodell Award at the
Risk & Insurance Management
Society Inc.’s annual conference
in New Orleans on Monday.

The award, named for RIMS’
first president, honors individuals
that have furthered the goal of
the society and the risk manage-
ment discipline.

Ms. Ochenkowski is interna-
tional director of global risk man-
agement for Jones Lang LaSalle
Inc. in Chicago.

During an awards luncheon,
RIMS President Richard Roberts
said Ms. Ochenkowski, who has
been active within the society
since the 1980s and was the soci-
ety’s president in 2008, has
advanced the goals of risk man-
agement and is a role model for
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ethical behavior.

“It is truly humbling to be hon-
ored by my peers in this way,”
Ms. Ochenkowski said. “I tell our
risk management group that any-
one can say ‘no.’ It takes a real
risk manager to make it happen —
that’s what makes it exciting.”

Ms. Ochenkowski said she was
proud of many projects she had
worked on with RIMS, including
the society’s professional growth
model, and improving RIMS’ gov-
ernance and promoting more
international interest in risk man-
agement.

Several other RIMS members
received awards during Monday’s
luncheon. The Ron Judd Heart of
RIMS Award, which honors indi-
viduals who keep their chapters
vibrant and relevant, was given to
Victoria Nolan, risk and benefits
manager at Clean Water Services
and an active member of RIMS’

Janice Ochenkowski was presented with the Harry and Dorothy Goodell
Award on Monday.

Oregon chapter.

The Richard W. Bland Memori-
al Award, which recognizes a
member’s commitment in the
area of legislation or regulation,
was presented to Richard Rabs,
immediate past chair of RIMS’
external affairs committee.

The Cristy Award, which
acknowledges the person who
earns the highest marks on the
three exams required to earn the
Associate of Risk Management
designation, was presented to
Michael Grosso, risk analyst at
Bimbo Bakeries USA.

Also this year, RIMS introduced

the Rising Star Award to honor
the achievements, initiative, vol-
unteerism, professional develop-
ment and leadership potential of
professionals under the age of 35
or with less than seven years’
experience in the industry. Those
receiving the inaugural awards
were Anna Bendgen, a risk man-
agement specialist at Sedgwick
Claims Management Services
Inc.; Andrew Bent, a senior advis-
er for environment, health and
safety risk at Suncor Energy Inc.;
and Yelena Urcia, senior global
insurance analyst at The AES
Corp.

Many employers still struggle with return-to-work strategies

BY STEPHANIE GOLDBERG same pitfalls the industry has faced for more
than 20 years, said Tim Howard, senior vice
president of field case management for Genex
in Nashville, Tennessee.

While some employers are becoming more
invested in cost-containment pro-
grams, “it’s amazing to me that
employers aren’t more invested
in modified or light-duty options,”
he said.

Offering such options allows
injured workers to return to work
“physically and mentally during
the rehabilitation process,” Genex said in a
statement.

When case managers are provided with
“accurate and current” job descriptions for
workers, they’re more equipped to help

Common claims pitfalls, such as no light-
duty options for injured workers and a lack of
communication between parties, can delay
return to work, says a survey
released Monday by Genex Ser-
vices L.L.C.

Among the most common
return-to-work barriers, according
to the more than 200 Genex nurse
case managers who participated in
the recent survey, are lack of mod-
ified or light-duty options;lack of patient com-
pliance; inconsistent rules and interpreta-
tions; lack of clear communication; and lack of
education about workers compensation.

The five claims pitfalls identified are the

employers facilitate return to work, Mr.
Howard said.

And with so many parties involved in each
case — workers, employers, physicians and
adjusters — “alack of coordinated communi-
cation can cause major issues,” Genex said.

Taking the time to talk about a case and
identify potential barriers is important, Mr.
Howard said.

Among the common barriers identified by
Genex nurse case managers, patient compli-
ance can be the most difficult to solve because
“you can only control what you can control,”
Mr. Howard said.

To avoid this pitfall, case managers recom-
mended “developing a trusting and positive
relationship with the worker early in the
claim process,” Genex said.

BUSINESS INSURANCE RIMS 2015 3
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Spencer awards
ecord Igvel
of scholarships

BY MATTHEW LERNER

The Spencer Educational Foun-
dation on Monday named a
record number of full-time schol-
arship recipients at the Risk &
Insurance Management Society
Inc.’s annual conference in New
Orleans.

Sixty-three undergraduate,
graduate and pre-dissertation
scholars will share more than
$342,000 in merit-based scholar-
ship awards, the foundation said.
These most recent scholarships
bring the total amount awarded
to students since 1979 to more
than $5.6 million and the number
of Spencer Scholars to 820.

This year’s class of Spencer
Scholars represents 27 schools in
the United States and Canada,
and includes 57 students who will
receive undergraduate scholar-
ships of $5,000 apiece and six
graduate students, including one
pre-dissertation Ph.D. student,
with scholarships of $10,000 each.

Seventy-five percent of this
year’s scholars are majoring in
risk management and insurance,
and 22% are majoring in actuarial
studies, the foundation said.

Leah Lupu, a junior at Olivet
College, received the $7,500 Doug
Barlow Scholarship recognizing
the student with the highest
grade point average; and Angela
Addo, a graduate student at Nia-
gara University, received the
Anita Benedetti Memorial Schol-
arship for the female graduate
student with the highest GPA.

“We had a great year in 2014. It
was a record year for scholar-
ships, and we’ve had a very suc-
cessful start to 2015 as well,” said
Ronald E. Davis, president of the
Spencer Educational Foundation
and executive vice president with
Zurich North America in New
York.

4 RIMS 2015

Millennials as change agents

BY MARK A. HOFMANN

Employers are about to experi-
ence a big change in the work-
force.

By 2025, half of the workforce
will consist of millennials, those
born between 1980 and 2000, said
Lester J. Morales, chief growth
officer at Willis of North Carolina
Inc. in Charlotte. At the same
time, the baby boomer generation
is retiring at the rate of 10,000 per
day, said Mr. Morales during a
discussion of millennials’ impact
on the workplace at the Risk &
Insurance Management Society
Inc.’s annual conference on Mon-
day.

Millennials are the first genera-
tion that “was born in technolo-
gy,” he said. They didn’t have to
adapt to it. They are also confi-
dent about their futures and are
highly educated. They need atten-
tion and feedback and like to col-
laborate, Mr. Morales said.

This has an influence on even

r_-

the physical structure of the
workplace. He asked, for exam-
ple, whether his listeners’ offices
have layouts that foster collabo-
ration.

One employer that is already
dealing with a millennial-majori-
ty workforce is Columbus, Ohio-
based Designer Shoe Warehouse
Inc. Jessica Ward, the retailer’s

benefits manager, said 72% of
DSW’s associates are millennials.

“Millennials care,” she said.
“They want their organization to
care about them.” They care
about corporate culture and val-
ues, said Ms. Ward, and some mil-
lennials will leave a job because
of its culture.

Ms. Ward said employers need
to implement benefits that are
meaningful to millennials. This
includes such things as “tele-doc”
services, as well as maternity and
infertility benefits, she said.

Employers also need to go
mobile to communicate with the
millennials, said Ms. Ward. She
noted that there are supposedly
more cellphone accounts than
toothbrushes globally.

Employers need to use different
media to reach different groups of
employees, said Ms. Ward. But
they have to remember that if
someone needs a video, “you
have to compete with YouTube,”
she said.

Handling nisk management brilliantly

BY STEPHANIE GOLDBERG

Deciding to let your personal
light shine can shift your world.

And those attending speaker
Simon T. Bailey’s luncheon
keynote Monday at the Risk &
Insurance Management Society
Inc.’s annual conference in New
Orleans were encouraged to be
“prilliant” by shifting the way
they think about connecting with
others and being open to innova-
tion.

Mr. Bailey, a motivational coach
and author and former Walt Dis-
ney Co. executive, spoke about
his time at Disney and the
moment he realized what “going
to work” actually meant. He said
he was working in the park one
day, wearing a blue smock and

BUSINESS INSURANCE

Mr. Bailey

holding a broom, when he was
approached by a family from his
hometown of Buffalo, New York.

Mr. Bailey said he connected
with the guests, telling them what
to ride and where to eat. But he
said it wasn’t until later that day
that he realized his supervisor

didn’t send him into the park to
merely sweep the streets.

“I mean this figuratively, not lit-
erally — that day, I quit my job at
Disney and I went to work at Dis-
ney,” he said. “A job is about
‘what do I get?” But when you go
to work, it’s about ‘What do I
give? And when you really, real-
ly understand that, there’s a shift
that takes place.”

Mr. Bailey also stressed the
importance of building relation-
ships, which he called “the cur-
rency of the future.”

“If you intend to thrive as a risk
manager, I want you to think
about increasing your relation-
ship portfolio,” he said, which
means creating “a personal board
of directors” who “challenge your
thinking.”
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PITCHFORD, HINTON, BIRD INDUCTED INTO RIMS HALL OF FAME

The Risk & Insurance
Management Society Inc., in
conjunction with American
International Group Inc., on
Monday honored three individuals
who, in the course of their careers,
made significant contributions to
the profession of risk management.

Lance J. Ewing, industry practice
group leader for hospitality and
leisure at AIG, inducted the three
into the RIMS Hall of Fame.

“T am privileged to honor
individuals who have made a unique
mark on this business,” Mr. Ewing
said. “They are exceptional
individuals who have created a
lasting legacy.”

The widows of the three inductees
— Reginald A. Pitchford, James D.
Hinton and Gary E. Bird — collected
the awards.

Reginald A. Pitchford, known as
Reg, was corporate risk manager for
United Grain Growers and was a

prominent mentor and advocate of
risk management in Manitoba. He
was instrumental in maintaining
RIMS’ Manitoba chapter. He also
served as president of the
Insurance Institute of Manitoba and
sat on the Council of the Insurance

Donna K. Bird, Linda Hinton and Penny Pitchford, from left, accepted the
Risk Management Hall of Fame award on behalf of their late husbands.

Institutes of Canada. He died in
2014, aged 92.

James D. Hinton was the vice
president of risk and insurance at
HCA Inc., a multihospital
corporation. He developed
innovative loss prevention programs

for his organization and was part of
a team who lobbied successfully for
tort reform. Mr. Hinton also was a
member of the Humana Inc. team
that in 1989 won a landmark
captive tax case. He was recognized
as Business Insurance’s Risk
Manager of the Year® in 2005. Mr.
Hinton died in 2012.

Gary E. Bird spent most of his
career at Phelps Dodge Corp.,
where he served as director of risk
management. He later was senior
vice president in construction risk
management at Marsh L.L.C. He
was the author of the first three
editions of “The Wrap-Up Guide,” a
book that explores best practices
for managing liability policies
designed to serve as all-
encompassing insurance for all
contractors and subcontractors. He
died in the terrorist attacks on Sept.
11, 2001.

Sarah Veysey
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Please visit our booth #139 at RIMS!

At Sentry Insurance, we make a powerful promise to our customers —
to be there when you need us most. As a mutual company, our business is built on long-
term commitment to our customers, not short-term satisfaction of investors and analysts.
We provide primary casualty solutions for workers compensation, general liability and auto
coverages to a variety of business classes, including manufacturing, healthcare, retail/
wholesale and professional and financial services. We have the expertise to help you

develop an insurance program to fit your business's unique risk management needs.

1-877-373-6879 e sentry.com

Products and safety services are underwritten, issued and/or administered by a member of the Sentry Insurance Group, SENTW
Stevens Point, WI. For a complete listing of companies, visit sentry.com. Policies, coverages, benefits and discounts are not INSURANCE ©
available in all states. Certain restrictions apply. See policy for complete coverage details
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What's the best part MARK KEBERT SARA HARDY L.J. PILAR
Of the Confel’ence Risk manager Vice president Investment management
Purdue University JPMorgan Chase & Co. Morgan Stanley
SO far? West Lafayette, Indiana New York New York

“The exhibit hall. The variety of vendors “Everybody is really helpful — they want  “The number of people. It could be a bit
there. It is amazing the number of to understand how they can help you. overwhelming, but I really like the idea
people I can talk to. You can really And it is nice to see people outside of of networking.”
keep abreast of the services that are their normal environment, in a more
out there.” casual environment.”

Are You Asking the Right Questions It'll cost

But Gettlng the EXTRA. \;VeT::IOUGr:-ITwe could
o it from here.
Wrong Answers?

Our home office says

we need to...
Your cross-border insurance and employee WON'T WORK.

benefits needs deserve better. The Worldwide
Broker Network™ is the largest, fully
integrated network of Property & Casualty

brokers and Employee Benefits consultants

4

WE DON'T We’'re as surprised
DO IT as YOU were.

THAT WAY.
|

on the globe.

L |

WANT TO'LEARN MORE?

Call +1 650-341-1600 or go to
WBNGlobal.com/WBN-Partners-by-Region.html

See why clients choose WBN members. Just W
scan the bar code to view our new video Worldwide Broker Network
“Why WBN in 100 Seconds.”

Local Knowledge, Worldwide Network
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BROADSPIRE
A CANVAS FULL OF CLAIMS SOLUTIONS

Come by

Booth 21

fo discover why Broadspire® is your single source solution for
Disability and leave Management and your Global TPA solution
for all of your claims management needs. And while you're at
the booth, make sure fo enter for a chance to win a signed
painting from today’s featured artist, Michael Banks.

e,
e ——

ABOUT MICHAEL BANKS

From Alabama, Michael Banks is known in the South for his bold, colorful
imagery and unique use of textured materials. Banks, recently featured in
several publications including Southern Living Magazine, has created quite the
stir in the art world. His work, self-described as “pure expressionism” and a
“never-ending invention,” represents a positive stride in the progression of folk
art. Unique methods paired with bold artistic mediums such as acrylics and tar
on wood or canvas, underscored with a touch of oil, help to further define
Banks’ paintings as truly one-of-a-kind.

Crawford L ohy.

BROADSPIRE® | CONTRACTOR CONNECTION® | EDUCATIONAL SERVICES | GCG®

GLOBAL TECHNICAL SERVICES®™ | U.S. PROPERTY & CASUALTY

1001 Summit Blvd. | Atlanta, GA 80319 | crawfordandcompany.com | eoe n B m
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Our servers arg
Virtual, so they can
e accessed
nemotely from
anywhene we set up.
80 we can actually
pick up, move to
another state and
still access all of our
latahases so we can
keep our operations
up and running.

10 RIMS 2015

[lNearly 10 years after Hurricane
Katrina, what is the insurance
market like in Louisiana? Are
property insurers still charging
large amounts for coverage?

Yes. In post-Katrina, we now

have named storm deductibles,
which are a percentage of a build-
ing value ranging anywhere from
2% to 5% to 6%. So that’s a huge
expense.

A lot of insurance companies tried
to bail out on writing any coverage
in this area post-Katrina. The
Louisiana commissioner of insur-
ance, Jim Donelon, has done a won-
derful job getting some other com-
panies to write coverage in our
area, but the premiums still remain
high. They have gone down a little
from what they were immediately
following the hurricane.

What are the most significant

risk management or insurance
issues your chapter members are
facing right now?

The cost of claims in general

with regard to risk managing the
claims, because we have one of the
highest jury thresholds in the coun-
try. In the New Orleans area, espe-
cially, it’s about $50,000 before you
can get a jury. So it’s very difficult

BUSINESS INSURANCE

Cheryl Harper

Cheryl Harper is president of the South Louisiana chapter of the Risk &

issues. Edited excerpts follow.

to litigate cases, and it’s a lot of
pressure for the judges to settle.

Also, the overall cost of workers
compensation in this area is very
high. Our fee schedule is extremely
high, and we have a very liberal
comp system with regard to the
hearing officers. They tend to lean
toward the claimants.

What can risk managers in other

states learn from how Louisiana
risk managers handle natural
disasters?

Data retention, records retention

... our servers are virtual, so
they can be accessed remotely from
anywhere we set up. So we can
actually pick up, move to another
state and still access all of our data-
bases so we can keep our opera-
tions up and running. That’s a big
part of it, because we didn’t have

Insurance Management Society Inc. and operations manager for Catholic
Mutual Group, which provides the Roman Catholic Church in North America
with property, liability and employee benefits coverage. Ms. Harper spoke
recently with Business Insurance reporter Shelby Livingston about the
insurance market in Louisiana and what risk managers from other states can
learn from how Louisiana risk managers have handled natural disaster-related

virtual servers pre-Katrina. It’s all
about having your corporate struc-
ture set up so that you can operate
from anywhere if a disaster hits.

ﬂ How have your local members
prepared for the conference this
year?

We have heavily promoted the

conference though our local
chapter. We also have members
from the University of Louisiana at
Lafayette; we're affiliated with Dr.
Bill Ferguson there. He’s one of the
local professors and has a bache-
lor’s program in finance that
includes risk management, so he’s
coming to RIMS with a group of his
students.

We’re also having a reception
with the national board to network
with them as well. We’re looking
forward to hosting a large group of
people here.

What are you hoping to take
away from your time at the
conference?

Knowledge. If I can take away

one thing that I can implement in
my job to improve the risk man-
agement of the organization that I
service, then I would consider it a
success.
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he mystical, often

misunderstood African religion

of Voodoo is as intertwined
with New Orleans history as Mardi
Gras and Creole cuisine. Four sites
in the city’s French Quarter offer a
glimpse into Voodoo's roots and
rituals.

ST. LOUIS
CEMETERY NO. 1
425 Basin St.

New Orleans, LA 70112
504-482-5065

The oldest active cemetery in
New Orleans, this storied
graveyard lures curious locals

and tourists. Most of the
above-ground vaults were

The Voodoo Spiritual Temple
(828 N. Rampart St., 504-522-9627;
voodoospiritualtemple.org) focuses
on traditional West African spiritual
and herbal healing. Led by Miriam
Chamani, a priestess of Voodoo, the
lavishly decorated temple offers
consultations, rituals, potions, tours

constructed in the 18th and 19th centuries and are home to notable New
Orleans citizens such as Daniel Clark, a financial supporter of the American
Revolution, and, allegedly, Voodoo Queen Marie Laveau. Tourists must be
accompanied by a tour guide registered with the New Orleans Archdiocesan
Cemeteries office. Visit nolacatholiccemeteries.org to find a tour. It's open 9
a.m.-3:30 p.m. Monday through Saturday; 9 a.m.-12:30 p.m. on Sunday.

12 RIMS 2015
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Voodoo Roundup

Four sites in the city’s French
Quarter offer a glimpse into
Voodoo’s roots and rituals.

and lectures.

Explore the legends and traditions
of voodoo while browsing a large
collection of religious artifacts and
portraits of notable practitioners at
the New Orleans Historic Voodoo
Museum (724 Dumaine St., 504-
680-0128). Stock up on potions,
magical ingredients and
handcrafted voodoo dolls, or have
your fortune told by a psychic.

Named for the legendary queen of
Voodoo, Marie Laveau’s House of
Voodoo (739 Bourbon St., 504-581-
3751; voodooneworleans.com) is a
one-stop shop for voodoo
essentials, including dolls, talismans
and spell kits. Tarot card and palm
readings are available to divine your
future.

And Voodoo Authentica of New
Orleans Cultural Center &
Collection (612 Dumaine St., 504-
522-2111; voodooshop.com) offers
rituals and readings, as well as
homemade candles and incense.

LOCAL
FLAVOR

THE BON TON CAFE
401 Magazine St.

New Orleans, LA 70130
504-524-3386
www.thebontoncafe.com

Opened in 1953, the Bon Ton Café
offers authentic Cajun cooking
using local ingredients delivered
straight from Louisiana’s bayous
and the Gulf of Mexico. Go for the
shrimp and crab okra gumbo or the
crawfish jambalaya, and polish it off
with classic bread pudding with
whiskey sauce. If you think you can
handle it, try the Bon Ton’s famed
Rum Ramsey cocktail.

PARKWAY BAKERY
& TAVERN

538 Hagan Ave.

New Orleans, LA 70119
504-482-3047
www.parkwaypoorboys.com

No visit to the Big Easy is complete
without tasting an old-fashioned
po’boy. Stop by local favorite
Parkway Bakery & Tavern, a Mid-
City neighborhood hotspot widely
considered to dish out some of the
best renditions in town of the
classic sandwich. Chef Justin
Kennedy's offerings run the gamut
from overstuffed fried shrimp to
slow-cooked roast beef smothered
with gravy, all atop French bread
loaves from the local Leidenheimer
Baking Co. Not to mention, Parkway
has President Barack Obama'’s seal
of approval.



What does it mean to be ACE insured?

It means our exposure to confidential data loss and network attack is protected
by an ‘AA’ rated insurer, one of the largest and strongest in the world. ACE people truly
understand our cyber and privacy compliance risk and go out of their way to help. Knowing
ACE is there when we need them allows us to continue doing business with confidence.

© 2015 ACE Group. Coverages underwritten by one or more companies of ACE Group. Not all coverages available in all jurisdictions. ACE®, ACE logo®, and ACE insured.® are registered trademarks of ACE Limited.
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I'mvery excited about my
upcoming internship with Genenal
Electric (Co.) in the nisk
management department. | hope to
apply the skills that [ have learned
here in my internship and continue
|earning about the field of finance
and risk management.

BUSINESS INSURANCE

COLLEGE STUDENT SNAPSHOT

Leanne Fuentes is a finance and risk management and
marketing double major at St. Mary’s University in San
Antonio, Texas. The junior, who will graduate in May 2016, is
chief financial officer for the university’s student-run business,
Rattler Enterprises. She is also vice president of finance for
the university’s chapter of the American Marketing Association
and a member of the Accounting Club.

What are your post-college career plans?

I hope to use my skills to solve challenging problems at the company I'm
working at. I also plan to return to school to pursue my graduate studies.
I want to pursue my MBA, but I'm very excited about my upcoming
internship with General Electric (Co.) in the risk management department.
I hope to apply the skills that I have learned here in my internship and
continue learning about the field of finance and risk management.

How did you become interested in risk management?

I became aware of the risk management and insurance field through my
risk management professor, Dr. David Sommer, and he has supported me
and guided me in my interests. Also he told us about conferences, and I
went to the Insurance Council of Texas conference in the past summer. The
conference was very helpful and interesting and I also became more
interested in risk management. The experience helped me to fully
understand that the insurance industry is a challenging field, but learning is
constant. I really like the challenges and the learning that is required in the
risk management and insurance field.

What do you hope to learn at RIMS 2015?

It's a big conference where there are a lot of companies and industry
leaders that are going to be there. So I'm looking to building relationships
and meet people in the industry... Also, I'm a member of the risk group
that represents St. Mary’s ... so I'm very excited about the competition that
we're going to be presenting at during the conference. I hope to
collaborate with my team members and enrich our knowledge of risk
management.

What's your favorite movie?

I like “The Bucket List.”

What’s your favorite book?

“Daring Greatly” by Brene Brown. It's about how the courage to be
vulnerable transforms the way you live.

What’s your favorite food?

I like Cuban food, because I was born in Cuba and I moved to San Antonio
when I was 5. So I like pork and rice with black beans.
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QBE customers benefit from a powerful mix of reassuring expertise and
empowering service. It’s an approach to insurance that, among other things,
enables locals and visitors to safely enjoy skating on one of New York’s iconic
ice rinks in winter. If you're looking for an insurer that brings innovative
solutions to your business, contact QBE today.

qbena.com
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EMERGING TECHNOLOGIES WORLDWIDE INTERNET OF
The emerging technologies’ potential to transform the insurance industry. THINGS FORECAST
Projected units of installed base of IP-connected
Technology 2014 2017 2019 2021 2024 devices (in billions).* 281
I
Internet of things 23% 54% 74% 76% 76% 25.2 =
I
- 22.2 I s
3D printing 2% 12% 32% 33% 38% — I
I B
192 s e ——
Drones/aerial imagery 10% 37% 63% 68% 73% I S N
16.3 [ P e
— I B B BN
Driverless vehicles 4% 18% 45% 58% 7% 137 e . . . —
— 1 ¥ r§y |
I B B D N
1 o/, Lo/ 0/ o/, v/ _ _ _ _ _ _
Wearable devices 6% 4% 69% 3% 76% —— ¢ § |
I I S D D
Gamification 8% 41% 53% 56% 59% I I D D D
I B B D N
I I S D D
Artificial intelligence 15% 29% 50% 67% 74% I I S
I B B D N
I I S D D
Semantic technologies 8% 23% 45% 52% 55% I S S . E—
2015 2016 2017 2018 2019 2020
Biotechnology 4% 14% 30% 38% 49% *Excludes stand-alone sensors, smartphones, tablets, PCs and
wearable devices.
Source: Strategy Meets Action Source: International Data Corp.
HEAD TRAUMA MINIMIZING RISKS OF USING PERSONAL DEVICES AT WORK
The sports and recreational activities with the highest number of “The stage of the adoption of risk management policies, processes and infrastructure for personal
estimated head injuries treated in U.S. hospital emergency rooms. devices used at work.
Sport Number of injuries Stage Percent
Cyclin 85,389 .
— BYOD fully adopted and implemented 21% ---I
Football 46,948

BYOD adopted, currently in
. - 20%

Baseball and softball 38,394 implementation ---
BYOD cost/benefits currently under

Basketball 34,692 evaluation Lz --
Water sports 28,716 BYOD currently being considered 26% ----I

Powered recreational vehicles 26,606 BYOD considered for next year 12% -.
S Zlie Note: BYOD means “bring your own device.”
Skateboards/scooters 23,114 Source: Lumension Security Inc.
Fitness/exercise/health club 18,012
Winter sports 16,948 TOP SECURITY CONCERNS FOR PERSONAL DEVICES AT WORK
Horseback riding 14,466 Roughly eight in 10 employees bring their own mobile devices to work, with smartphones and
tablets being the most popular.
Gymnastics/dance/cheerleading 10,223
Golf 10,035 Security concern Percent
Hocke 8,145 .
y Loss of company or client data 67% .....I
Other ball sports 6,883
Unauthorized access to company data and
Trampolines 5,919 systems 57% ....I
Rugby/lacrosse 5,794 Download of apps or content with -
. embedded security exploits 47% ...I
Ice skating 4,608
Roller and in-line skating 3,320 Malware infections 45% ...I
Source: American Association of Neurological Surgeons Source: Lumension Security Inc.
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PARTN ERSH I Ps And we’re here for you.

M A-I—I-ER For more than two decades, we've been a trusted, long-term partner to
our clients. As we grow our business platforms and product range, our

commitment to clients remains the cornerstone of our franchise.

Our experienced underwriting and innovative product solutions make
us one of the best-placed companies to work with you — not just today,
but over the years to come.

www.renre.com
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FRESH FROM RIMS

THE VALUE OF DEVELOPING A RISK COMMITTEE

In order to monitor risks that influence the
various business units throughout an organi-
zation, many have turned to risk committees:
a composite of executives who each bring
varying skills and perspectives and can con-
tribute to the overall success of the risk iden-
tification, assessment and mitigation process.

RIMS Executive Report “Exploring the
Risk Committee Advantage” defines the risk
committee concept with insight on the types
of committees and roles risk professionals can
take during its implementation, facilitation
and the communication of its findings. The
report also highlights the value of developing
a strong operational risk committee, while re-
viewing regulations and potential challenges.

One of the greatest advantages to forming
a risk committee s its ability to help create a
more risk-aware culture throughout the orga-
nization.

“There is probably nothing more impor-
tant to driving risk management principles
into the operations of the business than cul-
ture,” said John Phelps, RIMS 2013 Presi-
dent. “The risk committee helps drive the
identification, evaluation and mitigation of
risk directly into the company culture. Its
a way to ‘mainline’ risk management as part
of the way business is done in an organiza-
tion. Too often, companies see identifica-
tion, evaluation and mitigation of risk as a
’bolt on’ to their real work. Itisnt. It’s part
of how they do their real work. The risk com-

| & V1D

mittee is part of overall risk governance, and
risk governance should drive the company
culture.”

There are some very basic and fundamen-
tal challenges that will arise in the formation
“Time
constraints will always be an issue,” said Rick
Roberts, RIMS 2015 President Rick Roberts.
“The operational leaders throughout the or-
ganization that you have identified as ideal
candidates for the risk committee have limit-
ed time for such an initiative. Unless leader-
ship attaches this responsibility to them, get-
ting that initial buy-in from your colleagues
will be extremely difficult.”

This is why gaining Board buy-in for all
risk management initiatives — including the

and logistics of a risk committee.

formation of a risk committee — is essential to
the success of the program. Thankfully, this
is not the onerous task it once was. “Getting
buy-in from leadership is easier now,” said
RIMS Board Director Gloria Brosius. “Nat-
ural disasters, economic implosions, cyber-
attacks have organizations on high alert. To-
day, many more Boards appreciate the value
of strong risk management capabilities.”

In a room full of non-risk professionals,
convincing everyone to focus on the organi-
zation’s “big picture” strategic risk objectives
can be difficult. “Having committee mem-
bers see things on a global or a strategic scale
can be a challenge,” said RIMS Board Direc-
tor Gordon Adams. “There is no question

RET =

that each committee member brings a very
valuable and specialized expertise to the table.
Getting them to think outside of their prac-
tice areas and about the strategic objectives of
the entire organization is not just a challenge
for the committee but rather an opportunity
for risk professionals to truly highlight the
value they can deliver to the organization.”
To read more about the advantages of
implementing a risk committee, download
this RIMS Executive Report at go.RIMS.
org/Knowledge, or stop by the RIMS Hub
(Booth #1021) in the Exhibit Hall to pick up

a copy.
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RESILIENCE NEVER QUITS.

A company able to withstand a disruption and continue forward is a

company built with resilience. When our clients experience an event,

FM Global claims adjusters are among the first to arrive —assessing
damage and taking steps to assure a rapid settlement. And as a committed YOUR CUSTOMER DATABASE
commercial property insurer, we're often the last to leave. That's what
allows our clients to continue to go forth stronger than ever. Learn more
at fmglobal.com/resilience. WHEN YOU'RE RESILIENT, YOU'RE IN BUSINESS.

EARTHQUAKE

AFTERSHOCK
M

©2013 FM Global. All rights reserved.
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LEADERS

Continued from page 1

He called Hurricane Katrina “a
prime example” of what risk
managers must prepare the orga-
nizations they serve to deal with
— “the unthinkable.”

RIMS Executive Director Mary
Roth pointed to reauthorization
of the federal government’s ter-
rorism insurance backstop,
which was created by the Ter-
rorism Risk Insurance Act of
2002, as an example of RIMS’
influence. She noted that the pro-
gram affects any organization
with a U.S. presence. RIMS mem-
bers, including several past pres-
idents, pushed for reauthoriza-
tion, she said.

Enactment of the reauthoriza-
tion legislation is a “reminder
RIMS can do remarkable things,”
said Ms. Roth, who is marking 30
years with the organization this
year.

Looking ahead, Mr. Roberts
said RIMS will launch a “virtual
member engagement platform”
later this year.

Ms. Roth said the new platform
will be a “home run” on many
levels.

Among other things, the new

—|
Keynote speaker Erik Wahl — a graffiti artist, entrepreneur and best-
selling author — urged attendees to resist “institutional complacency.”

platform will allow the organiza-
tion to engage the next genera-
tion of risk professionals, said Mr.
Roberts. Ms. Roth stressed that
the platform “connects great peo-
ple with great ideas.”

RIMS continues to grow inter-
nationally, Mr. Roberts said. The
society is working to strengthen
its international network by par-
ticipating in worldwide events.

Mr. Roberts noted that his pre-
decessor as RIMS president —
Carolyn Snow — made numerous
international trips during her
tenure and had counseled him

&

that he should be prepared to
travel. He said he would continue
that tradition.

The emphasis on international
growth marks this year’s confer-
ence. A new lounge for members
from outside North America pro-
vides a “unique meeting place”
for international members to net-
work and share ideas, Mr.
Roberts said.

Ms. Roth pointed out that RIMS
has members in more than 60
countries. One country in which
the membership has been grow-
ing rapidly is Australia, she said.

This is reflected in the fact that a
risk forum has been slated to
take place again in Melbourne in
August.

“We are truly a global society,”
said Mr. Roberts.

Ms. Roth listed several upcom-
ing events that will draw risk
managers’ attention this year.
Among them are the release of
the risk manager compensation
survey, the release of the RIMS
benchmarking survey and a
RIMS legislative summit.

The opening session concluded
with a keynote address by Erik
Wahl — a graffiti artist, entre-
preneur and best-selling author.

“I'm in the business of creating
disruptive strategy,” Mr. Wahl
said.

He opened his address by paint-
ing on stage a portrait of U2 lead
singer Bono as a U2 music video
played.

“I thought we’d open with
something different,” he said.

Mr. Wahl said he heard the late
Steve Jobs of Apple Inc. urge
graduating college students to
“stay hungry, stay foolish.”

For risk managers, this means
to resist “institutional compla-
cency,” said Mr. Wahl.

The question for risk managers
is how to reawaken their own
artistry, he said.

DRONES

Continued from page 1

places they can get to, I think
we’re in for an evolving state of
interesting claims in the future,”
said Bruce H. Raymond, principal
at the Raymond Law Group
L.L.C. in Boston.

Drones also create insurance
questions, Mr. Crawley said.
Right now, under Federal Avia-
tion Administration rules, busi-
nesses that want to use drones
for commercial purposes must
obtain a waiver in order to legal-
ly operate drones, and most
insurance policies would have
exclusions in their policies if they

22 RIMS 2015
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are operated in violation of the
law.

Policy language covering
drones is still in the development
stage, “so it remains to be seen
how broadly or narrowly” insur-
ers will write these policies, Mr.
Crawley said, adding that firms
should consult with their brokers

BUSINESS INSURANCE

on this issue.

Also discussed at the session
was the current regulatory out-
look insofar as drones are con-
cerned. Under the FAA Modern-
ization and Reform Act of 2012,
the agency is in the process of
developing regulations in this
area.

For now, however, drones can
be operated only by a licensed
pilot, there must be a second
observer, and they can only fly
within line-of-sight.

“Drones are new to the com-
mercial environment,” Mr. Ray-
mond said. “They’re out there
and the law and regulations are
definitely running a long way
behind.”

Scott Fazio, director of risk and

operations at the St. Charles
Parish School Board in Luling,
Louisiana, said his school district
has beta-tested drones.

He said one way to get rid of
risk is to transfer it. For instance,
when drones are used as part of
a fire drill, the district hires a
third party who is insured
through a rider on its commercial
general liability policy.

Mr. Crawley also discussed the
wider use of drones.

“Drones aren’t only coming,
they’re here,” he said. Within the
past week, for instance, he said,
the Swiss postal service has
arranged with a company to
deliver small packages by
drones, with plans to mainly
focus on medical supplies.
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From brokers in the commercial insurance industry

to the risk managers of global organizations,

Starr Companies is the global insurance organization
whose purpose is bigger than insurance. We service
clients that have a vision of a greater tomorrow.

By joining our expertise with yours, we can chart
the best possible path to success together. In short,
we believe in collaboration. Whether it’s reducing
risk exposure or expanding into emerging markets,
Starr signs our name in ink right below yours to
accomplish the amazing. To see how a partnership
with our team can take you further and help you soar
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FINANCIAL LINES + MARINE +« PROFESSIONAL LIABILITY + PROPERTY + PUBLIC ENTITY + SPECIALTY PRODUCTS + TRAVEL ASSISTANCE

Starr Companies: Underwriting the future.

©2015 Starr Companies. Al rights reserved.
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BUSINESS VEHICLE PROGRAMS EDUCATION

R M I ONLINE MASTER’S
e Earn our Top 10-ranked degree in under two years
* Now waiving the GMAT for qualified candidates

ACCIDENTS HAPPEN.

business.fsu.edu/OnlineRMIinfo

EDUCATION

Nearly 2/3 of vehicle fatalities happen outside of the typical business day.

What does this have to do with your employees who drive for business?

EVERYTHING.

# # # # # # # # AN ST J{_}H\J’S
## # # S UNIVERSITY
Custom Programs in
S Booth #2126 Risk Management and
‘ N runzheimer Insurance

The Center for Professional Education in

the School of Risk Management, Insurance
and Actuarial Science at St. John's University
develops and delivers custom programs
tailored to meet our corporate clients’

Who can adjust a claim
from Portland, Oregon
to Portland, Maine?
Engle Martin can.

specific needs. Our approach is highly
collaborative and individualized.

Stop by Booth 1139 and ask for Larry Pistell,
or email him at pistelll@stjohns.edu.

WORKERS COMPENSATION

Personal service. National reach.
That's Engle Martin.

Visit us at

www.englemartin.com H El | S
to learn more.

® Pharmacy Benefit Management

e Ancillary

o Settlement Solutions

& ASSOCIATES

I E ENGLE MARTIN
Adjusters & Claims Administrators www_helioscomp.com
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TPA, FIELD SERVICE MANAGEMENT & FIELD CLAIM SOLUTIONS

Custard Insurance Adjusters, Inc
Atlanta, GA

1-888-287-8273
www.custard.com

cia.

CUSTARD

INSURANCE ADJUSTERS

* 240+ Offices Nationwide * International
e Third Party Administration (TPA) ¢ Heavy Equipment
* Field Loss Mgt. & Adjusting e Construction Defect
* Property/Catastrophe e Fire Investigation
* Marine & Cargo  Products Liability
e Environmental
VISIT US AT BOOTH # 1242

HUMAN CAPITAL MANAGEMENT

GENERAL DYNAMICS
Information Technology

HUMAN CAPITAL RISK MANAGEMENT

ASSESSMENTS TO HELP REDUCE:

Employee Accidents, Data Security Risks
Organized Crime Collusion, and more...

Visit us at Booth #332 and www.hcrm.gdit.com

He knows what
matters at RIMS

Business Insurance is
the official publisher of
the RIMS Show Daily for
nearly a decade.

Our insightful coverage
makes us the most
sought-after publication f&-
recap at RIMS. J

We deliver the

BUSINESS INSURANCE
WHATMATTERSMOST

“We looked at cyben security and asked,

“Arne you actually quantifying the risk?

Carol Fox,
Risk & Insurance
Management Society Inc.

SURVEY

Continued from page 1

respondents felt that risk man-
agement was reporting in to
the appropriate area inside
their organization,” Mr. Elowe
said.

The report shows that 50% of
respondents said the risk man-
agement function reports to
the chief financial officer or
treasurer.

The remaining 50% report to
other company executives,
such as general counsel at 12%,
other C-suite members at 8%,
chief risk officer at 7%, internal
audit and operations at 5%
each, and human resources at
2%.

“The fact that risk manage-
ment is reporting into some of
the other functional areas I
think is really a positive,” said
Carol Fox, the director of
strategic and enterprise risk
practice for RIMS in New
York.

“We’re seeing more invest-
ment in those areas, we’ve
seen more integration with

BUSINESS INSURANCE

operations, we’ve seen more
visibility for risk management
functions when they don’t
report to treasurers and
CFOs,” Ms. Fox said.

To the question “Over the
next 12 months, which of the
following areas of risk man-
agement will be a priority(ies)
for your organization,” 43%
answered cyber security,
putting it at the top of the list.
However, fewer than half had
quantified the risk, and even
fewer had prepared for an
event.

“Welooked at cyber security
and asked, ‘Are you actually
quantifying the risk?’ and
found that 40% had actually
quantified the (cyber) risk
within the organization,” Ms.
Fox said.

“Where we found a differ-
ence is that while they were
identifying and quantifying the
risk in some ways, the actual
planning for an event of that
kind seemed to be lacking,”
she said.

“Very few of them, less than
20%, were really looking at the
communication plan” for such
an event, she said.
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Tomorrow.

Insured by AIG.
L 4

At AIG, we keep our sights on the future. Actively engaging with our clients to gain a true
understanding of their most important problems. And using our deep risk management
expertise and proactive risk mitigation tools to deploy insurance solutions that solve those
problems. To see how we can put our global resources, larger limits, and unrivaled claims

capabilities to work for you, go to www.AlG.com or visit Booth #1421

AI Bring on tomorrow

Insurance and services provided by member companies of American International Group, Inc. Coverage may not be available in all
jurisdictions and is subject to actual policy language. For additional information, please visit our website at www.AIG.com
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BY MARK A. HOFMANN

Advances in technology,
changes in relationships with
insurers and a looming demo-
graphic upheaval are all affect-
ing the practice of risk manage-
ment, according to a panel of
high-profile risk managers

The three risk managers — all
of whom have been honored as
Risk Manager of the Year® —
discussed the state of the indus-
try during a breakfast recogniz-
ing the Business Insurance 2015
Risk Manager of the Year® Kath-
leen M. Ireland, vice president-
insurance and global risk at
Armonk, New York-based IBM.
Also recognized were the mem-
bers of this year’s Risk Manage-

LD

Vances

0r

INities

POIVCo S

Panel, from left: Gavin Souter, Business Insurance; Debbie Rodgers,
Aramark; William M. Zachry, Safeway; and John J. Marren, CSL Ltd.

ment Honor Roll®: Laurent
Barbagli, group risk and insur-
ance manager for Lafarge S.A. in
Paris; David G. Cammarata,

assistant treasurer for risk man-
agement and insurance in the

See PANEL page 22
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BY JUDY GREENWALD

Before obtaining cyber insur-
ance coverage, risk managers
should conduct a risk assess-
ment, find out where the gaps in
coverage are, look at their dif-
ferent policies, find any short-
comings and “tailor the cyber
policy to fill those gaps,” says a
risk manager.

Timothy J. Flaherty, Pitts-
burgh-based manager of insur-
ance risk management at Alcoa

Lo B
L

spoke at a session on

Inc.,
advancements in cyber risk
insurance Tuesday at the Risk &
Insurance Management Society
Inc.’s annual conference in New

Orleans.

Face-to-face meetings with
insurers are critical, and the
topic of cyber exposures should
be introduced to senior manage-
ment. “Keeping them involved is
critical,” Mr. Flaherty said of
senior management.

Another key topic that risk
managers would want to get
involved with is the retroactive
date on their cyber policies,

See CYBER page 22
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ARIANNA HUFFINGTON
TO CLOSE OUT RIMS
IN NEW ORLEANS

Arianna Huffington, the co-
founder and editor-in-chief of
the Pulitzer Prize-winning news site
The Huffington Post, will be the
closing keynote for RIMS 2015.

Ms. Huffington, who has authored
14 books was named one of the 100
most powerful
women by Forbes
in 2014 and one of
the world’s 100
most influential
people by Time
magazine in 2011.

Also in 2011,
AOL Inc. announced its $315 million
acquisition of The Huffington Post.
As part of the deal, Ms. Huffington
became president of the newly
created Huffington Post Media
Group, which includes all Huffington
Post and AOL content, as well as
Engadget, PopEater and more.

Prior to launching The Huffington
Post in 2005, Ms. Huffington ran for
governor against Arnold
Schwarzenegger in the 2003 recall
election of California Gov. Gray
Davis. However, she later pulled out
of the gubernatorial race in an effort
to prevent the recall entirely.

Born in Athens, Greece, as Arianna
Stassinopoulos, Ms. Huffington
studied at the University of
Cambridge in England.

By Stephanie Goldberg

0&A

Laura Langone,
senior director of
global risk
management at
Juniper Networks
Inc. in Sunnyvale,
California, and
chair of RIMS’
ERM Committee, which focuses on
enterprise risk management, talks
about the committee’s work.

Ms. Huffington

PAGE 10
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BY MATTHEW LERNER

Brokers voiced a variety of con-
cerns and insurers addressed
emerging markets during a
senior executive forum panel dis-
cussion Tuesday at the Risk &
Insurance Management Society
Inc. conference in New Orleans.

During the first half of the panel,
leaders of major brokerages
expressed different answers to
the question “What keeps you up
at night?”

“When you look at the technol-
ogy revolution going on today, I
look at our business models and
the challenge that really resides

chinology. por
SITtS and new T
challenge industry

llation
ket

C

D

in terms of how we move into the
21st century,” said David Batche-
lor, president of the internation-
al division of Marsh L.L.C. in New
York.

“Remaining relevant in the dig-
ital world, I think, is something of
a challenge for us moving for-
ward,” Mr. Batchelor said.

“The first thing is making sure
that our client service remains at
the very, very highest level,” said
Dominic Casserley, CEO of Willis
Group Holdings P.L.C.

“That is an ongoing challenge,
because our clients get smarter
every year and more demanding
every year and expect more of

Among those discussing game-changers for the industry were, from left:
Daniel Riordan, Zurich North America; Robert Andrews, E.D. Bullard Co.;
Noelle Codispoti, Gamma lota Sigma; and John Lupica, Ace Ltd.

us,” Mr. Casserley said.

“For me, it’s all about demo-
graphics,” said J. Patrick Gal-
lagher Jr., chairman, president
and CEO of Arthur J. Gallagher &
Co.

“I'm a baby boomer, and there’s

a lot of my age group that over
the next short period of time will
be exiting the business. The Kids
that are coming into our business
are super bright - just fantastic.

See FORUM page 25

BUSINESS INSURANCE

RISK
MANAGER
OF THE YEARe

& RISK MANAGEMENT
HONOR ROLL®

From left: Richard
Roberts, RIMS
president; Mary Roth,
RIMS executive
director; Kathleen M.
Ireland, IBM; Frank
Quigley, Business
Insurance; Brian W.
Merkley, Huntsman
Corp.; Laurent
Barbagli, Lafarge S.A.

RIMS 2015 3
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Businesses need o assess

political risks wher

BY SARAH VEVSEY

Political risks can increase
when companies expand over-
seas, and multinational compa-
nies must continually assess their
exposures, according to panelists
at a session Tuesday at the Risk
& Insurance Management Society
Inc. conference in New Orleans.

Political risk is now an issue
that is very much on the agenda
of the senior management of
multinational companies, said
David H. Anderson, senior vice
president and director of global
business development for credit
and political risk at Zurich Insur-
ance Group Ltd. in Washington.

“This is an insurance coverage
that gets a lot attention from our
senior management and the C-
suite,” said Judith M. McInerny,
director of risk management and
treasury at Corning, New York-
based materials science company
Corning Inc.

Ms. Mclnerny shared her expe-
riences of evaluating political risk

exposures with attendees at the
RIMS hot topic session on grow-
ing a business in a tough geopo-
litical environment.

She said her company, which
has more than 30,000 employees
worldwide and total assets of
about $30 billion, has significant
research and development, man-
ufacturing and supply chain oper-
ations in emerging markets, and
that its operations in Asia are
now its biggest in terms of assets.

Corning has operations in South
Korea close to the border with
North Korea and so must be
mindful of that threat, Ms. McIn-
erny said. In addition, she said,
Corning has operations in Mexico
that could be affected by drug car-
tel activity.

The company has purchased
political risk coverage since the
1960s, she said. At that time the
whole program was underwritten
at Lloyd’s of London, but over
time the values at risk grew to
exceed the available insurance
capacity, Ms. McInerny said.

expanding

She said that in her experience,
buying confiscation, expropria-
tion and nationalization coverage
in addition to political violence
coverage had tended to mean
rates were reduced for that polit-
ical violence cover, as it was bun-
dled with the rest.

Over recent years, in general
rates have fallen for political risk
coverage, the terms and condi-
tions have become more favor-
able for buyers because of
increased capacity, and the “cov-
erage has improved,” she said.

But the number of exposed

countries, and the size of the
assets Corning has in those coun-
tries, has increased greatly.

“So our approach is to continu-
ously examine what our expo-
sures are,” she said.

Ms. Mclnerny said she uses
insurer and broker tools, surveys
and information about how other
companies are mitigating their
risks to get a handle on where
Corning’s exposures are.

She also said that she is
involved in due diligence process-
es when her company is seeking
to expand.

Zurich’s Mr. Anderson said that
while the period 2010-2014 saw a
dramatic decrease in the number
of trade credit claims — which had
spiked after the global financial
crisis that began in 2008 - the
number of notifications of politi-
cal risk events such as the Arab
Spring uprising in the Middle
East, and violence in Eastern
Ukraine, among others, had
increased significantly.

He said that one option for com-
panies with operations in hard-to-
insure countries was to use a cap-
tive insurer to take on that risk
and then reinsure it.

Putting political risk into a cap-
tive can give diversification
because it is uncorrelated with
other property and casualty risks,
he added.

Relationships key in managing concussions among school athletes

BY STEPHANIE GOLDBERG

Developing relationships with
athletic trainers and coaches can
help risk managers at universi-
ties mitigate and manage concus-
sions among student-athletes,
experts said Tuesday at a session
at the Risk & Insurance Manage-
ment Society Inc. conference in
New Orleans.

Concussions aren’t easily
defined, but they can result from
traumatic force to the head or
body, “which causes what we
think is a transient change,” said
Dr. Gregory Stewart, associate

4 RIMS 2015

professor of physical medicine
and rehabilitation in the Depart-
ment of Orthopedics at Tulane
University in New Orleans.
“One of the problems we run

BUSINESS INSURANCE

into in dealing with (concussions)
is that, in the medical profession,
we’re still not exactly sure what
it is we're dealing with,” he said.
“There are currently 52 active
definitions of a concussion, and
the more definitions there are on
something, the less we know
about it.”

It doesn’t necessarily matter if
someone is wearing a helmet or if
they were hit in the head, since
the brain floats inside the skull,
said Tory Lindley, associate ath-
letic director at Northwestern
University in Evanston, Illinois.

At Northwestern, football play-

ers are most likely to suffer con-
cussions, but “our second highest
percentage sport of concussions
last year was our fencing pro-
gram,” he said.

Concussions often go unreport-
ed because players or their par-
ents don’t want them to sit out,
which is why the idea of saying
“three concussions and you're
done” isn’t smart, Mr. Lindley
said.

In addition to the fact that sci-
ence doesn’t support the idea, ath-
letes won’t report concussions if

See TRAUMA page 25
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BEST OF SHOW

The Risk & Insurance Management Society Inc. has selected
the exhibitor Best of Show winners for the 2015 conference and
exhibition. The winners are picked by a group of conference
attendees, with judges weighing various criteria, including
presentation of product, creative use of space, and overall
design and layout. The winners, clockwise from right, are
Helios, small category; Verisk Analytics Inc., medium category;
and Willis Group Holdings Inc., large category.
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At Sentry Insurance, we make a powerful promise to our customers —
to be there when you need us most. As a mutual company, our business is built on long-
term commitment to our customers, not short-term satisfaction of investors and analysts.
We provide primary casualty solutions for workers compensation, general liability and auto
coverages to a variety of business classes, including manufacturing, healthcare, retail/
wholesale and professional and financial services. We have the expertise to help you

develop an insurance program to fit your business's unique risk management needs.

1-877-373-6879 e sentry.com

Products and safety services are underwritten, issued and/or administered by a member of the Sentry Insurance Group, SENTW
Stevens Point, WI. For a complete listing of companies, visit sentry.com. Policies, coverages, benefits and discounts are not INSURANCE ©
available in all states. Certain restrictions apply. See policy for complete coverage details
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What have you
learned so far

MARJORIE F.B. LEMMON

Risk manager
Yale University
New Haven, Connecticut

at RIMS?

“The thing that resonated with me the
most was from the first speaker we had
(artist Erik Wahl). He was talking about
stepping out of your comfort zone,
embracing your fear and using it to
motivate you to explore new
opportunities ... and think outside the
box. In the risk management arena,
that’s always something you need to be
aware of and try to do — not to be
afraid of the unknown.”

ELLEN SHEW HOLLAND

Associate vice president and
chief risk officer

Southern Methodist University
Dallas

“The alternative risk financing arena is
interesting right now, and there’s great
opportunity for some very innovative
ideas to come out of that for all levels
of insureds. You don’t have to be $100
billion anymore. There are great
opportunities at different levels.
Secondly, I'm very impressed with ... the
international component that’s here. It
really mirrors the growing markets.”

ELLEN M. RENSKLEV

Vice president of risk management
Oregon Health & Science University
Portland, Oregon

“The networking continues to really
grow among risk managers, and the
opportunity not just to attend the
sessions, but to walk up to anyone and
start a conversation and really share
your experiences and talk about what’s
going on at your particular enterprise.
And also, with the support of the
brokers that are here, we have the
opportunity to really voice what our
needs are.”

The best LOCALLY OWNED & MANAGED firms
wherever you operate.

Clients Tell Us There Are

7 Reasons Why
They Chose WBN -
Which Are Yours?

With 102 member firms in 101 countries on

®
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Advisors who ANSWER TO YOU.

BUYING POWER that gets insurers’ attention.

6 continents, the Worldwide Broker Network™
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Property & Casualty brokers and Employee Fee structure TAILORED TO YOUR NEEDS.

Benefits consultants on the globe.
REAL ACCOUNTABILITY from every member
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Fast and secure COLLABORATION across
the service team at no additional cost.

WB@

Worldwide Broker Network

WANT TO LEARN MORE?

Call +1 650-341-1600 or go to
WBNGlobal.com/WBN-Partners-by-Region.html

See why clients choose WBN members. Just
scan the bar code to view our new video
“Why WBN in 100 Seconds.”

Local Knowledge, Worldwide Network
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to see DMITRI 8.0 from RSG." This recently launched version of RSG's RMIS is radically
reimagined, exceptionally intuitive and simply...powerful. let RSG shatter your RMIS
expectations with a demonstration of the completely redesigned look and feel optimized
for premium functionality and ease of use.

And while you're experiencing the new DMITRI, make sure to register for a chance fo win
a signed set of photo postcards by today's artist, Sandra Russell Clark. This 10-piece set
of beautiful postcards features her award-winning work, tilled In Search of Eden, a lush
and sensual collection of New Orleans landscapes.

ABOUT SANDRA RUSSELL CLARK

Clark’s photographs are included in numerous note-worthy museum, corporate
and private collections in the U.S. and abroad including the Contemporary
Arts Center in New Orleans; New Orleans Museum of Art; The Historic New
Orleans Collection and Museum of Fine Arts, Houston among others. Clark’s
book of photographs, Elysium, A Gathering of Souls, New Orleans Cemeteries
received the 1997 Mary Ellen LoPresti Award for Excellence in Art Publishing.
Thirty-four original images from her most recent exhibition were purchased this
spring by the Historic New Orleans Collection for their permanent collection.

Crawford el

BROADSPIRE® | CONTRACTOR CONNECTION® | EDUCATIONAL SERVICES | GCG®

GLOBAL TECHNICAL SERVICES®™ | U.S. PROPERTY & CASUALTY

1001 Summit Blvd. | Atlanta, GA 80319 | crawfordandcompany.com | eoe ﬂ B m
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RIMS 2015

[]How would you describe the
purpose of the RIMS ERM
Committee?

The purpose of the committee is

really to assist risk managers
with looking at enterprise risk man-
agement — the framework,
processes, and case studies that
could be shared by the RIMS com-
munity for those who would really
like to know how they work.

The committee looks at issues of
managing risk, how you do it and
best practices, so it’s more mean-
ingful for risk managers, and then
we also work on selecting the ERM
seminars for RIMS nationally, as
well as at regional conferences,.

Why do you think it is important
for the risk manager to know
ERM?

To be most effective in an orga-

nization, and get a seat at the
table with the C-suite, having an
ERM background is definitely going
to help. I think fundamentally, for
me personally, it’s how I do risk
management. It’s very important.
But I think for others, it’s sort of
what’s expected. I think it really
does make sense that risk man-
agers are familiar with these con-

BUSINESS INSURANCE

cepts. I think it helps their career,
and it definitely creates other pro-
fessional opportunities as well.

ﬂ How successful has the
committee been?

I think we’re quite successful.
We map out what our plan is
going to be for the year, and then
we execute the plan. So it’s very

measurable, it’s very specific as to
what we’re trying to accomplish, I
would say.

We publish a newsletter at least
annually, we provide a lot of mate-
rials for the RIMS site annually,
which could include a webcast, we
participate in seminars, and there’s
alot of other work going on as well
in terms of representing RIMS, so
we might be going to other forums

Laura Langone

Laura Langone, senior director of global risk management at Juniper Networks
Inc. in Sunnyvale, California, is chair of the Risk & Insurance Management
Society Inc.’'s ERM Committee, which focuses on enterprise risk management.
Before joining Juniper, she worked for global insurance and risk management
consulting companies, including American International Group Inc., Marsh
L.L.C. and Towers Watson & Co. She was also a defense attorney with law firm
Gordon & Rees L.L.P. Ms. Langone talked with Business Insurance Senior
Editor Judy Greenwald about the committee‘s work. Edited excerpts follow.

and wearing our RIMS hats, if you
will, and also learning from other
organizations where folks might
present. We learn from those as
well.

I think it’s effective, especially
for a group of volunteers. We meet
monthly, and everybody partici-
pates as best we can, and we vote
on minutes, and we really keep to
programs. And where we have
problems, we try to assign and get
those tasks completed.

We have 12 members, including
(RIMS director of strategic and
enterprise risk practice) Carol Fox.
At RIMS or our ERM conference in
October, we try to meet live if most
of us are going to be there.

What are your plans for the
future?

We are working on a publication

on ERM, including what does
(ERM mean for) practitioners, try-
ing to bring some clarity around
that. It’s a continuous goal.

We're also looking at risk
appetite, so we’re going to do a pub-
lication on that, as well as more on
emerging risks. And then, of course,
we’re making sure we have a suc-
cessful RIMS and ERM conference
in October.
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o trip to the Crescent City is

complete without a walk

through the historic New
Orleans French Market. Built in
1791, the bustling open-air market
originally was a Native American

trading post and later was
dominated by both the French and
Spanish. Today, it is filled with
shops and restaurants, street
performers and craft vendors.
Food takes center stage at the

NATIONAL WWII
MUSEUM

945 Magazine St.

New Orleans, LA 70130
504-528-1944

For a dose of world history,
tour the United States’ official
National WWII Museum,
which offers an in-depth look
at the industrial efforts on the home front and the combat experience
abroad. The museum’s many exhibits, multimedia experiences and
collections of artifacts explain the significance of World War II and its
influence on American life today. Don’t miss the Louisiana Memorial
Pavilion, which holds the Train Car Experience, an exhibit that takes visitors
on a simulated journey from Normandy to Iwo Jima. Also, the museum’s
Solomon Victory Theater offers visitors a look at life in the trenches through
the short film “Beyond All Boundaries,” an immersive, four-dimensional
experience narrated by Tom Hanks.

12 RIMS 2015 BUSINESS INSURANCE

The French Market
2 French Market Place
New Orleans, LA 70116
504-522-2621

www.frenchmarket.org

French Market. Visitors can buy
goods ranging from fresh produce
sold by local farmers, to seafood
from the Gulf, to Cajun sauces and
spices. Stop by Aunt Sally’s Praline
Shop, 810 Decatur St., for world-
famous Creole pralines, or The
Gazebo Café, 1016 Decatur St., for
Cajun and Creole cuisine and live
jazz.

Between St. Philip Street and
Ursulines Avenue is the crafts
bazaar, where you can find
handmade jewelry, leather goods,
handcrafted clothing, wood carvings
and more. The community flea
market at Barracks and North
Peters streets boasts antiques,
jewelry and other crafts.

When you're ready to relax, head
to Latrobe Park at the uptown end
of the French Market, which is
dedicated to architect Benjamin
Latrobe, who designed many of the
city’s first waterworks within the
park.

LOCAL
FLAVOR

CAFE DU MONDE
800 Decatur St.

New Orleans, LA 70116
504-525-4544
www.cafedumonde.com

The French Quarter’s iconic coffee
stand serves up classic New Orleans
staples: beignets (fried dough
generously covered with powdered
sugar) and dark-roasted chicory-
laced café au lait. Originally opened
in 1862, Café du Monde, which only
accepts cash for payment, bustles
with locals and tourists 24 hours a
day. If you're in a hurry, head to the
take-out window for the crispy
confections and coffee to go.

ARNAUD’S

813 Bienville St.

New Orleans, LA 70112
504-523-5433
www.arnaudsrestaurant.com

Situated in the heart of the French
Quarter, Arnaud’s fine dining
restaurant delivers a classic French
Creole experience. Enjoy fresh
trout, filet mignon, and oysters on
the half shell in the elegant turn-of-
the-century dining rooms, then
head to the acclaimed adjoining
cocktail lounge, French 75, for old-
school vibes, craft concoctions and
cigars. Upstairs, browse elaborate
costumes and masks, vintage
photographs and party favors in the
Germaine Cazenave Wells Mardi
Gras Museum, named for the
daughter of original proprietor
Arnaud Cazenave, who established
the restaurant in 1918. Collared
shirts and jackets are required.



What does it mean to be ACE insured?

It means one of the largest gantry cranes in the United States can be used to
construct a 2.6 acre platform over an intersection of active railways in the heart of Manhattan.
ACE has the financial strength and expertise to underwrite complex construction risks. Our
team of experts understands and has the tools to take on the risks of high-profile construction

programs, so our clients can focus on new developments and innovative projects.
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Mitchell

Enagland

'm also looking forward to the
networking aspect of RIMS and
petting to meet a lot of different
people — especially the
students, because the students
ang going to he the future of the
industry.
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COLLEGE STUDENT SNAPSHOT

Mitchell England is a junior at the University of Mississippi in
Oxford, where he is majoring in risk management and
insurance with a minor in aerospace studies. He is a member
of the Air Force ROTC, Phi Kappa Psi fraternity and the Ole
Miss Rugby Club.

What are your post-college career plans?

I am going to commission as a second lieutenant in the Air Force, and then
go into National Guard Reserve and work for Brown & Riding Insurance
(Services Inc.).

How did you become interested in risk management?

My dad does it, and you can do a lot of different things — everything needs
insurance. So you can be an expert in one thing, or if you're not a big expert
in something, there’s a lot to learn. That’s kind of what drew me into it.

How did your dad get you interested in risk management?

My dad is the CEO of Global Special Risks (L.L.C.) in Houston, an energy
insurance company. (I'd ask) him about what he does, and he'd tell me
about the markets and the surplus lines markets, and just kind of all that it
has to offer.

What do you hope to learn while you’re at RIMS 2015?

One of the big things that I've noticed (is in) a lot of the sessions there's a
lot of stuff about cyber liability. That's something that in my insurance
classes I've talked to my professors about, and they really mentioned that
they could have covered more, but it's just a broad subject and they can’t
cover it all. So I'm really looking forward to learning a lot about cyber
insurance and cyber security insurance and what all that has to offer.

I'm also looking forward to the networking aspect of RIMS and getting to
meet a lot of different people — especially the students, because the
students are going to be the future of the industry. The insurance industry
is an aging industry. It's going to be great to meet some of the future
leaders of the different insurance companies. Whether I work directly with
them or they’'re my competitors or not, it's going to be great to get a head
start in networking.

What'’s your favorite book?

“13 Soldiers” by John McCain (and Mark Salter), because I'm in the military
myself and it offers some really good insights on other soldiers’ lives.
What's your favorite meal?

I love food and I eat a lot of it. I'd probably say my mom'’s meatloaf.

What'’s your favorite movie?

“Happy Gilmore.”
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QBE customers benefit from a powerful mix of reassuring expertise and
empowering service. It’s an approach to insurance that, among other things,
enables locals and visitors to safely enjoy skating on one of New York’s iconic
ice rinks in winter. If you're looking for an insurer that brings innovative
solutions to your business, contact QBE today.

qbena.com
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GENERATIONAL PREFERENCES FOR B2B INFORMATION SOURCES

Preferences where 1 is highest and 9 is lowest

Sources

Millennials Gen X

Vendor's representatives 1 7
Tradeshows and conferences 2 3
Colleagues in their organization 2 3
Articles, papers, blogs from trade or industry experts or 4 1
analysis

Vendor's customers 4 8
Vendor's social media or website content 4 3
Third-party websites or mobile apps for reviews/comparisons 7 1
Recommendations from their social network 8 6
Family/friends outside their organization 9 8

Source: IBM Institute for Business value

Baby
boomers

GENERATIONAL WORKPLACE

Millennials have become the majority at work

Millennials Gen X Baby
boomers

45%

3
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31%

5%
2% 22% 21%
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2005 2010 2015

Source: Elance-oDesk Inc. and Millennial Branding

MILLENNIALS AT WORK

53% Hiring managers say it is difficult
to find and retain millennials

Percentage of millennials who
58% expect to leave their jobs in
3 years or less

90% of millennials see themselves as
open to change

87% of millennials see themselves as
creative

86% of millennials see themselves as
adaptable

69% of millennials see themselves as
entrepreneurial

529% of millennials see themselves

INSURANCE LABOR
MARKET

1%

Growth between January 2014
and January 2015

9%

Property/casualty total industry growth

(2014-2015)

1%

Commercial insurance growth
(2014-2015)

6%

Companies in the insurance industry

expecting to increase staff in 2015

0%

as team players

Source: Lumension Security Inc.
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Percent of insurance companies using
temp workers to fulfill open positions

Source: The Jacobson Group and Ward Group

TOP FACTORS FOR MILLENNIALS WHEN
APPLYING FOR A JOB

l What the company does, sells or produces

2 Company’s work culture

3 Company’s involvement with causes
Company’s work environment

Company’s diversity and human resources awards

Source: Achieve

WHY DO MILLENNIALS STAY WITH
A COMPANY?

The benefits beyond compensation that millennials value.

%
1%
1%

Having my passions and talents
used and fulfilled

Bonds with co-workers

Belief in company’s mission and purpose

Source: Achieve
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Our experienced underwriting and innovative product solutions make
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ERM: TS WORTH THE INVESTMENT

A study released by Mark Farrell of Queen’s
University Management School and Dr.
Ronan Gallagher of University of Edinburgh
Business School found a correlation between
mature Enterprise Risk Management (ERM)
programs and an average 25% jump in firm
value.

In two new RIMS Executive Reports,
titled, “Why a Mature ERM Effort is Worth
the Investment,” and its companion “Testing
Value Creation Through ERM Maturity” the
Society and the original study’s authors, re-
spectively, comment on recent findings that
support organizations’ decisions to invest in
mature enterprise risk management programs.

In their report, the researchers say, “The
ability of the firm to idendify risk events in
a forward-looking manner is value additive.
The sophisticated ERM process pays close
attention to key risk indicators leveraging
employee expertise, databases and other
electronic files to uncover dependencies and
correlations of risk across the enterprises.”

The synergy between operational groups
that mature risk management programs fos-

THANKYOU

RIMS 15 SPONSORS

ter enhances the organization’s ability to be
proactive about future uncertainties, open-
ing the door for growth opportunities.

“With key findings that indicate that or-
ganizations exhibiting mature risk manage-
ment practices realize an increased valuation
premium of 25%, risk professionals now
have the documented support that is often
necessary to gain buy-in from senior lead-
ership,” said Carol Fox, RIMS Director of
Strategic and Enterprise Risk practice. “We
hope these reports will spur greater invest-
ment by organizations in risk management
staffing, enterprise-wide risk training and
awareness, analysis and other resources to
achieve higher levels of risk management
maturity—and value.”

The study’s authors used data from RIMS
Risk Maturity Model (www.RIMS.org/
RMM) to assess the correlation between ma-
ture risk programs and organizational value.
The RMM deconstructs a firm’s overall
ERM maturity into seven key attributes and
assigns a maturity score for the organization.

WEAPPRECIATE

YOUR SUPPORT

ARIMS|15

For a complete list of sponsors, visit
www.RIMS.org/Sponsors
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“The free assessment offered by RIMS and
LogicManager provides a logical starting
place for organizations to assess where they
are on the maturity continuum and take ac-
tion to create value,” states Steven Minsky,
CEO of LogicManager, Inc. and architect
of the RIMS Risk Maturity Model. “The
assessment, based on guidelines set forth in
the model, serves as a roadmap for improve-
ment.”

The companion RIMS Executive Report,
“Testing Value Creation Through ERM Ma-
turity” authored by Mr. Farrell and Dr. Gal-
lagher provides a more in-depth look at their
findings and research methodology. The
authors published their original findings in
a Journal of Risk and Insurance article “The
Valuation of Enterprise Risk Management”
—a wholly independent and peer-reviewed
project.

Both RIMS Executive Reports are available in RIMS
Risk Knowledge library at go.RIMS.org/Knowledge.

J* ; AUSTRALASIA

bourne, Australia



RESILIENCE DOESN'T STOP.

At FM Global, we define a successful company as one that can

overcome adversity and continue onward, often stronger than

ever. That's resilience. Which is why we offer one of the fastest

claims processes of any commercial property insurer. Afterall, the )

sooner our clients can shake off a disruption, the sooner they'll FM Tobal
o

be able to have their goals back within reach. Learn more at
fmglobal.com/resilience. WHEN YOU'RE RESILIENT, YOU'RE IN BUSINESS. £

YOUR LT. DEPARTMENT

"

& ELECTRICAL FIRE

©2013 FM Glabal. All rights reserved.
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PANEL

Continued from page 1

Basking Ridge, New Jersey,
office of New York-based Verizon
Communications Inc.; and Brian
W. Merkley, global director of
corporate risk management for
Salt Lake City-based Huntsman
Corp.

Business Insurance Editor
Gavin Souter launched the panel
discussion by asking how risk
management has changed in the
past five or 10 years.

“There’s less of a focus on
insurance” than once was the
case, said John J. Marren, direc-
tor of global risk and insurance
management for Melbourne,
Australia-based CSL Ltd. and its
subsidiaries, bioCSL and CSL
Behring, based in King of Prus-
sia, Pennsylvania. “Risk man-
agement is truly risk manage-
ment” in understanding the risks
that confront organizations
every day, said Mr. Marren, who
was 2012 Risk Manager of the
Year®. This means practicing
enterprise risk management and
using more data to quantify expo-
sures.

In addition to how the use of
technology and data has changed

During a panel discussion at the Risk Manager of the Year®/Risk
Management Honor Roll® breakfast, a group of past honorees discussed
the state of the risk management and insurance sector.

the way risk managers do their
jobs, William M. Zachry, vice
president of risk management at
Safeway Inc. in Pleasanton, Cali-
fornia, and 2014 Risk Manager of
the Year®, said he has gotten
more involved in legislative and
regulatory matters. In California,
for example, he become involved
in a legislative effort that helps
employers reduce workers com-
pensation costs.

The third panelist, Debbie
Rodgers, 2010 Risk Manager of
the Year® and senior vice presi-
dent of global risk management

at Aramark Corp. in Philadel-
phia, agreed that insurance is
“less an important part of our
role.” She added that the rela-
tionship between insurer and
insured has also grown less
adversarial than it was when she
entered risk management. Insur-
ers and policyholders now work
together more often, she said.
The insurance community has
made a very good attempt to
understand what its customers
need, she said. “Overall, there is
good dialogue,” Ms. Rodgers said.
Ms. Rodgers also pointed to

greater reliance on big data as a
change with which risk man-
agers are dealing. Analytics have
become a “very key part” of the
risk manager’s job, she said. “Big
data has been enormously help-
ful” in dealing with such matters
as predicting claims, she said.

All of the panelists expressed
some concern about how much
transparency exists in the way
brokers are compensated, as
some brokers are accepting con-
tingent commissions from under-
writers. Mr. Zachry said he’s pay-
ing the fee to the broker for its
services, and he doesn’t want it
taking one dime from another
source, because the broker is
working for him.

Another concern is an aging
workforce. Looking out at the
breakfast attendees, Ms. Rodgers
said that a greater effort needs to
be made to include the next gen-
eration in such events. “There’s
a lot of gray hair out there,” she
said. Without greater engage-
ment of younger people, “there’s
going to be a terrible gap” in a
short time, she said.

“We need to make what we do
relevant for a new generation,”
Mr. Marren said. “There’s a lot of
opportunity to do a lot of differ-
ent things” in risk management,
he said.

CVBER

Continued from page 1

which sometimes can be
obtained for as long as two years,
he said.

Risk managers should also
check with their corporate devel-
opment team “to be sure if a
potential acquisition is out
there,” Mr. Flaherty said. The
issue is how the acquisition’s
policies align with your own, he
said.

In addition, make sure the
cyber policy “fills the gaps for
any other policies you have in
your risk management pro-
grams,” Mr. Flaherty said.

Mr. Flaherty warned about the

22 RIMS 2015

length of time negotiating a cyber
policy can take. “This can be very
protracted,” he said. In Alcoa’s
case, he said, the company’s first
cyber policy, which was obtained
a year ago, took eight months
from the time its purchase was
first considered to being bound,
Mr. Flaherty said.

BUSINESS INSURANCE

Also speaking at the session
was Roberta D. Anderson, a part-
ner with law firm K&L Gates
L.L.P. in Pittsburgh. The largest
breaches that have been report-
ed so far have “certain similari-
ties,” including the human ele-
ment, which is “so difficult to con-
trol,” Ms. Anderson said.

Yet another issue is vendors,
whom hackers use to penetrate
larger client companies. The
cyber policy should “respond to
the reality of that risk,” said Ms.
Anderson.

Itis important that firms’ cyber
policies respond to the regulato-
ry and legal framework as well,
said Ms. Anderson. She also rec-
ommended the cyber framework
proposed by the Gaithersburg,
Maryland-based National Insti-

tute of Standards and Technolo-
gy.

The NIST framework “is a real-
ly good vehicle for companies to
get a good handle on the current
state of cyber risk management,”
said Ms. Anderson. Although the
framework is directed at critical
infrastructure, and is voluntary,
“I think it’s going to become a de
facto standard for risk manage-
ment,” she said.

Ms. Anderson also pointed to
interest in the area of cyber by
the U.S. Securities and Exchange
Commission, the Federal Trade
Commission and the Federal
Communications Commission.

“One of the things the SEC is
asking about, and asking a lot, is
whether you have cyber insur-
ance,” Ms. Anderson said.



Visit us at booth 429

%WWW e
why set Fratt fg/z/&%&k

/

From brokers in the commercial insurance industry

to the risk managers of global organizations,

Starr Companies is the global insurance organization
whose purpose is bigger than insurance. We service
clients that have a vision of a greater tomorrow.
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BUSINESS VEHICLE PROGRAMS EDUCATION

R M I ONLINE MASTER’S
e Earn our Top 10-ranked degree in under two years
* Now waiving the GMAT for qualified candidates

ACCIDENTS HAPPEN.

business.fsu.edu/OnlineRMIinfo

EDUCATION

Nearly 2/3 of vehicle fatalities happen outside of the typical business day.

What does this have to do with your employees who drive for business?

EVERYTHING.
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The Center for Professional Education in

the School of Risk Management, Insurance
and Actuarial Science at St. John's University
develops and delivers custom programs
tailored to meet our corporate clients’

Who can adjust a claim
from Portland, Oregon
to Portland, Maine?
Engle Martin can.

specific needs. Our approach is highly
collaborative and individualized.

Stop by Booth 1139 and ask for Larry Pistell,
or email him at pistelll@stjohns.edu.

WORKERS COMPENSATION

Personal service. National reach.
That's Engle Martin.

Visit us at

www.englemartin.com H El | S
to learn more.

® Pharmacy Benefit Management

e Ancillary

o Settlement Solutions
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Custard Insurance Adjusters, Inc

Cia. Atlanta, GA

CUSTARD 1-888-287-8273
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* 240+ Offices Nationwide * International
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* Field Loss Mgt. & Adjusting e Construction Defect
* Property/Catastrophe e Fire Investigation
* Marine & Cargo  Products Liability
e Environmental
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HUMAN CAPITAL MANAGEMENT

GENERAL DYNAMICS
Information Technology

HUMAN CAPITAL RISK MANAGEMENT

ASSESSMENTS TO HELP REDUCE:

Employee Accidents, Data Security Risks
Organized Crime Collusion, and more...
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Continued from page 3

There’s just not enough of
them. So, for me, the thing is
making sure that we’ve got
really great young people com-
ing into the business,” Mr. Gal-
lagher said.

“This is an industry borne on
tradition, and there’s ... many
positive byproducts of that, but
it’s also resistant to change,”
said Stephen P. McGill, group
president of Aon P.L.C.

“When you look at what’s
happening in the world today
and the speed of change, the
way that data and technology
are changing everything, we
need to be equipped to have
the right leadership in the
workforce to continue to navi-
gate through the challenging
times,” Mr. McGill said.

During the second half of the
panel, insurance company
heads addressed achieving
success in emerging markets
as property/casualty premi-
ums move from mature mar-
kets to the developing world.

“There’s no question that
opportunities are growing
with the growing middle class.
That’s what we see as an orga-
nization,” said John Lupica,
vice chairman of Ace Ltd. and
the insurer’s chairman of

insurance for North America.

“We are chasing the middle
class when we think about
where we are applying our
capital,” Mr. Lupica said. “As
you have a growing middle
class, you’ll obviously have a
growing need for insurance.”

“We are all looking for
growth, and growth is a bit elu-
sive for many in the industry,”
said Daniel Riordan, CEO of
the global corporate division of
Zurich North America in New
York.

Growth is not elusive in the
developing markets, he said.
“The developing markets are
growing at twice the pace. So,
where we might see 2.5%
growth overall in the devel-
oped markets, developing mar-
kets could be growing at 5% or
more,” Mr. Riordan said.

“Our company was founded
in China in 1919, so we have a
long history of planting flags
around the world and growing
in emerging markets around
the world,” said John Q. Doyle,
CEO of commercial insurance
for American International
Group Inc.

“Our model is a little differ-
ent. We follow our clients to ...
Latin America, Asia — and now
Africa seems to be the new
frontier,” said Thomas Law-
son, president and CEO of FM
Global in Johnston, Rhode
Island.

TRAUMA

Continued from page 4

they know it means their ath-
letic career could be over, Mr.
Lindley said.

Panelists referenced former
University of Michigan football
coach Brady Hoke’s decision
during a game last September
to put Shane Morris back in
the game after the quarter-
back suffered an apparent con-
cussion.

The medical staff needs to
develop relationships with the

BUSINESS INSURANCE

coaching staff so when a call is
made to take someone out of a
game, “that’s the call,” Dr.
Stewart said.

It helps if risk managers
develop relationships with the
university’s athletic depart-
ment and the athletic director
before there’s an incident, said
Joyce Fred, vice president of
insurance and risk manage-
ment at Tulane University in
New Orleans.

“Get to know what the big
issues are,” Ms. Fred said.
“Find out what (types of
injuries) your athletic trainer
is concerned about.”

RIMS 2015 25
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Professional liability coverage

At Markel Global Insurance, we build long-term
relationships one conversation at a time. When it comes
to professional and executive liability, we have you
covered. Our clients include privately held companies
and publicly traded corporations, law firms, and other
professional service organizations, and we focus on D&QO,
E&O, and related coverages.

Let's get the conversation started.
Connect with our Professional Liability team here at RIMS.

Jim Gray: jim.gray@markelcorp.com
Eric Amadori: eric.amadori@markelcorp.com
Dan Gamble: daniel.gamble@markelcorp.com

Melissa Kelly: melissa.kelly@markelcorp.com

Markel Global Insurance

Property | Marine | Excess liability
Professional liability | Practice groups
markelglobal.com/letstalk





